DROPPING  THE  PILOT 

— With  acknowledgment  to  Punch  of  1891  in  New  York  Sun. 


300  Newsmen  Covered  F.  D.  R.’s 
istory- Making  Nomination 


AGO,  July  18 — Nearly  1,000 
spaper  people,  men  and  women 
rs,  editors,  publishers,  photog- 
rs  and  artists  mobilized  at  Chi- 
Stadium  twice  or  three  times  a 
his  past  week  to  give  40,000,000 
of  American  daily  newspapers 
some  other  millions  in  other 
of  the  world  also)  the  story  of 
mocratic  National  Convention, 
hone  and  telegraph  people  by 
ores  speeded  their  work  over 
.’ires.  Hundreds  of  radio  tech- 
s  and  commentators  kept  the 
g  story  moving  into  30,000,000 
can  homes  far  into  the  early 
of  the  morning. 

Great  Journalistic  Effort 
has  been  a  prodigiously  great 
istic  effort,  ironically,  to  give 
tion  the  news  it  has  known  for 
that  Franklin  Delano  Roose- 
ad  received  the  nomination  of 
ty  for  a  third  term  in  the  White 
the  first  President  in  more 
a  century  and  a  half  to  be  so 
ed. 

who  have  been  sitting  in  the 
stand  of  political  conventions 
Ae  turn  of  the  century  com- 
that  never  before  has  any 
tion  called  forth  a  body  of 
aper  people  so  large  and  so  dis- 
>hed  for  past  and  present 
cnient.  There  were  723  seats 
press  section,  according  to  Wil- 
J-  Donaldson,  secretary  of  the 
Press  gallery,  but  there  were 
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many  more  occupants  of  those  seats. 
As  fast  as  a  correspondent  left  his 
chair  to  snatch  a  sandwich  or  a  Coca 
Cola  or  to  clean  up  some  work  in  the 
basement  wire  rooms,  there  was  al¬ 
ways  another  candidate  for  the  va¬ 
cancy. 

As  at  Philadelphia,  the  press  sec¬ 
tion  faced  the  platform  directly  and 
for  most  of  the  sessions  the  writers 
had  to  pull  down  their  hat  brims  or 
resurrect  the  green  eye-shades  of  the 
copy  desk  to  shield  their  eyes  from 
the  terrific  glare  of  the  floodlights  that 
beat  down  on  the  center  of  activities 
for  the  benefit  of  the  newsreel  cam¬ 
eras. 

It  made  no  hit  with  the  newspaper 
people,  but  in  view  of  the  otherwise 
excellent  arrangements  for  their 
working  convenience  and  comfort, 
there  were  few  complaints.  When 
the  heat  and  the  glare  from  the  giant 
lenses  became  almost  intolerable,  as 
it  did  during  the  long  hours  of  the 
Wednesday  evening  session,  the  press 
folks  ducked  downstairs  to  the  lounge 
operated  for  the  press  by  the  Chic.ago 
Railroads. 

Activities  Centered  Around  Stevens 

This  was  convenient  to  the  working 
spaces  for  telegraphers  and  picture 
people.  It  was  distinguished  also  by 
quality  and  quantity  of  light  refresh¬ 
ments,  comfortable  chairs,  and  a  loud¬ 
speaker  that  brought  in  every  detail 
of  the  convention  performance.  Away 
from  the  convention  hall  most  of  the 


newspaper  and  radio  work  was  con¬ 
ducted  around  the  Stevens  Hotel, 
headquarters  of  the  Democratic  Na¬ 
tional  Committee  and  of  many  other 
organizations.  Here  credentials  were 
distributed  to  lucky  newsfolks  by  Al¬ 
fred  P.  Flynn,  Wall  Street  Journal, 
chairman  of  the  standing  committee 
of  correspondents  with  the  assistance 
of  Mr.  Donaldson  and  the  press  gal¬ 
lery  staff.  The  latter  was  on  continu¬ 
ous  duty  in  the  press  section  during 
convention  sessions,  easing  interlopers 
out  of  the  working  seats,  obtaining  in¬ 
formation  for  writers,  assuring  quick 
liaison  with  the  telegraph  employes. 
The  latter,  as  usual,  were  also  assidu¬ 
ous  in  their  service  to  the  correspon¬ 
dents,  supplying  and  shifting  type¬ 
writers  and  rushing  copy  to  the  Morse 
wires  and  printers. 

The  city  of  Chicago  also  extended 
full  courtesies  to  the  visiting  press 
people.  Gold  cards  were  distributed 
to  the  press,  entitling  the  holder  to 
admission  to  theatres,  baseball  games, 
etc.,  and  supposedly  to  any  proper 
favors  within  the  gift  of  the  city’s  em¬ 
ployes.  Mayor  Kelly  was  host  Mon¬ 
day  evening  at  an  elaborate  party  for 
the  press  at  the  Drake  Hotel,  and  it 
seemed  to  this  observer  that  the  city 
as  a  whole  had  spared  no  effort  to 
convince  the  visitors  of  its  aggres¬ 
sive  and  progressive  devotion  to  the 
Roosevelt  cause. 

The  convention  itself  as  a  spectacle 
lacked  drama.  The  renomination  of 


the  President  seemed  foregone  from 
the  start,  and  his  message  presented 
Tuesday  evening  through  permanent 
Chairman  Barkley  changed  nobody’s 
ideas  on  his  availability  if  the  conven¬ 
tion  should  call  him  again.  The  pre¬ 
liminary  speeches  evoked  few  dem¬ 
onstrations,  and  those  were  unmistak¬ 
ably  synthentic.  The  majority  of  the 
paraders  were  not  delegates,  but  Chi¬ 
cago  home  folks  admitted  to  the  sta¬ 
dium,  massed  in  the  basement  with 
standards  and  banners,  and  poured 
forth  on  the  convention  floor  when 
the  occasion  seemed  to  warrant  some 
extra  noise. 

Little  Color  to  Write  About 

Senator  Wagner’s  presentation  of 
the  platform  was  received  without  any 
of  the  wild  cheering  that  character¬ 
ized  past  meetings  of  the  major 
parties,  the  greatest  enthusiasm  being 
whooped  up  over  the  platform  dec¬ 
larations  on  national  defense  and  civil 
liberties.  In  fact  the  comment  was 
repeatedly  made  by  veteran  reporters 
that  until  the  nominating  speeches 
came  along  after  the  platform’s  adop¬ 
tion,  there  was  absolutely  nothing 
upon  which  to  bite  for  an  interesting 
lead. 

The  first  note  of  really  dramatic 
merit  was  the  appearance  of  Senator 
Carter  Glass  to  nominate  Postmaster 
General  Jas.  A.  Farley.  The  vener¬ 
able  publisher  of  the  Lynchburg 
(Va.)  News  and  Advance  had  left  a 
sick  bed  to  present  to  the  delegates 
his  adherence  to  the  traditional  dem¬ 
ocratic  policy  of  no  third  term,  to 
nominate  his  friend  and  to  call  upon 
the  convention  to  repudiate  the  idea 
of  religious  discrimination  which  his 
nomination  of  Mr.  Farley  evoked  in 
a  couple  of  private  notes  passed  to 
Senator  Glass  on  the  platform.  Of 
equally  dramatic  flavor  was  Mr.  Far¬ 
ley’s  address  moving  the  nomination 
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READY  TO  TAKE  THE  LID  OFF 
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CENSUS  QUESTION 

— Vaughn  Shoemaker  in  Chicago  Daily  News. 
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of  President  Roosevelt  by  acclama¬ 
tion  and  thanking  the  delegates  who 
voted  for  him  and  also  those  who 
would  have  had  their  votes  not  been 
tied  up  by  the  unit  rule  in  state  dele¬ 
gations. 

A  strong  movement  for  the  nomi¬ 
nation  of  Jesse  Jones  for  the  vice¬ 
presidency  was  noted  prior  to  Thurs¬ 
day.  As  this  is  written,  just  before 
the  Thursday  afternoon  session,  it 
seemed  probable  that  the  Houston 
Chronicle  publisher  and  Federal  Loan 
Administrator  would  not  accept  the 
honor  and  that  it  would  go  to 
Secretary  of  Agriculture  Henry  Wal¬ 
lace. 

Cut  and  Dried  Performance 

Otherwise  this  Democratic  National 
Convention  was  pretty  much  a  cut 
and  dried  performance.  Opposition 
to  the  third  term  was  evident  in  the 
viva  voce  ballot  on  a  resolution  at¬ 
tempting  to  commit  the  convention 
against  the  step,  but  the  bellow  of 
sound  that  rejected  the  motion  proved 
conclusively  the  feelings  of  the  ma¬ 
jority  of  the  delegates.  But  this  ob¬ 
server  left  the  hall  with  the  feeling 
that  what  he  had  witnessed  was  some¬ 
how  lacking  in  the  spontaneity  that 
should  have  accompanied  the  nomi¬ 
nation  of  the  President  for  a  third 
tour  of  duty,  after  two  of  the  most 
spectacular  terms  in  the  history  of 
the  United  States  and  in  the  prospect 
of  one  of  the  most  critical  periods  in 
the  country’s  affairs  at  home  and 
abroad.  TTiere  was  a  definite  ele¬ 
ment  of  solemnity  and  of  deep  pa¬ 
triotism,  but  to  this  correspondent 
there  seemed  to  be  present  also  an 
atmosphere  of  doubt  and  misgiving 
an  impression  which  was  shared  by 
other  occupants  of  the  Fourth  Estate 
gallery. 

Isolationitt  Ad 

Delegates  to  the  Democratic  con¬ 
vention  were  greeted  by  a  full-page 
advertisement  in  the  Chicago  Trib¬ 
une  Monday  morning.  The  ad  was 
headed;  “Stop  the  March  of  War”  and 
declared  the  forthcoming  election 
may  well  be  a  referendum  on  the 
paramount  issue  of  peace  or  war.  It 
was  signed  by  “The  National  Com¬ 
mittee  to  Keep  America  Out  of  For¬ 
eign  Wars.” 

The  ad,  which  appeared  the  same 
day  another  “Stop  Hitler”  message 
from  the  Committee  to  Defend  Amer¬ 
ica  by  Aiding  the  Allies  ran  in  the 
local  press,  was  paid  for  by  Ralph 
Beaver  Strassburger,  publisher  of  the 
Norristown  (Pa.)  Times-Herald,  an 
isolationist  and  active  in  Pennsyl¬ 
vania  Democratic  circles. 

Mr.  Strassburger  told  Editor  &  Pub¬ 
lisher  he  placed  the  ad  personally  on 
behalf  of  the  National  Committee  to 
Keep  America  Out  of  Foreign  Wars. 
He  described  the  committee  as  non¬ 
partisan,  headed  by  Congressman 
Hamilton  Fish,  New  York  Repub¬ 
lican.  The  committee,  he  said,  con¬ 
sists  of  70  prominent  citizens,  either 
members  of  or  formerly  in  Congress. 
The  ad  was  aimed  primarily  at  the 
Democratic  Resolutions  Committee, 
said  the  publisher,  although  it  was 
addressed  to  the  delegates,  to  Ameri¬ 
can  mothers,  wage  earners,  farmers 
and  veterans. 

Mayor  Edward  J.  Kelly  of  Chicago 
turned  his  guns  on  the  press  in  his 
address  of  welcome  to  the  convention. 
He  told  the  delegates  that  Chicago 
environment  “will  help  you  to  ward 
off  any  telegraphic  bombardment  from 
Wall  Street.”  Cracking  down  on  the 
press,  he  said: 

“We  want  to  thank  some  of  the 
newspapers  of  Chicago  which  have 
written  the  truth  about  this  conven¬ 
tion.  And  we  want  to  thank  all  of 
them  for  the  truth  they  have  printed, 
showing  the  extra  dividends,  the  new 
output,  and  the  steady  upsurge  of 


business — even  if  we  had  to  turn  to 
the  financial  pages  to  get  it.” 

Apparently  smarting  under  the  ac¬ 
cusations  of  recent  magazine  articles, 
or  possibly  still  upset  by  that  morn¬ 
ing’s  editorial  in  the  Tribune,  Mayor 
Kelly  made  caustic  comment  about 
certain  “literary  gangsters”  asserting: 

“The  people  of  Chicago  have  de¬ 
veloped  a  healthy  immunity  to  lit¬ 
erary  gangsters  whose  stock  in  trade 
is  the  manufacture  of  derision.  We 
can  smell  ‘Morganized’  propaganda 


before  the  poisoned  ink  is  dry.  We 
can  spot  the  false  gods  of  democracy 
no  matter  what  mask  they  wear.” 

Members  of  the  press  section 
seemed  to  like  the  sloping  press 
stands,  flanking  the  speakers’  plat¬ 
form.  There  were  762  seats  in  the 
working  press  section.  The  press  gal¬ 
leries  were  graded  down  from  12  feet 
above  the  convention  floor  at  the 
point  where  they  winged  out  from  the 
platform  to  four  and  a  half  feet  at 
the  ends.  The  arrangement  set  the 
news  writers  apart  from  the  conven¬ 
tion  delegation  and  made  it  difficult 
for  photographers  to  climb  up  on  the 
rim  of  the  galleries  and  obscure  the 
view  of  reporters. 

Newspapermen  covering  the  con¬ 
vention  found  time  to  double  in  brass 
and  broadcast  over  the  radio.  Two 
programs  featured  news  writers  and 
editors.  On  Sunday  evening,  six  well- 
known  writers  were  featured  in 
“American  Forum  of  the  Air”  over 
MBS.  Heading  the  roster  was  Wil¬ 
liam  Allen  White,  Emporia  (Kans.) 
Gazette,  editor  and  chairman  of  the 
Committee  to  Defend  America  by  Aid¬ 
ing  the  Allies.  Others  who  partici¬ 
pated  were  Ulric  Bell,  chief  of  the 
Louisville  Courier- Journal  Washing¬ 
ton  bureau;  Doris  Fleeson,  of  the 
New  York  News  Washington  bureau; 
Frank  Kent,  Baltimore  Sun  column¬ 
ist;  Joseph  Driscoll,  chief  Capital  cor¬ 
respondent  for  the  New  York  Herald 
Tribune;  and  Ernest  K.  Lindley, 
Washington  Post  columnist  and  head 
of  the  Washington  bureau  of  News¬ 
week. 

Monday  evening,  Harry  Reutlinger, 
Chicago  Herald- American  city  editor; 
Bruce  Grant,  Chicago  Times  city  edi¬ 
tor,  and  Clem  Lane,  Chicago  Daily 
News  assistant  city  editor,  participated 
in  a  radio  roundtable  discussion  over 
WMAQ  on  how  to  convention  is  cov¬ 
ered  by  the  press. 

Three  newspapermen  who  covered 
the  1896  Democratic  convention  which 
nominated  William  Jennings  Bryan 
for  the  first  time  held  a  reunion  at 
breakfast  Wednesday  morning.  They 
are  James  McGovern,  editor  of  the 
Bridgeport  (Conn.)  Times;  James 
Morgan,  Boston  Globe;  Henry  Litch¬ 
field  West,  Washington  Post  political 
writer  now  retired,  and  the  Hon. 
Josephus  Daniels,  editor  of  Raleigh 
(N.  C.)  News  and  Observer 
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July  26-27  —  Virginia  Press 
Assn.,  annual  convention.  Hotel 
Chamberlin,  Old  Point  Comfort, 
Va. 

July  26-27  —  Allied  Daily 
Newspapers,  summer  meeting. 
Hotel  Olympian,  Olympia,  Wash. 

Aug.  4-7 — National  Associa¬ 
tion  of  Broadcasters,  conven¬ 
tion,  San  Francisco. 


Planning  for 
Nat'l  Newspaper 
Week,  Oct.  1-7 


Newspaper  Assn.  Mgrs.' 
Committee  Arrange  Detc 
For  Observance 


Tribute  to  the  press,  radio,  press 
and  newsreel  photographers  as  the 
eyes  and  ears  of  the  nation,  through 
whom  “one  hundred  thirty  million 
people  know  what  one  hundred  thirty 
million  people  are  doing,”  was  moved 
at  the  'Thursday  afternoon  session  by 
“Chip”  Roberts,  secretary  of  the  con¬ 
vention. 


Rode  Mountain  Trail 
To  Get  Crash  Photos 


Making  a  23-mile  round  trip  by 
horseback  in  less  than  seven  hours, 
Graham  M.  Dean,  publisher,  and 
Robert  M.  Speidel,  staff  member  of 
the  Reno  (Nev.)  Evening  Gazette,  ob¬ 
tained  the  only  pictures  of  a  high 
Sierra  airplane  crash  on  July  14 
which  cost  five  lives.  The  crash  oc¬ 
curred  at  an  8,800-foot  elevation. 

Motoring  to  Wolf  Creek  Cow  Camp, 
Dean  and  Speidel,  son  of  Merritt  C. 
Speidel,  son  of  the  president  of 
Speidel  Newspapers,  Inc.,  then  took  to 
horseback.  With  a  guide  they  alter¬ 
nated  in  carrying  a  Speed  Graphic  in 
a  27-pound  case  which  was  too  un¬ 
wieldy  for  a  saddle  bag.  Speidel  took 
all  of  the  pictures.  After  their  jour¬ 
ney  over  the  rough  mountain  trail, 
the  two  sped  back  to  Reno  where  neg¬ 
atives  were  developed  in  time  to  ser¬ 
vice  the  AP  Wirephoto  circuit  the 
next  morning. 


BANKERS  PRAISE  PRESS 

The  Washington  Bankers’  Assn.,  at 
its  recent  45th  annual  convention  in 
Tacoma,  Wash.,  paid  tribute  to  news¬ 
papers  when  it  adopted  the  following 
resolution  “resolved,  in  editorial  com¬ 
ment  and  in  accurately  reporting  cur¬ 
rent  banking  developments,  the  press 
of  the  state  has  rendered  fine  service 
in  the  public  interest,  in  recognition 
of  which  the  Association  records  its 
appreciation.” 
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As  a  result  of  suggestions  made  I 
speakers  at  several  newspaper 
lishers’  association  conventions  dui 
ing  the  last  two  years  that  the  pn 
needed  a  better  public  relations 
gram.  Newspaper  Association 
agers,  Inc.,  comprised  of  the  exe 
officers  of  25  state  and  regional 
lishers’  associations,  announced 
week  that  plans  were  underway  : 
observance  of  a  National  News 
Week. 

The  dates  set  for  this  event  are  I 
Tuesday,  October  1,  to  Tuesday,  i 
tober  7,  inclusive. 

The  committee  in  charge  will 
all  the  newspapers  of  the  country  j 
develop  local  programs  from  suj 
tions  which  will  be  sent  to  them, 
addition,  mats  and  proofs  of  at 
one  newspaper  promotion  advef 
ment  will  be  made  available  to 
daily  and  weekly  newspaper. 

Penna.  and  Calif.  Pionaured 

This  form  of  a  public  relations  | 
gram  grows  out  of  the  succea{ 
Newspaper  Prestige  Weeks  obs 
in  Pennsylvania,  California  and  ] 
other  states  for  several  years, 
“weeks”  have  built  goodwill  for : 
newspapers  and  have  made  the 
lishers  promotion-minded  all 
year,  the  commitee  states. 

The  committee  in  charge  of  the  j 
motion  is:  William  N.  Hardy, 
ager,  PNPA,  chairman;  John  B.  1 
California  Newspaper  Ihiblisheis’ i 
sociation;  Ame  Rae,  National  El 
torial  Association;  Gene  AUeoJ 
Michigan  Press  Association,  and  Doi 
L.  Buckles,  Alabama  Press  Ass«(^ 
tion. 

Details  of  the  campaign  are 
handled  by  Mr.  Hardy. 

Suggestions  which  the  newspa|| 
will  be  asked  to  consider  as  suia 
for  development  in  local  observ3a| 
include: 


Ten  distinguished  fashion  experts 
and  New  York  department  store  exec¬ 
utives  will  appear  as  guest  columnists 
in  the  New  York  Mirror  writing 
fashions  during  the  vacation  of  Jane 
Worth,  regular  columnist,  who  re¬ 
turns  on  Aug.  7. 


Fraedom  of  Press  | 

Editorial  and  advertising  promotiMj 

rerted  to  consumers.  j 

Freedom  of  the  Press.  ] 

Truth  in  Advertising. 

Pre-eminence  of  newspapers  in  the  si 
field. 

Dependability  of  war  and  diplomatic  ^ 

.\dvertising’s  contribution  to  the 
way  of  living. 

I..ocal  advertising  success  stories. 

Plant  visitations. 

S|)eeches  before  civic  clubs  and 
groups. 

Co-operation  of  the  clergy. 

Use  of  promotion  to  be  furnished  bj ' 
services  and  by  several  other  national 
rations. 

Pictures  of  staffs  and  of  newspaper  ‘ 
tions. 

Display  of  old  newspapers  and  of 
newspapers  before  and  after  the  days  «f  ] 
tators. 


ADMAN  DIES 

Robert  C.  Diserens,  former 
president  and  general  mana 
Campbell-Ewald,  died  Tues_ , 
his  home  in  Summit,  N.  J.,  whe 
lived  with  his  mother.  Mr.  Dii 
retired  from  the  Campbell- 
company  two  years  ago  because  l 
health.  He  was  fifty-six  years  oli| 


CLARK  APPOINTED 

Montreal,  Que.,  July  15 — Josept^^ 
Clark  of  Toronto  has  been  appo'^i 
director  of  Public  Relations  for  ■ 
Air  Ministry.  Mr.  Clark  has 
director  of  sales  for  Cockfield 
Advertising  Agency  of  Toronto  -4oi 


has  been  granted  a  leave  of  abs«>*' 
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I  TOP  FLIGHT  WRITERS  IN  ACTION  AT  DEMOCRATIC  CONCLAVE 


- 


.  ^  if 


Josep^liK’  1,000  first  rank  newspapermen  covered  the  Democratic  Convention 

aopor  ,  Among  the  throng  were  these  prominent  personalities  seated  in  the  press 

<1  for  /v'  William  Allen  White,  Emporia  Gazette,  and  NANA,  with  Mrs.  White; 
has  »*T  p" Wheeler,  Chicago  Daily  News;  (3)  Arthur  Krocit,  New  York  Times;  (4) 
Grand  Rapids  Herald;  (5)  Walter  Lippmann,  New  York  Herald 
♦n  **"*  ‘yn^icated  columnist;  (6)  Jack  Malloy,  Chicago  Herald-American  M.  E.  in 
with  his  colleague,  John  Dienhart;  (7)  Paul  Gallico  and  Adela  Rogers 
I  a  •  Johns,  Hearst  writers;  (8)  Brian  Bell,  Washington  A.P.  bureau  chief;  (9)  Bruce 


Grant,  Chicago  Times,  city  editor;  flO)  Malcolm  Bingay,  Detroit  Free  Press;  (II) 
H.  L  Mencken,  Baltimore  Sun;  (12)  U.P.  news  desk  at  Stevens  Hotel  with  Earl  Johnson, 
general  news  manager,  standing  at  rear,  and  seated,  Boyd  Lewis,  central  news  manager, 
Merton  T.  Akers,  New  York  manager,  Lyle  Wilson,  Washington  manager,  Julius 
Frandsen,  Washington  news  editor,  and  Roland  Van  Tine,  chief  of  Senate  staff;  (13) 
H.  V.  Kaltenborn,  NBC  commentator;  (14)  Damon  Runyon,  King  Features  and  I.N.S. 
reporter;  (IS)  Arthur  Sears  Henning,  Chicago  Tribune  Washington  chief;  (16)  David 
Lawrence,  United  States  News  editor;  (17)  Grove  Patterson,  Toledo  Blade  editor. 
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EDITOR  &  PUBLISHE 


Guild  Still  Split  Over 
Issue  of  Communism 


Post-Convention  Statements  Contain  Same 
Charges,  Replies  .  .  .  Opposition  Split 
Paved  Way  for  Administration  Landslide 


be  elected  by  acclamation.  The  op-  convention  go  on  record  as  oppos| 
position  offered  no  candidate.  to  “isms”  by  naming  them  as  ‘‘Coi  i 

But  Buck,  leader  of  the  opposition  mimism,  Fascism  and  Nazism.” 
determined  to  oust  the  administration,  In  a  statement  to  Editor  &  Pcblisi  i  ’  *  * 
boomed  out  dissent,  which  was  aug-  after  the  convention,  Sullivan,  lip 
mented  by  the  full  votes  from  Toledo,  year-old  court  house  reporter  for  till 
Pittsburgh  and  the  Twin  Cities  Boston  Globe,  said: 
locals,  and  by  delegates  from  San  “I  am  now  and  have  been  in  t  N 

Francisco,  Seattle  and  Los  Angeles,  past  year  in  agreement  with  the  pn  £ 

Asked  by  Gannett  if  his  action  ident  and  administrative  officers 
meant  that  Washington  was  opposed  their  execution  of  ANG  policy  as  w.  ^ 
to  Klyman,  Buck  shouted:  “Wash-  pressed  by  the  majority  vote  of  tj 
ington  does  not  want  to  vote  for  ANG  convention.  The  result  of  ij  , 
Julius  Klyman  for  anything.”  Memphis  convention  places  on  us  a-j  y  . 


QTFPHFISI  T  MONPHATT  Julius  Klyman  for  anything.  Memphis  convention  places  on  us  a*  ^  , 

By  bltPntW  J.  MUNGHAK  Because  there  was  no  opposing  on  the  other  members  of  the  lEB  fj  ^ 

FACED  by  an  opposition  split  over  Tired  from  a  five-day  convention  candidate  the  chair  announced  that  responsibility  for  administration  ' 


the  issue  of  Communism  in  the  that  had  worn  tempers  thin  and  has  Klyman  was  elected, 
organization,  the  administration  forces  had  no  parallel  for  intensity  in  the  Ways  Asks  for  Harmony 


these  policies. 

“I  welcome  the  expressed  desires  1^ 


organization,  the  administration  lorces  naa  no  paranei  loi  uueusiijr  m  Ways  Asks  tor  Harmony  ^  ^ 

led  by  the  powerful  New  York  dele-  history  of  the  guild,  irate  delegates  \yhen  the  heated  elections  were  u°™T^'1acha 


gation  controlling  23  votes,  swept  to  Friday  contested  over  two  tickets  in  ^  briefly  in  the  inter-  Philadelphia,  I. 

.  ,  •  ..i_^  _ _  r _ ,^l,^r»xrorrrt  x«roc  ’  T  of  niovolanrl  ann  .Tohfl 


an  easy  victory  in  the  voting  for  which  the  pro  and  anti  cleavage  was  gst  of  guild  harmony  for  the  coming  ican 

officers  Friday  and  elected  all  its  clear-cut.  vpar  “The  nnlv  wav  we  can  show  BMdison  of  Minneapolis.  I  feel  th| 


ycax.  The  only  way  we  can  show  ^.^^ers  of  the  guild  should  s«l 
unity  IS  to  be  completely  loyal  to  the  J 


unity  1»  tu  uu  luyui  tu  t,,.  ^  ^  " 

guild  after  we  have  been  defeated  guild  and  of  the  country.  ’ 


he  said.  There  were  other  concilia 


tory  remarks. 


the  guild  and  of  the  country. 

‘T  trust  that  all  publishers  v 


An  hour  after  the  convention  had  recognize  our  demonstration  thatij 
adjourned.  Buck  issued  a  lengthy  are  a  res^nsible  and  mtelligen  P_ 

pf  tVtp  union.  If  they  do  we  shall  hi  ,  . 


statement  giving  his  version  of  the 
split  in  the  opposition  ranks.  He  Pcace 
charged  that  Ways  balked  at  his 
plans  for  changing  the  present  prac-  The 


Detroit  Chosen  ‘41  Site 


The  convention  Friday  chose  Detrjf  in  th« 


tices  of  the  guild.  Buck  claimed  that  for  its  1941  meeting. 


Communists  and  “fellow  travelers”  Earlier  during  the  closing  day  ^4  The 


had  led  the  guild  along  the  “Commu-  San  Francisco  delegation  attempu^  infon 
nist  party  line.”  to  have  passed  an  amendment  to  man 

Buck  aserted  that  Ways  had  con-  constitution  which  would  have  gi'.s*  unit, 
ferred  with  the  Washington  delega-  the  international  elections  this  ytistitut 
tion  before  the  convention  “and  as-  and  hereafter  to  a  referendum  of  il  signir 
sured  us  he  wished  to  change  essen-  complete  membership.  It  failed  ^ 


tial  practices  in  the  guild.” 

“He  told  us  there  were  twelve  Com- 


The  convention  alopted  a  resi-jjj 


munists  or  ex-Communists  in  his  tion  endorsing  “the  objectives  of 


group  and  said  there  must  be  no  ‘Red  New  Deal  and  that  we  urge  all  car.: 


baiting’  or  they  would  be  estranged,” 
Buck’s  statement  continued. 

Officers  Answer  Critics 


Another  post -convention  statement 


dates  for  public  office  in  1940  fr|(*® 
the  presidency  down,  pledge 
selves  to  work  for  a  continuation  ^  c 

extension  of  the  social  and  econc:»r““ 
— _ _  *1 _ XT _  ”  I!  formi 


issued  by  the  three  executive  Program  of  the  New  Deal.” 

•t-c  tho  crtliM  in  ^ncw^r  tn  The  conventioH  hIso  approved 


The  new  Infernehonal  Executive  Board,  governing  body  of  the  American  Newspaper  officers  of  the  guild  in  answer  to  ,,civ  a  rPcnTntinn  nnnncinfl 
Guild,  as  elected  Friday  at  the  seventh  annual  international  convention  of  the  ANG  “charges  of  Communist  domination  of  *<.  * 


Guild,  as  elected  Friday  at  the  seventh  annual  international  convention  of  the  ANG  charges  of  Communist  domination  of  nalll/1  QmUK  nman/lmAnte  tn  3 
at  the  Hotel  Peabody,  Memphis.  Left  to  right,  standing:  George  Wilson,  San  Fran-  the  American  Newspaper  Guild  which  ™  ,  ,  1 


cisco;  Philip  M.  Connelly.  Los  Angeles;  Julius  Klyman,  Sf.  Louis;  Anthony  Berardi,  were  carried  in  the  press  during  the  _  5  p>en  mg  loftb 

Chicago;  Morris  Watson.  New  York;  Richard  Henry,  Denver.  Seated,  left  to  right:  pre-convention  campaign.”  It  stated;  cuhUe^  the  National^^lbrn^Rel^^J 


Harry  Martin,  Memphis;  Agnes  Fahy,  Newark,  N.  J.;  Milton  Kaufman,  executive  vice- 
president,  New  York;  Donal  M.  Sullivan,  president,  Boston;  Victor  Pasche,  secretary- 


“We  state  categorically,  as  newly 


...c  . . .  o.,-  elected  officers,  that  we  are  not  con-  »  i  i  •  i.tion 

treasurer.  New  York;  Don  Pinkston.  Sioux  City.  Ra  ph  Foster.  Toronto,  who  was  trolled  or  influenced  by  any  outside  A  resolution  also  was  unanimo  j 
elected  by  acclamation,  had  lett  to  return  home  when  this  picture  was  taken.  nroanivatinn  nor  io  tbo  ATnariran  sQopted  opposing  ettorts  to  nar'ti 


organization,  nor  is  the  American  w  Sguild 

Newspaper  Guild.  The  guild  is  con-  the  application  of  the  Federal 


,  ..  _  ivewspaper  uuiia.  ine  guua  is  con-  j  tV  t  j  ^  •  .sl  iJaeref 

candidates  except  one  to  the  Inter-  Except  for  the  election  of  Harry  trolled  by  its  membership  and  its  Hours  Law  and  favoring  the  eL  ? 

.  t;. - TT_-_j  TO - iv/r — - j:.  _/•  .r  r-  tension  of  the  laws  benefits  toll. 


national  Executive  Board,  13-man  Martin,  amusements  editor  of  the  membership  bodies  exclusively. 


governing  body  of  the  American  Memphis  Commercial  Appeal,  the  convention’s  rejection  of  now  incluled  thruU 

IkT _  _  OCl  :_A_  _ At 1 A? J  1  /.n.  mma  i  4/\  “ 


Newspaper  Guild,  CIO  affiliate. 


- - - -  anti-administration  ticket  was  com-  witch-hunting  is  in  the  best  American  legislation  conforming  to  ^ 

But  the  five-day  convention  in  pletely  routed.  This  is  Martin’s  third  tradition.  The  convention,  through  standards.  It  also  stated: 


Memphis,  Term.,  ended  Friday  night,  term  on  the  lEB  in  his  present  posi-  the  majority  report,  adopted  a  clear 


July  12.  in  a  climax  of  acrimony  as  tion  representing  the  Southern  stand  in  defense  of  the  democratic 


the  smoldering  resentment  of  the  fac-  region. 

tion  defeated  in  the  bitter  fight  to  Bitterest  discussion  during  the  bal- 


process  and  American  liberties.” 


Publisher,  Criticized 

“In  particular,  as  the  law  n'--' 


to  the  newspaper  industry,  this  ^Tthe  I 


It  was  signed  by  Donal  M.  Sullivan,  vention  takes  note  of  the  ettorts 


oust  the  existing  guild  officers  flared  loting  came  over  the  election  of  who  defeated  incumbent  Kenneth  L.  publishers  and  their  associations  ll  bojv 


up  on  the  convention  floor  as  the  Richard  Henry,  Denver,  administra 
last  two  of  the  10-vice-presidents  tion  candidate,  to  the  ninth  vice 


Crawford  78-2  3  to  66-1/3  for  the  have  newspaper  workers  exempt  fcjllnde] 
presidency;  and  by  Milton  Kaufman  the  provisions  of  the  law  and  urge  Jlposg, 


were  elected  in  the  face  of  open  re-  presidency.  He  was  opposed  by  Wil-  Victor  Pasche,  who  were  re-  American  Newspaper  Guild  andXtg  fi 


bukes  from  several  dissenting  locals,  liam  J.  Farson,  Philadelphia. 

Communism  Still  the  Issue  Candidate  Withdrawn 

Although  the  convention  gave  a  After  Philadelphia  with  12  votes. 


elected  as  executive  vice-president  locals  to  use  all  efforts  to  prevent  s  p  the 
and  secretary-treasurer,  respectively,  action.”  |l  q 

Kaufman  polled  85-1/5  votes  to  Other  lEB  vice-presidents  a«| 


vote  of  confidence  to  the  administra-  through  Ways,  passed  its  votes  until  Ways’  43-4/5,  and  Pasche  defeated  Agnes  Fahy,  Newark,  N.  J.,  »«Meir 
tion,  the  pre-convention  issue  of  the  end  of  the  roll  call.  Washington  I  L.  Kenen,  Cleveland,  strong  anti-  defeated  Joseph  M.  Walsh,  Wii»«oppo 

Communist  domination  of  the  guild  (4  votes)  did  likewise  and  other  administrationite,  by  the  same  margin,  ggrre  Pa.,  83  1/5-61  4 '5  iNazi 

remained  after  it  had  adjourned  with  smaller  locals  followed  suit.  Indig-  Kaufman  draws  a  $100  weekly  salary  pi^kston  Sioux  City  whoi»|as  il 

charges  and  counter-charges  contin-  nation  spread  in  both  factions  until  from  the  guild  coffers;  Pasche  $75  a  feated  Kenneth  B  Crouse  St.  P^TLauj 

uing  in  post-convention  statements  Ways’ 43-4/5,  and  Pasche  defeated  week.  The  presidency  is  a  non-  Minneapolis,  83  1  6-58  5/6.  JEdit 

issued  by  the  opposition  and  the  ad-  permission  to  withdraw  Farson  from  salaried  post.  George  Wilson,  San  Francisco,  »i4 

ministration.  the  race  to  stop  the  fight.  Minority  Report  Defeated  defeated  Sam  Eubank  San 

Although  pleas  were  made  on  the  Permission  was  granted,  and  an  The  Sullivan  -  Kaufman  -  Pasche  cisco.  78  7/10-65  3/10.  ’ 


ministration.  the  race  to  stop  the  fight.  Minority  Report  Defeated  defeated  Sam  Eubank  San  W*he  c 

Although  pleas  were  made  on  the  Permission  was  granted,  and  an  The  Sullivan  -  Kaufman  -  Pasche  cisco,  78  7/10-65  3/10.  ’  ito  ii 

floor  that  the  guild  unite  in  harmony,  administration  delegate  moved  that  statement  was  aimed  to  clarify  the  Ralph  Foster,  Toronto,  elected  il| 
there  were  many  homeward-bound  Henry  be  elected  by  acclamation,  convention’s  action  in  adopting  the  acclamation. 

delegates  who  left  wim  bitter  mem-  The  voice  vote  on  the  motion  brought  majority  report  “that  we  are,  and  Philip  M.  Connelly,  Los  Ang^53y 
ones,  both  agamst  the  administra-  a  chorus  of  yeas  and  a  vigorous  shout  always  shall  be,  unalterably  opposed  re-elected  over  James  W.  Fare#  ' 
tion  and  agamst  the  faction  of  the  of  noes.  Lewis  Gannett,  New  York  to  any  movement  or  activity  of  sub-  Seattle,  82-43.  k.f  ^ 

opposition  which  they  believed  had  Herald  Tribune  book  critic,  chairman  versive  character,  Trojan  horses,  or  Anthony  Berardi,  Chicago,  elec#!?^ 
caused  the  split  in  ite  ranks.  pro  tern,  declared  Henry  elected  and  fifth  columns,  which  are  aimed  by  acclamation.  v® 

u  the  fight  ended.  against  our  nation  and  government,  Morris  Watson,  New  York,  who 

the  Philadelphia  group  led  by  Max  A  few  rninutes  later  the  nomina-  or  the  basic  free  and  democratic  in-  feated  Kenneth  Clark,  Kansas 

Ways,  secretary,  Philadelphia -Cam-  tion  of  Julius  Klyman,  St.  Louis  lEB  stitutions  upon  which  our  Republic  75  1/5-62  4,5. 
den  local,  who  was  defeated  m  his  member,  whose  switch  from  the  anti  has  been  founded.  The  Auxiliary  to  the  ANG, 

race  for  the  executive  vice-presi-  to  the  pro-administration  forces  was  A  minority  repiort,  defeated  on  the  strong,  in  its  closing  session 
dency,  and  the  W^l^gton  group,  the  surprise  of  the  convention,  was  floor  after  considerable  debate,  had  re-elected  Mrs.  Katherine  McGi*'!  “j 
headed  by  Robert  M.  Buck.  made.  A  delegate  moved  that  Klyman  specifically  recommended  that  the  Chicago,  president.  I 
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Guild  Rejects 
W.  L.  Laurence 
Resignation 


N.  Y.  Times  Science  News 
Editor  Told  He  Can't 
Leave  Group 


eprf 
:ers 
asefj 

V  William  L.  Laurence,  science  writer 
°‘'^^and  science  news  editor  of  the  New 
^|;|yorfc  Times,  Pulitzer  Prize  winner  in 


tinn 

'most  prominent 
•  newspapermen  in 
’  ^the  country,  and 
a  charter  mem- 
1  her  of  the  Amer- 
°,,,Jiean  Newspaper 
nn  ^1  Guild-  resigned 
1  July  15  from  that 
■  organization  be¬ 
cause  the  pres¬ 
ent  ANG  leader- 


William  L.  Laurence 


lelal 


ry. 
rs  I 

ship  is  Commun- 
11  ha  *  '  dominated 

*  and  is  primarily 
interested  in 

*  keeping  to  the  party  line  rather  than 
in  the  welfare  of  its  members.  Editor 
&  Publisher  learned  this  week. 

The  following  day  Laurence  was 
informed  by  Herman  Dinsmore,  chair¬ 
man  of  the  New  York  Times  guild 
uniL  that  a  clause  in  the  ANG  con¬ 
e's  institution  forbids  a  member  from  re- 
\  of  n  signing  from  the  union. 

Awaifing  Formal  Notice 
Now  awaiting  formal  notification 
from  guild  headquarters  in  New  York 
to  that  effect,  Laurence,  it  is  reported, 
is  prepared  to  take  whatever  legal 
action  is  necessary  to  fight  that  ruling. 

He  is  prepared  for  a  fight  to  the 
finish.  Editor  &  Publisher  was  in¬ 
formed. 

Laurence,  who  has  been  with  the 
Times  since  1929,  was  chairman  of 
the  Times  guild  unit  for  two  terms 
(1933-34.  1935-1936),  was  a  member 
of  the  Representative  Assembly  of  the 
Newspaper  Guild  of  New  York  and 
was  a  delegate  to  the  ANG  conven¬ 
tion  in  1936. 

Like  many  other  members  of  the 
guild  in  recent  years,  Laurence  hadn’t 
agreed  with  some  of  the  radical  poli¬ 
cies  of  the  national  leadership  and 
looked  with  misgivings  at  the  left- 
wing  trend  of  the  union,  but  he  re¬ 
mained  a  member  of  the  organization 
because  he  is  a  firm  believer  of  trade 
unionism,  his  friends  say. 

In  recent  months,  he  had  supported 
the  Independent  Progressive  group  in 
the  New  York  local,  seeing  in  that 
body  a  reflection  of  his  beliefs.  The 
Independent  Progressive  bloc  is  com¬ 
posed  of  dissident  members  dedicated 
to  fight  the  Communist  influence  in 
en'^the  union. 

Convention  Determined  Action 

Refusal  of  the  ANG  convention  at 
-Memphis  last  week  to  go  on  record  as 
Wuk^  opposed  to  Communism,  Fascism  and 
Nazism  by  name  instead  of  indirectly 
it  did,  was  the  step  that  decided 
Laurence  on  his  resignation  action. 
Editor  &  Publisher  learned. 

It  is  understood  Laurence  believes 
he  can  better  help  the  guild  to  return 
.1  |i  ^  its  trade  union  status  by  directing 
his  efforts  in  that  direction  from 
Anffcfl the  organization,  his  friends 

L-aurence  has  been  a  newspaperman 
I  ^  years.  He  started  in 

’  Ihe  business  in  Boston,  moved  to  the 


REWARD  FOR  INFO,  ON  POSTAL  CARD  ATTACKS 

THE  Philadelphia  Inquirer,  in  page-one  announcements  on  July  13,  and  14, 
offered  a  reward  of  $10,000  for  “information  leading  to  the  arrest  and  con¬ 
viction  of  those  responsible,  individually  and  collectively  for  the  circulation 
through  the  United  States  Mails  of  U.  S.  Postal  Cards  bearing  matter  defama¬ 
tory  to  M.  L.  Annenberg,  publisher  of  the  Inquirer.”  The  announcement  said 
further:  “These  cards  were  mailed  in  Philadelphia  and  Trenton  and  sent  to 
business  and  professional  men  in  this  city  in  an  obvious  attempt  to  injure  this 
newspaper.  All  information,  which  will  be  treated  in  strictest  confidence, 
should  be  submitted  directly  to  E.  Z.  Dimitman,  executive  editor.”  Meanwhile, 
it  was  learned  that  Philadelphia  policemen  are  voluntarily  circulating  petitions, 
asking  clemency  for  Mr.  Annenberg,  who  was  recently  given  a  jail  sentence  for 
U.  S.  income  tax  violations.  Captain  George  Kronbar,  of  the  Nineteenth  police 
district,  said  he  would  assume  responsibility  for  the  petitions  circulated  by  his 
men.  “I  feel,”  he  said,  “that  Mr.  Annenberg  has  done  a  lot,  not  only  for  the 
police  but  the  public  in  Philadelphia.  In  his  hour  of  trial  he  is  deserving  of 
anything  we  can  do.  He  has  founded  an  award  which  has  helped  Philadelphia 
police,  has  donated  to  the  widows’  pension  fund  and  is  cne  of  the  best  friends 
the  Philadelphia  police  have.” 

LOCAL  DOCTORS  WRITE  WEEKLY  HEALTH  COLUMN 

THE  Rockford  (Ill.)  Register-Republic  is  carrying  a  weekly  health  column 
prepared  by  Rockford  doctors  in  co-operation  with  the  Winnebago  County 
Medical  Society.  The  feature  is  considered  unique  in  the  way  of  co-operation 
between  the  newspaper  and  the  medical  profession.  Believing  that  most  health 
columns  were  too  general,  the  Register-Republic  conferred  with  the  public 
relations  committee  of  the  Winnebago  County  Medical  Society  and  worked 
out  plans  for  a  weekly  feature  with  local  appeal.  Rockford  doctors  prepare 
the  material  for  this  column  which  is  then  submitted  to  the  newspaper  and 
revised  for  clarity  and  style.  The  material  is  also  cleared  through  a  special 
committee  of  the  medical  society  which  assigns  subjects  to  men  who  are  best 
qualified  to  write  them.  There  are  no  by-lines. 

87%  OF  EDITORS  FAVOR  COMPULSORY  TRAINING 

IMMEDIATE  ENACTMENT  by  Congress  of  the  Burke-Wadsworth  bill  provid¬ 
ing  for  selective  compulsory  military  training  and  service  is  endorsed  by 
87%  of  the  nation’s  editors  and  publishers,  it  was  claimed  this  week  by  a  survey 
made  public  by  the  Military  Training  Camps  Association,  New  York.  News¬ 
paper  sentiment  in  the  interior  as  well  as  along  the  coasts  is  overwhelmingly 
in  favor  of  the  Burke-Wadsworth  bill,  sponsored  by  the  Military  Training 
Camps  Association,  which  reports  that  inland  States  are  as  alive  as  exposed 
seaboard  States  to  the  perils  of  a  Hitler  Blitzkrieg. 


constitute  a  designation  by  the  appli¬ 
cant  of  the  Guild  as  his  collective  bar¬ 
gaining  agent,  and  such  designation 
shall  terminate  only  upon  rejection  of 
his  application,  or  expulsion  of  the 
applicant  after  he  has  been  admitted 
to  membership,  or  his  withdrawal  be¬ 
cause  of  ineligibility,  provided,  how¬ 
ever,  that  Guild  members  temporarily 
employed  on  relief  projects  or  in  any 
other  capacity  outside  the  newspaper 
industry,  shall  be  expected  to  support 
any  recognized  labor  organization 
appropriate  under  the  circumstances.” 


NEWS  BROADCAST 

The  Albany  (N.  Y.)  Times-Union 
has  a  new  daily  broadcast,  “Good 
Morning  Paper,”  a  15-minute  pro¬ 
gram,  aired  at  8:30  a.m.,  over  WTRY 
in  Troy. 


RESIGNS  ACCOUNT 

Pacific  National  Advertising  Agency, 
Seattle  office,  recently  resigned  the 
Dr.  Frank  B.  Robinson  (Phychiana) 
account. 


Sports  Writers  Wonder, 
“Fisticuffs  or  Oratory?  ” 


Washington,  D.  C.,  July  16 — Wash¬ 
ington  sports  writers  are  still  arguing 
whether  last  week’s  meeting  between 
one  of  their  number — Bob  Ruark  of 
the  Daily  News— and  Buck  Newsom, 
pitching  sensation  for  the  Detroit 
Tigers,  comes  under  the  heading  of 
fisticuffing  or  oratory. 

The  Tigers  dressing  room  at  Griffith 
Stadium  was  the  scene  of  the  fracas, 
caused  when  Ruark  who  had  written 
several  items  uncomplimentary  to 
Newsom  called,  to  use  his  own  words, 
“to  kid  him  out  of  his  mad.” 

Eyewitnesses  versions  differ  as  to 
what  happened  after  the  preliminary 
outburst  of  name  calling  in  which 
both  Ruark  and  Newsom  took  part. 
There  was  much  pushing  and  un¬ 
doubtedly  some  punching,  for  Shirley 
Povich,  Washington  Post  sports  col¬ 
umnist,  carried  a  head  bump  out  of 
the  dressing  room — and  he  wasn’t 


Vincent  X.  Flaherty.  Timcs-Herald 
sports  writer  and  eye-witness,  de¬ 
scribed  Ruark’s  “perfect  left  hook” 
as  “an  upward  push  which  might  be 
used  nicely  for  hanging  up  one’s  hat, 
hollering  ‘Hello’  or  performing  a 
Hitler  salute.”  “We  must  correct 
Robert  (Ruark)  here  and  tell  him  his 
lily-white  right  missed  Newsom  from 
here  to  there,”  Flaherty  added. 

Povich,  the  innocent  victim,  claimed 
the  dubious  distinction  of  being  the 
only  person  actually  struck.  “Neither 
Newsom  nor  Ruark  was  marked.  The 
extent  of  the  damage  was  a  button 
ripped  from  Ruark’s  shirt,”  he  sum¬ 
marized. 

Burton  Hawkins  of  the  Star’s  sports 
staff  viewed  the  affair  as  “a  fistic 
festival,  or  a  pretty  horrible  fascimile 


Order  Six  U.  S. 
Newspapermen 
Out  of  Shanghai 

They  Are  Isolated  in 
International  Settlement 
Pending  Disposition 

Deportation  of  six  Americans  and 
one  Briton  from  Shanghai  was  ord¬ 
ered  July  15  by  the  pro- Japanese 
regime  of  Nanking.  Five  of  the  Ameri¬ 
cans  are  newspaper  editors  or  own¬ 
ers,  and  the  Briton  is  director  of  a 
Chinese-language  new.spaper.  The 
other  American  is  a  member  of  the 
Shanghai  Municipal  Council. 

The  men  ordered  deported  from 
Shanghai,  are: 

Those  Ordered  Expelled 

Randall  Gould,  editor,  Shanghai 
Evening  Post  and  Mercury. 

J.  B.  Powell,  editor,  American  China 
Weekly  Review. 

H.  P.  Mills,  publisher  of  the  oft- 
bombed  American  -  owned  Hwan 
Meiwan  Pao,  which  is  opposed  to  the 
Nanking  regime. 

Cornelius  V.  Starr,  publisher, 
Shanghai  Evening  Post  and  Mercury. 

Carroll  D.  Alcott,  member  of  edi¬ 
torial  staff  of  China  Press  and  news 
commentator  for  an  American-owned 
radio  station. 

Norwood  F.  Allman,  American  law¬ 
yer,  member  of  the  Shanghai  Munic¬ 
ipal  Council. 

J.  A.  E.  Sanders-Bates,  British  di¬ 
rector  of  the  Chinese-language  news¬ 
paper  Shanghai  Evening  News. 

Bomb  Follows  Order 

Less  than  24  hours  after  issuance 
of  the  deportation  order  against  Mr. 
Powell,  on  the  ground  that  he  was 
the  main  owner  of  the  anti-Japanese 
and  anti  -  Nanking  American  -  regis¬ 
tered  Chinese-language  newspaper 
Shun  Pao,  the  offices  of  the  paper 
were  bombed  by  unidentified  persons. 
No  one  was  killed,  but  several  Chinese 
were  wounded,  some  seriously. 

Referring  to  the  expulsion  order, 
Mr.  Powell  said:  “Everybody  on  this 
list  is  pro-Chinese  and  has  consis¬ 
tently  supported  China  against  Jap¬ 
anese  invasion.” 

Mr.  Alcott  said:  “I  have  received 
so  many  threatening  telephone  calls 
and  letters  since  Wang  (Wang  Ching- 
wei,  administrator  of  the  Japanese- 
supported  puppet  government)  came 
to  power  that  being  ordered  from 
China  was  nothing  unexpected. 

“Apparently  Wang  is  not  yet  ac¬ 
customed  to  being  called  a  puppet, 
ril  take  precautions  in  hiring  another 
bodyguard.  I’ll  haul  out  my  bullet¬ 
proof  vest,  although  I  hate  the 
thought  of  wearing  the  thing  in  this 
hot  weather.” 

Inasmuch  as  the  U.  S.  and  Great 
Britain  do  not  recognize  the  Nanking 
regime,  it  is  unlikely  that  the  con¬ 
sular  authorities  of  those  nations — 
who  will  be  approached  to  fix  a  date 
for  the  deportation  of  the  seven — will 
pay  any  attention  to  the  deportation 
order. 

As  long  as  the  black-listed  foreign¬ 
ers  remain  within  the  International 
Settlement,  it  will  be  immpossible  to 
fulfill  the  deportation  order.  Further¬ 
more,  the  six  Americans,  under  extra¬ 
territoriality  regulations,  are  entitled 
to  trial  before  the  U.  S.  Circuit  Court 


York  Morning  World  15  years  ^^e  fight  at  any  stage, 

sas  after  four  years  service  with  -  . 

'  that  paper,  joined  the  Times. 


1  r  Article  X.  of  the  ANG 

1  Frii^ll  ^®**®hlution,  says: 

McGiS'f  "'Application  for  membership  shall 


Ruark  claims  he  struck  Newsom 
“with  what  I  considered  a  technically 
perfect  left  hook.”  The  big  pitcher’s 
return,  the  writer  reported,  was  “like 
a  girl  scout  going  after  a  wasp.” 


thereof  ...  a  shoving  skirmish.”  His  -- 

ringside  scorecard  gave  Ruark  credit  China  before  they  are  deported 
for  a  left  that  brushed  by  Newsom’s 
arm,  and  gave  Newsom  one  point  on 
a  shove  that  sent  the  journalistic  ad¬ 
versary  stoppling  over  a  bench. 

“It  should  make  fairly  good  reading 
for  infants,”  Hawkins  suggested. 


FLAT  RATE  INCREASE 

Effective  Jan.  1,  1941,  the  general 
rate  of  the  Newark  (N.  J.)  Evening 
News  will  be  increased  from  30  to  35 
cents  per  line  flat. 


Chevrolet  With 
Largest  Campaign 
Has  Highest  Sales 


New  Model  Season 
Approaching  .  .  .  Truck 
Orders  "Drop  in  the  Bucket" 
By  HIL  F.  BEST 


ANNENBERG  TO  SURRENDER  JULY  22 

CHICAGO,  July  17 — M.  L.  Annenberg,  Philadelphia  Inquirer  publisher  and 
former  head  of  the  Racing  News  Service,  was  today  denied  probation  in 
his  attempt  to  escape  serving  a  three-year  sentence  for  evasion  of  income 
taxes.  Judge  James  H.  Wilkerson  also  denied  the  Annenberg  counsel’s  plea 
for  a  stay  of  execution,  beyond  July  22,  when  he  will  have  to  surrender  to 
start  the  trip  to  a  Federal  penitentiary.  U.  S.  Marshal  Wm.  H.  McDonnell 
said  he  would  be  taken  to  Lewisburg,  Pa.  To  an  Associated  Press  reporter 
who  located  Annenberg  in  a  Chicago  hotel,  he  said:  “I  am  going  home  to 
say  good  bye  to  my  family.  I  am  physically  broken.  I  am  going  to  do  the 
best  I  can,  if  I  live.”  On  July  15,  Annenberg  paid  $800,000  as  first  payment 
on  his  settlement  with  the  government. 


Roger  Ferger  Is 
Ass't  Publisher 
In  Cincinnati 


Pittsburgh  P-G  Business 


Detroit,  July  17 — It’s  1941  model 
season  coming  up  here  in  Detroit. 


P-D  APPEALS  UNAFFECTED  BY  JUDGE'S  DEATH 


Manager  Returns  to  Enquireiithem  a 
.  .  .  Andrew  Wiley  Named 

^  retume< 

Cincinnati,  July  15 — After  an  ab-  the  S.S 
sence  of  almost  seven  years,  Roger  in  theii 
H.  Ferger,  former  advertising  director  turn  of 


The  1940  model  season  is  just  about  ST.  LOUIS,  July  17 — Circuit  Judge  Thomas  J.  Rowe,  Jr.,  who  was  found 


all  washed  up — but  it  was  a  honey  dead  this  afternoon  in  his  room  at  a  Chicago  hotel,  last  April  found 
from  every  standpoint.  Up  to  July  the  Post-Dispatch  and  two  members  of  its  staff  guilty  of  contempt  of  court 
15  the  production  record  was  2,663,801  because  of  two  editorials  and  a  cartoon  criticizing  his  handling  of  a  case, 
units  against  2,196,435  last  year.  Appeals,  pending  before  the  Supreme  Court  of  Missouri,  are  unaffected  by 

Chevrolet  is  so  far  out  front  that  Jiig  death,  attorneys  in  St.  Louis  said  today.  Arguments  on  all  phases  of  the 
for  the  1941  model  season  it  will  not  appeal  are  to  be  heard  by  the  court  en  banc  Oct.  8.  Judge  Rowe,  elected  to 
be  included  in  the  big  three,  it  will  circuit  bench  here  in  1936,  was  in  Chicago  attending  the  Democratic 


be  included  in  the  “big  three,”  it  will 


Chevrolet  and  the  other  three.  National  Convention.  A  physician  said  death  was  caused  by  heart  attack. 


with  Buick  moving  in  as  a  leader. 

The  success  of  Chevrolet  is  largely 
in  the  hands  of  newspapers — Chevro¬ 
let  has  the  largest  li.st  of  newspapers 


He  was  57  years  old. 


CHI.  NEWS  SALE  DENIED— BERLIN  STARTED  RUMOR 


carrying  copy  regularly.  Chevrolet  CHICAGO,  July  17— Denial  of  false  reports  of  the  sale  of  the  Chicago  Daily  a-j,-  wi 

_  _ _ 1 _ 11  U,.  T  TJ«11  Aog.r  rerger  /\narew  wiiey 


uses  weeklies  and  small  dailies  in  News  was  made  here  today  by  Laird  Bell,  attorney  for  Publisher  Frank 
dealer  points  to  sell  cars  and  the  Knox.  Bell  issued  the  following  statement;  “In  view  of  the  false  reports  cir- 
Chevrolet  record  speaks  volumes  for  culated  in  this  country  by  radio  from  Berlin,  I  desire  to  make  this  statement, 
newspaper  advertising.  on  behalf  of  Col.  Frank  Knox  as  his  personal  attorney.  The  Chicago  Daily 

Chevrolet  Still  Building  News  has  not  been  sold  to  Kuhn  Loeb  &  Co.  or  to  anyone  else.  No  change  in 

Early  in  July  Chevrolet  released  a  ^he  Knox  control  of  the  property  has  been  or  is  contemplated.” 

sizable  campaign  in  newspapers — is  - 

still  building  cars  in  volume  and  sell-  214-ton  trucks  and  the  rest  big  six-  3rd -Term  Question 


^  treaty 

Jjijj  Dowi 

^ on  vaci 

Rogsr  Ferger  Andrew  Wiley  temper 

York  0 

of  the  Cincinnati  Enquirer,  returneii  Sonii 
today  to  the  Enquirer  official  family  corresy 


still  building  cars  in  volume  and  sell¬ 


ing  them.  Up  to  July  13  Chevrolet  ton,  six-wheel  drive  trucks.  The 
built  38.400  cars  in  July,  nearly  1/3  Chrysler  corporation  through  its 


of  the  industry  total  for  the  period.  Fargo  Truck  unit  received  an  order 


Campbell  Ewald  is  the  agency  plac¬ 
ing  Chevrolet. 

Oldsmobile  is  running  a  clean-up 


3rd-Term  Question 
Writer's  Afterthought 

Washington,  D.  C.,  July  16 — Presi- 


from  the  war  department  for  $900,000  dent  Roosevelt  used  his  press  confer 


this  past  week. 

Starting  early  in  August  the  De- 


to  become  assistant  publisher.  aid  Tr 

The  appointment  of  Mr.  Ferger  was  July  i; 
announced  Sunday  by  William  F  Hellas 
Wiley,  publisher.  He  returned  to  the  embarl 
Enquirer  from  the  Pittsburgh  Post-  been  r 
Gazette,  where  since  January,  1939 
he  has  been  business  manager.  Mr 
Ferger  formerly  headed  an  adver-  18  ^ 
tising  agency  in  Cincinnati  and  from  j  m  v 
1920  to  1933  was  advertising  director  lO  I 


ence  today  to  build  up  a  radio  audi-  of  the  Enquirer.  He  resigned  to  be- 


campaign  in  a  few  cities  where  dealer  troit  newspaper  representatives  will 
stocks  will  warrant  placement.  The  start  the  rounds  of  press  pre-views — 


ence  for  tonight’s  session  of  the  Demo-  come  Pacific  Coast  representative  off  sociati 


cratic  National  Convention. 


the  Baron  G.  Collier  Company  andi  tional 


The  business  of  the  semi-weekly  was  later  assistant  publisher  of  the'  ing  th 


Olds  copy,  as  usual,  is  placed  by  the  the  1941  model  season  is  with  us  and  session  with  the  correspondents  had  Milwaukee  (Wis.)  Sentinel.  1  and  II 

Agency.  at  the  start  all  things  point  to  an  been  concluded,  the  customary  .  c  wil*u  MamoH  form 

From  Toledo  we  find  W’lllys  still  even  bigger  and  better  year  from  the  “Thank  you,  Mr.  President”  which  ^  u  ur  u  wiv  sistam 

producing  cars  and  through  the  United  standard  of  newspaper  space  and  that  closes  such  gatherings  had  been  At  the  same  time  Publisher  Wiley 

States  Advertising  Agency  have  re-  is  most  important  to  all  of  us,  follow-  spoken,  when  a  correspondent  asked  ann^nced  the  appointment  of  Andre* 


At  the  same  time  Publisher  Wiley  i 


States  Advertising  Agency  have  re-  is  most  important  to  all  of  us,  foil 
leased  small  schedules  both  to  weekly  ing  the  bumper  year  just  closing, 
and  daily  newspapers.  Willys  is  a  Again  Hudson  has  scored  ano 


Again  Hudson  has  scored  another  Mr.  Roosevelt  was  ready  to  make  his 


,  assistant  business  man- 

apparent  afterthought  whether  ,  ,,  not  v( 

woe  eoo^„  ..lotro  ^g^r.  Audrew  Wiley,  son  of  the  £ 


great  believer  in  reaching  the  small  first  this  year.  The  first  1941  models  “third  term”  announcement. 


publisher,  came  to  the  Enquirer  inj 


c - -  —  — -  - o  -  iixou  nna  xiic  iiiau  liivjucia  lllllU  lexill  ctllliuuiiutrilltmit.  i_  a1  /a  i.*  J  a*  Ine 

town  market  through  local  papers,  to  be  shown  newspaper  representa-  The  President  then  disclosed  that  the  pi 


The  automobile  plants  still  pro-  tives  at  a  press  preview  will  be  Hud-  he  had  arranged  for  Senator  Alben  college  His  nrst  jod 


ductive  are  Chevrolet,  Chrysler  (no  son.  William  A.  James,  advertising  Barkley  of  Kentucky,  to  read  a  state- 
copy),  De  Soto  (no  copy).  Dodge  (no  and  merchandising  manager,  invited  ment  to  the  convention.  Effort  to  ob- 


copy).  Ford  (no  copy),  Graham  the  Detroit  representatives  to  take  a  tain  a  hint  of  what  would  be  contained 
(no  copy),  Lincoln  (no  copy),  and  special  “peek”  on  Friday,  July  19,  in  the  statement  was  unavailing.  assistant  to  the  business 


that  of  on  advertising  solicitor  and  it  ‘ 
1930  he  entered  the  office  of  W.  K 
Nottingham,  business  manager,  wit!  I 


Willys  (copy). 

The  closed  plants  are  Buick,  Cadil 


along  with  the  dealers  of  the  Detroit  While  correspondents  dashed  to  ■  luu  the  I 

_  u;_  XI. .J _ _ *-i _ i _ *1.-  tvt-*: _ _ _  .  He  was  born  in  Cincinnati  in  IW* 


The  closed  plants  are  Buick,  Cadil-  area.  The  big  Hudson  press  preview  telephones  to  put  the  Nation  on  no-  '  ,  ,  .  j  ■  .u  ui-  J>3ve 

lac.  La  Salle,  Hudson,  Nash,  Packard,  ■^^iil  be  held  Aug.  14.  But  George  tice  that  the  first  official  comment  on  wase  uca  e  in  e  pu  ic  sc  in  Ne 
Pontiac,  and  Studebaker.  Johnson,  Art  Terry  and  some  of  the  the  President’s  intentions  was  but  a  ^  o  arian  an  opera 

The  big  news  of  the  week  is  Nash,  others  will  be  on  hand  to  explain  the  few  hours  away,  Mr.  Roosevelt’s  se-  ™  prominen  mem  r  o  e 
In  1941  Nash  will  have  its  most  ag-  new  Hudson  line  at  the  Masonic  rious  mien  gave  way  to  a  hearty  ~  ommi  e. 

gressive  selling  campaign  in  its  his-  Temple  and  called  in  their  newspaper  laugh.  Simultaneously  with^  Kr  w  ‘Dailii 

tory.  A  $6,500,000  expansion  program  friends.  Hudson  has  just  completed 


is  now  on  and  for  1941  Nash  will 
take  a  crack  at  the  “other  three.” 

To  Announce  Small  Model 


a  near-record  change-over  of  less  HEADS  "POOR  RICHARD 
than  three  weeks.  The  1941  cars  are  T  nroQiHf>n»  , 


ms  mien  gav’e  way  to  a  hearty  Mr.  Ferger'l^^” 

^  ,  resignation,  Paul  Block,  publisher 

T*  II  TNc*  T^T^^T_T  II  thc  Post— Gazettc,  announced  the  .  , 

EADS  POOR  RICHARD  polntment  of  Herbert  G  Wyman 

James  J.  Stinson,  president  of  advertising  director.  Mr.  Wyman  has 
atchel  &  Manning,  Inc.,  photo  en-  Had  extensive  advertising  experiencf.)  ' 


To  Announce  Smoll  Model  now  starting  off  the  line  with  volume  Catchel  &  Manning,  Inc.,  photo  en-  had  extensive  advertising  experience,!' 

Nash  will  soon  announce  a  1941  production  coming  shortly.  Hudson,  gravers,  was  inducted  as  president  of  jj,  various  parts  of  the  country, 

model  which  will  try  to  carry  the  always  a  great  newspaper  advertiser,  the  Poor  Richard  Club  of  Philadelphia  eluding  several  of  the  branches 

Nash  banner  against  the  “other  three”  seems  to  be  able  to  get  the  jump  on  on  July  15.  The  well-known  adver-  Paul  Block  and  Associates.  He  joinMlI^” 


- -  -  .  °  .  ,  . -  - .  J  1  J  -iu  •  1  —  — ■’  —  —  — .........  ruui  oiocK  aiiu  n.ssuciaies.  nc  juu—ip 

and  Nash  ended  this  model  year  with  new  models,  and  with  their  usual  tising  club  celebrated  its  thirty-fifth  the  Post-Gazette  two  years  ago 

nnrrf  _ _ l _ _ _ ]  _ IaU  _  r»o\»rcT\or\^t'  rtnrwr  larViirtK  xtrill  j1  •  -mw  ^ 


Mr.  Stinson  assistant  business  manager. 


a  30%  increase  in  sales  and  with  a  timely  newspaper  copy  which  will  anniversary  this  year.  Mr.  Stinson  assistant  business  manager, 

completely  new  1941  model  the  story  run  in  all  dealer  points  when  cars  are  succeeded  Adolph  Wiedemann,  adver-  ■ 

will  be  even  better.  available,  they  will  score  another  tising  and  promotion  executive  of  the  Conctifiition  Riiv^ 

Somebodv  is  off  their  ficures— but  first.  This  writer  will  have  a  state-  Philadeinhin  Fveninn  R„11etin  nthpr 


Somebody  is  off  their  figures — but 


Philadelphia  Evening  Bulletin.  Other 


this  defense  program  in  so  far  as  trucks  ment  of  advertising  policy  so  far  as  officers  inducted  were  William  Berry,  Plot  foi  Exponsioil 

are  concerned  isn’t  even  a  drop  in  the  newspapers  are  concerned  for  pub-  first  vice-president;  Howard  A.  Med-  Atlanta  Ga.  July  18 Purchase  o?  the 

bucket  to  Detroit  plants.  The  story  lication  next  week  after  talking  with  holt,  second  vice-president;  V.  Win-  an  18,227  square  foot  tract  diagonaDj  ^ 

comes  out  now  that  120,000  trucks  and  Bill  James  and  others.  field  Challenger,  secretary;  Paul  A.  across  Forsyth  and  Alabama  Street- 


cars  are  needed  for  the  initial  1.200,030 
men  or  a  truck  for  every  10  men — 
(that’s  a  different  Army  and  Navy 


ORDERS  BARGAINING 


Bein,  treasurer;  and  Dr.  Franklin  R. 


across  Forsyth  and  Alabama  Stree^-hj^j^, 
from  the  present  historic  site  of  th* 


Cawl,  assistant  treasurer.  Members  Atlanta  Constitution  was  announcec 


Washington,  D.  C.,  July  17— The  of  the  new  board  of  directors  are  this  week  by  the  Constitution  Put)-  Xhp, 

.»T  T:»T»  _ _ 3 _ J  /-il _ 1__1 _ _  T>_1_  1  TT  t:*  1  vy  v-o  vr  .  .  yy 


from  that  of  1917).  The  July  pro-  NLRB  today  ordered  Clarksburg  Pub-  Charles  H.  Eyles,  H.  H.  Kynett,  How-  fishing  Comuanv. 

J _ a: _ A_  J_A_  _ -locr  Air  11T  Tr_  a.  _ i  /-i  c*a. _  _ x  tt _  t  _ _  ®  .  J  • 


duction  to  date  (July  13)  was  125,417  fishing  Co.,  Clarksburg,  W.  Va.,  to  ard  C.  Story,  Robert  Hesse,  Peter  L.  The  property,  on  which  stands  ‘ 


units,  so  the  defense  plan  which  now  bargain  collectively  upon  request  Schuable.  John  H.  King  and  James  two-story  brick  building  erected  mof  m— i 
appears  to  be  bogging  down;  isn’t  with  the  Newspaper  Guild  of  Clarks-  McCabe.  than  60  years  ago,  is  expected  tali' 


too  much  for  Detroit  to  handle — when  burg.  No.  118,  of  the  American  News- 


the  time  comes. 


paper  Guild,  as  exclusive  representa- 


The  automobile  industry  has  already  tive  of  the  editorial  employes.  ’The 


ANPA  CONFERENCE 

The  fifteenth  annual  A.N.P.A.  Me- 


improved  with  a  view  to  future  w 


pansion. 

The  property  fronts  112.65  feet  *  deni 


been  asked  to  bid  on  35,000  units  for  Board  also  directed  the  company  to  chanical  Conference  will  be  held  in  Forsyth  Street.  206.6  feet  on  Alaba®  ciat 


delivery  early  next  year. 


cease  discouraging  membership  in  the  Buffalo,  June  9-11,  1941,  at  the  Hotel  Street,  28.94  feet  at  one  end, 


half  of  these  will  be  half-ton  trucks,  guild  and  to  reinstate  with  back  pay  Staffer, 


159.55  feet  and  65  feet  (in  two 


- - - - -  - - ,  r- - - - **  .  A-..  VT  ICTCI.  CtllU  UO  ICCl.  , 

10.500  will  be  ton-and-a-half  trucks  Helen  Post,  a  proof  reader,  found  to  A.N.P.A.  mechanical  department,  an-  tions)  along  the  Central  of  Georg*  I  "■ 
v.'ith  four-wheel  drive,  6.000  will  be  have  been  discharged  Feb.  7,  1939.  nounced  this  week.  railroad  tracks. 
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EfIfOR  JULY  20,  1940 

iAnderson,  Downs,  FTC  Checks  Ads  in 
Rogers.  Tomara 
Return  to  U.  S. 


uireil 


Washington,  D.  C.,  July  15 — Of 
1,378  advertisements  in  foreign  lan¬ 
guage  newspapers  examined  by  the 

Three  International  News  Service  Commission  in  1939, 

-  14.3%  were  marked  as  warranting 
further  investigation.” 

The  high  percentage  of  “marked” 


[European  correspondents,  two  of 
them  accompanied  by  their  wives, 
one  also  by  his  11-month  old  son. 


1  one  aiav  -  - 0--  £ - O-  --  - 

returned  to  New  York  July  13  aboard  copy  in  that  field  brought  the  figure 
I  ab-  the  S.S.  Washington,  their  usefulness  for  “newspaper  groups”  to  7.9%  of  a 
toga  in  their  posts  ended  because  of  the  total  of  124,793  advertisements, 
ectoi  turn  of  the  war.  A  revised  method  of  reporting,  used 

_  They  are  Russel  Anderson,  with  the  this  year  for  the  first  time  by  FTC, 

I,ondon  bureau  for  the  last  two  years,  makes  it  possible  to  separate  the 

e.  Anderson  and  their  son,  Jon;  English-  from  the  foreign-language 
mil  Rogers,  also  of  the  London  newspapers  with  the  result  that  the 
bureau  for  the  last  eight  years,  and  former  are  found  to  be  less  trouble- 
Jlrs.  Rogers;  and  Kenneth  Downs,  some  to  the  regulatory  body  than  are 
yrtio  fled  France  for  England  when  the  latter.  In  the  past,  all  statistics 
the  Bordeaux  government  signed  its  the  report  has  grouped  all  under  the 
t  treaty  with  Germany.  Mrs.  Downs,  classification  “newspapers.” 

X  who  returned  to  America  a  few 


Examination  was  made  of  57,122  ad- 
inonths  ago.  met  her  husband  at  the  vertisements  in  140  newspapers  of 


pier. 


Downs  and  Rogers  left  immediately 
on  vacations  while  Anderson  has  been 


more  than  100,000  circulation,  and 
9.8  were  “marked”;  in  the  40,000- 
90,000  circulation  bracket,  39.450  ad- 


tem^r^ily  assigned  to  INS  s  New  vertisements  in  150  newspapers  were 


York  office 


examined,  6.7%  were  “marked”;  185 


culation  were  read,  and  5.2%.  of  the 
26.843  advertisements  were  “marked.” 
In  those  three  groups  were  news- 


iriM  Sonia  Tomara.  veteran  European  newspapers  of  more  than  40,000  cir 
conespondent  of  the  New  York  Her¬ 
ald  Tribune,  returned  to  New  York 
r  was  July  12  aboard  the  Greek  steamer  Nea 

n  I  Hellas  after  fleeing  from  Paris.  She  ,  33  320  799  aanreeate  circula- 

0  embarked  at  Lisbon.  Miss  Tomara  has  /-P.!.";  4  n,J  ^  Ain 

Pott-  re-assigned  to  the  local  staff. 

1939 

Mi  “ 

iver-  18  Missouri  Dailies 

from  I 


tion.  Only  7.2%  of  the  123,415  adver¬ 
tisements  aroused  the  suspicion  of 
FTC  examiners. 

On  the  other  hand,  30  foreign  lan¬ 
guage  newspapers  were  read,  aggre¬ 
gate  circulation  being  1,146.854,  and 
14.3%  of  the  1,378  advertisements  ex¬ 
amined  were  “marked”  for  further 


■ectoi  j  To  Follow  I  &  I  Plan 

)  be-j  Eighteen  members  of  Missouri  As- 
ve  o<|  sociated  Dailies  are  building  a  na- 
andi  tional  advertising  program  incorporat-  attention, 
f  th(j  ing  the  essential  features  of  the  Iowa  Jn  issuing  its  report,  the  Commis- 
and  Illinois  group  programs.  A  uni-  sion  sounded  this  note  of  caution; 

I  forni  system  of  merchandising  as-  “The  percentages  and  other  statistics 
I  sistance,  market  research,  and  fre-  presented  relate  only  to  the  initiation 
idre*  i discounts  is  being  established,  of  inquiry  and  are  not  necessarily 
although  two  papers  in  the  group  have  representative  of  any  final  adverse 
not  yet  signed  the  frequency  discount  action  taken  by  the  Commission.” 
contracts.  a 

The  plan  reached  its  climax  during  q  r  tt _ ..y  1  o*  it 

the  presidency  of  L.  M.  White  of  the  0  OI  xxOrilOra  oiail 

Mexico  Ledger,  who  had  served  the  JS^^q  ReSGITVe  OffiCGrS 
organization  since  its  beginning  as  sec-  .  .  ....r 

letary-treasurer  revealing  that  at  least  eight  of 

Tl,  Missouri  dailie.-  progran.  dit-  'tote'Sirod 

•fers  in  only  two  major  respects  from  stan,  are  iiKeiy  10  oe  caiiea 

the  I  &  I  Group.  The  Missourians  for  military  service  soon  because  of 
have  employed  special  renresentatives  reserve  officers  standing.  G^rge 

in  New  York  and  Chicago  and  are  co-  Armstead,  managing  editor  of  the 
operating  with  the  Missouri  Group  of  Courant,  pointed  out  that  new.spa- 
weekly  papers  in  advertising  the  Mis-  P®*'®  generally  will  be  harder  hit  this 
.jsouri  market.  Both  the  Associated  f**"®  the  United  States  enters  the 
jjDailies  and  the  Missouri  Group  are  were  in 

jjoperated  by  the  Missouri  Press  Asso-  Twenty-five  years  ago,  he  said, 
^.  jl  ciation.  and  also  maintain  offices  in  ‘  newspa^rmen  were  so  tied  up  to 
m  has  Kansas  City,  and  St.  Louis,  their  desks  for  12  and  14  hours  a  day 

rience'l  committee  managing  the  pro-  that  they  could  not  find  time  to  serve 
V  in-igram  is  C.  E.  Watkins,  Chillicothe  '^‘th  the  State  Guard  ffie  National 
ies  JCo’wtitMtion -Tribune  chairman.  James  Guard,  or  as  Reserve  Officers.  Now. 
jTodd,  Moberly  Monitor-Index,  and  however,  with  less  stringent  working 
eo  Sparks.  Hannibal  Courier-Post,  hours,  the  men  have  been  able  to 

®  I  ,  join  these  various  units  and  as  a  re¬ 

sult  are  prepared  to  take  combatants’ 
posts  in  any  American  expeditionary 


i  ISW 
:hooli 
bew 
Bon 


tigers] 
ler  oi 
le  ap-1 


unions  certified 


,  The  American  Newspaper  Guild,  force.” 

ClO-affiliate,  and  Kingsyn  Employes  ■ 

a*-*-'  hJT/rr  certified  by  PAGES  CHANGED 

p'"-  ‘n-'X 

News  Photos  Division  of  King  flu”-  ‘'T* 

Syndicate,  and  of  the  syn-  "  ‘"- 

^cate’s  feature  division,  respectively,  conventional 

They  both  won  respective  elections  left  hand  ^ge,  within  a  section,  now 

,  last  month  a*"®  located  on  the  right  hand  page 

nds  ‘I  ^  leading  the  second  section. 

"»  July  19-A  marks  50th  YEAR 

^cial  invitation  to  all  past  presi-  The  Oneonta  (N.  Y.)  Daily  Star  on 
get  0  dente  of  the  West  Texas  Press  Asso-  July  3  issued  a  72-page  paper  in  five 
abaB'  oation  to  attend  the  fifteenth  annual  sections  marking  the  Golden  Anni- 
1'  ^avention  here  Friday  and  Saturday,  versary  of  the  paper  and  the  Bicen- 

0  ®'10,  has  been  issued  by  Walter  tennial  of  Otsego  County’s  settlement. 

I  j  ^^Ipkey,  publisher  of  the  Colo-  The  daily  was  founded  by  Harry  W. 
5  ’■ado  Record.  Lee  in  1890. 


PUBUSHER  HONORED  20th  Centurv-Fox 

A  regulation  U.  S.  Army  dress  * 

S;;  Plans  $1,000,000 

son  (N.  J.)  Evening  News,  last  week,  A  J  ■ 

as  an  honorary  major  in  the  Second 

Battalion,  113th  Infantry,  N.  G.,  in  i  • 

appreciation  of  his  services  to  the  Zonuck  Praises  Newspaper 

city  during  the  past  50  years.  Advertising  as  "Most 

"  Powerful  Medium" 

CCinCldlCin  Pcipoir  up  to  $1,000,000  win  be  available  for 

1  ,•  ,  newspaper  and  magazine  advertising 

ffOClUCtlOri  CIX  of  Twentieth  Century-Fox  pictures 

,  for  the  remainder  of  this  year,  it  was 

89.5%  of  CCDGCltV  announced  by  Darryl  F.  Zanuck,  pro- 
'  “2  duction  head  of  the  studio,  this  week 

Compared  to  66.4%  Year  Hollywood. 

Ago  and  85.1%  in  May  .  ' 

Shipments  to  U.  S.  Up  45.8  /„  greatly  increasing  their  domestic  re- 

„  .  •  turn,  it  was  pointed  out. 

Canadian  newsprint  shipments  in  . 

June  rose  to  338.446  tons  for  an  in-  Newspaper  advertising  is  the  most 
crease  of  106,185  tons  or  45.7%  over  powerful  medium  of  reaching  the 
last  year,  according  to  the  Newsprint  PnWic  that  we  have  ever  found.  Zan- 
Association  of  Canada.  Shipments  to  ^ck  said.  ‘Every  dollar  we  have 
the  United  States,  overseas  and  Can-  advertising  in 

ada  increased  45.8%,  61.9%  and  2.1%  support  of  a  strong  picture  has  more 
respectively  compared  with  a  year  ‘han  justified  the  expenditure, 

ago.  Shipments  represented  96.1%  of  Their  Largest  Effort 

Canadian  capacity  as  against  64.1%  Designated  the  largest  concentrated 
a  year  ago  and  87.9%  in  May.  newspaper  advertising  effort  in  the 

Canadian  production  amounted  to  studio’s  history,  the  campaign  will  be 
315,343  tons  during  the  month  for  a  built  around  half  a  dozen  pictures  on 
gain  of  74,798  tons  or  31.1%’  over  the  current  season’s  program,  start- 
June  last  year.  Production  repre-  ing  with  the  Technicolor  “Maryland,” 
sented  89.5%,  of  Canadian  capacity  now  being  released.  It  is  expected 
compared  with  66.4%,  a  year  ago  and  that  the  largest  fund  will  be  budgeted 
85.1%>  in  May.  Shipments  continued  for  “Brigham  Young,”  which  will  be 
in  excess  of  production  and  as  a  shown  in  key  cities  on  a  road-show 
result  stocks  held  by  Canadian  manu-  basis  in  mid-September.  Others  to 
facturers  were  reduced  23,103  tons.  be  given  national  newspaper  and 

Fewer  Work  Days  magazine  campaigns  include  “The  Re- 

ji-  .uTTc  turn  of  Frank  James.”  to  be  released 
Reduction  and  shipments  by  U  S.  ^  September;  “The  Great 

mills  were  we  1  maintained  although  Barrymore;  and 

the  lower  totals  reflected  the  sm  h  r  ^  Married.”  with  possibly 

number  of  working  days.  Shipment 
were  slightly  in  excess  of  production 

and  432  tons  were  withdrawn  from  Budgets  and  schedules  have  not 
stocks  held  by  U.  S.  manufacturers.  been  decided  upon,  it  was  stated  at 

,  ivT  f  ji  J  ♦  the  studio,  but  included  in  the  plan 

Shipments  from  Newfoundland  at  ...  ,  .  , 

or  oo/Tx  ~!A  Oft  „  will  be  a  series  of  assist  campaigns 

35,880  tons  were  74.8%  higher  than  a  .  i  n  j  «  tUo 

f-  ■  (  itocr?  -....A  Aoiicf  to  run  locally  during  the  run  of  the 

year  ago.  Gams  of  152.6%  and  40.5%  •  .  „  ,  a  jH  to  the  ex- 

were  recorded  in  shipments  to  the  P-i  •, 

United  States  and  Overseas  custom-  i  *  or.  ^ 

ers  respectively.  Shipments  exceeded  K  t 

production  by  5.618  tons  and  there  S.  F.  PUJDllSllGrS  AppGal 

was  a  corresponding  reduction  in  man-  .  _ _  _  •„  n  ______  J 

ufacturers’  stocks.  Stocks  of  all  N.A.  Fr©SSm©Il  S  /V^VarU 
manufacturers  declined  29,153  tons  Official  notice  of  intent  to  appeal  to 
during  the  month  compared  with  a  the  International  Board  against  the 
corresponding  decrease  of  7.500  tons  local  arbitration  award  handed  down 
in  1938  and  an  increase  of  6.632  tons  by  Chairman  Paul  Eliel  in  a  decision 
in  1939.  designed  to  determine  the  wage  rate 

U.  S.  imports  from  Europe  in  May  in  the  agreement  between  the  San 
fell  to  192  tons.  This  compared  with  Francisco  Publishers’  Association  and 
31,486  tons  imported  in  May  last  year,  the  San  Francisco  Web  Pressmen’s 
a  Union  No.  4  has  been  filed  by  the  pub- 

FCC  DENIES  REHEARING  The  notice  declared  that  not  only 
Washington,  D.  C.,  July  17— The  was  the  award  contrary  to  the  weight 
Federal  Communications  Commission  evidence  submitted,  but  that  the 
today  denied  the  request  of  the  Press-  chairman  ‘  exceeded  his  authority 
Union  Publishing  Co.,  licensee  of  considered  material  other  than  that 
radio  station  WBAB  at  Atlantic  City,  presented  to  him  during  the  hear- 
N.  J.,  for  rehearing  on  the  commis-  ir>gs.’  Notice  was  sent  to  the  press- 
sion’s  action  in  issuing  a  construction  ®  union  last  Saturday,  two  days 

permit  to  the  Neptune  Broadcasting  after  the  handing  down  of  the  award. 
Corp.,  for  a  new  station  at  that  place.  Terms  of  the  award  provided  for 
The  petitioner,  according  to  the  com-  a"  increase  in  the  hourly  rate  of  from 
mission,  failed  to  show  that  its  in-  $1.18  to  $1.26  for  night  work  and  from 
terests  would  be  adversely  affected  to  $1.22  for  day  work, 

by  the  Neptune  grant.  The  dissenters  said  declines  m  the 

^  cost  of  living  and  in  the  advertising 

80,000  AT  THRRX  SHOW  ‘‘,TcoXioS’T„'’‘lhe’  indLa/Ini 

A  crowd  of  80,000  spectators  at-  increased  taxes.  San  Francisco  press- 
tended  the  third  annual  Chicago  Police  room  costs  are  “as  much  as  40%: 
and  Fire  Thrill  Show,  sponsored  by  higher  than  the  average”  in  press- 
the  Chicago  Tribune,  at  Soldiers’  rooms  of  cities  of  similar  size,  while 
Field,  Sunday  afternoon,  July  14.  average  wage-hour  rates  for  72  cities 
Besides  witnessing  thrilling  feats  of  are  under  the  existing  scale,  the  brief 
Chicago’s  fire  and  police  department  stated. 

members,  the  huge  audience  partic-  In  addition,  the  dissenting  opinion 
ipated  in  a  patriotic  demonstration  of  held,  the  trend  of  continuing  existing 
mass  flag  waving  ceremonies.  rates  was  ignored. 


EDITOR  &  PUBLISHERFOR 


.  .  .  -^aenciei  .  . 


Daily  Sponsors  New 
"Name  Brand"  Copy 


.  ,  -  Henry  R.  Cockfield,  managing  di-  AHvi^rticirirT 

Campaigns  and  Accounts  rector  of  Cockfield,  Brown  &  Co.,  „  x^uvci  uaiiiy 

-  Montreal  agency,  has  been  elected  ACCOUntS  LlSted 


“With  hicrher  taxes  and  resultinn  COLUMBIA  ALKALI  CORP.,  New  vice-president  of  the  Graduates  So-  ,  j  » j  „  d  ,  xt  Ia  Uoo 

.  .  ‘“V  J  i  U?  v.rlr  a  Hivi.inn  of  Pitt^hnreh  Plate  oietw  of  Mor.iii  TToix,e^:t„  fo.  a  te^rv.  Standard  Advertising  Register,  Newl  A  hea 


higher  prices  going  into  effect,  the  Yorl^  a  division  of  Pittsburgh  Plate  ciety  of  McGill  University  for  a  term  ^^rk,  this  week  announced  the  folifraina 


Name  Your  Brand'  movement  is  more  Glass  Company,  has  appointed  Charles  of  two  years. 


important  to  the  liquor  industry  than  W.  Hoyt  Company,  Inc.,  New  York,  M.  D.  Grow,  formerly  assistant  ad- 


at  any  time  since  Repeal,”  the  Neio  to  handle  its  advertising,  effective  vertising  manager.  United  States  Gyp- 


lowing  new  advertisers  with  theirkumal. 
agencies  and  types  of  media  to  beli  ^ 


York“Sun  points  out* in  announcing  Oct.  1,  1940.  sum  Co.,  Chicago,  has  been  appointed 

a  1940  "Name  Your  Brand”  campaign  W.  I.  Tracy,  Inc.,  New  York,  has  sales  promotion  manager  of  the  Celo- 
for  this  industry.  been  appointed  advertising  agent  for  tex  Corp.,  Chicago.  He  succeeds  G.  D. 

A  series  of  thirty  100-line  ads,  each  the  Taylor-Reed  Corp.  of  Mamar-  Andrews,  recently  resigned, 
showing  how  to  make  a  different  oneck.  New  York,  manufacturers  of  Gaylord  A.  Freeman  has  been 
mixed  drink,  will  start  running  in  the  Cocoa  Marsh.  Milk  Booster.  Radio  elected  vice-president  of  the  Corn- 
Sun  on  Monday.  August  5.  The  series  and  newspapers  in  the  New  England  monwealth  Edison  Co.,  Chicago,  in 


W.  I.  Tracy,  Inc.,  New  York,  has  sales  promotion  manager  of  the  Celo- 
been  appointed  advertising  agent  for  tex  Corp.,  Chicago.  He  succeeds  G.  D 


I  using  luaiidgei,  unueu  ouiies  Ajyp-  yggj.  leadline 

m  Co.,  Chicago,  has  been  appointed  „  .  .  a 

Id  Ueaciiii  Clicmical  Gii  p..  241S  Sd.  SwaiiMir,  Je 

les  promotion  manager  of  the  Celo-  j  i,iia,ie|,,hia  — ‘Do  l).i  Liquid  Soap.  33  i  The  J 
^  t^orp.,  Chicago.  He  succeeds  G.  D.  IlU*ach,  Aunt  Phoebe's  Ammonia  &  Laundri  ^vertis 
N’DREWS,  recently  resigned.  lilucing"— John  Falkncr  Arn.It  &  Co..  Iik-.Fiv  6 

Gaylord  A.  Freeman  has  been  l’l"'-«<leipliia.--ustnK  Newspapers. 


Direct  .Mail.  Catalogs  and  Premiums. 

Tile  llurlinKtiiii  Corp..  450  Seventh  s  '**V' 
New  York  City — “Uur-Mil  Quality  \Veaves"-l®5 


will  appear  six  days  a  week,  and  then  area  will  be  used  during  the  fall  sea-  charge  of  sales,  succeeding  the  late  j  m  .Mathes,  Inc..  New  York  City— llorw  tort,  t 


will  be  repeated.  The  program  thus  son. 


will  end  Oct.  14.  Benjamin  Eshleman  Company,  Phil-  president  has  spent  his  entire  business  Magazines  anu  iraoe  rapers. 

Recipes  used  have  been  approved  by  adelphia,  has  been  retained  to  direct  career  in  the  service  of  the  Chicago  footer  Brokerage  Company,  Merchat 
G.  Selmer  Fougner,  author  of  “Along  the  advertising  of  Kerrigan’s  Whiskey,  utility  company.  sl^p^V  C.'*' L*'’'Milltr™‘co 

the  Wine  Trail”  column.  ^  a  Gallagher  &  Burton  product  recently  Angus  D.  Mackintosh  has  joined  Tnteur.  Acet.  Exec,  -using  Newspapers 

The  new  Name  Your  Brand  series  acquired  by  William  Jameson  &  Com-  the  sales  stafE  of  the  New  York  office  radiocasting, 
is  being  offered  by  the  Sun  to  one  pany,  Inc.  Details  for  a  national  ad-  of  John  Blair  &  Company.  Mr.  Mack-  Elour  and  Cereal  Division.  Decker  I 
newspaper  in  each  of  215  cities  vertising  campaign  will  be  revealed  intosh  was  formerly  with  Dillon  Read  Corp..  88  Lexington  Ave.,  New  York 
throughout  the  United  States.  in  the  near  future  by  B.  Balfour  &  Co..  Pan-American  Airwavs.  Adver-  Cereals  Ueckeis  Ci 


Edward  W.  Lloyd.  The  new  vice-  rievdand.  Acet.  Kxec. — using  Newspaper'  the 

president  has  spent  his  entire  business  Magazines  and  Trade  Papers. 

career  in  the  service  of  the  Chicago  footer  Brokerage  Company,  Merchandiit^y  ai 

utility  company.  lav  bro 

Soap  -C.  I-.  Miller  Co.,  Chicago— 1.  M  , 

Angus  D.  Mackintosh  has  joined  Tnteur.  Acet.  Exec,  -using  Newspapers 
the  sales  staff  of  the  New  York  office  radiocasting.  Jl  shoi 

of  John  Blair  &  Company.  Mr.  Mack-  Elour  and  Cereal  Division.  Decker  PrM-  Howc 
intosh  was  formerly  with  Dillon  Read  Corp..  88  Lexington  Ave.,  New  York  Cm  t«re 

X,  Tr,  P-sn-Atnorioar.  Aiexoaxrc  A rtooe-  —"D  O  an.l  Eorcc  Cereals.  Deckers  Creaniin.  ar 


The  Sun  will  promote  the  cam- 


in  the  near  future  by  B.  Balfour  &  Co.,  Pan-American  Airways,  Adver-  if"' 

TT  J  ^  r  J’  A  'U  A*  T-»  j‘  J  A  A*  ranna.  Presto  Cake  rlour,  Ceresota,  ileciiera 

Hass,  advertising  manager  of  distnb-  Users  Recording  Co.  and  station  Arisios  Flour"— Krwin.  &  Ca. 


paign  to  distillers,  importers  and  dis-  uting  firm.  Fertig  &  Company.  New  WNEW. 
tributors  in  the  liquor  industry,  and  York,  will  continue  to  handle  the  _  ■ 

to  advertising  agencies  with  liquor  advertising  of  William  Jameson’s  other  ^^aaazill©  SOGS  OhailCG 
accounts.  brands.  ts.  tt  t  • 

Leading  distillers  and  others  par 


Miami  Valley  Cooperative  Milk 


tieipated  actively  in  the  Sun's  first  Assn.,  makers  of  Dairy 


For  New  Home  Linage 

Chicago,  July  15 — Believing  the  time 


Maid  butter,  has  appointed  Hugo  «  at  hand  to  promote  home  building 
ear.  That  series  aooeared  m  58  news-  ...  ..  .  •  •  ^  _ _  _ _ ii..- 


year.  That  series  appeared  in  58  news¬ 
papers,  with  combined  daily  circula¬ 
tions  of  about  3,000,000. 


New  York — A.  Wilson.  .\ccl.  Exec,  on  Ccrejl<  j 
.ind  Presto  Cake  Eloiir. — Leo  Burnett  Co.  I 
Inc..  Chicago. — L.  Burnett^  Acet.  Exec,  oo  I 
Ceresnta,  Deckers  and  .\ristos  E'lours. 

Fray-Mershon.  Inc..  Glendale,  Cal. — “Ei: , 
■Stopples” — McCarthy  Co.,  Los  Angeles,  Cal  I 
— W.  W.  Mann.  Aect.  Exec. — using  Maga  ! 
zines.  Trade  Pai>ers.  Direct  Mail.  Dtalr  J 


Wagenseil  and  Associates.  Dayton,  6.,  among  the  “white-collar  classes”  in  Helps,  Novelties.  Catalogs,  Sampling,  Pro»: 


agency  to  direct  its  advertising.  Plans  the  U.  S.,  American  Builder  maga- 


call  for  a  test  campaign  in  news-  zine  is  inaugurating  a  nationwide  ^  ‘  ‘ 


and  Busine>s  Papers. — Dislr.;  ^^^^-TLake 


Di^ribution  M^t  cago,  has  been  appointed  to  direct  tlie  other  periodicals  to  promote  the  slo-  Exec.-using  Ne»^spai«-rs  Magazines.  Or 

In  Boston,  Oct.  7-0  advertlsme  of  C  Wakefield  &  Co  8®"-  Build  Now  for  Security.  ( ards.  Direct  Mail.  Circulars.  Window  Utr 

TS  s  r  T%-  aaveriising  OI  G.  Wakefield  &  L.0.,  Forbes  of  American  Builder  p'ays.  Sampling,  Counter  Displays— Dist:: 

The  12th  Boston  Conference  on  Dis-  Bloomington.  Ill.,  manufacturers  of  ^  American  ouiiaer 

ibution,  a  national  forum  for  prob-  Wakefield  Blackberry  Balsam.  u!!” The  Shrimp  Canners  Nation.al  .V.lvertisiig 


papers  in  southwestern  Ohio. 

H.  W.  Kastor  &  Sons  Adv.  Co.,  Chi- 


campaign,  enlisting  the  co-operation 


of  newspapers,  general  magazines  and  .\gency,  1 


The  Sallada  Co.  Jersey  Shore.  Pa.- 
"Claudette  Cosmetics” — A.  N.  Baker  Aiiv. 


-A.  K.  .Morlack,  Acc  »iua* 


tribution,  a  national  forum  for  prob-  Wakefield  Blackberry  Balsam, 
lems  of  distribution,  will  be  held  Oct.  Paragon  Gear  Works,  Inc.,  Taun- 
7  and  8  at  the  Hotel  Statler,  Boston,  Xoxi,  Mass.,  has  begun  a  consumer 


L.  M.  Forbes  of  American  Builder  Pjays-  Sampling,  Counter  Displays.— Dot:.:  t 
told  Editor  &  Publisher  the  campaign  ® 


T  m  to  stimulate  home  building  has  great 

Paragon  Gear  Works,  Inc.,  Taun-  possibilities  for  developing  local  news- 


under  the  sponsorship  of  the  Retail  campargri"  on  reverTe  and  reduction 

Trade  Board,  Boston  Chamber  of  gears  through  Picard  Advertising,  ahead  we  expect  to  feature 

Commerce  in  co-operation  with  the  j^c  in  anticioation  of  increased  prospective  home  own- 

Harvard  University  Graduate  School  cruising  in  American  waters  due  to 


months  ahead  we  expect  to  feature  $300,000. 


The  Shrimp  Cannery  National  .Xtlvertisini  j 
A>'>n.,  New  Orleans,  La. — "Proinotitinal  A<i'' 
ver.  on  Canne<l  Shrimp." — Fitz.geralH  Adv 
Agency,  Inc.,  New  Orle.ins,  La. — Appri  JIS  par 


AxoivoAu  vjri  L&a  tc  CrUlSing 

of  Business  Administration,  Boston  war. 
University  College  of  Business  Ad-  ^ 
ministration,  Masachusetts  Institute  of 
Technology  and  others.  P 

The  major  themes  of  the  confer- 


A  national  advertising  campaign  to 


by  building  homes  now,”  he  said. 

Mr.  Forbes  stated  no  mats  or  syn¬ 
dicated  material  have  been  prepared 


PNPA  to  Study 
Notional  Advertising 


Technology  and  others  atti  act  industries  to  the  Farr  Alpaca  for  newspaper  use,  but  the  magazine  Harrisburg,  Pa.,  July  15 — By  dk*®' i^ssn 

The  major  themes  of  the  confer-  Holyoke,  Mass.,  taken  ,joes  expect  to  describe  and  show  tion  of  the  Executive  Committee  ofiy 

ence  are  “War  Emergencies  and  Dis-  interests  of  New  typical  advertisements  use  in  local  the  Pennsylvania  Newspaper  Pub-*nd  J 

tribution.”  “The  1940  Census  of  Busi-  is  being  launched  by  Dorernus  campaigns  built  around  the  ‘Build  lishers’  Association,  the  president,  C 

ness”  and  “The  Distribution  of  Fash-  ^  Company,  New  York  advertising  Now  for  Security”  theme.  He  also  re-  M.  Bomberger,  Jeannette  News-Lhs-  i. 

ion.”  Speakers  at  the  conference  will  ^^ency.  Copy  is  being  released  in  ferred  to  the  promotional  spread  in  patch,  has  named  a  special  committM 

include  Edwin  S  Friendlv  hiicinesc  newspapers  in  several  key  cities  Editor  &  Publisher  for  March  30,  to  study  national  advertising  prob-  bar 

manager,  New  York  Sun;  Dr.  Donald  throughout  the  country.  1940,  headed;  “To  Promote  the  Home  lems. 

A.  Laird,  director.  N.  W.  Aver  Foun-  Tomorrow  Tell  Your  Story  in  the  This  committee  is  “to  study  care- 


^  V '  L  ^  T  ^  throughout  thc  country 

manager,  New  York  Sun;  Dr.  Donald 

A.  Laird,  director,  N.  W.  Ayer  Foun- 
dation  for  Consumer  Analysis;  Ber-  AmOng  Advertising  Folk 

nard  Litchenberg,  president  and  man-  - 

^Sing  director,  Institute  of  Public  Re-  tgcifpli  a  'vi/'GwiriM 


of  Tomorrow  Tell  Your  Story  in  the  This  committee  is  “to  study  care- 
Newspapers.”  This  doubletruck  ad  fully  all  phases  of  national  advertis- f j®."® 
was  designed  to  encourage  the  use  of  jpg,  to  confer  with  similar  committees 
newspaper  space  among  manufactur-  from  other  associations  and  to  make  r* 
ers  of  building  products.  recommendations  at  the  1941  Annual  ^ 


„e»a^edi.„,„,«a.V„*T..,..,a„d  ,-ScS'trZf  BRAZILIAN  CAMPAIGNS 


Among  the  topics  to  be  discussed 
will  be  “The  Newspaper’s  Function  in 
a  War  Economy.” 


James  A.  Coveney  Company,  national  ^juter  campaigns  in  will  result  in  many  national  adver- 


...  r  1_  •  _  A  *0*4  oiav*  TTAAavx.*  vo***^o*^a*.9  **t  will  ICSUil.  Ill  lliailV  llUtiCTIiai  _  x 

representati^s  of  shopping  papers,  to  Brazil  are  being  released  through  the  tisers  returning  to  the  newspapers. 
manage  its  P^ladelphia  office  opened  paulo  and  Rio  de  Janeiro  offices  Such  committee  is  empowered  to  co»' 
this  week  at  225  South  15th  St.  .  .  _  -  _  _  xipp* 


^  inis  wecK  ai  cco  aouin  loin  oi.  ^he  J.  Walter  Thompson  Company  fer  with  publishers’  representatives., 

\Arn  T  CCDT^C!  John  Curtis,  president,  Casman,  for  the  following  advertisers:  Gen-  advertising  agencies,  and  national  ad" 

VjV-ltxJU-WUjlj  0£,nl£.b  Cook  &  Curtis,  has  resigned  to  head  eral  Motors.  Omega  Watches,  J.  B.  vertisers. 

Starting  this  week,  the  B.  F.  Good-  the  new  advertising  sales  office  of  the  Williams  Company,  Swift  &  Co.,  Mamad  tn  thU  amim  ara-  Frederick 

rich  Rubber  Co.,  marking  its  70th  Atlantic  Monthly,  at  2  West  45th  Goodyear  Tires,  Atlantic  gasoline  and  p  Long  Chester  Times  chairman;  toPi 

anniversary  began  its  “good-will”  Street,  as  ^stem  advertising  man-  motor  oil,  Coty  perfumes,  and  John-  j.' L.  Stackhouse,  Easton  Express;  I- Z  ^ 

series  of  six  ads  which  w.  1  appear  ager.  He  will  direct  the  Atlantic  s  ad-  son  &  Johnson  products.  Buckwalter,  Lancaster  Newspapers 

at  weekly  intervals  in  four  New  York  vertising  sales  for  the  entire  Eastern  ■  .  't  t  ir;.,..  riniU,  Re- 

newspapers  and  nine  financial  pub-  seaboard,  which  previously  were  BEESON  NAMED  vieiit-  Homer  E  Moyer  HarrLburg 

hcations.  The  ads  will  present  in  handled  from  the  home  office  in  Appointment  of  Sterling  Beeson.  Patriot  and  Evening  Nemsf  Harry  L  JJ*' 

.fashion  some  of  its  Boston.  Toledo,  as  advertising  counsel  for  Hawkins.  Philadelphia  Evening  Bulk- 

varied  contobutions  to  the  rubber  Capt.  Louis  W.  Bleser,  recently  The  Cooper  Corp.,  Findlay,  O.,  has  tin;  H.  E.  Perkins,  Pittsburgh  Press 

industry.  Buchanan  &  Co.,  is  the  Eastern  advertising  manager  of  Street  been  announced  by  R.  J.  Faller,  ac-  William  D.  Mansfield,  McKeesport  gr 

agency.  ^  ^  Smith  Publishing  Co.,  is  now  on  count  executive.  This  company  man-  Daily  News;  Howley  Quier,  Readi«5  g 

PHTT  TMJTirt'  active  duty  with  the  U.  S.  Army.  He  ufactures  a  complete  line  of  tires  and  Eagle-Times;  J.  W.  Flanagan,  Scranto*  , 

r/ililj  It/iUlViJ  L/ltlVt  is  assistant  recruiting  officer  for  the  tubes  for  passenger  cars  and  trucks.  Times;  N.  A.  Frantz,  Stroudsburg 

Newspapers  in  key  cities  and  na-  Southern  New  York  Recruiting  Dis-  Newspaper,  trade  journals,  direct  mail  Record;  L.  J.  VanLaeys,  Wilkes-Barri 


at  weekly  intervals  in  four  New  York  vertising  sales  for  the  entire  Eastern  ■ 

newspapers  and  nine  financial  pub-  seaboard,  which  previously  were  BEESON  NAMED 
lications.  The  ads  will  present  in  handled  from  the  home  office  in  Appointment  of  Ster 
whimsical  news  fashion  some  of  its  Boston.  t__  *^tVx1o^4zx  ac  arlvorDclr 


varied  contributions  to  the  rubber 


FALL  RADIO  DRIVE 

Newspapers  in  key  cities  and  na 


tional  magazines  will  comprise  the  trite. 


fall  campaign  for  the  1941  radio  line  Herbert  Dunhill.  managing  director  present  promotion  plans.  Tribune  and  Democrat;  James  S.  Lyoi'- 

of  Stewart- Warner  &  Co.  In  addition  of  Alfred  Dunhill  of  London  Ltd.,  ar-  Washington  Observer  and  Reporlf; :  tJj 

to  the  national  drive,  an  extensive  co-  rived  by  air  from  England,  this  week.  AGENCY  APPOINTED  J.  R.  Dershuck,  Hazleton  Pki* 

operative  program  in  newspapers  with  to  make  his  headquarters  with  Alfred  The  Columbia  Recording  Corp.  has  Speaker  -  Standard  -  Sentinel;  C. 

dealers  has  been  approved.  Hays  Me-  Dunhill  vf  London,  in  New  York,  for  named  Benton  &  Bowles,  New  York,  as  Bamberger,  and  William  N.  Hard}'  ^  ' 

Farland  &  Co.,  Chicago,  is  the  agency,  the  duration  of  the  war.  its  agency.  manager. 


and  outdoor  are  media  included  in  Record;  Walter  W.  Krebs,  Johnstou* 


Tribune  and  Democrat;  James  S.  Lyo^ 
Washington  Observer  and  Reporttr; :  JJ j 
J.  R.  Dershuck,  Hazleton  Pki*  . 


ERF  OR  lULY  20,  1940 


■Qdvatiheti 


■^di^etthina  -(iaenclei 


The  ADVERTISING  SURVEY 

By  WARREN  L,  BASSETT 


(.«»  Tjtr  i  He  said  the  magazine  will  list  manu- 

Vv6  WCmi  riUlIl  rl.ua  IJ  \  T  T7  TJ  T  T  Cl  T  Cl  TT  R  R  'V  facturers  according  to  industry  and 

irOUCjht  HGSUltS  ^  n©  **  V  u  £\  X  X  O  X  VJT  O  U  Xl  V  u  X  give,  along  with  the  agency 

New  A  heavy  downpour  followed  a  page  By  WARREN  L.  BASSETT  dnHn^’ 

.  fol-tf  rain  ack  in  the  Dcuils  Lake  (N.  D.)  - 1— -  rSus  month^  ^  ^  ^ 

^tZiToi  the  guaraSeid^'S'nch^S  ill  Agency  Pioneering  New  Advertising  Idea  ""'ngurL  wm  be  obtained  by  a  dip- 

^.dl^ine  and  the  advertising  was  “on  NATIONAL  ADVERTISERS,  in-  In  addition  to  writing  the  copy  the  by  e^h  iom^ny’'%nd 

,  •  ,  ,  „  z  Stead  of  “blanketing”  certain  mar-  agency  makes  local  survep  to  deter-  5  ^v  the  rate. 

33  1  The  Journal  earned  a  full  page  of  j^gjg  with  magazine  and  radio,  could  mine  the  best  copy  appeal.  jy.  «?cott  is  an  American  who  has 

aundnjivertisemerits  pleading  place  their  copy  as  the  retailers  do  f  newspapers  i^^g  h^u  ^  prominent  position  in 

8  nm  ^and  results,  that  would  with  their  local  accounts,  and  know-  British  and  Continental  advertising 

tcisture  fell  between  8  p.m.  and  ^  revolution!  mg  the  results,  is  convinced  that  na-  ^vities  As  a  tribute  to  his  services 

,  lam.,  July  10,  the  merchants  were  to  There  is  one  aeenev  in  the  country  tional  advertisers  can  take  advantage  tribute  to  tiis  services 

for  the  ads.  If  the  amount  fell  ^h^ris  dediLLTto^W^  of  this  knowledge.  L  Sd  ?  adve  ST 

the  ads^  were  to  be  donated  _  ^ ^  They  state  how  they  service  a  na-  InTarTono^ar; 

1  tional  account  as  follows:  aj _ _ a-_  TT 


lain.,  July  10,  the  merchants  were  to 
ves^f  y  fot  ffto  ads.  If  the  amount  fell 
Ilorjctfiort.  the  ads  were  to  be  donated 
papef\!r.  the  Journal. 

Ten-hundredths  of  an  inch  fell  that 
landist^y^  and  another  dribble  the  next 
4ay  brought  the  total  to  .19.  The  dead- 
Ine  came  in  a  heavy  rain,  but  still 
Jl  short. 

Pr,>i.  However,  merchants  and  farmers 
k  Cm  *ere  happy  over  the  badly  needed 
CrtM  lain,  and  Publisher  M.  H.  Graham  re- 
5;”iu”  many  congratulatory  telephone 
Cerea!<  I®"®  from  a  Ramsey  county 

:t  Co,  fcnn  woman  said:  “The  farmers  out 
cc.  on  lere  want  to  thank  the  Devils  Lake 
■lerchants  and  the  Journal  for  their 
Kin  ads.  They  certainly  brought  re- 
Kits,” 

Mw  _ 

Pro™  CHANGES  TITLE 


uo  iczi  as  British  Advertising  Association.  He 

1.  Search  our  Fehlman  files  to  chairman  and  a  director  of 

mm  determine  the  success  of  actual  adver-  Rg^gi^e  &  Curtis  Ltd.,  director  of 
mm  tismg  of  products  similar  to  yours.  ^  Publishing  Company,  Ltd., 

a  JBl  ,  2.  Research  in  our  test  markets  Recorl,  Ltd  is  a 

to  find  out  exactly  why  some  con-  j  Statistical  Society 

^  sumers  buy  your  products  and  why  ,  .  au  •  i_  i-»  T 

other  consumers  do  not.  H  P 

“2-  Conference  with  retailers  and 
distributors,  and  with  your  sales  and 
m  advertising  executives.  More  Patriotic  Copy 

“4.  Selection  of  media  to  reach  the  n  a -mjTrATnz^  j  • 
consumers  and  the  retailers  you  want  PATRIOTIC  advertising  continues  to 
j  11  appear  m  the  newspapers.  A  half- 

J.  M.  Hickerson  Frank  Fehlman  Preparation  of  copy  to  con-  Pf.ff  Britain  to  Stop 

Hiplrorcmn  Tnn  lift  Fa<tt  49nrl  Street  form  to  the  research  findings  and  to  Nov^  appeared  lo  the  Chicago 

New  vTk  ^  ^  ^  ^  ’  the  Fehlman  method  of  advertising.  Neirs  and  Chicago  Times  Monday  and 

J  M  Hickerson  in  co-operation  Presentation  to  sales  staff.  the  Chicago  Tribune  Tuesday.  It 

with  r„„”'tTh.,:a„,  I  Lng  a  Checking  of  sales  ,o  consul-  5:L7r.ht  SiTmlife^rDeW 


Frank  Fehlman 


New  York. 

J.  M.  Hickerson,  in  co-operation 


Lake-Spiro-Cohn,  Inc.,  Memphis’  with  Frank  E.  Fehlman.  is  doing  a  -7.  Checking  of  sales  to  consum-  Committee  t7Defend 

pioneering  work  in  trying  to  convince  .  .  Fehlman  in  their  America  by  Aiding  the  Allies,  of 

.ounced  a  ^ange  in  the  firms  name,  national  advertisers  that  it  is  to  their  jrL  to Tocah^^^  dS  '^hich  William  Allen  White  is  chair- 

,  Acr  f^hich  now  becomes  Lake-Spiro-Shur-  best  interest  to  place  copy  as  re-  drive  to  localize  national  copy,  don  t 

.  Or  *311,100.  Milton  M.  Shurman,  who  is  tailers  do— small  copy  repeated  sev-  say  it  too  critically,  but  they  feel  that  Baltimore  newspapers  on  July 

w^^retary-treasurer,  hasbeenamem-  g^al  times  a  week.  They  do  not  oo  few  adver  is.ng  agencies  check  on  n  3  g/tLTst  g^a  seriefS 
of  the  firm  for  more  than  10  years,  insist  on  small  copy,  but  they  do  the  results  of  the  copy  they  place.  PP  fgu  rgd  the 

Spiro  is  presid^t  of  Lake-  insist  on  the  retail  slant  L'Xes'oT  °end  T  ^^graTo^rr  Adver^sinfar  ofTaml^^^^  anS 

ai  .u  Spu-o-Shurman,  Inc.  The  firm  has  Their  credo  is  this:  “We  believe  ^agazines,  or  send  a  program  over  5  gj.gjj  ,  commercial  oreaniza- 
,  A,if  added  to  executive  personnel  all  advertising  should  be  prepared  l^e  he  air  and  ^t  tions  of  the  city.  The  firsl  ad  carried 

Is  part  of  an  expansion  program.  retail  advertising,  no  matter  what  “  f  that  an  American  flag  and  the  title  “God 

medium  is  used.  For  all  advertising  iPeopr  is  that  resulte  shouta  be  gj  ^  America”  Codv  told  of  the 

OZARKS  CAMPAIGN  must  become  retail  advertising,  must  checked  and  through  resources  S  the  coLt^y 

Advertising  schedules  in  13  metro-  cause  somebody  to  buy  the  advertised  cepeateaiocai  copy  they  ^  aoie  to  emphasized  the  preservation  of 

•olitan  newspapers  of  the  South  and  goods  and  services  before  it  pays  the  %g°-  1  Lveral  national  adver-  democracy. 

LCI  fiddle  West  will  be  maintained  to  advertiser.’  *•  u  ’  ♦  •  j  zu  11  ■ 

direc-r‘  ^  Playground  -^e  agency  serves  29  newspaper  idL'^^rnd  Trofited.  HAS  OIL  ACCOUNT 

tee  S  knows  X"1t  rs'tlkTn'^'^S  Among  them  are  the  New  Departure  The  Swan-Finch  Oil  Corporation  of 

P“>>-L  m  ^  i  i?  Division  of  General  Motors,  Bristol,  NewYorkhasappointedCecil&Pres- 

•nt.  C  *"4  Missouri.  FpbimaVanTMr  Conn.,  Miller  Company,  Meriden,  brey,  Inc.,  New  York,  as  advertising 

s-D“- OiiDDrTie.  catmint™  Sa  zff  ?8fi^ln!J.V  r^mnalvn^  ^l7adv  Conn.,  O.  F.  Mosberg  &  Sons,  New  and  merchandising  counsel.  Paul 

mittee  BMBERS  BUY  SPACE  written  which  have  been  run  in  Maven,  Conn.,  and  the  McCormick  Roberts  will  be  account  executive  for 

prob-  Lancaster  Newspapers,  Inc.,  has  an-  ^ewsoaners  Probablv  not  a  single  Company,  Baltimore.  the  agency. 

tounced  that  the  Master  Barbers’  Via-  Koon  nvarlnnUpH  The  Hickerson  Agency  was  organ-  ■ 

f Lancaster  Pa  has  Thg^g  campaigns  for  Antiques!  ized  Feb.  7.  1939.  Mr.  Hickerson,  had  TO  ADVERTISE  RICE 
vertis- 1:®.''®“  »  years  contract  for  adver-  g-bW  Shoes  Cemeteries  Chirono-  t®*"  y®^^®  "^‘th  Lord  &  Baton  Rouge,  La.,  July  16— Governor 

nittees  as  a  group.  It  was  not  stated  _ _ ’  Thomas.  He  felt  that  an  advertising  Jones  has  signed  Act  112.  creating  a 


.  i,™  „„„  ,  ...  dists.  Insecticides,  Skiing,  Venetian  ,,  ,  r  v  z  ,  —  °  - — ’  - °  - 

Pow  much  space  the  organization  Termite  Exterminating  Wall  agency  could  do  more  for  its  clients  rice  development  commission  for  ad- 

nnua:*““‘d  use.  Paper,’ to  skim  over  the  list  lightly.  t^®  direct  sales.  He  felt  vertising  rice  and  assessing  a  tax  of 

l>LAN<;  raik/roarriM  Every  campaign  of  the  286  listed  only  through  newspaper  adver-  two  cents  per  100  pounds  on  all  milled 


Vnnua:  *““'d  use. 

which  I^lans  campaign 


Whiw has  been  nlaced  in  a  local  newsnaner  rising  could  sales  be  increased  in  rice, 
adver-  Products  Corp.,  Miami,  j  ^  „  P  repeated  two  or  three  specific  areas,  and  actual  results  be  . 

•''S  “r  S.  wkh  uniual  ‘hecked.  HAS  SHOE  ACCOUNT 

Copy  ranges  in  size  from  four  to  National  advertisers,  accustomed  to  The  Freeman  Shoe  Corp.,  Beloit, 

')®'vspaper  campaign  in  tins  ^jgbt  i^cbes  on  one  column  or  three  full-page  magazine  space  in  color,  Wis.,  has  appointed  Ruthrauff  &  Ryan, 
KpL!"  1  ®  -‘j  ^®®®^ding  to  J.  H.  j^^^bes  on  two.  and  big-name  radio  programs  are  a  inc.,  Chicago,  to  direct  advertising  of 

be^n  ’  president.  No  agency  has  experience  of  Hickerson  and  little  hesitant  to  accept  the  Hicker-  Freeman  shoes  and  Freeman  boot- 

sdericlt  amea.  Fehlman  is  that  small,  repeated  copy  son-Fehlman  idea.  But  the  idea  is  makers, 

lirtnan;  t^CriPT  r-TimP  brings  business.  gaining  headway,  and  to  our  knowl-  . 

5s;LZ  VjUUJIL  Transferring  this  idea  to  the  na-  edge,  this  is  the  only  agency  in  the  HAS  NEW  ACCOUNT 

rianers.  Detroit  News  has  published  a  tinnal  ba<!  nnt  hz»pn  paev  country  which  makes  the  proved  ,,  ,, 

S  IS  Michigan  and  a  study  was  made  of  news  stories  sales  efficiency  of  newspaper  adver-  h"’ 

rUburs  listing  some  400  resorts  in  a  daily  newsDaners  showing  that  more  tising  its  basic  appeal  to  clients  and  ®^®  overc^tmgs,  have  appointed 


HAS  SHOE  ACCOUNT 


r>nf  1-  • -  — ..w-o —  ^  Sluay  was  maae  oi  news  siories 

risburS  ».  Lsting  some  400  resorts  in  a  daily  newspapers  showing  that  more  tising 
arry  I  “ook.  The  guide  is  available  than  80%  of  all  stories  every  day  are  Prosp 


arry  L  °?ok.  xne  guide  is  available  than  80%  of  all  stories  every  day  are  prospective  clients. 

Bulk-  the  newspaper’s  service  bu-  igss  than  100  lines  The  agenev  urges  advertising  counsel.  National 

Press  25  cents,  or  30  cents  by  mail,  advertisers  to  recognize  this  fact  and  Plans  Statistical  Review  used^^*"^^  papers  will  be 

ecsport  gQTjmp  TnTMQ  DPDDFP  write  their  copy  small.  A  rule  with  JESSE  SCOTT,  founder  and  publisher  a 

teadin?  ^  JUUMo  rtirlrtill  Hickerson  and  Fehlman  is  that  the  of  the  Statistical  Review  of  Adver-  nr*'P'M<^Y  ■MflVTFTk 

cranio*  .  ^t  Squire,  formerly  sales  manager  small  advertisement  must  carry  a  pro-  tising,  of  London,  arrived  in  the  U.  S.  *  IN/Vl  l£iU 

idsbuf?  enry  Souvaine  &  Co.,  radio  pro-  vocative  headline,  just  as  the  news  July  13  with  plans  for  the  establish-  Cannon  Mills,  Inc.,  plans  to  launch 
s-Boui  producers,  has  joined  J.  W.  Pep-  stories  do.  Not  fancy,  but  just  straight  ment  of  a  similar  publication  in  this  ^ll®  consistent  hosiery 

ristotf*  New  York,  as  radio  director,  news.  Here  are  some  examples  from  country  before  the  end  of  the  year,  campaigns  in  magazines  Aug.  5. 

>.  Lyo*’-  *^**cding  L.  N.  Marks.  a  milk  campaign:  “Yes,  Mother,  Chil-  The  magazine  will  be  issued  quarterly,  Young  &  Rubicam  is  the  agency. 

’portt*';  tfXQ  riTrni->tti  w  dren  6  to  16  Should  Have  Milk  Every  and  will  give  advertising  figures  in  _ 

Pl«i*  EHRET  ACCOUNT  Day;”  “Children  Use  A  Lot  of  En-  terms  of  dollars  rather  than  linage.  KEGLINED  CA^^PAIGN 

C.  ^  George  Ehret  Brewing  Co.,  ergy;”  “Health  Is  No  Illusion;”  “Is  Mr.  Scott  feels  that  linage  figures  are  The  American  Can  Company  has 

Hardy  ^®®  account  with  Your  Baby  Between  2  and  6;”  “Noth-  misleading  because  of  the  varying  just  started  an  extensive  campaign  in 

•  fl-  Hartman  Co.,  New  York.  ing  But  the  Best  For  Baby.”  rates  at  which  advertising  is  placed,  magazines  for  its  “Keglined”  cans. 


Badger  and  Browning,  Inc..  Boston, 
as  advertising  counsel.  National 
magazines  and  trade  papers  will  be 
used. 


AGENCY  NAMED 


Hartman  Co.,  New  York. 


ing  But  the  Best  For  Baby.” 


EDITOR 


PUBLISHER  FO 


Hoosier  Group  Started 
“We  Want  Willkie”  Cry 


Mentioned  for  Presidential  Nomination 
At  Indiana  Dinner  in  New  York, 


April  26,  1939 


By  WILLIAM  H.  RANKIN 

Formerly  oi  New  Albany  and  Indianapolis,  Ind. 


The  first  time  we  ever  heard  Mr.  10  dinner  Willkie  was  the  toastmas 
Willkie  speak  publicly  was  at  the  ter  and  did  a  masterly  job. 


Hoosier  “Talk  Turkey”  Dinner  of  the  I  had  a  table  of  20,  including  the 


Sons  of  Indiana.  Elssex  House,  New  famous  caricaturists. 


York,  April  26,  1939,  with  that  other  Kelen,  who  had  just  started  their 
Republican  favorite  son  of  Indiana,  syndicate  service. 


guest  speaker,  Homer  A.  Capehart.  .  .  . 


Star,  wrote  and  said  he  regretted  he 
J  rT did  not  get  the  story  and  the  carica- 

'  tures  in  time  for  Monday’s  Star,  for  if 

•  If  he  had  he  would  have  corrected  my 

ill  kI  A  f  T*V  story.  He  wrote:  “Don’t  you  know 

Wendell  L.  Willkie  is  not  a  Repub¬ 
lican — he  is  a  life-long  Democrat  and 
itial  Nomination  one  of  the  main  supporters  of  Paul 

V.  McNutt  for  the  Democratic  nomi- 
•lew  York,  nation?” 

Jim  sort  of  scolded  me,  because 
I  had  started  my  advertising  career 
on  the  Star  as  a  young  stenographer, 
and  Jim,  at  that  time,  was  Mr.  B.  F. 
j  .  .  j  Lawrence’s  assistant  managing  editor, 

id  Indianapolis,  Ind.  gyj.g  j  should  have  known 

dinner  Willkie  was  the  toastmas-  ,  ,  ■ 

r  and  did  a  masterly  job.  But  Mr.  Willkie  had  crossed  nearly 

I  had  a  table  of  20,  including  the  everybody  by  quietly  registering  as 
mous  caricaturists,  Derso  and  ^  Republican  in  1936.  ,  „ 

elen,  who  had  just  started  their  next  week.  General  Hugh  S. 

ndicate  service.  Johnson  (Nov.  20)  in  New  York 

I  invited  them  to  make  caricatures  World-Telegram  carried  the  same 


It  was  there  he  was  mentioned  as  a  of  the  foremost  Hoosiers  at  the  din-  suggestion  we  had  rnade  in  the  story 
Republican  candidate  that  would  have  ner.  The  first  man  I  introduced  them  ^  o*  Indianapolis  Times, 

the  best  chance  to  win  in  1940.  to  was  Mr.  Willkie,  and  I  said:  “Here  s'lvocaUng  the  nomination  of 

Suggested  by  Sternberg  is  the  most  important  man  at  the  din-  Willkie  on  the  Republican  ticket  and 

Mr.  Willkie  spoke  for  the  Sons  of  nej^-d  somejay  he  -^^be  the  c'haLe  to  win  thari 

Indiana,  and  at  our  table  one  of  my  g3j.icature”-and  the  other  Republican  candi- 


guests,  H.  Sumner  Sternberg,  said  to 
us  while  Mr.  Willkie  was  speaking: 
“That’s  the  kind  of  a  business  man  we 


they  did! 

I  found  that  most  of  the  guests  at 


dates  for  the  Presidency. 

About  the  middle  of  January,  1940, 
the  New  York  Sun  came  out  with  the 


— ....v-w- . — tahlp  Tamp<;  Ft  Tnllver  Tnhn  Far-  me  iveui  r  orK  OUH  came  oui  wun  me 
for^he^Presiden^y^”^^’"''^  ber,  Jesse  Briegel,' Oscar  Wintrab  and 


George  Wellbaum.  agreed  with  me  f.  Democrat  but  a  registered  Repub- 
And  I  believe  that  was  one  of  the  ^j^g  -^g^j  hcan,  and  gave  him  a  fine  endorse 

earliest  dates  of  any  such  suggestion  Republican  candidate  for  the  Presi- 

in  New  York-pubhcly.  j  ^^^tg  r  The  full-page  newspaper  advert^ 


become  a  volunteer  public  relations' 
and  Willkie  propaganda  promoter 
The  story  he  persuaded  General  Hu^ 
S.  Johnson  to  write  for  the  Saturday 
Evening  Post,  appearing  a  week  be¬ 
fore  the  Philadelphia  Convention,  had 
telling  effect,  and  so  did  Mr.  Daven¬ 
port’s  direct  mail  and  personal  pub¬ 
lic  relations  work  produce  great  re¬ 
sults  before,  during  and  after  Phil¬ 
adelphia. 

Campaign  Gained  Momentum 

The  Willkie  campaign  gained  great 
momentum,  over  the  radio,  newspa¬ 
pers,  weekly  and  monthly  magazines 
with  the  direct  mail  and  publicitj 
help  of  Mr.  Willkie's  volunteer  organ¬ 
izations  and  the  public  addresses  he 
made  from  coast  to  coast.  News  re¬ 
porters  and  photographers  contribu¬ 
ted  greatly  to  his  popularity  and  gen¬ 
eral  publicity. 

My  belief  is  this,  that  Mr.  Willkie 
had  what  it  takes — personality,  good 
Icoks,  business  experience,  the  fa^ft 
of  making  friends  quickly,  plus  sin¬ 
cerity — that  he  was  about  90%  re¬ 
sponsible  for  his  own  nomination. 

However,  after  all,  the  Sons  of  In¬ 
diana  had  the  vision,  the  faith  and 
the  courage  to  have  published,  “Wha; 
an  ideal  candidate  for  the  Republicar. 
nomination  for  President  Wendell  L 
Willkie  would  make”  —  Indianapolu 
Times  —  November  13,  1939. 


in  New  York — publicly. 


Oscar  Wintrab,  Jos.  B.  Colyer,  our  ^Re  story  I  sent  to  the  Star,  the  Times, 
two  sons,  Robert  H.  and  Wm.  H.,  Jr.,  g^d  the  News  of  Indianapolis. 


all  agreed,  and  someone  said:  “Let’s  Wrote  Storw  Nov  11  . .  - - •' 

do  all  we  can  to  promote  such  a  plan”  ^  7  .  T  V' J  nessee  Valley  utilities,  made  him  a 

—and  we  did'  ^  Saturday  morn-  national  figure. 

....  ing,  Nov.  11,  and  sent  a  copy  to  my  c _ . _  cm  o  _  a  x-  ■ 

The  second  time  was  at  a  jomt  dm-  fj-jend,  James  Stuart,  managing  editor  rri,  #  n  '  j  '*•** 

ner  of  the  Sons  of  Indiana  of  New  f  .r  j  ^  .r  editor  of  the  ^be  full  page  signed  advertisements 

York  and  the  New  York  Alumni  of  j^ews,  and  the  Times,  with  photostats  by  Mr.  'Willkie,  President  of  the  Com- 
the  University  of  Indiana  given  to  ^r^  r^  earicatures  made  by  monwealth  and  Southern  Corpora- 
“Bo”  McMillan,  the  football  coach,  aj,d  Kelen.  bon,  plus  the  photographic  and  news 


ment. 

The  full -page  newspapier  advertis¬ 
ing  and  excellent  publicity  given  Mr. 
Willkie  when  he  made  a  settlement 
■w'ith  the  U.  S.  Treasury  for  his  Ten¬ 
nessee  Valley  utilities,  made  him  a 
national  figure. 

Fortune,  SEP  Ran  Articles 
The  full  page  signed  advertisements 


and  officers  and  directors  of  the  In- 


We  mailed  them  Saturday  after- 


tion,  plus  the  photographic  and  news 
publicity  showing  Mr.  Willkie  receiv- 


diana  University,  on  the  eve  of  the  ^gg^  3^^  thinking  the  Star  ^be  $78,000,000  U.  S.  check,  im 


Fordham-Indiana  Football  Game.  ^g^jj  jr^^’  3^^  publish  Pressed  the  masses  as  well  as  the 


I  was  attracted  most  favorably  to  ^r^  g^gj.y  3^^  ^r^  caricatures  Monday  bu^ness  men  from  coast  to  coast. 


Mr.  Willkie  from  the  start  and  even  "  Thev  did  nor*eet  ^  to  inserted  his 

more  so  when  I  found  he  had  selected  dianapolis  untU  Monday  A.M.  The  classified  ad- 

Charles  W.  Schwabs  and  my  own  ^imes  published  the  caricatures  and  verhsement  m  the  New  York  Herald 
birthday -February  18th -to  come  the  story  in  the  early  edition  Monday,  tribune  to  obtain  financial  help  to 
into  the  world.  ^  portion  of  it  said:  promote  the  Willkie  campaign.  He 

The  powers  that  be  in  the  Sons  of  ,...,1  o  trj  j-  Sot  results  and  started  like  plans 

Indiana  of  New  York,  headed  by  Mr.  ^  Indiana  dinner,  nearly  every  city  in  the  United 

George  Wellbaum,  the  founder,  Ivan  ^  w'l‘“  States. 

Borell,  past-president,  and  Claude  ^  Willkie  About  Feb.  1,  R.  W.  Davenport 

Weaver,  called  a  meeting  on  Oct.  20,  ®  ‘  candidate  for  the  arranged  for  a  double-page  story,  in- 

1939,  to  promote  this  dinner.  There  Presidency  on  the  Republican  ticket.  terview  with  Willkie  for  April  For- 
r.r^spnt  at  a  The  Same  Sentence  appeared  in  the  under  the  headinu  nf  “We  the 


Tribune  to  obtain  financial  help  to 
promote  the  Willkie  campaign.  He 
got  results  and  started  like  plans 
in  nearly  every  city  in  the  United 


were  about  a  dozen  present  at  a 


luncheon  given  at  the  Advertising  Times  story  Nov.  13, 


About  Feb.  1.  R.  W.  Davenport 
arranged  for  a  double-page  story,  in¬ 
terview  with  Willkie  for  April  For¬ 
tune,  under  the  heading  of  “We  the 
People.”  A  month  later  he  gave  up 


Club.  The  writer  was  named  as  J'rri  Stuart,  managing  editor  of  the  his  position  as  editor  of  Fortune  to 
chairman  of  the  Speakers’  Commit-  _ _ _ _ _ 

tee.  Many  suggestions  were  made,  PUPLOY^  GROUP  BUYS  MILWAUKFP  PAPPD 

and  this  writer  made  thU  suggestion  t  ,  ^  MILWAUKtt  PAPtR 

that  inasmuch  as  Paul  V.  McNutt  had  -MILWAUKEE,  Wis.,  July  15  -Organized  as  a  non-stock  corporation,  the  Post 
just  announced  his  candidacy  for  the  Employes  Association  has  acquired  control  of  the  Wisconsin  Guardian 
Democratic  nomination  for  the  Presi-  Fiiblishing  Co.,  which  operates  the  Milwaukee  Evening  Post  and  its  associated 


EMPLOYE  GROUP  BUYS  MILWAUKEE  PAPER 


just  announced  his  candidacy  for  the 
Democratic  nomination  for  the  Presi¬ 


dency,  and  seemed  to  have  the  sup-  enterprises.  Owned,  controlled  and  operated  by  the  association,  the  Post 


be  the  speakers  at  tl^is  dinner.  Members  of 

The  idea  behind  the  dinner  was  to  y 

help  “Bo”  McMillan  create  winning  Q^g; 

morale  for  his  football  team — and 
also  to  build  morale  to  help  have  two  ^  1/  j  ^  1 
Hoosier  favorite  sons  oppose  each  I 

other  for  the  Presidency.  BEXHAUSE  tl 

Willkie  Was  Toastmaster  papers  p 


Announce  New 
ABC  Members 


The  Audit  Bureau  of  Circulations 
announced  this  week  the  followinf 
new  advertiser  members  and  the  ex¬ 
ecutives  who  will  represent  these 
companies  in  Bureau  activities: 

Advertisers:  International  Pape: 

Sales  Co.,  Joseph  L.  Fearing,  vice- 
president;  S.  D.  Warren  Company 
Ellsworth  Geist,  advertising  manager. 
New  England  Mutual  Life  Insurance 
Co.,  David  W.  Tibbott,  advertisint 
director. 

In  addition  to  the  above  the  follow¬ 
ing  magazine  and  newspaper  member¬ 
ships  are  announced: 

Magazine:  Real  Life  Story,  Green¬ 
wich,  Conn. 

Newspapers:  Frederick  (Md.)  Nevn 
and  Post,  Moncton  (N.  B.)  Transcript 
Hilo  (T.  H.)  Herald,  Ironwood  (Mich.1] 
Globe,  and  Brandon  (Man.)  Daily  Sw 

Weekly  Newspapers:  Civil  Servic( 
Leader,  New  York.  N.  Y.;  Listout 
Banner,  Listowel,  Ontario;  Canadw 
Statesman,  Bowmanville,  Ontario 
Northern  News,  Kirkland  Lake,  On-^ 
tario;  Simcoe  Reformer,  Simcoe,  On¬ 
tario. 


NEWSMEN  WITH  HUU 


p)ort  of  the  President:  became  the  first  daily  newspaprer  in  Wisconsin  to  be  so  published,  the  an- 

“Let’s  invite  Paul  V.  McNutt  as  the  iiouncement  stated.  Previously,  the  publishing  firm  had  been  controlled  by 
Democratic  ‘Hoosier  Favorite  Son,’  labor  unions  affiliated  with  the  AFL  Milwaukee  Federated  Trades  Council 
and  then  invite  Wendell  L.  Willkie  as  for  15  months.  About  two  years  ago  the  present  name  was  adopted  when  a 
Indiana’s  favorite  son  for  the  nomina-  group  of  local  newspapxermen  acquired  an  interest  in  the  former  Milwaukee 
tion  for  the  Presidency  on  the  Repub-  Leader,  The  daily  was  originally  established  by  the  late  Victor  Berger  and 
lican  ticket  to  be  the  guest  sp>eaker.”  other  prominent  Social  Democrats  about  28  years  ago.  Officers  of  the  new 
This  suggestion  met  with  instant  association  are  Paul  W.  Bartelt,  president;  Paul  Spiector,  vice-president; 
appiroval.  and  Mr.  Wellbaum  agreed  Elmer  A.  Krahn.  treasurer  and  general  manager;  Leslie  Cross,  secretary, 
to  invite  both  McN^t  and  Willkie  to  jRg  officers  hold  similar  positions  in  the  Wisconsin  Guardian  Publishing  Co. 

.  Members  of  the  association’s  board  of  directors,  in  addition  to  the  officers. 
vlKify?  fred  V.  Smith,  Harvey  T.bbert,  Tatt  Feiman.  Patrick  Deluhery  and 


Washington,  D.  C.,  July  16 — SecK; 
tary  of  State  Hull  today  appwintec 
seven  more  aides,  including  two  news¬ 
papermen,  to  accompany  him  to  Ha¬ 
vana  for  the  consultative  conferenR 
of  21  American  Republics  ■whit 
opens  July  20.  Appiointed  to  act  as 
assistant  to  Michael  J.  McDermo"* 
chief  of  the  State  Department’s  cur¬ 
rent  information  division,  were  Bii- 
ney  Imes.  publisher,  and  Cecil  ^ 
Grey,  editor,  of  the  Columbus  (Miss 
Commercial  Dispatch. 


HAVAS  DISCONTINUES  U.  S..  CANADIAN  SERVICE 

BEXHAUSE  the  Canadian  Press  Association  and  the  majority  of  U.  S.  news- 
papiers  previously  taking  the  foreign  service  supplied  by  Havas  News 


So  far  so  good,  but  we  found  Paul  Agency  for  North  America,  New  York,  cancelled  their  contracts  a  fortnight 


V.  McNutt  had  to  send  his  regrets.  ‘‘go>  service  has  been  discontinued,  G.  Fritsch-Estrangin,  general  manager, 
and  we  then  all  agreed  that  Wendell  fold  Editor  &  Publisher  this  week.  Hava’s  other  function — supplying  Ameri- 
L.  Willkie  should  be  the  master  of  can  news  to  its  home  office  in  France,  however,  is  to  be  continued  “until 
ceremonies  and  toastmaster  of  the  further  instructions,”  M.  Blstrangin  said.  Eleven  writers  and  an  undetermined 
dinner,  as  he  had  accepted  our  origi-  number  of  other  employes  were  let  out  because  of  the  discontinuance  of  the 
nal  invitation.  On  the  night  of  Nov.  American-Canadian  service,  he  said. 


NEWSMEN  NEED  PERMITS 

Montreal,  July  17 — All  Canadtfj 
newspiapiermen  visiting  the  UniW 
States  must  obtain  spiecial  pierinS 
from  Washington  hereafter,  it  ** ; 
announced  at  Ottawa  today  by 
External  Affairs  Department.  “Ap" . 
plication  for  such  permits  should  ^ 
made  to  United  States  consulates  iH 
Canada  and  should  be  made  at  1«4 
two  or  three  days  in  advance  of 
day  upx>n  which  the  journalist  wisl>**| 
to  leave  for  the  United  States.”  I 


premiums  or  any  other  artificial  subscriber  inducement. 

Your  advertising  agency  or  an  Evening  Bulletin  repre¬ 
sentative  will  tell  you  the  interesting  facts  about  Phila¬ 
delphia  and  The  Evening  Bulletin. 

Ask  about  The  Bulletin’s  long  leadership  in  daily 
circulation  entirely  on  merit  ...  its  eoncentration  of 
circulation  within  the  retail  trading  area  (95%  ABC) 
...  its  exceptionally  low  advertising  cost  per  reader. 


The  clock  swings  ’round  to  the  afternoon, 
and  the  golden  leisure  hours  begin  in  hundreds  of 
thousands  of  Philadelphia  homes 

...  a  golden  opportunity  for  the  advertiser. 

For  The  Evening  Bulletin  is  in  most  Philadelphia 
homes,  right  at  hand — being  I’ead — when  there’s  more 
time  to  read. 

But  more  than  the  lively  interest  so  many  of  these 
people  have  in  everything  this  newspaper  prints — it  is 
their  solid  confidence  in  The  Bulletin  that  makes  this 
newspaper  so  fortunate  a  choice  as  an  advertising  medium. 

Your  advertising  in  The  Philadelphia  Evening  Bulletin 
will  reach  this  great  home  market  during  the  “Golden 
Hours’’ — to  be  received  with  interest,  read  with  belief 
and  acted  upon  with  confidence. 

That  the  interest  of  Bulletin  readers  is  genuine,  their 
confidence  real,  is  shown  by  The  Bulletin’s  leadership 
in  daily  circulation  for  thirty-five  consecutive  years. 
Leadership  attained  without  the  use  of  subscriber 


Readers  Spend  Over  43%  More  Time  on  The  Bulletin 

In  a  recent  impartial  survey  by  Publication  Research  Service 
of  Chicago,  when  Philadelphians  answered  the  question, 
“How  much  time  did  you  spend  reading  these  Philadelphia 
newspapers  yesterday,”  the  results  were: 

Men  Women 

Average  Average 

Reading  Reading 

Time  Time 

Evening  Bnlletin  readers  54.5  min.  52.8  min. 

Newspaper  No.  2  readers  37.9  33.7 

Newspaper  No.  3  readers  28.7  36.9 

Newspaper  No.  4  readers  35.0  32.4 

Women  spend  at  least  43.1%  more  time  reading  The  Bulletin 
than  any  other  Philadelphia  newspaper. 

Men  spend  at  least  43.8%  more  time  reading  The  Bulletin  than 
any  other  Philadelphia  newspaper. 


nearlt/  mu/i 
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EDITOR  6.  PUBLISH  EEJ'O 


Shoti  "Take^ 


TO  FREE  publicity  seekers,  J.  H. 

Kirchner,  editor  of  the  Mahanoy 
City  (Pa.)  Daily  Record-American, 
sends  the  following  printed  card; 

“OH  YEA!  NEWS? 

“Sir: — (sorry)  but  we  are  not  in¬ 
terested  in  your  cheap  bunk  labeled 
NEWS.  It  is  not  even  good  Chick 
Sale  literatvure. 

“We,  as  country  editors  may  be 
dumb  or  stupid,  but  we  ARE  smart 
enough  to  know  news  when  we  see  it. 

“Your  high-powered  chiseling  gets 
no  further  than  the  waste  basket. 

“We  buy  and  pay  for  what  we 
wear,  eat  and  drink — the  good  old 
American  way  of  doing  things.  We 
expect  you  to  do  the  same. 

“The  only  person  being  kidded  by 
your  idea  of  FREE  publicity  is  your¬ 
self. 

“James  H.  Kirchner, 
"Editor,  the  Record-American.” 

■ 

THE  FOLLOWING  108-word  lend 
appeared  in  the  Yorkville  Enquirer 
published  at  York,  S.  C.,  under  the 
headline  “Fishing  Creek  Bridge  Col¬ 
lapsed  and  Fell  into  Creek  Bed  Fri¬ 
day”: 

“The  steel,  bitulithic  floor  bridge, 
80  feet  long,  17  feet,  9  inches  wide, 
which  has  carried  the  traffic  over 
Fishing  Creek  on  route  No.  5,  three 
miles  east  of  the  county  seat,  col¬ 
lapsed  Friday  afternoon  about  3: 30 
o’clock,  just  after  a  heavily  loaded 
truck  passed  over  it,  and  while  it  was 
being  temporarily  repaired,  following 
a  partial  wrecking  of  the  structure 
Thursday  evening,  when  one  of  the 
braces  on  the  west  side  of  the  bridge 
was  knocked  out  of  place,  when 
struck  by  a  heavily  loaded  truck  of 
the  York  Cotton  Oil  Mill,  as  the  truck 
was  passing  another  car  on  the 
bridge  going  in  the  opposite  direc¬ 
tion.” 

■ 

A  COUNTRY  PAPER  in  Iowa,  with 
a  passion  for  exclusive  news  stories, 
carried  this  editorial  notice: 

“We  were  the  first  in  the  state  to 
announce,  on  the  11th  instant,  the 
news  of  the  destruction  in  Des 
Moines,  by  fire,  of  the  mammoth  paint 
establishment  of  Jenkins  &  Bros.  We 
are  now  the  first  {o  inform  our  read¬ 
ers  that  the  report  was  absolutely 
without  foundation.” 

■ 

NEWLY  ELECTED  president  of  the 
Tennessee  Press  Association  is  F.  L. 
Tardy  of  Gainesboro.  He  says  his 
motto  is  never  to  be  late.  “Once  my 
preacher’s  name  was  Early  but  he 
was  always  tardy  and  I  was  always 
early,”  related  Tardy. 


Circulation 
for  June 

311,499 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  June,  1940. 


June  circulation  of  The  Sun¬ 
day  Sun  averaged  203,446  per 
Sunday. 

Everything  in  Baltimore 
Revolve*  Around 

THE  Mtfgkr  SUN 

ilorning  Evening  Sunday 


A  PRESS  SERVICE  writer  in  Char¬ 
lotte,  N.  C.,  apparently  has  been 
reading  too  much  about  the  war. 
He  was  writing  a  little  human  in¬ 
terest  yam  about  a  fox  that  sud¬ 
denly  appeared  in  a  downtown 
office  building  in  Charlotte  and 
closed  with; 

“There  was  speculation  whether 
Little  Sir  Reynaud  hopped  a  fast 
freight  into  the  city.” 

NO  WORD  FROM'jeflerson  either? 
NO  WORD  FKO.M  WASHINGTON 
AND  ROOSEVELT  IRKS  MANY 
DEMOCRATS  NOW  AT  CHICAGO 
Easton  (Pa.)  Express  banner  line. 
■ 

HENRY  W.  CLUNE,  “Seen  and 
Heard”  columnist  for  the  Rochester 
(N.  Y.)  Democrat  &  Chronicle,  is 
wondering  about  the  power  of  the 
press. 

For  several  days  he  took  up  polit¬ 
ical  cudgels  in  his  column  against 
the  re-election  of  Henry  W,  Clune 
as  school  trustee  in  suburban  Scotts- 
ville. 

Clune,  he  advised  his  readers,  is 
“incompetent,  irrelevant,  and  imma¬ 
terial”  as  a  school  trustee.  He  doesn’t 
understand  finances,  believes  in  rais¬ 
ing  salaries,  looks  at  prospective 
teachers  ‘only  to  see  if  they  have 
nice  straight  legs’,”  he  wrote. 

At  the  end  of  his  campaign-against- 
self,  he  was  re-elected  by  an  even 
larger  majority  than  usual. 

■ 

EDITORIAL  COMMENT  slips  into  a 
Washington  Post  headline 
REFUGEE  ARRIVING  ON  E.XCALIBUK 
TELLS  OF  POLAND  UNDER  HEEL 


Editor  &  Pi-blisiier  will  pay  $2  for  lach 
“Sliort  Take”  accepted  and  piiblislied.  Those 
not  used  will  not  be  returned. 


AKRON 


Plans  Atlanta  Version 
Of  New  York  PM 

Atlanta,  Ga.,  July  17 — Plans  for  in¬ 
auguration  of  Graphic,  a  new  Atlanta 
afternoon  daily  paper,  were  an¬ 
nounced  here  this  week  by  Matt  G. 
Perkins,  for  the  last  10  years  editor  of 
Atlanta’s  North  Side  Press,  a  weekly. 
Date  of  publication  was  not  revealed. 

Of  advertising,  Perkins  said: 

“Graphic  will  accept  no  advertising 
for  the  first  few  months.  It  may 
never  accept  advertising.  If  it  does  it 
will  maintain  a  certain  standard  for 
the  acceptance  of  advertising.  Graphic 
will  never  be  cluttered  with  all  kinds 
of  advertising.  Graphic  recognizes 
that  some  advertising  has  definite 
news  value.  Its  columns  would  not 
be  complete  without  containing  all 
the  news.  Therefore,  Graphic  will 
print,  as  a  news  feature  for  its  read¬ 
ers,  a  daily  digest  of  the  offerings  of 
merchandise  by  commercial  establish¬ 
ments  without  cost.  This  will  be 
presented  on  the  same  basis  as  other 
news,  as  an  informative  and  accurate 
service,  so  that  each  reader  may  be 
certain  he  will  not  overlook  any 
newsworthy  bargain.” 

The  new  paper,  Perkins  said,  will 
be  10  x  17  inches  in  size,  and  will  be 
printed  on  extra-quality  paper,  with 
its  pages  stapled.  Mr.  Perkins  com¬ 
pared  it  to  New  York  PM. 

■ 

“SPECIAL"  NAMED 

Effective  July  1,  Story,  Brooks  & 
Finley,  Inc.,  became  representatives 
of  the  Norristown  (Pa.)  Times  Her¬ 
ald  in  the  Philadelphia  territory  for 
national  advertising.  Wm.  Neville  & 
Associates,  Inc.,  will  continue  to  rep¬ 
resent  the  Times  Herald  in  the  Phila¬ 
delphia  trading  area  for  local  and 
retail  advertising,  as  heretofore. 


IS  ASSURED 


IT  WILL  REMAIN  THE  RUBBER  CAPITAL  OF 

THE  WORLD! 

In  a  printed  statement  published  in  the  .\kron  Beacon  Journal 
June  26th,  William  O'Neil,  President  of  Oencral  Tire  and  Rubber 
Company,  said; 

“We  are  pleased  to  announce  that  in  the  near  future  we  will 
make  a  substantial  addition  to  our  plant.  This  new  five-story  build¬ 
ing  is  a  reality  solely  because  for  the  first  time  in  si.x  years  we  have 
reasonable  assurance  of  uninterrupted  production.  It  reflects  our 
faith  in  Akron  and  our  desire  to  maintain  Akron  as  the  Rubber 
Capital  of  the  world.  We  believe  the  ‘Old  Akron’  has  come  back, 
and  it  is  our  firm  resolve  to  continue  to  have  our  tires  made  by  the 
best  workers  in  the  world — the  rubber  workers  of  .\kron. 

“It  is  a  matter  of  record  that  the  Akron  rubber  companies  pay 
the  highest  hourly  wages  of  any  industry  in  the  country;  in  the 
months  to  come  our  lacilities  should  be  taxed  to  the  limit  to  meet 
the  current  record-breaking  demand  for  our  tires.” 

A  The  above  statement  by  Mr.  O'Neil  is  just  one  more 
^  reason  why  we  say,  'Akron  is  a  riih  Market  that  you 
rannot  afford  to  overlook  when  planning  your  sales  promo, 
lions."  For  complete  economical  coverage  of  this  free- 
spending  Rica,  use  the  .  .  . 

AKRON  BEACON  JOURNAL 

Represented  by:  STORY,  BROOKS  &  FINLEY 
New  York,  Philadelphia,  Chicago,  Cleveland,  Los  Angeles 


ALLEY  OOP 
lands  in 
EGYPT 


and  meets 

CLEOPATRA! 


NEA’s  popular  caveman 
comic  is  swinging  into  an¬ 
other  riot  of  laughs  as  V. 
T.  Hamlin’s  Time-Machine 
drops  Alley  Oop  among 
pyramids  and  sand  storms, 
smack  into  a  new  comic 
continuity  starring  one  of 
history’s  most  famous 
sirens! 


Here  is  a  comic  that  it  dK- 
ferent  and  original  .  . .  that 
has  made  history  by  jump¬ 
ing  around  in  it  .  .  .  that 
editors  report  is  breaking 
all  popularity  records. 


And  Alley  Oop  is  just 
one  of  the  ten  outstand¬ 
ing  comics  included  in  ^ 
the  NEA  Budget  Service. 
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S  0  N  D 


June  Linage  Off  1.7%: 
Only  Two  Divisions  Gain 


NEWSPAPER  LINAGE— 52  CITIES  RoSeWatei 

(Coiii|iil<Ml  by  KUITUK  &  I>1  ULISIIKK  from  Mnlia  ^106  ill  PhiladelllVlirT 

•orilR  .MeasiirenieiitN)  &&&  m. 

1940  19J9  '/c  of  K&P  Victor  Rosewater,  69,  former  edit 

Linage  Linage  1939  Index  and  publisher  of  the  Omaha  Bee,  dl 
3,289,789  105,086,044  98.3  94.8  at  his  Philadelphia  home  on  July 

9,883,324  112,377,023  106.7  100.5  after  a  six-week  illness.  Mr.  R09 

0,073,843  83,301,388  96.1  92.9  water  had  resided  in  Philadelpk 

5,947,694  89,684,541  107,0  100.0  since  1922,  going  there  shortly  aft 

'3,215,946  21,784,656  106.6  101.9  disposed  his  holding  in  the  Bee 

3,935,630  22,692,482  105.5  102.4  He  attended  Columbia  University 

5,880,375  58,885,775  94.9  95.1  v-here  he  received  h^  D^tor  of  Phi 

17,231,242  63,456,311  105.9  102.0  osophy  degree  in  1893.  He  joined  tj 

Bee  the  same  year.  In  1895  he  * 

>1731019  ■’4  411  157  97  1  97  7  •  .  ..  ,  ,  *1 

!8',559,842  27,10^,938  105!4  103.8  named  managing  editor  of  the  pape 

On  his  father’s  death  in  1917  he  I* 

17,068,915  17,408,234  98.1  89.5  pHitnr  and  niiKlicVior  r\f 

19,427,260  18,537,837  104.8  92.6  editor  and  publisher  of  the  p 

per,  continuing  in  that  capacity  utt 

-■g'n’gi?  fin75'i45  inH  publicati 

/.811.9a.  6.075,345  1.8.6  106.4  founded  by  his  father  in  1871. 

1,485.063  1,662,515  89.3  83.3  A  life-long  Republican,  Mr.  Rnsrf 

1.4/7.240  1,615,048  91.5  88.2  Water  served  as  chairman  of  theM 

~  publican  National  Committee  in  lyj 

department  store  2.9%;  while  general  He  was  the  author  of  several 
had  the  smallest  decrease,  1.9%.  lectured  widely  before  politil 

On  the  Index  the  various  classifica-  science  institutions, 
tions  recorded  as  follows:  display 

92.9%;  classified  101.9%;  retail  95.1%,;  STAREK  INDICTED 
department  store  97.7%;  general  Fred  Starek,  a  former  member  I 


1940 

1939  ■ 

'/c  of 

K  &  P 

Linage 

leinagc 

1939 

Index 

1  otal  Atlverti>inK 

June  . 

103,289,789 

105,086,044 

98.3 

94.8 

.\lav  . 

119,883,324 

112,377,023 

106.7 

100.5 

Display  Only 

June  . 

80,073,843 

83,301,388 

96.1 

92.9 

■May  . 

95,947,694 

89,684,541 

107,0 

100.0 

Classified 

June  . 

23,215,946 

21,784,656 

106.6 

101.9 

.\lav  . 

23,935,630 

22,692,482 

105.5 

102.4 

Retail 

Tune  . 

55,880,375 

58,885.775 

94.9 

95.1 

May  . 

67,231,242 

63,456,311 

105.9 

102.0 

1  )ei):irtnTeiil  Store 

Tune  . 

23,733.039 

24,432,157 

97.1 

97.7 

.Mav  . 

28,559,842 

27,102,938 

105.4 

103.8 

(leneral 

J  itiie  . 

17.068.915 

17,408,234 

98.1 

89.5 

.May  . 

19,427,260 

18,537,837 

104.8 

92.6 

.\iito;tio;ivc 

June  . 

5.639,490 

5.344.864 

105.5 

85.2 

May  . 

7,811,952 

6.075,345 

128.6 

106.4 

Financial 

Tune  . 

1,485.063 

1,662.515 

89.3 

83.3 

May  . 

1.477.240 

1,615,048 

91.5 

88.2 

and  lectured  widely  before  politi 
science  institutions. 


department 


general  Fred  Starek,  a  former  member  I 


89.5%;  automobile  85.2%;  financial  the  Washington  Post  and  at  one  tin 


TOTAL  newspaper  advertising  linage  five  years,  total  linage  also  was  off, 
in  June  declined  1.7%  as  compared  registering  94.8%c. 


83.3%.  Washington  correspondent  of  c| 

NBC  reported  total  billings  in  June  Cincinnati  Enquirer  and  director] 
of  $3,642,100,  gain  for  the  month  of  the  War  Finance  Corporation  una 
7.7%  over  the  corresponding  month  the  Harding  Administration,  has  ba 


with  June,  1939,  with  only  two  of  Based  on  Media  Records  figures  for 


seven  classifications,  classified  and  52  cities,  classified  was  up  6.6%,,  and  year,  while  CBS,  reporting  a  indicted  by  the  New  York  Cour.i 


automotive,  registering  gains  for  the  automotive  gained  5.5%. 


June  volume  of  $3,144,213,  showed  a  Grand  Jury  on  11  counts  envohii 


Classifications  which  showed  losses  9.9%  increase  over  the  1939  figure,  the  passing  of  checks. 


On  the  Editor  &  Publisher  Index,  for  the  month  included:  financial  MBS  had  a  31.2%  rise  with  total  bill-  war  arrainged  for  a  pleading 


the  average  for  the  month  for  the  last  down  10.7%;  retail  5.1%;  display  3.9%;  ings  of  $299,478 


FBI  Dismisses  Chmges  SUMMER  CAMP 

Aaainst  Carl  Bvoir  week.  Co-operation  of  exi 


week,  has  been  a  prisoner  in  : 
Tombs,  in  default  of  bail,  since 
arrest  July  1. 


Against  Carl  Byoir 

Washington,  D.  C.,  July  16 — The 
FBI  investigation  of  Carl  Byoir  on 
charges  brought  by  Representative 


Co-operation  of  existing  agencies  GETS  YEAST  AGCOUNT 


PAY  ESTATE  TAX 


under  sponsorship  of  the  San  Fran-  Thomas  L.  Smith,  president 


cisco  News  has  provided  a  summer  Standard  Brands,  Incorporated, 


OakL/»nd,  Calif.,  July  17— Payment  Francisco  children  which  nounced  this  week  the  appointmi 


WrighT  PaVman  of 'Texas,  that  the  of  $67,305.76  has  been  made  to  Cali-  accommodate  between  300  and  of  Kenyon  &  Eckhardt,  Inc.,  to 

miKU/.  />r.iir>col  onoaaoH  in  fornia  for  estate  taxes  and  interest  on  persons  before  the  summer  ends,  die  Fleischmann  s  Foil  Yeast 


public  relations  counsel  engaged  in  fornia  for  estate  taxes  and  interest  on 
un-American  activities  in  opposing  the  legacy  left  Captain  Antonio  Rod- 


the  chain  store  tax  bill,  has  not  borne  riguez  Martin  by  Herminia  Peralta 


Dargie,  widow  of  the  Oakland  Trib- 


The  case  was  closed  today  when  the  founder.  Dargie  Estate  counsel 

following  statement  was  released  by  h®  payinent  over  the  protest 


.,  T-»  i  it  T. ‘•'Tv.o  in  of  Martin,  who  has  claimed  that  when 

the  Department  of  Justice:  the  m-  t-.  •  j-  j  u  e  ■  u 

..  r.  j  V  Mrs.  Dargie  died  he  was  a  Spanish 

vestigation  made  by  the  Federal  ®  ^ 


n  Cl  nn-Unn  nnnnnnn  Consular  officcr  in  the  United  States 

Bureau  of  Investigation  concern-  „  *  t  .u  *  r>  i- 

„  ..  „  •  /.  n _ 1  rinni-  and  hence  exempt  from  the  tax.  Call¬ 
ing  allegations  against  Carl  Byoir  d^-  ,  •  .  /  ,  \  ..pcoenize  the  ex¬ 

closes  no  evidence  whatsoever  that  he  tornias  re  usai  to  lecognize  lue  ex 


HERE'S  THE  CURRENT 
LINEAGE  PICTURE 

in  Springfield,  Illinois 


V  1  rt  a  A  \  ofiv  im  Ampri  emption  claim  has  been  uoheld  in 

has  been  engaged  in  any  un-Amen-  o  •  r  *u- 

IM/.  fnr  d*>nart-  Superior  Court,  but  an  appeal  of  this 


can  activity.  No  basis  for  depart-  aupeoor  i^ouri,  om  an  appeal  oi  uus 
mental  action  has  been  found,  and  decision  is  pending.  Martin  was  a 


.,  „  „i„o,v4  ”  residuary  legatee  in  division  of  an 

the  case  is  regarded  as  closed.  ,  ,  ,  u  ir  •  *  . 

A  j  •  j  u  iu  T. estate  which  included  a  half  interest 
Advised  by  the  Justice  Depart-  •  i  i  j  m  u  j  aoct 

c  J-  J,  T3  “I  lu  the  Oakland  Tribune  and  a  49% 

ment  s  findings,  Byoir  said:  1  know  .  .  .  -r-iK...,,. 


further  indicating  the 

LEADERSHIP  OF  THE 
ILLINOIS  STATE  JOURNAL 


r,,  lyTubBc  irno,  interested  in  an  >"  »>*  Com- 

individual  case,  but  I  feel  there  is  an  5?^^’ -  -  -  — 


First  Six  Months~194( 


important  principle  involved  here. 
It  would  be  a  terrible  situation,  if  in 
times  of  great  public  feeling,  citizens 
had  no  protection  against  malicious 
accusations  attacking  their  loyalty 
made  on  the  floor  of  Congress  by  a 
Congressman  abusing  his  legal  im¬ 
munity.  Many  people  do  not  know 
that  under  this  immunity  a  Congress¬ 
man  cannot  be  sued  for  slander  for 
anything  he  says  in  the  Congress. 

“Mr.  Patman,  of  course,  had  at¬ 
tacked  me  in  the  hope  of  discredit¬ 
ing  some  of  the  opposition  to  his  now 
dead  chain  store  tax  bill  which  I 
frankly  opposed  as  a  public  relations 
counsel.” 


N 


fW 


— and  Attracting  Thousands 


AP  DATES  CHANGED 

The  dates  for  the  annual  meeting 
of  the  Associated  Press  Managing 
Editors’  Association  in  Louisville 


INTERESTED  IN  FM?  Low  first  cost, 
low  mnintenanco  costs,  absolute  freedom 
from  interference  bv  competing:  broadcas¬ 
ters,  ST.ATIOXS  MAY  BE  DENSELY 
PLACED.  Expert  service  for  all  news¬ 
paper  departments. 

Aisocialed  Newspaper  Consultants 
609  Fifth  Ave.  New  York 

VA.  6-0890 


,  cons''®*”,:  VO 

%aca"on  at'e 

arc 

c*''  e^aV  3°"*  ot 

the  8*^  .,nd  ®",\‘ous  ‘o- 


ipnospinous  CONNECTICUT 


T  7^ 


3^ 


i  —  "'^riili  II  Bros. Figures 


SUinots  Soumal 


ILLINOIS’  OLDEST  AND  SPRINCFIELD  S  LARGEST  NEWSPAPER 

LAaCEST  CiaCULATION  IN  43444 

CITT  and  in  TSADI  area  *  riVF  fDITIONS  a 


■k  It  *  *  ■* 

FIVE  EDITIONS  DAIIT 


New  York  Chicago 


Represented  Nationally  By 

WEST- HOLLIDAY  CO.,  INC 

Detroit  St  Louis  San  Francisco  Los  Angoles  Portland  Sant^l* 
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The  Washington  (D.  C.)  Star’s  Advertising  Snpremacy 

(Sixth  Of  A  Stories) 

It  Is  Always  The  Same  Story 

Media  Records  is  the  authority  for  these  figures 

/ 

During  The  First  Six  Months  Of  1940 
The  Star  Carried  60.9% 

Of  ALL  The  Shoe  Advertising  Published 
In  ALL  the  Washington  Newspapers 


This  repeated  leadership,  in  classification  after  classification,  of  those  things  in  which 
the  public  has  interest,  is  convincing  proof  of  The  Star’s  wide  reader  acceptance.  No 
wonder  The  Star  is  the  No.  1  Newspaper  in  America’s  No.  1  Market. 


Here  Is  An  Interesting  Fact 


-The  Score- 


Shoes  60.9% 

★ 

Foods  48.9% 

Heating  and  Plumbing 
.v9..3% 

* 

Building  Supply  Dealers 
and  Contractors  57% 

Women’s  Specialty  Shops 
57.2% 

★ 

Drugs  54.8% 


The  1940  Government  Census  credits 
Washington  and  the  immediate  trading 
area  in  Maryland  and  Virginia,  which 
constitute  the  Washington  Market,  tcith 
an  increase  of  43%  in  population  over 
1930. 

Consistently  throughout  this  ten  year 
period,  the  circulation  of  The  Star — 
Evening  and  Sunday — has  kept  exact 
pace  with  the  growth  in  population.  For 
the  six  months  period  ending  March 
.31,  1940,  The  Star  showed  the  follow¬ 
ing  increase  over  the  six  months  end¬ 
ing  March  31,  1930: 

Evening  Star — Gain  of  41% 

Sunday  Star  — Gain  of  43% 

— showing  what  an  important  factor 
The  Star — Evening  and  Sunday — is  in 
covering  this  populous  and  prosperous 
market. 


New  York  Office 
Dan  a.  CARROLL 
HO  E.  42nd  St. 


With  Sunday  Morning  Edition 

WASHINGTON,  D.  C. 


Chicago  Office 
J.  E.  LUTZ 
Tribune  Tower 
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Industry  Finds  Its  Voice, 
Speaks  in  Paid  Space 


By  WALTER  E.  SCHNEIDER 


THE  VOICE  of  American  industry — 
the  National  Association  of  Manu¬ 
facturers — is  speaking  in  paid  news¬ 
paper  space  these  crucial  days  as  an 
effective  means  of  making  known  its 
official  attitude. 


A  full  page  advertisement,  pub¬ 
lished  in  four  Washington  newspapers 
recently,  informed  legislators  and 
the  public  that  “American  industry 
pledges  its  knowledge,  its  experience, 
and  its  productive  genius  to  the  tre¬ 
mendous  task  of  national  defense.” 


indignantly  repudiates  the  suggestion 
that  it  is  in  any  way  involved  in  dis¬ 
cussions  with  any  representative  of 
the  German  government  for  orders 
after  the  war.”  The  NAM  in  its  ad 
offered  to  contribute  $1,000  to  any 
charity  designated  by  Mr.  Franklin 
upon  identification  of  his  “unusually 


Industry  Faces  the  Facts 
of  National  Defense 


"Industry  Faces  the  Facts" 

Titled  “Industry  Faces  the  Facts  of 
National  Defense,”  the  statement  made 
in  paid  space  instead  of  a  publicity 
handout  to  aid  the  public  “in  under¬ 
standing  fully  the  problems  of  pre¬ 
paredness  from  industry’s  viewpoint” 
appeared  Sunday,  June  23,  in  the 
Washington  Star  and  Washington  Post, 
and  the  following  day  in  the  Washing¬ 
ton  Times  Herald  and  Washington 
News. 


William  V.  Lawson,  the  NAM’S 
director  of  public  relations,  told 
Editor  &  Publisher  in  New  York  re¬ 
cently  that  the  full  page  ad  was 
sponsored  in  a  number  of  local  news¬ 
papers  by  local  groups  of  manufac¬ 
turers,  after  a  letter  suggesting  this 
was  sent  to  NAM  members. 

“Since  the  advertisement  appeared, 
we  have  received  a  number  of  tele- 


MTMIUU.  AtStCUtTMH  m  WIMfFACnMCtt 


Full  pa9e  NAM  ad  which  appeared  in 
four  Washington  dailies  recently. 


we  have  received  a  number  of  telp-  informed  source  and  presenta- 

<r7-amc  MAM  L-  «  f^he  tTuth  of  the  statement  that 

grams  from  NAM  members  askmg  ...  .  .  u  u  j 

oermU^ion  to  tv,io  ctoto^oot  IS  now  having  or  has  had  any  such 


our  permission  to  have  this  statement 
reprinted  in  their  own  local  news- 


conversations  with  Nazi  representa- 


papers  with  a  line  to  the  effect  that 


relations  program  begun  seven  years 
ago  to  win  wider  understanding  of  in¬ 
dustry  throughout  America.  The 
NAM’s  industrial  press  service  is  an 
authentic  source  of  news  about  in¬ 
dustry  for  6,000  editors  of  small¬ 
town  newspapers  who  have  requested 
this  service  offering  news  stories,  edi¬ 
torials,  cartoons  and  facts  in  a  weekly 
clipsheet. 

Spot  news  releases  from  NAM  also 
give  editors  official  up-to-the-minute 
news  about  any  phase  of  industry, 
direct  and  through  the  national  wire 
services,  and  factual  material  is  re¬ 
ceived  by  chief  editorial  writers  of 
all  daily  newspapers,  radio  commen¬ 
tators  and  columnists  via  its  industrial 
information  bulletin. 

One  of  the  most  recant  NAM  efforts 
toward  better  public  relations  is  the 
association’s  “mobilization  for  under¬ 
standing  of  private  enterprise.” 

“A  steadily  growing  public  desire 
for  more  factual  information  about 
the  fimdamentals  of  representative 
democracy,  the  American  business 
system,  and  particularly  private  en¬ 
terprise  is  being  fully  met  by  this 
newest  and  tremendously  important 
nation-wide  campaign  of  NAM,”  an 
association  bulletin  says.  “Unlike 
anything  ever  attempted  in  this  coun¬ 
try  before,  it  will  reach  into  every 
community  of  America  with  the  truths 
about  private  enterprise,  its  public 
benefits  and  the  necessity  for  its  pre¬ 
servation  and  expansion. 

“Elnlisting  the  personal  services  of 
thousands  of  individual  members  and 
members  of  National  Industrial  Coun¬ 
cil  affiliates  as  missionaries  of  private 
enterprise,  the  mobilization  insures  op¬ 
portunities  for  even  further  utilization 
of  the  NAM’s  well-balanced  list  of  in- 
formity  tools.” 

These  “informity  tools”  include  dis¬ 
semination  of  the  public  information 


program  through  motion  pictures,  tj  i 
booklets,  outdoor  posters,  radio  net-  fl ' 
work  broadcasts  by  prominent  indus-  n  1 
trialists  and  local  spot  broadcasts  in  A  J 
addition  to  two  scheduled  program^ 
the  NAM  Speakers  Bureau,  bulletin 
board  posters,  group  contacts  with 
farmers,  women’s  groups,  patriotic  or¬ 
ganisations,  public  relations  clinics, 
churches,  schools  and  colleges.  ON  . 

Mr.  Lawson,  a  former  newspaper-  ^ 
man,  organized  the  NRA  publicity  ^  * 
and  handled  public  relations  for  tb 
Cotton  Textile  Institute  for  five  yean  “P 
before  he  joined  the  NAM  as  director 
of  public  relations.  He  was  formerly 
Washington  correspondent  for  the  P 
Chicago  Tribune  and  also  was  with ' 
the  Detroit  office  of  N.  W.  Ayer  and 
Son,  Inc.  Ou 


URGE  VA.  MILL 


Richmond,  Va.,  July  15 — Allen  J.f  , 

_ 211^  aU-. 


‘This  space  is  paid  for  by  such  and 
such  a  group  of  which  endorse  the 


Discussing  the  NAM’s  new  tech¬ 
nique  in  making  known  its  official 


^nt  ments  herrewr^^’  or-t^  questions,  as  demon- 

strated  in  the  defense  ad,  Mr.  Lawson 


space  is  paid  for  by  Blank  Manufac-  . 
turers  Association,’  ”  the  letter  to 


NAM  members  said  in  part. 


^e  patriotic  desire  of  these  com-  reach  official  Washington,  take  paid 
pames  to  see  this  vital  message  car-  space  in  Washington  newspapers.” 


ried  still  further,  inspires  me  to  sug¬ 
gest  that  your  company — in  conjunc- 


tion  with  other  local  companies  more  dramatic  way  than  as  a  news 

^  story.”  The  association  did  not  and 


community. 

Used  Space  Last  Fall 


occasion  arises.”  He  pointed  out  that  i 
last  fall  the  association  also  issued  a  I 
statement  in  paid  space  to  the  Amer-  | 
ican  public,  headed  “American  Indus-  : 
try  Is  Opposod  to  War.”  This  ad  was 
used  locally  by  more  than  50  associa-  ! 
tions  or  groups  of  manufacturers  in  ^ 
full  page  siz''  after  it  was  sent  out  with  ! 
such  a  recommendation  by  NAM  i 
headquarters  in  New  York. 

Paid  space  also  was  utilized  by  the 
NAM  June  26  in  a  half-page  adver¬ 
tisement  in  the  Washington  Star  of-  ■ 
fering  $1,000  for  proof  of  the  assertion 
of  Jay  Franklin,  Washington  column-  • 
ist,  that  there  are  “.  .  .  conversations 
now  going  forward  between  the  Man¬ 
ufacturers  Association  and  representa-  ) 
tives  of  the  German  government.”  ; 
The  NAM  statement  termed  the  as¬ 
sertion  “unqualifiedly  false”  and 
pointed  out  that  Jay  Franklin  had  not 
replied  to  its  telegram  demanding  a 
retraction  but  in  a  subsequent  column 
he  said  “it  is  a  pleasure  to  announce 
that  the  Manufacturers  Association  i 


Sell  the 


Largest  Markets 
in  Ohio 


^natep  Clefi€laH4 
and 

26  Adjacent  Counties 


CLEVEUND  PLAIN  DEALER 

Cleveland's  Heme  Newspaper 


Saville,  chairman  of  the  Virginia 
State  chamber  of  commerce’s  commit-  ^ 
tee  on  conservation  of  land,  recom- 
mended  a  study  of  ways  and  means  ^ 
to  establish  a  newsprint  mill  in  Vir-  ® 
ginia,  which  would  use  wood  pulp,  at  ^ 
the  summer  meeting  of  the  chamber. 
aboard  the  yacht  of  L.  U.  Noland  TO  s 
past  president  of  the  chamber,  oS  > 
Newport  News,  Va.  A  special  com-  tehee 
mittee  of  three  is  to  be  set  up  by  Pfofi' 
the  board  to  do  this.  Major  Raymond  em  i 
B.  Bottom,  publisher  of  the  Newport  ®ne  ] 
News  Daihi  Press  and  Times-HeraU  itii^ 


News  Daily  Press  and  rimes-Herol(i.||f'e<^ 
said  “This  is  an  industry  we  mustj  '‘wk 
promote  and  we  are  in  a  fortunate; 
situation  because  we  can  produce  1^*®^ 
from  seed  in  12  years,  whereas  treef^-'^ 
in  foreign  consumption  require  40  j;*  pei 
years  for  growth,”  he  pointed  out. 

NEW  NBC  PRESIDENT  '2? 

Niles  Trammell,  executive 
president  of  NBC,  has  been  named^^® 
president  of  the  company. 


“When  it  is  a  matter  of  public  in¬ 
terest  affecting  industry  we  will,  to 


MICHIGAN 


Be 


the  i 


The  defense  ad,  he  said,  made  the 
NAM’s  position  a  matter  of  record  in 


SM  that  ^  statement  is  brought  to  ^an  not  place  the  copy  outside  of 
the  attenUon  of  the  public  m  your  Washington  “for  obvious  reasons,”  he 


said.  “We  haven’t  got  the  money.” 
Its  use  elsewhere  was  left  to  local 


Mr.  Lawson  told  EIditor  &  Publisher  manufacturers’  associations  or  groups 
that  the  NAM  has  no  newspaper  and,  he  indicated,  this  policy  will  be 


schedule  in  mind  and  has  no  plans  followed  if  any  more  copy  is  placed 
for  another  ad,  but  he  added  that  the  in  Washington. 


Few,  if  any,  industrial  areas  in  the  United 
States  stand  tn  share  in  the  forthcomine  in¬ 


defense  statement  in  paid  space  is  a  The  use  of  paid  space  last  fall  and 


technique  which  may  be  us^  in  the  last  month  by  the  NAM  is  the  latest 
future  by  the  NAM  “if  and  when  the  phase  of  its  comprehensive  public 


-I  States  stand  to  share  in  the  forthcoming  in¬ 
dustrial  upsurge  to  the  same  extent  as  Michigan. 

For  a  long  time,  Michigan  promises  to  he  one 
of  Americas  hest  employed,  most  ahle-to-huy 
markets. 

Already,  National  advertising  in  some  Booth 
Newspapers  is  approaching  1929  volume  .  .  .  and 
the  trend  is  still  sharply  upward. 

Michigan  is  calling  to  every  advertiser  and 
schedule  maker  to  take  full  advantage  of  an  un¬ 
usual  advertising  opportunity. 

For  specific  information  on  the  eight  Booth 
Michigan  Newspaper  Markets,  ask  I.  A.  Klein.  50 
E.  42nd  Street,  New  York,  or  John  E.  Lutz,  435 
N.  Michigan  Avenue,  Chicago. 
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HOW  NEWSPAPER 
ADVERTISING  WORKS 

By  FRANK  FEHLMAN 


No.  178. 


Why  Run  Ads  So  Often? 

ON  July  29,  1939,  there  appeared  in 
this  column  an  article  entitled  “Sell- 
ing  the  Frequency  Idea  to  Old  Cus- 
[.  toraers.”  This  week  we  are  taking 
up  the  thread  of  this  idea  and  will 
attempt  to  answer  some  of  the  ques- 


neriy 


tions  that  have  been  raised  by  dozens 


people  they  sell  —  consumers  —  are 
more  alike  than  they  are  unlike.  As 
an  example.  Any  community  can  be 
broken  down  into  four  income  levels. 
You  can  do  this  by  rent,  by  income 
tax  returns,  or  by  statistics  supplied 
by  the  Chamber  of  Corrunerce.  To- 


bought  or  checked  by  women.  Therefore,  we 
believe  that  a  very  high  percentage  of  copy  in 
our  newspaper  should  be  directed  to  women. 

6.  Too  many  advertisers  think  of  news¬ 
papers  as  an  emergency  pulmotor  medium. 
When  they  over-buy,  they  expect  newspapers 
to  get  rid  of  a  surplus  at  a  price — and  in  most 
cases,  we  do  the  job  better  than  any  other  me¬ 
dium — but  we  believe  that  is  a  costly  way  to 
run  a  retail  store.  Millions  of  dollars  worth 
of  merchandise  are  Iwught  each  year  by  con¬ 
sumers  who  are  willing  to  pay  a  fair  price 
for  the  things  they  want  and  need,  merchan¬ 
dise  on  which  you — the  retailer — make  a  fair 
gross  margin. 

We  can  sell  your  profitable  items  if  you 
will  let  us  demonstrate  the  efficiency  of  our 
paper  over  a  12  months’  {>eriod. 

7.  Merchandise  selling  for  more  than  $5 
per  unit  (this  is  an  arbitrary  division  of 


of  publishers,  advertising  manaprs,  day  the  Department  of  Commerce  in  .Uot'UghronTe  s^ur 
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and  salesmen  to  whom  we  have 
talked  since  Jan.  1  of  this  year. 

Our  work  has  taken  us  into  a  great 
many  different  markets — from  Fall 
River  to  Houston,  and  from  Chicago 
to  Atlanta.  We  have  talked  to  more 
'  than  200  local  salesmen  and  more 
than  100  newspaper  officials.  With- 
'  out  exception,  the  subject  of  this  ar- 
-com-  jjjg  jjgg  come  up  in  every  discussion 
or  meeting  that  has  been  held. 

1  Vir-' 

irnbw''^Y  Run  Ads  So  Often? 

oland '  TO  answer  this  question,  we  believe 
it  necessary  to  examine  some  of  the 
schedules  that  retailers  have  found 
profitable  over  the  years.  In  an  east¬ 
ern  city,  of  over  800,000  population, 
one  paper  has  for  over  50  years,  car¬ 
ried  at  least  six  advertisements  every 
week  for  five  different  department 
tunatt|*h>res.  A  New  Elngland  daily  has  car- 
rodu(»l^‘®4  every  Tuesday  a  6-inch  adver- 
|tisement  for  an  insurance  agent  for 
period  of  22  years.  In  a  medium- 
fcized  Ohio  city  an  automobile  dealer 
uas  run  every  Monday  for  the  past 
P*?  years,  a  6- inch  advertisement 
pbout  his  repair  service  department. 
One  Monday  he  talks  about  quick  re- 
|pair  shops,  the  next  Monday  he  talks 
shout  “We  can  repair  any  make  car,” 
;^d  the  following  Monday  his  repair 
.service  copy  is  directed  to  women 
only. 

Because  of  the  success  of  this  cam- 
J«ign,  nine  other  automobile  dealers 
fin  nine  other  cities  are  now  running 
■the  identical  copy,  with  slightly  differ¬ 
ent  offers,  slightly  different  prices,  a 
different  signature,  and  telephone 
tiumber.  Without  exception,  all  of  these 
campaigns  have  proven  successful, 
they  have  developed  for  each  of  these 
automobile  dealers  more  business  and, 
through  the  word-of-mouth  advertis¬ 
ing  of  satisfied  customers,  each  of 
these  9  concerns  has  greatly  expanded 
their  retail  sales  and  they  show  a 
handsome  profit  in  their  service  de¬ 
partment. 

Two  publishers  in  small  Pennsyl¬ 
vania  cities  have  just  shown  us  their 
profit  and  loss  statements  for  the  first 
three  months  of  1940.  Their  net  eam- 
Irgs  for  the  first  three  months  of  this 
ypar,  as  compared  with  last  year,  are 
Cp  14%.  A  year  ago  these  two  pub- 
bshers  made  a  careful  analysis  of 
•very  advertised  product  in  their 
•markets  They  are  located  in  one- 
Paper  towns.  They  spent  most  of 
|«9  explaining  to  their  prospects  the 
■nportance  of  running  continuous 
•wedule.s,  regardless  of  the  product. 
They  are  now  beginning  to  see  the 
Jesuits  of  their  careful  and  thought- 


Washington,  can  answer  almost  any 
question  about  any  community  in  the 
United  States.  Studies  are  being  re¬ 
leased  constantly  by  associations,  by 
manufacturers,  by  trade  papers  and 
by  private  investigation  organizations, 
such  as  the  Institute  of  Public  Opin¬ 
ion,  Ross  Federal,  Clark-Hooper,  etc. 

We  have  found  that  most  families  in 
most  communities  can  be  placed  in 
four  income  groups:  Up  to  $1,200; 
from  $1,200  to  $2,000;  from  $2,000  to 
$3,000;  from  $3,000  up.  Some  retail¬ 
ers  can  profitably  advertise  to  all  four 
groups — while  others  find  that  it  is  a 
waste  of  money  to  attempt  to  sell  their 
shoes,  hats,  suits,  corsets,  or  meats  to 
those  with  incomes  over  $3,000.  Re¬ 
gardless  of  which  group  the  prospect 
plans  to  sell,  the  average  publisher 
can  promise  the  prospect  an  almost 
100%  coverage  of  each  group.  Where 
two  or  more  papers  are  published, 
this  is  not  true  but  the  leading  paper, 
or  the  one  with  the  largest  circula¬ 
tion,  can  show  such  a  high  percentage 
of  prospects  on  his  circulation  books 
that  this  is  not  a  serious  obstacle  when 
a  continuous  schedule  is  proposed. 

Here  are  some  of  the  most  impor¬ 
tant  selling  pK)ints  that  we  believe 

should  be  explained  to  the  prospect: 

1.  Department  stores  have  learned  through  I 

long  experience  that  the  average  advertise-  , 
ment  exhausts  itself  in  about  48  hours.  There-  I 
fore,  a  minimum  schedule  for  any  local  ad¬ 
vertiser  should  be  at  least  one  and  every  other 
day.  I 

2.  Many  advertisers  have  found  that  it  ; 

is  more  profitable  to  run  three  S-inch  adver-  | 
tisements  a  week  than  to  run  one  15-inch  ad-  i 
vertisement  once  a  week. 

3.  We  know  that  most  of  our  subscribers  | 

go  through  our  paper  from  the  fir.st  page  to 
the  last  every  day  that  it  is  published.  Head¬ 
ing  a  newspaper  is  a  habit — just  the  same  as  | 
drinking  water,  breathing  or  sleeping.  | 

4.  We  know  from  comic  strip  studies  and  | 

special  features  which  we  run  that  onr  read-  | 
ers  follow  these  features  day  in  ami  day  out,  ^ 
week  in  and  week  out,  month  in  and  month  I 
out,  and  year  in  and  year  out.  We  believe  | 
tht  an  advertiser  who  has  a  story  to  tell,  who  ' 
has  goo<l  merchandise,  and  who  is  willing  to  i 
render  a  better  than  average  service  can,  over 
the  months  and  years,  build  up  a  following  for 
the  reading  of  his  advertising,  just  the  same  as  . 
our  features  build  up  a  family  of  followers  over  i 
the  months  and  years.  . 

5.  More  than  80%  of  all  consumer  g(M)ds  is 


ment.  People  think  a  long  time  before  they 
spend  $3,  $50  or  $500.  The  advertiser  who 
supplies  information  about  merchandise  selling 
in  this  price  range,  will,  nine  times  out  of  10, 
get  a  higher  percentage  of  this  business  in 
his  market  if  lie  is  in  our  paper  three  times  a 
week. 

8.  Our  paper,  which  is  now  (0)  years  old, 
has  helped  the  merchants  of  this  community 
to  move  millions  of  dollars  worth  of  mer¬ 
chandise  since  the  day  our  first  issue  was 
printed.  You  as  a  merchant,  and  we  as 
publishers  of  a  newspaper,  are  in  partnership, 
whether  we  like  it  or  not.  Your  success  is 
our  success.  We  can  only  go  as  far  as  you 
will  permit  us  to  go.  Why  not  look  at  your 
business  over  a  12  months’  period?  Why  not 
sit  down  now  and  lay  out  a  12  months’  pro¬ 
gram?  Why  not  schedule  your  advertising 
the  same  as  the  successful  national  advertiser 
schedules  his  advertising?  We  are  ready  and 
willing  to  show  you  how  much  merchandise 
we  sell.  (Our  merchandise  is  white  space.) 
W’e  are  ready  to  show  you  every  line  of  ad¬ 
vertising  run  by  every  retailer,  every  manu¬ 
facturer,  and  every  classified  advertiser.  We 
are  ready  to  show  you  our  circulation  hooks 
— tell  you  where  every  copy  of  our  paper  goes. 

If  you  will  show  us  any  percentages  or  any 
other  way  you  care  to  show  us  the  .statistics  of 
your  business,  we  can  then  work  with  you  as  an 
outside  partner.  We  will  never  disclose  any 
of  your  figures  to  any  of  your  competitors. 
Let’s  settle  down  to  a  12  months’  program. 
Let’s  set  up  an  advertising  budget  that  is  just 
as  fixed  as  your  rent,  your  light,  your  heat,  or 
your  insurance.  Let's  make  yaiir  advertising 


dollars  do  as  much  work  us  you  do  and  as  you 
ex|.ect  from  your  sales  people  and  your  other 
employes. 

Good  News 

SINCE  this  column  made  its  bow  in 

January,  1937,  hundreds  of  retail 
salesmen  in  different  markets  in  the 
United  States  have  succeeded  in  sell¬ 
ing  one  or  more  retailers,  and  re¬ 
gional  advertisers,  the  theories  that 
we  have  advanced  but  the  field  has 
hardly  been  scratched  and  it  is  our 
belief  that  the  greatest  handicap  we 
all  face  in  selling  the  idea  of  long, 
continuous  schedules  is  “the  special.” 

The  day  before  this  article  was 
written,  we  spent  three  hours  study¬ 
ing  the  specials  offered  in  27  different 
/newspapers  from  27  different  markets. 
The  Wednesday  and  Thursday  issues 
of  these  papers  were  checked.  We 
found  more  than  1,000  specials — most 
of  them  grocery  items.  We  checked 
more  than  100  close-outs  and  so- 
called  specials  that  were  offered  be¬ 
cause  of  a  late  spring  season,  over¬ 
buying,  and  other  reasons  which  are 
commonly  advanced  as  an  excuse  for 
a  special. 

Newspapers,  since  the  day  they 
were  founded,  have  carried  specials. 
These  specials  originated  with  the 
classified  columns  of  our  older  news¬ 
papers.  Specials  have  provided  a  very 
high  percentage  of  the  gross  revenue 
of  all  newspapers  in  the  Untied  States 
— they  continue  to  do  so — and  we  see 
no  reason  for  refusing  and  advertise¬ 
ment  because  it  is  full  of  specials — 
but,  during  the  past  20  years,  national 
advertisers  have  found  it  increasingly 
difficult  to  compete  with  these  spe¬ 
cials.  At  least,  that  is  their  excuse 
for  not  using  newspapers  on  long, 
continuous  schedules.  Specials  today 
are  probably  holding  back  the  sale  of 
long-term  schedules  more  than  any 
(Continued  on  page  27) 
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^1  presentations  made  to  their  pros- 
fects  last  year. 

Most  salesmen  are  finding  it  in- 
Jeasingly  difficult  to  sell  long-term 
-I  i  yet,  it  has  been  our  ex- 

'!  that  the  average  retailer  who 

I  succeeded  in  making  his  business 
I  concern,  is  more  than 

t.  Falling  to  sit  down  and  discuss  a  bet- 
^  way  of  spending  his  advertising 
liars. 

P>ag8  Found  Helpful 

two  prospects  are  alike — yet  the 


AN  ADVERTISING  AGENa 

That  Knows  How 

TO  USE  NEWSPAPERSl 

#  In  our  files  ore  more  than  30,000 
separate  newspaper  advertise¬ 
ments,  written  the  post  4  years 
by  Frank  E.  Fehiman  who  directs 
our  research  and  copy  depart¬ 
ments.  They  hove  been  used  by 
over  1 ,000  retail  stores  in  30  towns 
and  cities  in  the  United  States 
and  Conada.  These  tested  adver¬ 
tisements  are  available  to  our 
clients.  Our  presentation,  "How 
to  Get  a  Greater  Return  from 
Advertising  Expenditures,”  will 
be  made  on  request. 

I.  M.  NICKERSON  Inc. 

Advertising 

110  Rost  42nrf  Street,  New  Yoili  CMy 


Local  Beer 
Makes  Good 

Finding  the  volume  going  to  about  a  dozen  well 
established  beers,  the  Wolverine  Brewing  Com* 
puny  of  Pontiac,  Michigan,  decided  to  introduce 
a  new  beer  under  a  new  name  in  March  of  this 
year  and  has  followed  the  opening  announcement 
with  a  well  planned  campaign  consisting  of  300  to 
fiOO-line  advertisements  each  week  in  the  Pontiac 
Daily  Press.  RESULT :  Chief  Pontiac  today  is 
one  of  the  top  five  in  brand  preference  among  the 
leading  dealers  in  Pontiac — a  highly  competitive 
market. 

Another  example  of  how  a  good  product,  a  good 
market  and  thorough  home  coverage  of  its  daily 
newspaiter  made  a  winning  combination. 

Dominant  Coverage 
in  Michigan's 
SECOND  Largest  County 

32,390  daily 

A.6.C.  6  Months  ending  March  31,  1940 
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EDITOR  &  PUBLISHER  FO 

Who  rides  afteri  I 


‘‘X  TT  TAKE  up!  WAKE  up!  The  Germans 

Y  V  are  marching!  .  .  .  Wake  up!  Wake 
up!  The  brownshirts  are  coming!” 

Once  more  America  hears  that  ringing 
shout  of  alarm,  with  only  two  words  changed 
after  165  years. 

►  Since  the  tenth  of  May,  every  flying  bun¬ 
dle  of  newspapers  that  thumps  against  a 
way-station  platform  has  been  the  thunder¬ 
ous  knock  of  the  rider  sent  out  by  the  lan¬ 
tern  signal  in  the  Old  North  Church.  With 
editorial  and  news  dispatch,  cartoon,  col¬ 
umn,  and  special  article,  the  far-sighted 
among  America’s  newspapers  have  roused 
the  town  and  the  countryside. 

Never  had  citizens  been  more  soundly 
asleep  in  their  complacent  beds.  “Safe  be¬ 
hind  three  thousand  miles  of  good  green 


water”.  .  .  smugly  confident  of  the  power 
and  might  of  friendly  former  allies... 
blandly  indifferent  to  the  condition  of  our 
fighting  forces  .  .  .  blind  to  sinister  stirrings 
in  neighbors  to  the  south  and  even  in  our 
own  midst. 

That  voice  in  the  darkness,  that  knock  at 
the  door  came  not  a  moment  too  soon. 

►  Where  and  how  the  present-day  menace 
to  freedom  will  strike,  no  man  knows,  or 
whether  it  will  strike  by  direct  invasion  at 
all.  We  know  that  attack  is  possible— and 
that  is  enough. 

So  now,  as  always  before,  Americans  have 
sprung  to  action.  Today’s  Ethan  Allens  are 
gathering  together  their  Green  Mountain 
Boys  in  training  camp,  machine  shop,  and 
flying  field.  Today’s  Israel  Putnams  have  left 


their  plows  standing  in  the  furrow,  scrapped  ii 
their  plans  for  making  the  peaceful  ma-  t 
chines  of  work  and  play,  put  their  factories  ^ 
and  their  brains  at  their  country’s  command.  j. 

►  Today,  if  Knudsen  and  Stettinius,  Stim-  ^ 
son  and  Knox  had  time  for  such  thoughts,  t’ 
they  would  know  how  George  Washington  ti 
felt  when  he  took  command  at  Cambridge. 

The  same  swarm  of  eager  civilian  volun¬ 
teers,  no  two  alike  in  equipment  and  train-  s 

ing,  but  all  anxious,  devoted,  impatient  v 

Across  the  desks  of  the  defense  chiefs  flows  ^ 
a  steady  stream  of  letters,  thousands  of  ti 
them,  all  of  the  same  tenor,  “I’m  ready.  Put 
me  to  work.” 

ii 

The  Paul  Reveres  of  the  American  press  o 
have  done  their  work  well.  Now  they  are  rid-  V 
ing  out  again  with  other  messages— just  as  v 
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Paul  Revere? 


important.  Messages  of  courage  . . .  and  pa¬ 
tience  .  .  .  and  hope. 

►  For  we  too  have  our  fainthearts  who  are 
ready  to  quit  when  the  outposts  are  taken. 
We  have  our  near-sighted  who  imagine  that 
they  would  rather  lose  their  liberties  than 
their  comforts,  and  don’t  see  that  they  stand 
to  lose  both. 

We  have  our  cynics,  young  and  old,  who 
suppose  that  all  wars  are  futile  because  the 
victory  in  the  last  one  was  thrown  away.  We 
have  our  warped  and  embittered— our  po¬ 
tential  Charles  Lees  and  Benedict  Arnolds. 

All  of  us  need  protection  from  the  defeat¬ 
ism  that  seeps  from  such  sources.  We  need 
our  own  uncertainties  and  fears  cleared  up. 
We  need  our  spirits  heartened  about  what 
we  have  done,  can  do,  and  are  now  doing. 


►  This  protection,  this  enlightenment,  this 
encouragement,  the  press  is  supplying  now 
every  day.  Day  after  day,  our  newspapers 
are  bringing  us  news  of  plans  completed  at 
Washington  in  weeks,  whose  details  in  nor¬ 
mal  times  would  have  consumed  years.  Soon 
they  will  tell  us  of  raw-material  problems 
solved,  of  factories  and  mills  swinging  into 
stream-lined  production,  of  rapid  organiza¬ 
tion  and  training  of  our  man  power. 

We  have  asked  for  miracles  and  we  are 
getting  them.  But  the  press  will  remind  us 
that  even  Aladdin’s  palace  took  a  night  to 
build. 

►  In  this  planning  stage,  when  all  roads  lead 
to  Washington,  the  metropolitan  newspa¬ 
pers  and  wire  services  have  increased  or  re¬ 
assigned  their  staffs  in  the  Capital. 

They  are  covering  stories  so  big,  devel¬ 
opments  so  rapid,  that  even  the  early  days 
of  the  New  Deal  seem  quiet  in  retrospect. 
Economic  relations  of  the  Americas,  his¬ 
tory-making  moves  of  the  State  Depart¬ 
ment,  expansion  of  Army  and  Navy  on  a 
scale  never  seen  in  this  hemisphere,  sensa¬ 
tional  industrial  decisions  affecting  hun¬ 
dreds  of  centers  from  Hartford  to  Southern 
California  .  .  .  the  situation  is  the  greatest 
challenge  to  energy,  ingenuity,  and  vision 
that  this  generation  of  newspapermen  has 
ever  met. 


Because  the  question  of  security  for  our 
country  is  today’s  No.  1  problem,  TIME,  the 
Weekly  Newsmagazine,  has  decided  to  es¬ 
tablish  a  new  department,  to  be  devoted 
exclusively  to  the  progress  of  National 
Defense. 

Here,^  in  one  place,  the  anxious  citizen  will 
find  reports  from  every  field— government, 
management,  materials,  factories,  shipyards, 
man  power,  training  schools,  public  opinion 
—every  detail  in  the  current  picture  of  the 
nation’s  defense  effort,  time’s  much-dis¬ 
cussed  summaries,  which  have  been  so 
widely  quoted  in  recent  weeks,  give  some 
idea  of  the  completeness  and  grasp  with 
which  this  vital  news  will  be  handled. 

►  As  the  circles  widen  out  from  Washing¬ 
ton,  time’s  fact-finders  and  trend-observers 
will  be  ready  and  waiting  wherever  the  rip¬ 
ples  roll  in.  If  things  go  wrong,  bog  down  in 
personalities,  get  tangled  in  red  tape,  time 
will  say  so.  If  things  go  as  well  or  better  than 
can  humanly  be  expected,  TIME  will  say 
that  too. 

TIME,  along  with  all  loyal  Americans,  be¬ 
lieves  that  an  intelligent,  informed,  single- 
minded  citizenry  can  and  will  build  a  strong 
defense— a  defense  so  strong,  so  dynamic, 
and  so  efficient,  that  no  power  on  earth  will 
be  able  to  attack  or  challenge  the  vital  in¬ 
terests  of  the  American  people. 


This  is  one  of  a  series  of  advertisements  in  which  the  Editors  of  time  are 
seeking  to  give  newspaper  and  magazine  readers  a  clearer  picture  of  the 
world  of  news-gathering,  news-writing,  and  news-reading— and  the  part 
TIME  plays  in  helping  people  to  grasp,  measure,  and  use  the  history  of  their 
lifetimes  as  they  live  the  story  of  their  lives. 


--THE  WEEKLY  NEWSMAGAZINE 
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JOURNALISM'S  TASK 

AMERICA  is  now  in,  not  at,  war.  Not  the  war 
of  bursting  shells,  life  in  hell  and  {jeaee  only  in 
death. 

Words — spoken  words,  uttered  and  forgotten; 
printeil  words  that  live  on  and  on,  fertile  seeds 
that  bloom  unexpectedly  in  destructive  suspicion 
and  flaming  hate  or  patriotic  strength  and  broth¬ 
erhood — are  the  ammunition  in  this  phase  of  our 
part  in  the  catastrophe  that  has  carried  the  entire 
world  to  physical  chaos  and  the  brink  of  insanity. 

The  free  .\merican  press  is  the  first  line  of  our 
national  defense;  last  organizetl  defense  of  a 
crumbling  ideal.  How  well  it  meets  the  onslaught 
of  lies,  deceit  ami  mental  perversion  will  decide 
the  fate  of  the  Americas  and  the  jjrogress  of  man 
in  future  centuries. 

We  know  the  stuff  of  which  the  American 
press  is  made  and  believe  it  can  and  will  meet 
its  responsibilities.  It  has  been  toughened  and 
matured  in  a  century  and  a  half  of  material  strug¬ 
gle  to  give  a  whole  people  equality  under  majority 
rule — majority  rule  softened  and  humanized  by 
loudly  voicing  the  ills  suffererl  by  minorities. 

The  free  American  press  under  the  force  of 
our  system  has  sustained  itself  and  in  organiza¬ 
tion,  resourcefulness,  idealism,  conduct  and  ambi¬ 
tion  is  a  worthy  child  and  true  voice  of  American 
democracy,  the  greatest  brotherhood  ever  con¬ 
ceived  by  man. 

Certainly,  the  American  press  has  had  its 
scoundrels  and  prostitutes.  We,  too,  know  them. 
That  is  how  human  it  is.  To  win  its  place  as 
the  greatest  educational  institution  within  a 
democracy  of  equality,  such  as  ours,  it  hatl  to  be 
human  to  achieve  its  present  place  of  imjxjrtance 
in  the  affairs  of  man  on  the  front  line  of  national 
defense  as  parcel  and  part  of  the  American  system. 

The  American  press  needs  no  defense  but  it 
does  need  defenders  within  its  own  ranks — that  is, 
if  a  system,  under  which  opportunity,  ambition 
and  idealism  are  self-sustaining,  needs  defenders 
in  the  new  world  that  they  are  attempting  to 
force  ujxm  us. 

Measuring  by  every  standard,  we  have  come  to 
look  upon  new  spaper  ownership  and  management 
under  the  American  system  of  brotherhood,  the 
only  system  yet  founded  by  man  in  which  the 
final  goal  is  equality — not  as  a  business  but  as  a 
trust  for  the  goo<l  of  the  whole,  self-sustaining 
aiul  free  by  virtue  of  the  ideals  in  conception  of 
the  very  practical  fanatics  who  set  up  this  gov¬ 
ernment  in  a  new  world  as  a  refuge  for  men  who 
wanted  to  be  free. 

That  valuation  stands! 

From  top  man  to  lowest  cub  in  the  ranks,  the 
responsibilities  of  newspaper  men  and  women, 
who  write  and  edit  in  the  present  emergency,  is 
the  heaviest  burden  they  have  ever  been  called 
ujwn  to  carry*. 

We  know  they  will  meet  America’s  needs  now 
as  they  met  the  problems  of  opinion  at  the  close 
of  the  war  of  the  States;  muckraked  to  correct 
inequality  at  the  turn  of  the  century,  and  heralded 
.\merican  idealism  to  broken  peoples  of  the  entire 
world  in  1918. 

During  recent  years,  and  twlay  w  ith  a  new  fury 
of  selfish  greed,  America  has  been  delugetl  with 
a  iK»ison  jjotion  aimed  to  kill  everything  that  has 
made  America  great  and  its  people  happy  and 
free. 

Hatred  of  Jews,  religious  doubts,  class  distrust 
and  moral  animalism  have  been  brewed  into  the 
I>otion  that  has  been,  and  is  now,  served  lavishly 
to  the  American  public  ifl  give-away  and  semi- 
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Thou  hast  also  given  me  the  shield  of  thy  salva. 
tion:  and  thy  gentleness  hath  made  me  great. — 
11  Samuel  :36. 


give-away  printed  words — in  some  instances 
through  a  bastard  press  that  lives  only  by  the 
grace  of  our  constitutional  guarantees  as  it  gnaws 
at  the  vitals  of  our  self-sustaining  free  press. 

To  off-set  the  seeds  of  distrust  that  have  been 
planted  and  hold  the  first  line  of  national  defense 
there  must  be  a  revaluation  of  news  and  feature 
worth. 

To  meet  the  present  emergency,  newsworthy  is 
not  a  sufficient  measuring  rod  with  which  to  judge 
the  value  of  local  events. 

Now,  patriotic-worthy  must  be  added  as  the 
new'  test  of  values  on  what  to  print  and  what  not 
to  print. 

This  is  the  only  way  that  the  dishone.st  seeds 
of  distrust  already  planted  in  the  .\merican  mind 
can  be  broken  down.  The.se  .seeds  are  based  upon 
lies  and  they  must  be  dislodged  by  truths  regard¬ 
less  of  news-worth  and  judged  .solely  by  a  new* 
measuring  stick  of  patriotic-worth. 

That  is  the  challenge  to  the  free  American 
press  from  the  agents  of  the  dictators  in  our  midst. 

Let  us  accept. 

WITHOUT  REDRESS 

THERE  IS  .sound  public  policy  behind  the  rule 
which  makes  members  of  Congre.ss  immune 
to  pro.secution  for  statements  they  utter  on  the 
floor  of  the  Hou.se  or  the  Senate.  More  than 
once  in  the  nation’s  hi.story  it  has  been  neces¬ 
sary  for  courageiius  men  to  .say  under  legi.slative 
immunity  what  no  newspaper  could  ri.sk  under 
the  liliel  .statutes.  Often  the  public  welfare  has 
lieen  .served  and  betra.val  of  the  public  exposed 
on  the  flmir  of  Congress,  and  no  lieliever  in  demo¬ 
cratic  proces.ses  would  wish  to  .see  this  Congres- 
.sional  privilege  curtailed.  That  very  trust  im- 
jilies  that  it  lie  u.sed  with  the  utmo.st  di.scretion 
and  with  scrupulous  regard  for  the  reputation  of 
people  who  must  be  pre.sumed  innocent  of  crime 
in  the  ab.sence  of  ovewhelming  evulence  to  the 
contrary. 

We  arc  moved  to  that  comment  because  the 
recent  exchange  lietween  Congressman  Wright 
Patman  and  Col.  Carl  Byoir,  public  relations 
counsel.  This  page  has  never  been  distingui.shed 
in  the  defense  of  |)ublicity  people,  but  there  is 
no  doubt  that  Mr.  Patman,  liehind  his  legislative 
immunity,  made  charges  of  a  most  serious  nature 
and  without  foundation  against  Col.  Byoir.  The 
Federal  Bureau  of  Investigation  has  completely 
cleared  Col.  Byoir  of  un-.American  activities 
<  harged  by  Mr.  Patman,  and  the  matter  seemingly 
ends  there. 

We  hope  that  it  does  not.  .\n  honest  admis.sion 
that  he  acted  on  wrong  information  and  a  com- 
l)lete  ajKilogy  to  the  wronged  man  wouhl  redound 
to  Mr.  Patman’s  credit.  We  believe  also  that 
newspapers  which  reprfxluced  Mr.  Patman’s 
charges  .should  also  go  out  of  their  wa.v  to  put 
the  record  straight.  .\  charge  of  unpatriotic 
activit.v  is  .serious  enough  against  an.v  man  or 
woman  to<lay;  it  is  doubl.v  .so  when  it  is  falsely 
applied  to  a  man  who  has  been  distingui.shed  in 
the  past  for  his  national  service  and  who  now 
holds  an  important  army  reserve  commis.sion. 


THE  GUILD  ELECTS 

ADMINTSTR.\TION  FORCES  had  the  neces¬ 
sary’  votes  to  put  over  their  slate  of  paid  and 
unpaid  officers  of  the  American  Newspajjer  Guild 
at  the  Memphis  convention.  The  new  president, 
Donal  M.  Sullivan  of  Boston,  has  been  active  in 
the  affairs  of  the  international  body  for  several 
years,  but  he  is  not  identified  in  the  minds  of 
guild  members  with  the  “factionalism”  around 
w’hich  the  pre-convention  disputes  revolved.  The 
result  of  the  election  can  undoubtedly  be  attrib¬ 
uted  to  the  wi.sh  of  the  majority  of  delegates  to 
avoid  censure  of  the  guild’s  past  conduct,  which 
would  have  been  implicit  in  a  landslide  against 
the  administration,  and  also  to  avoid  a  sharp 
division  in  the  rank  and  file  which  would  have 
weakened  the  organization. 

Outsiders  hav’e  no  right  to  criticize  the  conven¬ 
tion  for  that  decision.  Another  action  by  the 
delegates,  however,  is  of  public  interest  in  the 
present  juncture  of  national  affairs.  They  voted 
down  a  minority  report  condemning  Fascism, 
Nazi.sm  and  Communism  by  name  and  adopted* 
sub.stitute  resolution  condemning  “subversive" 
forees,  and  favoring  demoeracy  and  the  Bill  of 
Rights. 

That  is  along  the  lines  of  past  guild  re.soluticms 
and  it  gives  new  support  to  the  charge  that  man) 
prominent  guildsmen  are  either  Communists  or 
.sympathetic  to  Communism.  There  was  no  com¬ 
pelling  reason  why  the  guild,  as  a  group  of  work¬ 
ing  newspaper  people,  should  have  taken  any 
official  stand  on  this  question,  this  year  or  at 
any  past  convention.  If  any  policy  had  to  he 
denounced,  it  should  have  been  stated  in  plain 
terms,  not  in  the  weasel-worded  generality  that 
was  finally  adopted.  And  there  is  no  question 
that  the  refu.sal  to  name  the  dictators  had  its  roots 
in  the  admiration  of  certain  guild  leaders  for  the 
institutions  of  the  U.S.S.R. 

Communism  is  a  thoroughly  di.scredited  institu¬ 
tion  in  this  country.  It  should  have  no  place  in 
the  philo.sophy  of  an  organization  of  daily  news- 
pajser  workers.  Communism,  and  all  other  forms 
of  ab.solutism,  should  have  been  repudiated  by 
name  and  in  toto,  if  they  were  to  Ire  referred  to 
at  all.  As  this  is  written,  there  is  talk  of  a  refer¬ 
endum  on  this  action  of  the  convention.  For  the 
sake  of  the  .several  thou.sand  new.spaper  workers 
included  in  the  guild,  we  hope  that  this  referen- 
<lum  will  be  taken,  and  that  the  membership  wiD 
expre.ss  it.self  in  unmistakable  language  in  oppoa- 
tion  to  each  and  every  ideology  which  not  only 
rlenies  the  validity  of  democratic  institutions  but 
i.®  actively  bent  on  their  destruction. 

BOUQUET  FOR  CARTOONISTS 

THE  SWIFT  succe.s.sion  of  world-shaking  events 
in  the  past  few  months  has  provided  a  fieW 
day  for  the  cartoonists,  and  in  gdng  through 
the  newspajrers  we  note  that  the.v  have  made 
the  mo.st  of  it.  We  can  .scarcely  recall  a  time 
when  newspaper  artists  have  protuced  such  * 
wealth  of  virile,  compelling  interpretations  of  the 
news. 

In  pa.st  weeks  Editor  &  Publisher  has  been 
selecting  a  number  of  cartoons  for  reproductiw 
in  each  issue  and  we  find  that  literally  dozens 
clamor  for  attention.  If  it  were  not  for  space 
limitations,  several  pages  eould  be  devoted  weekly 
to  this  feature. 

The  cartoonist’s  job  is  one  of  the  harde.st  m 
the  busine.ss,  and  we  herewith  doJ  our  hat  to  the 
splendid  work  that  is  lieing  dene  day  in  and 
dav  out. 
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H.  W.  Shoemaker 


COL.  HENRY  W.  SHOEMAKER,  Al¬ 
toona  (Pa.)  Tribune  publisher  and 
also  State  Archivist,  made  the  pres¬ 
entation  address 
at  the  unveiling 
of  a  tablet  to  the 
memory  of  Dr. 
Joseph  Kalbfus, 
for  many  years 
Secretary  of  the 
Pennsyl¬ 
vania  Game 
Commission.  The 
unveiling  took 
place  in  the  State 
Capitol  Building 
at  Harrisburg. 
Governor  A  r  - 
thur  H.  James 
accepted  the  tablet  for  the  State. 

Gordon  Gray,  publisher,  Winston- 
Salem  (N.  C.)  Journal  and  Sentinel, 
was  nominated  to  the  senate  from 
Forsythe  county;  W.  E.  Horner,  pub¬ 
lisher,  Sanford  (N.  C.)  Herald  and 
president  of  the  North  Carolina  Press 
Assn.,  was  nominated  to  the  general 
assembly  from  Lee  county;  O.  L. 
Moore,  publisher,  Laurinburg  (N.  C.) 
Eichonge,  was  nominated  to  the  house 
from  Scotland  county;  and  Wade 
Paschall,  co-owner  of  the  Siler  City 
(N.  C.)  News  and  Chatham  County 
(N.  C.)  Record,  was  nominated  to  the 
house  from  Chatham  in  the  recent 
Democratic  primary  in  North  Caro¬ 
lina. 

W.  G.  Foster,  editor,  Chattanooga 
(Tenn.)  News-Free  Press,  was  the 
guest  speaker  at  a  meeting  of  the 
Legion  Luncheon  Club,  July  11. 

H.  Malcolm  Platt,  publisher,  Bata¬ 
via  (N.  Y.)  News,  has  been  renomi¬ 
nated  for  a  place  on  the  Batavia  Board 
of  Education. 

Elton  R.  Eaton,  state  representative 
and  publisher  of  the  Plymouth 
(Mich.)  Mail,  who  recently  announced 
his  candidacy  for  the  Republican 
nomination  for  the  seat  in  the  United 
States  Senate  held  by  Arthur  H.  Van- 
denberg,  has  withdrawn  from  the 
senate  race  to  become  a  candidate 
for  the  GOP  nomination  for  lieu¬ 
tenant  governor. 

Herbert  D.  Brauff,  editor  and  pub¬ 
lisher,  Vandergrift  (Pa.)  News,  has 
written  a  book  “Today’s  Forgotten 
Man,”  dealing  with  current  national 
problems.  It  is  published  by  Town 
Hall  Press,  New  York. 

W.  C.  Eastland,  editor,  Clinton  (la.) 
Herald,  and  his  wife  are  parents  of  a 
Son,  bom  July  10  in  a  (Clinton  hos¬ 
pital.  The  child  has  been  named 
william  Charles. 

John  W.  Potter,  editor.  Rock  Island 
(Ill.)  Argus,  and  Mrs.  Potter  are  the 
^rents  of  a  son,  bom  July  3  in  St. 
^thony’s  Hospital,  Rock  Island.  The 
child  will  be  christened  John  W.  Pot- 
Jr.  There  is  a  sister,  Mary 
Aileen. 

Wward  J.  Gallagher,  editor  and 
publisher,  Laconia  (N.  H.)  Citizen 
^d  former  mayor  of  Laconia,  sp)eak- 
the  third  annual  Institute 
Public  Affairs  at  the  University  of 
cw  Hampshire  July  9,  urged  for- 
u^tion  of  a  New  Hampshire  Muni- 
•^tpal  Association  to  embrace  all  pres¬ 
ent  organizations  of  city  and  town  of- 
cials,  and  to  effect  savings  from  good 
government  and  reduction  in  public 
outlays. 

Harry  F.  Byrd,  Jr.,  editor,  Win¬ 
chester  (Va.)  Star,  has  been  installed 
president  of  the  local  Rotary  Club. 
Prederic  E.  Manson,  veteran  edi- 
r  of  Williamsport  (Pa.)  Grit,  cele- 
cated  his  80th  birthday  anniversary, 
y  6-  He  has  been  with  the  Grit 


for  the  last  46  years  and  served  as 
managing  editor  for  34  years  before 
being  named  editor. 

Birney  Imes,  publisher,  Columbus 
(Miss.)  Commercial  Dispatch,  by  ap¬ 
pointment  of  President  Roosevelt, 
will  serve  as  special  assistant  to  Sec¬ 
retary  of  State  Cordell  Hull  during 
the  Conference  of  Western  Hemi¬ 
sphere  Republics  to  open  July  20  at 
Havana.  He  joined  the  American 
delegation  July  18  at  Miami,  Fla. 
The  appointment  is  for  duration  of 
the  conference.  Imes  recently  com¬ 
pleted  a  four-year  term  as  member 
of  the  Mississippi  Unemployment 
Commission. 

Willard  E.  Bowman,  former  editor 
of  Newark  (N.  J.)  Star-Eagle,  has 
been  named  publicity  director  for 
James  H.  Cromwell,  Democratic  can¬ 
didate  for  United  States  senator  from 
New  Jersey,  and  Francis  A.  Jamieson, 
formerly  Trenton,  N.  J.,  correspon¬ 
dent  of  the  Associated  Press,  will 
handle  publicity  for  Charles  Edison, 
Democratic  candidate  for  governor, 
it  was  announced  July  16  in  Chicago. 

William  F.  Cronin,  editor,  Terre 
Haute  (Ind.)  Tribune,  who  has  been 
confined  at  St.  Anthony’s  Hospital 
for  the  last  six  weeks  due  to  a  siege 
of  pneumonia,  has  been  released  and 
taken  to  his  home.  Mr.  Cronin,  a 
delegate  to  the  Democratic  National 
convention  in  Chicago,  notified  state 
and  district  democratic  committees  of 
his  withdrawal  as  a  delegate  due  to 
his  prolonged  illness. 

J.  A.  Wurzbach,  editor-in-chief, 
Erie  (Pa.)  Dispatch-Herald,  and  John 
J.  Mead,  Jr.,  managing  editor  of  the 
Erie  Times,  were  speakers  at  a  din¬ 
ner  in  the  Erie  Press  Club  honoring 
Charles  L.  Snyder,  public  relations 
agent  for  the  Renovo  division  of  the 
Pennsylvania  Railroad,  who  was  pre¬ 
sented  with  a  50-year  service  pin  by 
William  D.  Supplee,  superintendent 
of  the  division. 

In  The  Business  Office 

D.  HIDEN  RAMSEY,  general  man¬ 
ager,  Asheville  (N.  C.)  Citizen  and 
Times,  was  elected  president  of  North 
Carolina  Railroad  company  at  the 
annxial  meeting  of  the  board  at 
Greensboro,  N.  C.,  July  11. 

Edward  H.  Long,  treasurer,  Hunt¬ 
ington  (W.  Va.)  Herald- Dispatch  and 
Advertiser  has  been  elected  president 
of  the  North-South  Football  Game, 
Inc.,  sponsors  of  the  Eighth  Annual 
North-South  charity  football  game 
which  will  be  held  in  Charleston, 
W.  Va.,  on  the  night  of  Aug.  23. 


Waldo  L.  Cook 


FOLKS  WORTH 
KNOWING _ 

WALDO  LINCOLN  COOK,  editor, 

Springfield  (Mass.)  Republican,  was 
honored  by  the  Springfield  Advertis¬ 
ing  Club  r  e - 
cently  when  he 
was  awarded  the 
Pynchon  Medal, 
given  each  year 
for  meritorious 
service  in  the 
community.  Edi¬ 
tor  Cook,  75,  was 
graduated  from 
Tufts  College  in 
1888  and  imme¬ 
diately  joined 
the  Republican. 
He  worked  the 
first  week  with¬ 
out  pay  and  his  second  for  $6. 

Like  the  many  young  men,  who 
were  given  an  opportunity  on  the  Re¬ 
publican,  he  was  put  through  the 
“cub’s  mill,”  which  included  beating 
the  “huckleberry  route,”  collecting 
brief  news  items  from  outlying  com¬ 
munities.  By  1896,  at  31,  he  was  made 
a  full-fledged  editorial  writer. 

Since  that  time  his  life  has  been 
devoted  to  public  service.  His  scope 
has  by  no  means  been  limited  to  New 
England  or,  for  that  matter,  to  the 
United  States.  His  writings  have 
shown  him  to  be  a  keen  student  on 
foreign  affairs. 

Mr.  Cook  became  editor  of  the  Re¬ 
publican  in  1922  when  Richard 
Hooker,  a  nephew  of  Samuel  Bowles 
III,  resigned  because  of  ill  health. 

At  75,  Waldo  Cook  shows  no  waning 
of  that  remarkable  physical  energy 
which  has  kept  him  at  the  grindstone 
for  half  a  century. 

C.  C.  Bower,  advertising  manager, 
Chattanooga  Times,  has  been  named 
chairman  of  a  committee  to  arrange 
for  electrical  display  at  the  Tennessee 
Valley  celebration  on  Labor  day 
week-end,  to  dedicate  TV  A  develop¬ 
ment  and  big  inland  water  and  park 
system. 

Jerome  Conrey,  circulation  man¬ 
ager,  Owensboro  (Ky.)  Messenger 
and  Inquirer,  and  June  Conkright, 
Sterling  Moreland,  Paul  Babbitt  and 
Robert  Sinclair,  carriers,  visited  the 
plant  of  the  Terre  Haute  Tribune-Star 
enroute  to  Chicago  for  a  several  days 
visit.  The  carriers  were  winners  of 
a  circulation  contest. 

Louis  F.  Haller,  national  advertis- 
(Continued  on  next  page) 
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Jim 

Hardy 


LAUGHS  its  way 
to  the  TOP. . . 

M(X)N  MULLINS  is  one  comic  strip 
that  is  read  strictly  for  the  fun  of  it! 
Its  robust,  roguish  and  rollicky  humor 
is  matchless.  So  is  its  all-star  cast — 
Banjo-eyed  Moon,  Mamie,  Uncle  Willie, 
Little  Kayo  and  Lord  and  Lady  Plush- 
bottom,  nee  Emmy  Schmaltz.  Check  on 
this  long  established  comic  now  and 
you’ll  appreciate  why  this  popular  poll 
leader  laughs  its  way  to  the  top. 

For  proofs  and  prieos,  WIRE 


Chicago  Tribune  -  New  York  News  siruAeatc 


The  Columbus  Citizen  got  a  re¬ 
vealing  reaction  recently  from  the 
I  citizens  of  Columbus  when  it 
I  dropped  out  the  JIM  HARDY 
comic  strip. 

The  editor  of  The  Citizen,  Robert 
Sater  Brown,  writes: 

“We  learned  almost  immediately 
that  the  strip  was  certainly  one 
j  of  the  strongest  we  had.  The 
i  office  was  deluged  with  calls,  both 
^  personal  and  by  telephone. 

!  "Needless  to  say,  we  put  JIM 
I  HARDY  back  in — but  quick. 

!  "The  race  horse.  Paddles,  has  won 
the  affection  of  our  comic  readers. 

"So  far  as  I  knew  this  is  the  only 
strip  in  the  business  currently 
featuring  a  race  horse.  Keep 
'  Paddles  in  there.” 

I  ^  ould  you  like  to  see  samples  of 
j  this  strip  whose  brand  of  amuse¬ 
ment  and  excitement  and  senti- 
I  ment  is  proving  so  winning? 

FEATURE 
SYNDICATE 

220  EAST  42nd  STREET 
NEW  YORK  CITY 
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ing  manager,  and  Grover  C.  Owens, 
assistant  advertising  manager  of  the 
Ogden  (Utah)  Standard-Examiner, 
set  the  style  parade  in  Mormondom, 
appearing  in  western  costume  as 
northern  Utah  went  wild  west  for 
Pioneer  days,  honoring  Brigham 
Young’s  memory  and  the  pioneers 
who,  July  24,  1847,  founded  the  west¬ 
ern  empire. 

Oliver  J.  Keller,  general  manager, 
Pittsburgh  Post  Gazette;  Charles  H. 
Joseph,  assistant  manager  of  the  Sun 


Telegraph  and  Edward  T.  Leech,  edi¬ 
tor  of  the  Pittsburgh  Press  were 
named  to  a  publicity  committee  for 
the  Pittsburgh  Commimity  Fund. 

William  Smith,  advertising  man¬ 
ager,  Opelousas  (La.)  Herald,  left 
July  8  for  Camp  Jackson,  S.  C.,  where 
he  has  been  ordered  to  report  for 
active  duty  in  the  regular  army  for 
a  year,  from  July  10,  1940,  to  July  9, 
1941.  Mrs.  Smith  resigned  as  society 
editor  of  the  Baton  Rouge  (La.) 
Morning  Advocate  to  accompany  her 
husband. 


In  The  Editorial  Rooms 


EDITOR  &  PUBLISHER 

Every  Saturday  Siuce  1884 


Including  The  Journalirl,  merged  1907;  Nemspafer- 
dom,  merged  1925;  The  Fourth  Estate,  merged  1927 


BERNARD  ELSESSER,  managing  edi¬ 
tor,  York  (Pa.)  Gazette  and  Daily, 
was  the  guest  of  honor  at  an  all -day 
celebration  on  July  13  which  marked 
the  50th  year  of  his  service  with  the 
paper,  30  years  of  which  he  has  served 


news  broadcast  entitled  “Tomorrow- 
Today”  over  Station  WBNX,  New 
York. 

J.  Cullen  Browning  of  the  Hemp¬ 
hill  (Tex.)  News  was  elected  presi¬ 
dent  of  the  Texas  Agricultural  Writ¬ 
ers’  Assn.,  at  College  Station,  Tex., 
July  12.  Elrnest  Bosl  of  the  Schulen- 
berg  Sticker  was  named  program 
chairman  and  H.  B.  Fox  of  the  Madi- 
sonville  Meteor  was  re-elected  sec¬ 
retary-treasurer. 

Jose  Davila  Ricci,  well  known 
Puerto  Rican  newspaperman,  has  been 
appointed  managing  editor  of  La  Cor- 
respondencia,  a  daily  published  both 
in  English  and  Spanish  in  San  Juan, 
capital  of  Puerto  Rico. 

Lester  Barnhill,  until  recently  of 
the  Miami  (Fla.)  Herald  reportorial 
staff,  has  been  assigned  to  the  Herald’s 
Fort  Lauderdale  bureau  as  manager. 

Luther  Conant,  Jr.,  former  Boston 
Herald  reporter,  has  joined  the  Boston 


Pin  League,  to  Miss  Evelyn  E.  White 
of  Taunton  in  Taunton  recently. 

Roger  P.  Welch,  of  Boston  (Mass.)i 
Globe  staff,  to  Miss  L.  Thelma  Mari-l 
nel  of  North  Chelmsford,  Mass.,  a: 
Lowell,  July  7. 

Walter  E.  O’Hara,  former  publisher 
and  editor,  Pawtucket  (R.  I.)  Rhode 
Island  Star  and  Providence  (R.  I. 
Star  Tribune,  to  Miss  Rose  G.  Mc¬ 
Laughlin  of  Middleboro,  Mass.,  ir 
Middleboro  recently. 
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James  Weight  Beowm,  President 
James  Weight  Beowh,  Je.,  Vice  President 
Chaeles  B.  Geoomes,  7V/a/«r«r 
_ Cbas.  T.  Stuaet,  Secretary _ 
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started  with  a  picnic  at  Willow  Beach 
Park,  near  Hanover,  Pa.,  and  was 
followed  by  a  dinner  and  dance  at 
the  Abbottstown  Country  Club. 
Charles  M.  Gitt,  assistant  editor  of 
the  Gazette  and  Daily,  was  toastmaster 
at  the  dinner. 

Robert  A.  Erwin,  of  the  Washington 
Star  and  president  of  the  American 
Press  Society,  will  serve  as  public 
relations  officer  of  the  29th  National 
Guard  division  at  the  Army  manoeu- 
vers  in  New  York  State,  Aug.  5-26. 
Mr.  Erwin,  who  is  a  first  lieutenant  in 
the  Reserve  Corps,  served  in  a  simi¬ 
lar  capacity  in  the  First  Army  ma¬ 
neuvers  at  Manassas,  Va.,  last  year. 

Charles  E.  Gallagher,  managing  edi¬ 
tor,  Lowell  (Mass.)  Courier  Citizen 
and  Leader,  has  been  named  to  the 
Advisory  Committee  to  the  Nursing 
Attendant  School  by  the  trustees  of 
the  Tewksbury,  Mass.,  State  Hospi¬ 
tal.  Mr.  Gallagher  is  the  layman  rep¬ 
resentative  on  the  committee. 

Marcee  A.  Cox,  theatrical  editor, 
Terre  Haute  (Ind.)  Tribune,  is  acting 
editor  of  the  paper  in  the  absence 
of  William  F.  Cronin,  who  has  been 
ill  for  the  last  seven  weeks. 

Richard  W.  Andres,  sports  editor, 
Amherst  (N.  S.)  Daily  News,  has 
joined  the  North  Nova  Scotia  High¬ 
landers,  for  war  service.  He  has  ob¬ 
tained  leave  of  absence  from  the  News, 
and  also  from  the  Amateur  Athletic 
Union  of  Canada,  of  which  he  was 
secretary-treasurer  for  the  maritime 
provinces.  He  had  been  on  the  News 
for  about  two  years. 

Masuo  Kato,  first  representative  in 
Washington,  D.  C.,  of  the  Domei 
News  Agency,  will  leave  San  Fran¬ 
cisco  July  20  for  Japan  to  join  the 
head  office  in  Tokyo.  He  is  succeeded 
by  Clark  Kawakami,  who  returned 
home  from  the  Domei  London  bureau 
to  cover  Capital  news  as  acting  rep¬ 
resentative  of  Domei  in  Washington. 

Ellis  Haller,  commodity  writer. 
New  York  Wall  Street  Journal,  will 
leave  New  York  July  22  to  join  the 
Chicago  staff  of  that  publication.  Mrs. 
Haller  will  accompany  him. 

Wilbar  Halbert.  State  House  cor¬ 
respondent  for  the  Harrisburg  (Pa.) 
Telegraph,  and  secretary-treasurer  of 
the  Pennsylvania  Legislative  Corre¬ 
spondents  Association,  has  been  pro¬ 
moted  from  the  rank  of  Captain  to 
that  of  Major  in  the  Pennsylvania 
National  Guard.  Governor  Arthur  H. 
James,  visited  the  news  room  in  the 
Capitol  and  personally  presented 
Halbert  with  his  new  commission. 

Richard  Thomas,  formerly  of  the 
Associated  Press  Paris  bureau  and 
the  New  York  Herald  Tribune  Paris 
bureau  and,  Mori  Fremon,  free  lance 
writer  starting  July  22,  will  appear 
every  Monday  night  on  a  15-minute 


Louis  Stark,  New  York  Times  labor 
expert  in  its  Washington,  D.  C.,  bu¬ 
reau,  and  Mrs.  Stark,  left  July  15  for 
a  month  vacation  in  Nantucket,  R.  I. 
Mr.  Stark  arrived  in  Washington  Sat¬ 
urday  after  covering  the  American 
Newspaper  Guild  convention  in  Mem¬ 
phis. 

Miss  Marion  Brennan,  “Marcia 
Manners”  shopping  columnist  for  the 
Albany  (N.  Y.)  Times-Union,  has 
begun  flight  training  in  the  CAA  avia¬ 
tion  course  at  Siena  college,  Loudon- 
ville,  N.  Y. 

Maxwell  A.  Thayer,  former  Sacra¬ 
mento  correspondent  for  the  United 
Press,  and  previously  political  editor 
of  the  San  Francisco  Call-Bulletin, 
has  joined  the  Los  Angeles  Evening 
Herald  &  Express  rewrite  staff. 

William  C.  Daffrin,  formerly  of  the 
St.  Petersburg  (Fla.)  Times  and  of  the 
Charlotte  (N.  C.)  News  and  who 
.served  on  the  Miami  (Fla.)  Daily 
News  telegraph  desk  during  the  last 
winter  season,  is  now  Fort  Lauderdale 
bureau  manager  for  the  Daily  News. 

Frank  Sauliere,  who  was  in  charge 
of  publicity  for  the  Hollywood  (Fla.) 
Beach  Hotel  diming  the  1939-40  win¬ 
ter  season  and  who  was  formerly  with 
the  Boston  Traveler,  is  now  on  the 
Miami  (Fla.)  Daily  News  news  staff. 

Howard  Cowan  resigned  as  city 
editor  of  the  Shawnee  (Okla.)  Even¬ 
ing  Star  last  week  to  join  the  Kan¬ 
sas  City  bureau  of  the  Associated 
Press.  Cowan  served  for  six  years 
with  the  advertising  and  news  de¬ 
partments  of  the  Shawnee  Morning 
News,  resigning  in  September,  1939, 
to  take  the  appointment  as  coimty 
tag  agent.  On  the  death  of  Bryan 
Roberts,  city  editor  of  the  Shawnee 
Evening  Star  in  June,  1940,  Cowan 
resigned  as  county  tag  agent  to  re¬ 
join  the  news  staff  as  city  editor  of 
the  Star. 


DALLAS  (TEX.)  JOURNAL,  July!' 

15,  ten  years  of  Dallas  progresij 
edition,  54  pages,  6  sections.  I 

Waco  (Tex.)  Sunday  Trtbune-Her-j 
aid,  June  30,  Annual  Progress  and 
Development  edition,  84  pages.  I 
Los  Angeles  Evening  Herald  &  Ei-' 
press,  June  19,  Motoring-Travel  Re-' 
sorts  section,  10  pages. 

Los  Angeles  Times,  June  21,  Annua 
Vacation  section,  14  pages. 

Hollywood  (Cal.)  Citizen-Nm 
June  21,  Annual  Summer  Vacatior 
Section,  6  pages. 

Rock  Island  (Ill.)  Argus,  July  10 
44  pages.  Progress  Edition  commemo-i. 
rating  the  dedication  of  the  new 
500,000  bridge  linking  Rock  Island  and  ‘ 
Davenport,  and  a  $3,000,000  sanitatior 
system  for  the  city. 

Canton  (Ill.)  Ledger,  July  4, 
page  “Progress  and  Achievement”  a 
Fulton  County  during  the  past  five 
years. 

Port  Huron  (Mich.)  Times  Herald 
June  26,  Sixth  Annual  Blue  Wate: 
Edition,  94  pages,  8  sections  printec 
on  pink  newsprint. 

Bloomsburg  (Pa.)  Press,  July  3 
Fifth  Annual  Scenic  and  Mail-it-Away 
Edition,  64  pages,  4  sections. 

Lebanon  (Pa.)  Daily  News,  July  3 
Progress  and  Achievement  Edition- 
also  200th  Anniversary  of  City  o; 
Lebanon,  96  pages. 

Morristown  (N.  J.)  Daily  Record 
June  25,  40th  Anniversary  Edition.  8f 
pages,  5  sections. 

Spencer  (Ind.)  Evening  World 
June  27,  13th  Anniversary  Issue.  21 
pages. 

High  Point  (N.  C.)  Enterprise,  June 
23,  1940,  North  Carolina  State  Ameri¬ 
can  Legion  convention  section,  Jur.f 
23,  40  tabloid  pages. 

Waynesboro  (Pa.)  Record  Herald 
July  5,  14th  annual  “Mountain  Resor 
Eklition,”  38  pages,  four  sections. 
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RUSSELL  HAWES  of  Pittsburgh 
(Pa.)  Post-Gazette  advertising  staff, 
to  Miss  Dorothy  Schwab  of  Pitts¬ 
burgh  in  that  city  recently. 

Charles  G.  Sampas,  of  Lowell 
(Mass.)  Sun  editorial  staff,  and  col¬ 
umnist,  to  Miss  Mary  J.  Boutselis. 
former  Greek  news  columnist.  Low¬ 
ell  Evening  Leader,  in  Lowell,  June  30 
Alexander  B.  Adams,  editorial 
writer,  Hartford  (Conn.)  Courant,  to 
Miss  Lucy  D.  Smith  of  New  Haven, 
Conn.,  at  the  Dwight  Chapel  of  Yale 
University,  New  Haven,  July  6. 

Kenneth  R.  Black,  sports  editor, 
Taunton  (Mass.)  Daily  Gazette,  and 
president  of  the  New  England  Duck 


HEADS  HOOSIER  GROUP 

J.  Frank  McDermond.  Jr.,  publisher 
of  the  Attica  (Ind.)  Ledger-Tribune 
was  elected  president  of  the  Hoosie- 
State  Press  Association  at  meeting  it 
board  of  directors  in  Indianapolis  thi 
week.  He  succeeds  Foster  Riddick, 
Columbia  City  Commercial-Mai- 
Wray  E.  Fleming,  former  publisher  c 
Shelbyville  and  Michigan  City,  b'*- 
was  re-appointed  manager  and  gC' 
eral  counsel.  Other  officers  choser  j 
are  R.  A.  Brodhecker,  of  BroirnsW^  I 
Banner,  vice-president;  Edwin  *  i 
O’Neel,  of  Hagerstown  Exponent,  sec-  j 
retary,  and  E.  C.  Gorrell,  of  Pulass  | 
County  Democrat  (Winamac),  treas- ( 


APPOINTS  "SPECIALS 

The  Bedford  (Ind.)  Times  has 
pointed  Scheerer  &  Co.,  as  its  natior- 
advertising  representatives.  The  Wa- 
iace  Witmer  Company  has  been  af- 
pointed  national  advertising  repress- 
tative  of  the  Batesville  (Ark.)  ^ 
Guard,  effective  Aug.  1. 
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100  Carriers 
Spend  3  Days 
At  Camp  Gard 

Hamilton  Journal-News 
Boys  Feted  .  .  .  July 
Month  ol  Awards 
By  GEORGE  A.  BRANDENBURG 

This  is  the  month  when  many  news¬ 
paper  boys  reap  the  harvest  of  their 
rewards  in  various  contests,  award 
programs,  and  carrier  outings.  From 
newspapers  in  all  sections  of  the  coun¬ 
try  we  received  this  week  rejiorts  of 
many  activities  which  in  the  aggre¬ 
gate  add  up  to  make  the  slogan:  “A 
newspaper  route  is  good  training  for 
every  high  school  boy”  no  empty 
phrase. 

100  Attend  Camp 

Heading  the  list  is  the  eighth  an¬ 
nual  outing  of  the  Hamilton  (O.) 
Journal-News  carrier  boys  at  Camp 
Campbell  Gard.  More  than  100  boys 
attended  the  three-day  camping  pe¬ 
riod.  They  enjoyed  three  days  out  of 
doors  under  the  supervision  of  Floyd 
A.  Brown,  circulation  manager.  One 
hundred  and  sixty-five  persons  at¬ 
tended  the  big  dinner  meeting  at  which 
a  carrier-salesmen  demonstration  was 
staged.  At  this  dinner,  Homer  Gard, 
Journal-News  publisher,  presented 
diplomas  to  28  carriers  who  have 
graduated  from  high  school  and  are 
leaving  their  routes.  Said  Mr.  Gard: 

"Since  our  outing  here  last  year, 
you  boys  have  sold  and  delivered  over 
four  million  copies  of  the  paper  with 
a  99%  record  for  delivery  service. 
And  it  is  with  pride  that  I  can  say 
you  boys  have  collected  all  your  ac¬ 
counts  and  paid  all  of  your  bills  in 
full." 

61  Boys  Tour  Chicago 

SIXTY-ONE  suburban  carrier-sales¬ 
men  for  the  Nashville  Tennessean 
and  Banner,  winners  of*  a  contest  in 
which  nearly  400  boys  participated, 
spent  four  days  in  Chicago  last  week 
as  guests  of  the  Nashville  newspapers. 
The  boys  made  the  trip  in  two  char¬ 
tered  busses,  stopping  in  Louisville 
one  night  enroute  to  Chicago.  During 
their  stay  in  Chicago,  the  boys  were 
greeted  by  the  mayor,  enjoyed  a  swim 
in  Lake  Michigan,  a  boat  trip,  vis- 
isted  many  of  the  city’s  show  places, 
attended  a  doubleheader  baseball 
game  at  Cubs’  park,  and  were  given 
the  opportunity  to  say  "hello  Ma”  on 
the  I^C  Breakfast  Club  radio  pro¬ 
gram.  Col.  Lewis  F.  Wood,  acting 
country  circulation  manager,  was  in 
charge  of  the  party. 

Awards  Scholarships 
next  fall  four  young  men  will 
begin  their  college  courses  thanks 
to  the  Portland  Oregon  Journal’s 
scholarship  plan  for  its  carrier-sales- 
men.  When  P.  L.  Jackson,  editor  and 
publisher  of  the  Journal,  announced 
the  plan,  it  met  with  enthusiastic  ap¬ 
proval.  Each  of  the  four  scholarships 
*s  worth  a  minimum  of  $200.  Two 
scholarships  were  awarded  Journal 
®rrier-salesmen  in  Portland  and  two 
to  boys  carrying  the  Journal  outside 
Portland. 

Parchment  certificates  were  award- 
^  to  the  four  scholarship  winners, 
Arnold  Martin,  Chester  M.  Hicks, 
Stephen  Johnston  and  James  George 
Horn  at  a  luncheon  at  which  Mr. 
Jackson  entertained  the  winners. 

Poi's  Way  Through  College 

ITIROUGH  grade  school,  high  school 
and  college,  Nick  Greco.  Pittsburgh 
oun-Telegraph  newspaper  boy,  de- 
ivered  papers  nearly  every  day  for 


15  years.  Today,  at  22.  Nick  holds  a 
bachelor  of  science  degree  from 
Duquesne  University.  His  newspaper 
route  profits  financed  his  education. 
“My  route  paid  my  tuition — about 
$300  a  year — through  four  years  at 
Duquesne,”  he  said.  He  has  turned 
over  his  115-customer  route  to  a 
nephew  and  is  looking  for  a  new  job 
in  his  chosen  field,  chemistry. 

Carrier  Graduates 

AMONG  the  hundreds  of  carrier  boy 
graduates  this  year  were  36  from 
the  Erie  (Pa.)  Dispatch-Herald,  which 
carried  a  full-page  ad,  congratulating 
the  1940  graduates.  The  Johnstown 
(Pa.)  Morning  Telegraph  and  Leader- 
Republican  presented  diplomas  to  14 
carrier-salesmen  who  were  members 
of  the  1940  graduating  class  at  the 
local  high  school. 

John  C.  Stafford,  circulation  man¬ 
ager  of  the  Rockford  (Ill.)  Morning 
Star  and  Register- Republic,  prepared 
a  series  of  four  full-page  ads  to  pre¬ 
sent  the  pictures  of  the  46  carrier- 
salesman  graduates.  The  ads  were 
striking  displays,  tieing  in  with  the 
theme  that  a  newspaper  route  is  good 
training  for  every  high  school  boy. 
Such  headlines  and  appropriate  il¬ 
lustrations  as  "They’ve  reaped  a  harv¬ 
est,”  "Power  to  know  and  do,” 
"Through  these  doors,”  and  “Like 
Girders  of  Steel”  told  the  story  of 
the  boys,  whose  individual  pictures 
appeared  in  the  series. 

Contest  Winners  Rewarded 

PRIZES  and  medals  were  awarded  to 
carriers  of  the  Oil  City  (Pa.)  Der¬ 
rick  at  a  recent  banquet  marking  the 
celebration  of  a  successful  contest  in 
which  more  than  600  new  orders  were 
obtained.  Robert  W.  Rhoades,  circula¬ 
tion  manager,  presided.  E.  P.  Boyle, 
publisher,  and  John  O’Donnell,  edi¬ 
tor  and  general  manager,  addressed 
the  meeting.  Pat  Boyle,  three-year- 
old  son  of  the  publisher,  was  crowned 
“king  of  the  carriers”  for  the  day. 


Carrier  Heroes 

THOMAS  ROBINSON,  17-year-old 
Richmond  (Va.)  Times-Dispatch 
newspaper  carrier  and  son  of  a  fire 
captain,  is  credited  with  averting  a 
fire  tragedy  in  Richmond,  July  4. 
The  youth  observed  smoke  issuing 
from  a  house  when  he  passed  carry¬ 
ing  his  newspaper  route  that  morning. 
He  rang  doorbells  and  failing  to 
arouse  people,  he  hurried  to  his  home 
a  few  houses  away  and  aroused  his 
father. 

The  fire  department  was  called  and 
the  fire  was  put  out  with  no  loss 
of  life. 

A.  L.  Jones.  17,  former  carrier  for 
the  Vancouver  (B.  C.)  Daily  Province, 
youngest  member  of  a  British  de¬ 
stroyer,  snuffed  out  fused  depth 
charges  when  the  boat  collided  with 
another  ship  in  the  inky  waters  off 

France . Sergt.  George  William 

Whitehead.  24,  former  Toronto  Star 
carrier  boy,  has  been  awarded  the 
Distinguished  Flying  Medal  “for  out¬ 
standing  accomplishments  with  the 
Royal  Air  Force.” 
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Newsboy  Picketing  Enjoined 
PICKETING  of  Clevejand  drug  stores 
by  members  of  the  Newsboys’  Union 
in  protest  of  sale  of  three  daily  news¬ 
papers  at  the  stores  has  been  enjoined 
by  Common  Pleas  Judge  Frank  J. 
Lausche.  The  union  is  involved  in  a 
dispute  with  publishers  of  the  Cleve¬ 
land  Plain  Dealer,  Cleveland  News 
and  Cleveland  Press,  when  on  June 
18  the  publishers  announced  discon¬ 
tinuance  of  street  sale  of  the  papers. 

’The  Standard  Drug  Stores  com¬ 
plained  that  the  boys  formed  picket 
lines,  completely  blocking  entrance  to 
stores  and  that  large  groups  filed  into 
the  stores  and  occupied  all  soda  foun¬ 
tain  stools  for  long  periods,  keep¬ 
ing  other  customers  from  being 
served. 

The  judge  ruled  that,  in  pursuit  of 
their  boycott  of  the  newspaper  pub¬ 
lishing  companies,  the  newsboys  had 
no  legal  right  to  interfere  with  the 
trade  of  any  merchants  selling  news¬ 
papers,  but  could  confine  their  activ¬ 
ities  only  to  informing  the  public  by 
banners  and  handbills  of  their  griev¬ 
ance. 

It  is  reported  the  union  has  obtained 
a  charter  from  the  AFL  as  the  so- 
called  strike  entered  into  its  fourth 
week. 

NEW  BOSTON  COLUMN 

Boston,  July  16 — In  line  with  many 
Boston  Transcript  innovations  since 
Richard  N.  Johnson  became  pub¬ 
lisher,  is  a  new  daily  column  called 
"Your  Boston”  written  by  Luther 
Conant,  Jr.,  who  joined  the  Transcript 
on  July  15. 

Except  Saturdays,  "Your  Boston” 
will  deal  with  stories  behind  the  news, 
with  stories  which  are  played  up  in 
today’s  press  and  dropped  tomorrow, 
and  with  analytical  discussion  of  anti- 
Semitic  and  Nazi  propaganda.  K  will 
not,  however,  aim  at  expose.  On 
Saturdays,  for  the  first  time  in  any 
Boston  newspaper,  it  will  break  with 
the  monopoly  of  silence  and  do  a  re¬ 
view  of  the  Bosten  press.  Conant 
was  for  three  years  with  the  Boston 
American  where  he  did  political  re¬ 
porting,  rewrite  and  features,  and 
with  the  Boston  Herald  as  a  general 
staff  reporter. 


22  Papers  Use 
Air  Express 
To  Chicago 


Fly  Copies  to  Democrat 
Delegates  .  .  .  N.  Y.  Times 
Charters  Plane 

Chicago,  July  17 — Publishers  of  at 
least  22  newspapers  in  14  cities  used 
the  air  express  service  of  Railway 
Express  Agency  to  speed  the  "home 
paper”  to  delegates  and  other  persons 
attending  the  Democratic  National 
Convention  here  this  week,  agency 
officials  reported  today. 

One  paper,  the  New  York  Times, 
chartered  a  plane  through  the  agency 
to  take  off  from  North  Beach  Air¬ 
port  each  morning  at  2:30  with  its 
late  city  edition,  which  was  on  sale 
at  Chicago  newsstands  at  7  a.m.  All 
the  other  newspapers  used  the  regu¬ 
larly  scheduled  departures  from  their 
home  airports.  Some  of  the  papers 
.sent  copies  of  each  edition  as  it  came 
off  the  presses. 

Shipments  of  newspapers  arriving 
at  Chicago  by  air  express  each  day 
during  the  convention  weighed  a  to¬ 
tal  of  approximately  4,580  pounds, 
according  to  Railway  Express  Agency. 

Following  are  the  newspapers  that 
utilized  air  express  to  get  their  news 
of  the  convention  to  the  home  dele¬ 
gates  and  others  in  the  quickest  pos¬ 
sible  time:  Baltimore  Sun,  Christian 
Science  Monitor,  Buffalo  News  ln~ 
dianapolis  News,  Kansas  City  Star, 
Minneapolis  Tribune,  Newark  Sunday 
Call,  New  Orleans  Times-Picayune, 
New  York  Herald  Tribune,  Journal 
&'  American.  News,  PM,  Post,  Times, 
Sun  and  World-Telegram,  Philadel¬ 
phia  Record,  St.  Louis  Globe-Demo¬ 
crat  and  Post  Dispatch,  St.  Paul  Pio¬ 
neer  Press  and  Dispatch,  Topeka  Capi¬ 
tal,  Washington  Post. 

ENTERS  WEEKLY  FIELD 

The  Brownsville  (Tex.)  News  has 
suspended  daily  publication  and  is 
now  issued  weekly. 


HOE'S 


ROUTERS 

flat  and  curved 

SAW  TABLE-TRIMMER 
JIG  SAW-DRILL 

are  described  in  an  illustrated 
bulletin.  Write  for  it  today. 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.  Y. 


CARRIER  PICNIC 

More  than  350  carrier  boys  and  help¬ 
ers  of  the  Green  Bay  (Wis.)  Daily 
Press-Gazette  attended  the  annual 
carriers’  convention  and  picnic  staged 
by  the  daily  at  Bay  Beach,  July  11. 
Featuring  a  list  of  more  than  $500 
worth  of  prizes  and  gifts  was  a  1931 
model  automobile,  with  1940  license, 
dubbed  "High  School  Junker.”  A 
system  was  arranged  to  enable  boys 
unable  to  attend  the  outing  to  share 
in  the  drawing  for  awards. 


Employment 

Problems— 

of  busy  executives  are  re¬ 
duced  to  a  minimum  when 
they  ask  assistance  from 
The  Personnel  Bureau. 

Complete  records  on  hun¬ 
dreds  of  experienced  men 
qualified  for  newspaper, 
magazine,  public  relations, 
publicity,  and  press  associa¬ 
tion  work  are  on  file.  Each 
registrant  has  been  thor¬ 
oughly  investigated. 

From  these  complete  rec¬ 
ords  The  Personnel  Bureau 
recommends  only  men  who 
are  qualified  for  the  job, 
saving  an  employer  hours 
spent  in  interviewing  and 
investigating. 

For  prompt  service,  write 
or  wire — 

THE  PEBSONNEL 
BUBEAD 

of  Sigma  Belta  Chi 

James  C.  Kiper,  Director 

35  E.  Wacker  Drive,  Chicafo,  III. 

/I  nation-xvide  non-profit  tervict  sup¬ 
ported  by  Sigma  Delia  Chi,  Professional 
Journalistic  Fraternity. 
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Photogs  Run  Next  Door 
And  Get  Good  Fire  Shots 

By  JACK  PRICE 


Wendell  Willkie 
visited  the  Philadel¬ 
phia  Inquirer  photo 
department  recently 
and  shook  hands 
with  Richard  A. 


Thornburgh,  city  edi- 

WHENEVER  a  newspaper  camera-  crease  of  timing  the  films  were  still 

man  covers  a  fire  he  always  hopes  denser  than  normal.  The  final  result  'jepa'4- 

to  obtain  rescue  pictures  which  are  showed  that  the  negatives  received  ^  g  „  ^  manager,  is 
unusual.  Last  week,  Pat  Candido  only  one  and  a  half  minute  develop-  |g||  Willkie  not  only 
and  Charles  Payne,  staff  photograph-  ing  time.  congratulated  the 

ers  of  the  New  York  Daily  News,  All  the  INP  cameramen  covering  inquirer  photogs  for 

covered  a  fire  assignment  and  both  the  convention  agreed  that  a  great  fheir  co-operation 
boys  made  enough  real  rescue  photos  problem  was  solved  with  the  use  of  but  praised  all  cam- 
to  last  them  for  a  while.  the  midget  No.  5  flash-bulbs  intro-  eramen  at  the  Re¬ 

ft  was  one  of  the  exceptionally  hot  duced  by  the  General  Electric  Com-  publican  convention. 

pany  almost  a  year  ago.  Mr.  Sileo 
was  so  well  impressed  with  the  bulbs 

covering  the  Democratic  Conven- 


thank  us  for  the  publication  of  the  Grand  Rapids  (Mich.)  Herald,  first:! 
story  regarding  his  focal  plane  syn-  Bernard  E.  Nagel,  Detroit  News,  sec- 
chronizer.  He  states  that  his  inquiries  ond;  and  Marion  L.  Strahl,  Escanobt! 
have  been  so  numerous  that  he  is  (Mich.)  Daily  Press,  third, 
unable  to  answer  all  his  mail.  This  is  Harold  Fitzgerald,  general  manager 
a  part  of  his  letter  which  will  explain  Pontiac  (Mich.)  Daily  Press,  was 

elected  chairman  of  the  association  at  j 
the  closing  session. 


Small  Film  Pack 

WE  mentioned  this  subject  several 
years  ago  but  as  yet  none  of  the  his  position, 
film  makers  have  seen  our  point.  Our  "f  did  not  plan  to  market  the  syn- 
observation  showed  that  news  pho-  chronizer.  I  made  it  for  my  own  use. 
tography  could  be  much  enhanced  if  However,  I  do  not  object  if  anyone 
a  cut-film  pack  could  be  made  with  else  in  the  profession  wants  one  like 
a  capacity  of  six  sheets.  This  special  it,  but  I  just  don’t  have  the  time  to 
pack  need  not  replace  the  present  complete  the  set  of  diagrams  and  list 
type  containing  12  films  but  rather  be  of  instructions  for  making  it  and 
considered  as  an  auxiliary.  mounting  it  on  the  camera.” 

The  day  is  not  too  distant  when  we  hope  that  Gene  will  find  some 

will  find  a  repeating  flash-bulb  syn-  gj^g  manufacture  his  article  so 
chronizer  installed  on  the  newspaper  ^^at  it  will  be  made  available  to  the 
photographer  s  camera.  This  device  p^hlic 
was  impracticable  with  the  larger  size  ’  ^ 

lamps.  Now  that  the  midget  size  bulb  _  .  ,  _ 

has  been  proven  practical  and  popu-  Mich.  AP  Group 

lar,  some  smart  manufacturer  of  tj  ^  4  4 

synchronizers  will  adapt  it  for  use  in  XlCIS  ir  llOIO  wOIlIGSl 
a  repeating  mechanism  similar  to  a  Port  Huron,  Mich.,  July  15 — Win- 
magazine  rifle.  ners  in  an  Associated  Press  news- 

A  combination  of  a  synchronizer  photo  contest  in  feature  pictures,  news 
which  automatically  replaces  flash  pictures  and  sports  pictures  were  an- 
bulbs  and  a  film  pack  with  six  cut  nounced  at  a  meeting  of  the  Michigan 

sheets  in  it  will  provide  the  news  Associated  Press  Editorial  Associa- 

photographer  with  equipment  which  tion  in  Port  Huron,  Mich.,  July 
will  enable  him  to  get  his  pic-  12-14. 

ture  often  missed  because  of  time  lost  The  association  was  the  guest  of  W. 
in  changing  bulbs  and  films.  W.  Ottaway,  president  of  the  Port 

Photographers  on  the  whole  are  Huron  (Mich.)  Times-Herald,  and 
rather  ingenious  in  devising  mechan-  Louis  A.  Weil,  editor  of  the  paper  and 
isms  which  turn  out  to  be  standard  president  of  the  group, 
equipment.  Here  is  an  opportunity  Winners  in  the  photo  contest,  as 

for  some  genius  to  invent  a  worth-  announced  by  Arthur  W.  Stace,  edi- 

while  device.  tor  of  the  Ann  Arbor  (Mich.)  News, 

were  as  follows;  Feature  pictures — 
Making  the  Midget  Garrett  H.  Cope,  Jackson  (Mich.) 

THE  Wabash  Company  has  an- 

nounced  the  introduction  of  a  mid-  Daily  News,  sec- 

get  sized  flash-bulb.  It  will  have  the  Towers,  Detroit  Free 

bayonet  base  and  is  reported  to  have  ^  ^ 

an  output  of  25,000  lumen  seconds.  pictures-Harry  Steiger,  De¬ 

troit  Free  Press,  first;  Howard  Mc- 
c__ Ill  Graw,  Detroit  News,  second;  and  M. 

D.  Stroecker,  Detroit  News,  third. 

MANY  cameraman  throughout  the  g  pictures-Shelly  Robinson, 


Fire  action  shot  made  by  New  York  Daily 
News'  Charles  Payne. 


SCOTT 

Printed-Web 

Control 


eliminates  sagging  and 
swaying  of  webs. 

Assures  accurate  reg¬ 
ister  and  uniform  fold¬ 
ing.  No  other  press  has 
the  Scott  Print ed-Web 
Control. 


Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


‘•'e  dlffleull 

shot — the  kind  your  editors  like  Be 
ready  with  a  wide-antrle  lens  or  a 

DALLMEYER  TELEPHOTO 

pholopraphers  know  that 
MEDO  caters  especially  to  their  needs 
with  larse  stocks  on  hand  and  quick 
delivery  of — 

•  SPEED  GRAPHICS,  GRAFLEX. 

AND  OTHER  FAST  CAMERAS 

•  ALL  KINDS  OF  LENSES 

•  FLASH  EQUIPMENT 

•  PLATES,  FILMS.  PAPERS. 

•  FILTERS.  SUNSHADES.  TRIPODS 
AND  ALL  PHOTO  EQUIPMENT 

Medo  is  the  place  to  pet  what  you 
need — when  you  need  it.  Phone  or 
wire  us. 


Using  Midget  Bulbs  ILT  his^^cld" 

THE  midget  flash-bulbs  have  at  last 

struck  a  popular  note  with  the  cam-  Rqss  Resigns 
eramen  in  and  about  New  York. 

Caveo  Sileo,  assignment  editor  of 
the  INP,  informs  us  that  the  day  has 
arrived  for  smaller  apparatus  and 
accessories. 

During  the  Republican  Convention 
at  Philadelphia,  he  requested  his 
photographers  to  try  the  baby  lamps 
for  general  coverage.  When  the 
first  batch  of  films  were  developed 

they  were  all  too  dense.  The  pho-  _  .  *  -i  .i 

tographers  were  notified  to  stop  down  Synchromzer  Available 
more  at  the  speeds  with  which  they  GENE  SMITH,  staff  photographer  of 
were  shooting.  Even  with  this  de-  the  Cincinnati  (O.)  Post,  writes  to 


as  chief  photographer  of  the  Asso¬ 
ciated  Press.  Kip,  who  is  now  taking 
a  vacation,  is  expected  to  renew  his 
activities  in  the  instruction  of  pho¬ 
tography. 

Lou  Jorhden,  who  preceded  Kip 
Ross,  returns  to  his  former  position 
as  chief  cameraman  for  the  AP. 


PRESSES  AND 

STEREO  EQUIPMElil 


15  WEST  47th  ST. 
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THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 

f 

UNITED  PRESS 


Were  you  one  of  the  luckv  ones? 
Then  the  volume  of  your  voice  was 
amplified  millions,  perhaps  billions 
of  times,  depending  on  the  distam'e 
you  talked. 

As  the  diagram  shows,  the  voice 
fades,  and  again  and  again  has  to  he 
given  renewed  power  in  order  to  reach 


its  destination  with  all  its  original 
clarity  and  force. 

In  repeater  stations  located  ah«>ut 
every  SO  miles,  intricate  apparatus 
developed  hy  Bell  Telephone  Lab¬ 
oratories  and  produced  hy  Vt  ester n 
Electric,  performs  this  wonder — the 
faithful  transmission  of  speech. 


The  heart  of  this  amplify¬ 
ing;  system  is  the  vacuum 
tiihe,  ami  estern  F^leelric 
pioneered  in  making  these 
''Aladdin's  lamps  of  eom- 
muniealion.”  They  have 
made  possible  lon»  dis¬ 
tance  telephony,  radio  anil 
indeed  the  whole  ranpe  of 
modern  communication  — 
a  striking;  example  of  the 
value  to  the  public  of  the 
American  way  of  doiiii; 
thinas. 


Western  Electric 


. . .  made  your 

BELL  TELEPHONE 


How  Newspaper 
Advertising  Works 

continued  from  page  19 

other  one  thing.  Straight,  informa¬ 
tive  advertising  about  goods  and  ser¬ 
vices  over  a  retailer’s  name  never 
pulls  like  a  special.  It  never  has  and 
it  never  will. 

Yet,  the  beginner  or  the  advertiser 
who  says  he  has  “tried  everything” 
tells  us  after  he  has  run  three  ads  - 
a  week  for  from  six  weeks  to  three 
months— “this  advertising  isn’t  pull¬ 
ing  very  well.”  His  reason  for  saying 
this  is  because  at  some  time  or  other 
he  has  run  a  special  or  specials.  He 
has  seen  quick  action  but  he  has 
never  made  a  reasonable  net  profit  on 
these  specials.  It  can’t  be  done. 

Selling  ior  the  Future 

REGARDLESS  of  which  way  the  world 
conflagration  goes,  the  fact  remains 
that  we  in  America  face  an  entirely 
new  business  cycle.  Taxes  are  going 
to  be  the  highest  in  our  history.  Bil¬ 
lions  of  dollars  of  merchandise  of  all 
sorts  will  be  produced  for  other 
countries  as  well  as  for  our  own  peo¬ 
ple.  Already  we  see  new  industries, 
old  communities  expanding  because  of 
new  manufacturing  plants,  and,  as 
this  article  is  being  written,  all  busi¬ 
ness  graph  charts  are  pointed  upward. 
Newspapers  singly,  and  as  a  group, 
can,  in  the  next  few  years,  contribute 
greatly  to  the  stability  of  this  coun¬ 
try  by  encouraging  all  advertisers, 
from  the  modest  shoe  shop  that  might 
run  three  1-inch  ads  a  week,  on  top  to 
the  department  store,  who  releases  a 
page  a  day,  to  do  a  better  job  and  a 
more  consistent  job. 

It  is  our  belief  that  the  greatest  con¬ 
tribution  we  can  make  to  our  pros¬ 
pects— old  and  new — is  to  explain  to 
them,  one  at  a  time,  the  importance 
of  continuous,  long-term  schedules 
and  the  best  insurance  any  retailer 
can  buy  the  next  few  years  is  at  least 
three  ads  a  week  in  a*  good  daily 
newspaper,  regardless  of  location. 

PLANS  SPECIAL  ISSUE 

The  Ellwood  (Ind.)  Call-Leader, 
home  town  paper  of  Wendell  Willkie, 
GOP  Presidential  nominee,  is  plan¬ 
ning  a  64-page  commemorative  edi¬ 
tion  on  the  acceptance  of  Mr.  Willkie 
of  the  Republican  Presidential  nom¬ 
ination,  on  the  steps  of  the  Ellwood 
High  School,  early  next  month. 

AIDS  GIRL  SCOUTS 

Mrs.  Ruth  Hanna  Simms,  publisher 
'  of  the  Rockford  (Ill.)  Morning  Star 
j  and  Register-Republic,  has  given  a 
300-acre  tract  of  woodland  near  Rock¬ 
ford  to  the  Rockford  Girl  Scouts  for 
a  camp  site. 


AVIATION  EDITOR 

Cleveland,  July  15  —  Ed  Clarke, 
Scripps-Howard  National  Junior  Avi¬ 
ator  editor  and  director,  was  today 
appointed  aviation  editor  of  the 
Cleveland  Press,  where  the  feature 
has  originated  since  its  inception  in 
1934.  He  will  continue  as  junior 
aviator  editor,  and  will  take  up  his 
new  duties  for  the  Press  in  addition. 
Mr.  Clarke  has  conducted  the  Na¬ 
tional  Junior  Air  Races  in  Akron,  O.; 
the  Cleveland  Press  Aviation  Ground 


School;  and  the  Scripps-Howard 
Aeronautical  Engineering  Scholarship 
Fund.  His  Junior  Aviator  organization 
includes  an  estimated  55,000  members. 

DR.  murphy'  resigns 

Lawrence  W.  Murphy,  director  of 
the  University  of  Illinois  School  of 
Journalism,  (Ilhampaign-Urbana,  Ill., 
since  1928,  has  resigned  because  of  ill 
health.  According  to  an  announce¬ 
ment  by  A.  C.  Willard,  president  of 
the  University,  Dr.  Murphy  will  re- 


m.ain  on  the  staff  as  professor  of  jour¬ 
nalism  and  will  devote  his  time  to 
teaching  and  research.  R.  R.  Barlow, 
professor  of  journalism,  has  been 
named  by  President  Willard  as  chair¬ 
man  of  a  committee  to  administer 
affairs  of  the  school  until  a  new  di¬ 
rector  is  selected. 

N.  c.  photo'gs  to  meet 

The  Carolina  Photographers  asso¬ 
ciation  will  meet  at  Blowing  Rock, 
N.  C..  Aug.  4. 
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At  the  Bell  System  exhibit  at  the  New 


York  World^s  Fair,  as  well  as  at  the 


Golden  Gate  International  Exposition 


San  Francisco,  visitors  chosen  at  random 


telephone  anyone  in  the  United  States 
Lights  on  the  map  show  the  calFs  path 
as  others  listen  in  on  extra  telephones 


Maybe  YOUR  voice  was  amplified 

a  billion^  billion^  billion  times,.. 


VOICE 


VOICE 


C  U  R  R  E  N  T.:==.L» 


EDITOR  &  PUBLISHERlpo 


Diorama  Technique 
Produces  “Pictomaps’ 


map-makers  alike  as  well  as  report¬ 
ers. 

In  pictomaps  a  sinking  ship  is 
shown  standing  on  end,  half  buried  in 


Atlanta  Carrier  Boy  jg] 
Not  an  Employe 

Decision  has  been  handed  down  by!  PCI( 


the  borax  sea.  Mine  fields  are  indi-  the  Superior  Court,  Stone  Mountain 


Use  of  Miniature  Ships,  Borax  Seas,  Sandy 
Terrain  Gives  Interesting  War  Map 
Pictures  in  Relief 


cated  by  map  markers.  Circuit,  of  the  State  of  Georgia  re- 

Like  Aerial  Photos  versing  a  previous  decision  of  the 

The  battle  scene  having  been  laid  Board  of  Review  of  the  Georgia  De- 

out  as  accurately  as  possible,  a  photo-  partment  of  Labor  that  a  carrier  boy 


graph  is  then  taken  with  an  8  x  10  for  the  Atlanta  (Ga.)  Georgian  and 
camera  from  an  elevation  of  10  feet.  American  (now  suspended)  was  an 


The  accompanying  pictomaps  illus-  employe  of  the  paper  for  purposes  of 
trate  the  resemblance  to  actual  aerial  unemployment  compensation  insur- 


HOT  off  the  griddle  of  journalistic  in-  Completed  dioramas  are  kept  in  readi-  photos  which  result  from  this  process,  ance.  The  Atlanta  Journal  and  the  Thom 


genuity  is  the  development  by  ness  for  war  developments 


Times  Wide  World  Photos,  Inc.,  of  a  When  a  big  story  breaks  requiring  engagements,  but  may  be  used  to  il- 


Pictomaps  are  not  limited  to  sea  Atlanta  Constitution  co-operated  with'  presic 


new  type  of  war  map,  one  designed  an  accompanying  map,  the  appropri- 


lustrate  air  and  land  engagements  as 
well.  However,  in  such  instances  the 


to  supplement  with  greater  anima-  ate  diorama  is  set  up.  Both  the  prep-  well.  However,  in  such  instances  the 
tion  the  usual  flat  artists’  sketches  aration  and  the  photography  of  the  purpose  is  merely  to  show  the  type 
which  depict  naval  or  land  action  in  pictomaps  is  done  by  the  originators,  of  action  and  is  not  intended  to  be  an 
any  of  Europe’s  war  theaters.  Joseph  A.  Taddeo,  special  features  accurate  representation  of  the  num- 


any  of  Europe’s  war  theaters 


As  the  name  of  the  new  process,  editor,  and  William  Freese,  director  ber  and  type  of  machines  used. 


Hearst  Consolidated  Publications,  Inc.,  Clubs 
publishing  the  Georgian  and  Amer-  ventit 
ican,  in  the  case.  week. 

Time  limit  for  appeal  has  passed.  Calif., 

Decision  of  the  Judge  follows  in 
part. 

“As  to  whether  the  Claimant  was. 


single  tank  indicates  tank  action;  a  free  from  control  or  direction  over  the 
number  of  planes  susjjended  on  thread  performance  of  his  services,  the  cen¬ 


to  appear  as  though  they  are  engaged 
in  a  dogfight,  merely  indicate  an  air 
engagement. 


tract  refers  to  ‘his  district’  and  the' 
territory  in  which  papers  are  sold  by 
the  party  of  the  second  part,’  and  iti 


Accompanying  each  pictomap  is  a  seems  to  have  been  contemplated  by' 
detailed  caption  written  by  Taddeo  both  parties  to  the  contract  that  the 


explaining  the  action  shown. 


Claimant  would  distribute  papers  in 


phases  of  the  pictomap  described  are  a  specific  territory.  I  do  not  think 
taken  directly  from  the  news  stories  that  restriction  of  the  activities  of  the 
covering  the  incident  and.  therefore.  Claimant  to  ‘his  district’  or  his  ter- 
are  as  accurate  as  the  stories  them-  ritory  can  be  considered  control  or 
selves.  direction  over  the  performance  of  his 


Pictomaps  were  first  used  to  illus-  services.  That  is  merely  a  part  of  his 
trate  the  Altmark  episode  off  Norway,  undertaking  under  the  terms  of  his 
Tliis  story  was  covered  by  a  series  of  contract.  Upon  carefully  reading  the 


three  shots  showing  the  stages  of  the  ‘findings  of  fact’  of  the  Appeal 


battle.  So  complete  and  realistic  were 
the  pictures  that  editors  asked  that 
future  pictomaps  of  the  same  quality 
be  sent  by  wired  photo. 


Huckle  Names  SNPA 
Ad,  Labor  Committees 


A.  W.  Huckle,  president  of  South- 


Referee,  1  do  not  see  anything  fromi  l^on  I 
which  the  conclusion  might  be  drawn;  j-®’  ^ 
that  the  Georgian  Company  controlled  | 
or  directed  the  performance  of  Claim- 
ant’s  services,  although  it  would  un-i 
doubtedly  have  the  right  to  require  j 
that  the  Claimant  live  up  to  the  terms 
of  the  contract,  or  terminate  the  con- 
tract  according  to  its  terms.  I  do  not 


ern  Newspaper  Publishers’  Associa-  fhink  it  would  be  control  or  direction 
tion,  of  Rock  Hill  (S.  C.)  Herald,  has  over  the  performance  of  Clauimts 
appointed  two  important  committees  services  for  the  parties  to  provide  m 
for  the  association's  new  year.  These  contract  that  the  right  is  resen 


Originators  of  Pictomaps  are  Joseph  A.  Taddeo,  left,  special  feature  editor  of  Times 
Wide  World  Photos,  and  Williams  Freese,  director  of  the  New  York  Times  studio, 
as  they  work  on  a  new  layout. 


appointments,  released  by  Walter  C.  terinmate  it  by  either  party 
Johnson,  managing  director,  include  giving  fift^n  days  notice;  and  that  e 
the  personnel  of  the  labor  and  adver-  Georgian  Company  coi^d  teimina  ei 


“pictomaps,”  indicates,  the  maps  are  of  the  New  York  Times  studio. 


a  combination  of  photography  and  In  the  course  of  his  usual  work. 


diorama.  While  the  procedure  for  Taddeo  keeps  an  eye  on  the  news  tele¬ 
making  pictomaps  is  relatively  sim-  type.  When  a  story  breaks  which  he 


pie,  the  actual  work  involved  is  ex-  considers  worth 
tremely  detailed.  diately  confers 

To  begin  with,  special  maps  have  to  it  will  be  done, 
be  obtained  from  the  United  States  "Pictom 

Hydrographic  Bureau.  They  are  then  ^  i, 

photographed  in  sections  on  8  x  10 


considers  worth  a  pictomap,  he  imme- 


tising  committees  and  are  as  follows: 

Labor  Coininittcc:  I'rrd  B.  Wachs,  I.rx- 
iiii/ton  (Ky.)  lIcraldLcaJcr,  cbairmin;  .Ma- 
bama,  Mrs.  .M.  H.  Kaifoni.  Srlni'i  Times- 
Journal;  .\rkaiisas.  C.  K.  I’almor.  Hut  Spriitfis 
SiWiiicl-Rrcord  and  Nnv  Era:  l•'Iorida.  llarry 
lliovannoli.  ll'est  Palm  Bfach  Post  and  Times; 


diately  confers  with  Freese  as  to  how  Gforsia,  P.  T.  .\nderson,  Jr..  Macon  Tele- 
it  will  be  done.  uraph  and  .Vrtt'.t;  Kentucky,  \V.  Gruce  IlaKcr, 


"Pictomap"  Technique 

For  the  sake  of  illustration,  let 


negatives.  The  number  of  sections  us  assume  th^  the  story  is  the  inva- 
average  from  six  to  10,  according  to  ^lon  of  the  Kattegat  by  a  German 


(hveusboro  Messenger  •  Inquirer;  Louisiana, 
Wilson  Kwinp.  Monroe  Xc7vs  Star  and  W’orld; 
Mississippi,  James  H.  Skewes,  Meridian  Star; 
Ntirth  Carolina.  W.  Carey  Dowtl.  Jr.,  Char¬ 
lotte  Xe'ivs;  Oklahoma.  F.  O.  Larson,  Tulsa 
World;  South  Carolin.a,  II.  T.  McGee,  Charles- 


without  notice  if  the  Claimant  failed 
to  make  prompt  remittance  as  agreed 
or  if  for  other  reason  the  Claimant 
failed  to  perform  the  contract  to  the 
satisfication  of  the  Company.  ?  .. 

“I  do  not  think  it  constitutes  such  * 

control  or  direction  tht  the  contract  ® 

provided  that  the  Claimant’s  ‘orders  ^ 
w’ill  not  be  less  than  will  supply  the  ® ' 
actual,  reasonable  requirements  and 
demands  of  his  district.’ 

“I  see  nothing  in  the  record  to 
authorize  a  conclusion  that  the 


the  size  of  the  map  being  made. 
Negatives  Enlarged 
Each  8  X  10  negative  is  then  en¬ 
larged  to  40  X  60  and  placed  in  posi- 


OOJII  iiic  uy  d  ueruiciii  ivoria;  ^outh  i;arolini,  II.  I.  .McGee.  Charles-  dui.iiun^.c  a  —  i 

submarine  armada.  Freese  sets  up  t<»i  Xe-,vs  iS-  Courier  .md  Post;  Tennessee,  Claimant’s  services  were  under  the  s 
the  already  prepared  Scandinavian  'Vard  c.  Mayi)orn,  Xashvitic  Banner  and  control  or  direction  of  the  Georgian  ° 

diorama.  From  available  news  bulle-  Company.” 

^  Chrontele;  \  irpinia.  Tennant  Bryan,  Kir/i-  t'  ^  35  p 

tins  the  submarine  movements  are  Leader;  West  Virginia.  B.  1.  «  x  x-  NJ 

noted  and  the  models  placed  in  posi-  Party.  Bluefield  Teicqraph  and  Sunset-Netes.  OayS  tO  LrOIltinUG  AOS 
tion.  Any  British  shins  onnosine  the  .Mlvertising  Committee:  Harry  Bradley,  tn  •  TT  1  m*  T1 


Company.” 


tion  on  the  floor  of  one  of  the  large  tion.  Any  British  ships  opposing  the  .\dvertising  Committee:  Harry  Bradley, 
studios,  giving  an  accurate  map  en—  oncratmn  arc  also  olaopd  .jirhpT-A  thp  Btrminftham  (.\la.l  \etvs  and  AQc-Herald, 
larged  many  times.  One  map,  for  them"  No  at^^^^^  w^’c”’ tr"" 

example,  was  blown  up  to  20  x  20  ^ueh  a  story  to  show  the  exact  lo-  Little  ' Rock  Carettc,  idoHr.' rTuman  Gre^ 


Says  to  Continue  Ads 
During  Hard  Times 


Newspaper  advertising  should  he  care 
maintained  at  full  force  during  time  vert 


cation  of  any  craft  in  view  of  the  Tampa  Tribune;  Georgia.  John  K.  Ottley,  Jr.,  of  stress,  according  to  Neil  Petr«-  not 


After  the  sections  have  been  de-  secrecy  surrounding  such  a  move-  ■'Atlanta  Constitution;  Kentucky.  Henry  Sic-  president  of  Barker  Brothers,  a  major 


velojjed  and  placed  in  position  on  the  ment.  The  purpose  is  to  indicate  as  I-onist  iiic  Cnuner-Joumai  and  Times;  Lqs  Angeles  retail  store  organizatiot  to 

floor,  the  process  of  building  a  dio-  closelv  as  Dossible  the  tvnes  of  shins  His  observations  were  made  Monday  clau 


floor,  tne  process  or  buiiaing  a  aio-  closely  as  possible  the  types  of  ships 
rama  of  the  area  is  begun.  The  out--  used  and  the  general  location  of  the 


line  of  the  nations  shown  is  traced 
with  modeling  clay  a  quarter-inch 
high.  The  terrain  is  then  laid  out 


engagement. 

The  craft  are  selected  from  minia- 


Tribune;  Mississippi.  R.  M.  Hederm.-in.  Jack- 
son  Clarion-Ledqcr ;  North  C.-irolin.s.  P.  T. 
Hines.  Greensboro  N  etvs-Record ;  Okbihoma. 
J.  I.  Meyerson.  Oklahoma  City  Oklahoman 
and  Times;  .^outh  Carolina.  Charlie  Peace. 


before  the  fourth  annual  Stanfori  Igte; 
Business  Conference  at  Palo  Alto,  Ca-  tion 
“Even  if  there  should  be  a  teio-  pro\ 
porary  recession  in  sales,  followu?  whii 


with  beach  sand,  showing  mountain  navies  of  England  and  Germany.  Piedmont:  Tennessee.  narticularlv  adverse  news  rt"  clul 

rarrpe«  arsH  ln«,lar,d«  -Hse  neean«  All  the  ship  models  of  the  English  T  n-f.  Chattanooga  Times:  Texas.  .M- 


ranges  and  lowlands.  The  oceans, 
seas  and  lakes  are  then  filled  in.  For 


type  are  actual  scale  models  of  more  '  Virgini.a 

ac\  I  u-  u  "illiam  h.llyson,  Richmond  Sacs  Leader:  and 


this,  ordinary  borax  is  used  because  60  men  o  war  which  were  pur-  West  Virginia.  H.  C.  Minor.  Morpantotm 


q£  jtg  glimmer  and  resemblance  to  chased  in  London  at  a  cost  of  from  Post  and  TJominion  .Vere.r 


water  when  photographed.  The  sig¬ 
nificant  places  are  then  indicated  by 
printed  cards. 

Pictomaps  showing  the  Scandi¬ 


navian  area,  England  and  Germany,  cargo  ships. 


$1  to  $6  each.  The  miniature  flotilla  ■ 

consists  of  aircraft  carriers  with  JOINS  SALES  STAFF 
planes,  submarines,  destroyers  cruis-  William  M.  Wilson,  former! 
ers.  battle  cruisers,  dreadnaughts  and  w„,hhintni,  m  r  i  Poo.  tvr. 


France  and  the  Mediterranean  coast  The  fact  that  the  maps  do  not  show 


■t  .Swinsky,  Pallas  Times-Herald ;  Virgiiii.i.  tailers  should  continue  to  adverti*'  seni 
I1i.im  Kllpon,  Richmond  Xetes  Leader:  .-ind  aS  USUal,  instead  of  drastically  CUt-  jtap 
L-St  \  irgiiiia.  H.  C.  Minor.  Morpantown  ting  down  Space,”  Mr.  Petree  state*-  but 
St  and  Poininion  “This  applies  particularly  to  neWS'  voic 

"iTTMQ  Q  H  T  PC  CT  H  PP  space,  as  it  is  from  newspape- 

■'•LtvO  0/L1jC,0  dl/\rr  advertising  that  retailing  derives  #•'  utiv 

William  M.  Wilson,  formerly  of  the  most  direct  returns.  elirr 

Washington  (D.  C.)  Post.  New  York  “Retail  stores  should  always  *  offic 
Times  and  Los  Angeles  Times  adver-  something  more  than  just  try  to  se-^that 


tising  department,  has  joined  the  sales  merchandise  in  their  advertisiot|Sran| 
lines  have  been  completed.  If  the  exactly  the  location  of  ships  is  not  staff  of  the  New  York  office  of  Wil-  They  should  devote  a  large  percent-,  junj 
r.ews  does  not  call  for  all  of  any  map,  nece.ssanly  a  drawback  to  the  process,  ham  G.  Rambeau  Company,  radio  age  of  their  space  to  institution  cof  ; '  T1 


any  section  may  be  used  efficiently.  It  is  a  situation  which  confronts  all  station  representatives 


They  should  give  a  store  personality  .  |awa 
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ER'poR  JULY  20,  1940 


r  from  Don  Belding,  manager  of  Lord  &  Thomas 
drawn  Angeles  office,  newly  elected  pres!- 
trolledi  Pacific  Advertising  Clubs 

"’laiin  I  Mildred  Peery,  Oakland, 

fdun-i  new  vice-president-at-large. 


terms  Howard  Willoughby,  San 

e  con-  senior  vice-president, 

do  not  A.  Storke,  Santa  Barbara, 

rection  elected  as  secretary-treasurer. 

The  Association  at  its  annual  busi- 
dde  in  meeting  decided  to  embark  on  a 
■served  larger  plan  of  action  as  outlined 
j  upon  '^5'  retiring  president  and  execu- 
hat  the  convention.  The  plan  calls 

nate  it  expansion  of  the  present  activities 
failed  financing  of  this  expansion 

agreed  *^ougfi  a  drive  to  secure  $25,000  in 
aimant  'membership  fees  and  other  revenue, 
to  the  exact  amount  of  the  funds  re¬ 
quired  was  not  determined,  some 
‘s  such  Reeling  that  $10,000  might  be  sufficient 
ontract  ^  spend  on  expansion  work  for  a 
‘orders  mnd  the  amount  being  left  to 
ply  the  executive,  with  the  understanding 
its  and  fi  he  somewhere  between  these 
two  amounts.  It  was  also  agreed  that 
ord  to  work  should  not  be  started  as  a 
it  the  ome-year  experiment,  but  rather  as  a 
ler  the  '^ng-term  program,  and  that  if  funds 
eorgian  carry  out  the  entire  program  were 
not  available  that  as  much  progress 
os  possible  would  be  attempted. 

Junior  Clubs  Status 


Belding  Heads 


^byj  Pacific  Coast 
Ad  Club  Group 

Association  Plans  to  Expand 

r  boy  ... 

and  Activities  m 

IS  an  Long  Term  Program 

;es  of, 

nsur-  Don  Belding,  manager.  Lord  & 
1  the,  Thomas,  Los  Angeles,  was  elected  as 
with  I  president  of  the  Pacific  Advertising 
,  Inc,  Clubs  Association  at  the  annual  con- 
uner-  vention  at  Vancouver,  B.  C.,  last 
week.  Miss  Mildred  Peery,  Oakland, 
>ed.  I  Calif.,  was  elected  vice-president-at- 
vs  in 


t  was 
er  the 


con- 
1  ‘the: 
Id  hi 
md  H 
ed  by 
at  the 


9 

uld  he 
g  times 
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1  major 
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Itanfod 
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a  teffl- 
illowinf 
ws,  rt- 
Iverti#’ 
ly  cut- 
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)  news- 
A'spapP 
ives  its 


The  Association  two  years  ago  added 
*  section  to  its  constitution  to  take 
nure  of  the  organization  of  junior  ad¬ 
vertising  clubs,  and  finding  this  did 
not  provide  the  best  medium  the  exec¬ 
utive  meeting  in  Vancouver  prior 
to  the  convention  revoked  these 
clauses,  which  were  subsequently  de¬ 
leted  from  the  bylaws  and  constitu¬ 
tion.  The  business  meeting  then  ap¬ 
proved  new  changes  in  the  bylaws 
which  would  give  recognition  to  junior 
elu^  only  as  a  departmental  of  the 
senior  clubs.  The  juniors,  it  was 
sloted,  had  no  voice  in  the  decision, 
hut  members  of  senior  clubs  present 
yoiced  some  protest  on  behalf  of  the 
juniors  at  the  action  of  the  exec¬ 
utives  in  thus  even  temporarily 
elminating  the  junior  groups  from 
^official  recognition.  It  was  revealed 
|tnat  it  was  merely  a  technical  ar¬ 
rangement  and  that  no  slight  on  the 
lumors  was  intended. 

rhe  San  Francisco  Call-Bulletin  was 
awarded  top  honors  for  the  “Best  All- 


Around  Promotion  by  a  Western  Ad¬ 
vertising  Medium”  by  the  Association. 
Classification  awards  for  Research 
Studies  went  to  the  Call-Bulletin; 
for  General  Advertising,  to  Los  Ange¬ 
les  Times;  and  for  Special  Promo¬ 
tion,  Phoenix  Republic  and  Gazette. 

“Let  advertising  attack  in  defense 
of  the  consumer!”  challenged  Walter 
W.  R.  May,  director  of  public  relations 
for  the  Portland  General  Electric 
Company,  Portland,  Oregon. 

“The  time  for  the  distinguished  de¬ 
fense  of  advertising  as  a  process  of 
democratic  business  has  passed.  The 
hour  to  attack  its  defamers  has  ar¬ 
rived.  Direct  action  is  about  to  re¬ 
place  the  vague  hope  that  right  will 
prevail,”  he  said. 

Attack  Critics  of  Advertising 

“Let  advertising  attack  by  demand¬ 
ing  that  its  critics  prove  their  state¬ 
ments  and  what  is  more  important, 
give  foundation  to  their  inferences. 
Their  statements  are  less  damaging 
than  their  inferences. 

“Let  advertising  attack  by  chal¬ 
lenging  in  the  courts  some  of  the 
loose  statements. 

“Let  advertising  attack  by  adver¬ 
tising  widely  with  the  best  art  and 
typography  it  can  command,  those 
instances  when  the  assumption  of  the 
Federal  Trade  Commission  or  any 
other  government  body  or  group 
were  wrong  in  their  premises. 

“Let  advertising  attack  by  adver¬ 
tising  the  fact  that  Paul  G.  Agnew, 
secretary  of  the  American  Standards 
Association,  says  that  the  establish¬ 
ment  of  standards  for  all  consumer 
goods  “would  not  render  advertising 
useless,”  but  on  the  contrary,  that 
the  skillful  use  of  data  obtained 
thereby  would  be  a  valuable  addi¬ 
tion  to  the  merchandising  bag  of 
tricks. 

“Let  advertising  attack  by  adver¬ 
tising  that  this  program  of  standards 
for  consumer  goods  is  no  brain  child 
of  the  consumer  movement,  but  the 
manufacturers  and  advertising  men 
gave  birth  to  the  idea  in  the  competi¬ 
tive  battle  for  business.” 

Kelmar  LeMaster,  retail  advertising 
manager,  Portland  (Ore.)  Oregonian, 
spoke  on  “The  Singular  Consumer.” 

“We  of  the  advertising  fold  have 
much  to  be  thankful  for  in  the  gen¬ 
eral  acceptance  of  our  mission  and 
our  means,  and  for  this  we  have  to 
thank  the  consumer — singular  and 
plural.  We  have  to  guard  this  rela¬ 
tionship,  protect  and  foster  it.  We 
have  to  lay  our  course  by  the  con¬ 
sumer’s  chart.  His  interests  are  our 
interests.  His  problems  are  ours.  His 
good  our  good.  We  prosfjer  as  we 
serve  him  and  by  serving  him  we 
serve  ourselves.  Let  us  continue  to 
serve — intelligently,  faithfully  and 
well,”  he  concluded. 
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Postpone  Need 
for  New  Equipment 

A  TYPE  CASTER  in  stereo 
service  is  not  used  to  full 
capacity  as  long  as  the  prac¬ 
tice  of  throwing  back  fiist 
casts  is  followed.  With  Cer¬ 
tified  Mats,  the  first  cast  is  as 
good  as  the  second,  which 
means  plenty  good. 

9  Rockefeller  Plaza,  Dept.  P 
^  New  York,  N.  Y. 


A  Retail  Copy  Service 
that  makes  it  easier 
to  sell  Local — Regional 
and  National  Advertising 


Today  the  follotving  newspapers  are  using  our  retail  copy  service: 


Aliquippa  (Pa.)  Gazette 
Alliance  (Ohio)  Review 
Belle  Vernon  (Pa.)  Enterprise 
Brownsville  (Pa.)  Telegraph 
California  (Pa.)  Sentinel 
Canton  (Ohio)  Repository 
East  Liverpool  (Ohio)  Review 
Erie  (Pa.)  Dispatch- Herald 
Fall  River  (Mass.)  Herald  News 
Germantown  (Pa.)  Courier 
Houston  (Texas)  Post 
Illinois  State  Register 
(Springfield,  III.) 


Main  Line  Times  (Ardmore.  Pa.) 
Mamaroneck  (N.  Y.)  Daily 
Times 

Marion  (Ohio)  Star 
Mt.  Vernon  (N.  Y.)  Daily  Argus 
New  Rochelle  (N.  Y.) 
Standard  Star 
Ossining  (N.  Y.)  Citizen 
Register 

Peoria  (III.)  Journal- 
Transcript 

Port  Chester  (N.  Y.) 

Daily  Item 


Portsmouth  (Ohio)  Times 
Salem  (Ohio)  News 
Salisbury  (Md.)  Times 
Steubenville  (Ohio)  Herald-Star 
Tarrytown  (N.  Y.)  Daily  News 
Upper  Darby  (Pa.)  News 
Washington  (D.  C.)  Star 
White  Plains  (N.  Y.)  Evening 
Dispatch 

Yonkers  (N.  Y.)  Herald- 
Statesman 


Since  September  1,  1936  we  have  assisted  these  publishers 
and  their  local  and  national  advertising  staffs  to  sell  over 
1,400  local  campaigns  and  approximately  50  regional  cam¬ 
paigns.  Based  on  the  success  stories  we  developed  from  the 
local  and  regional  campaigns,  we  have,  in  the  past  2  years 
evolved  8  national  campaigns.  The  manufacturers  using 
these  campaigns  spend  their  entire  appropriations  in  daily 
newspapers  scattered  from  Boston  to  Denver;  from  Milwau¬ 
kee  to  Miami;  and  from  Washington  (D.  (3.)  to  Houston. 
More  than  300  daily  newspapers  are  now  carrying  this  adver¬ 
tising  which  is  running  every  week  of  this  year,  with  from  3 
to  6  insertions  per  week  in  each  paper. 


How  Our  Retail  Service  Operates — 

We  supply  each  member  of  your  selling  staff  with  a  simple, 
tested,  selling  kit.  We  forward  to  you  a  minimum  of  30 
tested  campaigns  to  start  your  men — campaigns  that  are  now 
running  in  one  or  more  of  our  subscriber  papers.  These 
campaigns  are  selected  from  our  catalogue  of  286  retail 
campaigns. 

We  supply  each  of  your  salesmen  with  a  complete  requisition 
order  blank.  As  fas*  as  we  receive  their  requisitions,  we 
prepare  hand-tailored  campaigns  to  fit  the  prospect  they 
have  sold.  (Dnce  the  campaign  is  sold  we  supply  a  continu¬ 
ous  flow  of  copy  for  your  new  customer.  He  gets  the  copy 
exclusively;  he  runs  it  exclusively  in  your  paper. 

90  per  cent  of  your  requisitions  will  be  filled  within  48  hours 
after  we  receive  them. 


Cost  of  Service 

The  cost  of  this  service  is  determined  by  the  multiplication 
of  your  national  rate  by  800,  which  establishes  your  monthly 
cost.  Our  minimum  service  charge  is  $50  a  month — or  $600 
for  one  year.  If  your  national  rate  is  7c,  our  monthly  charge 
is  $56;  if  it  is  10c,  the  monthly  charge  is  $80;  if  it  is  50c,  it  is 
S4()0,  etc.,  etc. 


National  Advertisers  Now  Want  Success  Stories 

Based  on  our  interviews  with  dozens  of  manufacturers  and 
hundreds  of  retailers,  we  believe  that  the  simplest  way  for 
any  publisher  to  win  back  the  national  advertising  that  right¬ 
fully  belongs  in  newspapers,  is  to  develop  in  his  own  market 
success  stories,  proven  records  over  a  retailer’s  own  name. 
These  success  stories  should  then  be  placed  in  the  hands  of 
your  national  representatives,  so  that  the  manufacturer  and 
his  agent  can  see  just  what  your  paper  has  produced  for  your 
own  local  customers. 

Our  service  is  now  operating  with  papers  of  less  than  4,000 
circulation  and  with  papers  of  150,000  circulation.  We  believe 
it  will  work  in  any  market. 


References 

Any  of  the  papers  listed  above.  Further  information  will  be 
gladly  furnished. 

FRANK  E.  FEHLMAN,  Advertising  (ounsei 

110  East  42nd  St.,  New  York  City 
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100-to-l  Shot  Lands  Girl 
Turf  Expert  on  N.  Y.  Daily 

By  WALTER  E.  SCHNEIDER 


NO  NEATER  TRICK  to  break  into 

the  newspaper  business  was  ever 
devised  by  a  hopeful  journalism  stu¬ 
dent  than  that  by  which  Hambla  Bauer 
landed  her  first  job  as  a  by-line  writer 
for  the  New  York  World-Telegram 
more  than  three  months  ago. 

Miss  Bauer,  one  of  the  first  woman 
turf  columnists  and  handicappers,  is 
still  going  strong  with  the  two-bucks- 
on-the-nose  brethren  because  she 
stands  among  the  first  five  of  Man¬ 
hattan’s  twenty-odd  handicappers  in 
point  of  accuracy.  She  picks  an  aver¬ 
age  of  three  winners  every  day  and 
has  done  as  well  as  five  winners  in 
seven  races  in  one  day.  She  also 
writes  entertainingly  from  the  store¬ 
house  of  turf  knowledge  she  acquired 
in  her  seven  year  career  as  a  woman 
horse  trainer,  the  second  licensed  in 
the  U.  S. 

Bauer  "Plot"  Succeeds 

On  the  day  she  admitted  to  her 
Editor  &  Pubusher  interviewer  that 
a  Bauer  “plot”  had  enabled  her  to 
“arrive”  in  metropolitan  journalism, 
she  was  trying  to  decide  whether  to 
go  to  Columbia  University’s  Gradu¬ 
ate  School  of  Journalism  to  receive 
her  certificate,  or  to  go  out  to  the 
races  because  it  was  “such  a  beauti¬ 
ful  day  at  the  track.”  That  afternoon 
found  her  cheering  her  own  selec¬ 
tions  home  at  Belmont  Park  instead 
of  thrilling  to  huzzahs  at  Columbia’s 
commencement.  That’s  how  much  she 
likes  her  job. 

Miss  Bauer  enrolled  at  Columbia 
last  year  with  the  idea  of  writing  her 
way  into  a  newspaper  job  providing 
a  steady  income.  Fed  up  with  the 
“chicken-one-day,  feathers-the-next” 
existence  of  a  horse  owner  and  trainer, 
she  decided  to  capitalize  on  her  track 
experiences,  and  wrote  an  article 
which  was  accepted  by  the  Saturday 
Evening  Post  and  published  March 
23.  Titled  “Chicken  One  Day,  Feath¬ 
ers  the  Next.”  it  did  exactly  what  it 
was  intended  to  do — provide  money 
for  tuition  and  a  chance  at  a  good 
newspaper  job. 

On  the  strength  of  the  Saturday 
Evening  Post  letter  accepting  her  ar¬ 
ticle  she  nearly  landed  a  job  at  $25 
per  on  one  New  York  daily.  Many 
of  her  Columbia  fellow  students  might 
have  leaped  at  the  chance,  and  Miss 
Bauer  almost  did,  but  Lady  Luck 
stepped  in  with  a  series  of  events 
that  gave  this  extraordinary  young 
woman  of  28  the  job  she  wanted— 
turf  expert  and  handicapper. 

A  week  after  the  SEP  article  was 
published  she  received  a  call  from 
Joe  Williams,  World-Telegram  sports 
columnist,  who  had  read  that  she  was 
a  student  at  Columbia.  Mention  of 
that  fact  in  the  article  was  the  main 
part  of  Miss  Bauer’s  “plot.”  We’ll 
skip  the  details  and  just  say  that 
the  salary  offered  by  Mr.  Williams 
was  attractive  and  Miss  Bauer  started 
to  write  for  the  World-Telegram 
April  15. 

Owned  and  Trained  14  Horses 

During  her  career  as  horse  trainer 
Miss  Bauer  owned  and  trained  14 
horses,  no  more  than  two  at  a  time. 
Her  interest  in  horses  grew  from  the 
first  time  she  donned  a  riding  habit 
at  Radcliffe  College,  where  she 
studied  medicine  for  two  years. 

“I  wanted  to  own  the  horse  I  first 
rode,”  she  said.  “Then  I  started  going 
to  the  races  at  Tanforan  track,  San 
Francisco,  my  home  town.  I  was  18 


or  19  when  I  got  this  horse  bee  in 
my  bonnet  and  because  my  folks  are 
just  simple  taxpayers  I  decided  that 
if  I  owned  a  horse  it  would  have  to 
be  a  race  horse.  A  race  horse  feeds 
itself.  When  I  turned  21  I  inherited 
$3,500  left  by  my  grandfather  and 


Hambla  Bauer  leading  Platinum  Blonde, 
the  $500  mare  which  won  for  her  $5,100  in 
purses  during  her  first  year  as  a  horse 
trainer. 

bought  a  two-year-old  filly  named 
Veruzza  for  $1,000.” 

Veruzza  won  a  couple  of  races  but 
the  expense  of  having  a  trainer  ate 
up  what  she  won.  So  Miss  Bauer 
decided  to  become  her  own  trainer. 

“My  second  horse  was  named 
Platinum  Blonde  and  she  did  well” 
she  related.  “I  trained  her  myself 
and  began  to  enjoy  the  racing  life. 
By  the  end  of  the  year  my  $500  mare 
had  won  $5,100  in  purse  money.  I 
raced  other  horses  all  over  the  U.  S. 
and  learned  gradually  that  it  was 
‘chicken  one  day,  feathers  the  next,’ 
but  it  seemed  as  if  I  were  getting 
more  than  my  share  of  feathers.  I 
was  beginning  to  choke  on  them. 

“During  the  winter  of  1939  I  be¬ 
came  interested  in  writing,  but  my 
stabs  at  short  stories  brought  no  suc¬ 
cess.  This  brought  about  the  desire 
on  my  part  to  become  a  newspaper¬ 
woman  on  a  salary.  I  began  to  think 
how  nice  it  would  be  to  know  where 
I  stood  on  the  first  of  each  month. 
But  the  jump  from  horse  trainer  to 
employed  journalist  seemed  too  much 
for  managing  editors  to  swallow.  So 
I  applied  for  admission  to  the  Colum¬ 
bia  School  of  Journalism,  where  I 
was  told  that  I  was  100  to  1.” 

Features  Paid  Her  Tuition 

Miss  Bauer’s  first  writing  that  got 
into  print  was  a  feature  story  on 
racing,  sold  to  the  Boston  Globe  Sun¬ 
day  editor  in  the  summer  of  1939. 
She  also  sold  an  article  to  the  Boston 
Herald  and  subsequently  the  Globe 
bought  six  more  stories.  These  yams, 
together  with  the  proceeds  from  the 
forced  sale  of  her  last  horse,  heli)ed 
to  pay  her  Columbia  tuition. 

The  racing  fraternity  was  “more 
than  a  little  amazed  at  first”  at  Miss 
Bauer’s  jump  to  journalism  because 
they  hold  to  the  idea  that  once  you’re 
in  racing  you’ll  never  leave  it.  “I’m 
probably  the  only  person  in  history 
who  has  ever  left  racing,”  Miss  Bauer 
grinned.  ‘‘They  all  laughed  at  me  and 
said  I’d  be  back  soon.  But  I  went 
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through  the  same  thing  when  I  be¬ 
came  the  country’s  second  licensed 
woman  trainer  in  1935.  I’m  kind  of 
used  to  busting  into  men’s  games  so 
it  doesn’t  worry  me  very  much. 

‘‘Some  of  my  track  friends  and 
newspaper  colleagues  asked  who  was 
gho.st  writing  for  me.  During  my  first 
couple  of  weeks  as  a  writer  I  was 
in  a  dither  all  the  time  but  I’ve 
settled  down  and  can  eke  out  600 
words  on  almost  anything  now.  It’s 
not  quite  so  easy  as  that  sounds, 
though.  It’s  different  from  having  an 
assignment,  but  each  day  I  manage 
to  pick  out  my  own  subject  and  write 
about  it.” 

She  proudly  stated  that  her  column 
has  “been  bounced  out  of  only  one 
edition”  since  she  started  with  the 
World-Telegram. 

Just  a  paragraph  from  one  of  her 
columns,  titled  ‘‘Goo  Splashers  in 
Glory”  and  published  June  1,  gives 
an  insight  into  Miss  Bauer’s  style 
and  material.  It  follows: 


“It  looks  as  if  it’s  going  to  be  a 
profitable  year  for  horsemen  who  have 
mudders.  The  matter  of  the  water 
supply  which  was  upsetting  everyone 
some  months  back,  appears  to  be  well 
in  hand.  Now  the  only  thing  on  the 
public  conscience  is:  ‘Find  me  a  mud- 
der,  quick’.” 

Asked  whether  she  had  picked  the 
Derby  winner  she  retorted: 

“Nope.  Who  did?  If  you  picked 
that  kind  you  wouldn’t  be  working 
for  a  living.” 


Recreation  Ads 
Bring  Results 

'The  Pioneer  Valley  Association, 
Northampton,  Mass.,  received  its 
2.000th  inquiry  last  week  in  a  single 
year  of  nationally  advertising  the  rec¬ 
reational  attractions  of  Hampshire, 
Franklin  and  Hampden  Counties. 
With  inquiries  still  coming  in  every 
day,  the  total  as  of  July  17  was  2,435. 

Twice  as  many  inquiries  for  accom¬ 
modations  for  vacations  and  for  prop¬ 
erty  for  rent  or  sale,  have  been  pro¬ 
duced  so  far  this  year  as  were  secured 
from  the  first  year  of  advertising,  an¬ 
nounced  John  W.  Haigis,  Greenfield, 
president  of  the  Association,  who 
termed  this  record  “all  we  need  to 
say  as  to  the  value  of  this  work.” 

“Frankly,  as  the  war  news  filled 
the  newspapers  in  which  we  were 
advertising  and  filled  the  minds  of 
people  throughout  the  country  when 
this  advertising  first  appeared,  in  May, 
we  wondered  if  we  could  equal  the 
number  of  inquiries  we  secured  last 
year.  Advertising  can  be  productive 
without  receiving  inquiries,  but  it  is 
desirable  to  obtain  them  if  the 
character  of  advertising  can  do 
this.” 
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Exhibitors  Awarded 
NAEA  "Tributes" 


“A  Tribute  of  Recognition”  was 
awarded  this  week  to  96  daily  news¬ 
paper  members  of  the  Newspaper  Ad¬ 
vertising  Executives  Association,  who 
participated  in  the  “Newspaper  Ex¬ 
hibit”  at  the  association’s  annual  con¬ 
vention  at  the  Hotel  La  Salle,  Chicago, 
last  month. 


NLRB  ORDER  FOR  RADIO 

Washington,  D.  C.,  July  17— Hie 
National  Labor  Relations  Board  has 
ordered  an  election  held  among  the 
staff  and  free-lance  actors,  singers, 
and  announcers,  employed  by  the 
Star-Times  Publishing  Company  at 
radio  station  KXOX,  St.  Louis,  Mo. 
to  determine  whether  they  desire 
collective  bargaining  representation 
by  American  Federation  of  Radio 
Artists. 
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The  “Tribute,”  11  x  17  inches,  bears 
the  association’s  gold  seal  as  well  as 
the  signatures  of  H.  W.  Manz,  chair¬ 
man  of  exhibits;  Forrest  R.  Geneva, 
president;  Irving  C.  Buntman,  secre¬ 
tary-treasurer. 

The  tribute  is  “for  contributing  to 
the  welfare  of  Newspaper  Advertising 
as  a  result  of  Creative  Ideas,  Research, 
Promotion  and  the  Efficiency  of  Sys¬ 
tems  Exhibited.” 
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Booster 


NAEA  also  is  issuing  a  100-page 
Digest  in  the  form  of  a  spiral  bound 
book,  8V2  X  11,  containing  photo¬ 
graphic  reproductions  of  one  hundred 
best  ideas  selected  from  the  Exhibit 
and  its  customary  digest  of  the  pro¬ 
ceedings  of  the  entire  convention, 
copies  of  the  latter  exclusively  to 
NAEA  members. 


Timely  local  and  wire  photos  . . .  Pnxt 
full  pages  or  weekly  supplements  by  offsti 
Eliminate  the  cost  of  engravings,  mats  aid 
stereos.  ATP-Webendorfer  web  presses  ca< 
be  specialized  to  meet  your  requiremenb,  or 
choose  from  standard  sheet  fed  models  iw 
high  speed  quality  production  ...  for  lee 
money.  Ask  your  ATF  Salesman  for  details 
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American  Type  Founders 

Offset  Division  Mount  Vernon  •  NewYoA 


RADIANT  BOLD 

[xtra  Condensed 


AUSTRALIA 


The  new  tall  and  slender  Ludlow  j 
typeface.  Radiant  Bold  Extra  Con¬ 
densed.  Modern  in  conception,  1 
stylish  in  drawing,  legible  because  ! 
of  contrast  in  weight  of  strokes, 
this  face  constitutes  an  important  1 
asset  to  present-day  typiography.  j 


The  only  jonmal  giving  the  newi 
of  advertiaers,  advertising,  pol^ 
lishing,  printing  and  commercial 
broadcasting  in  Australia  and 
New  Zealand. 

If  yon  are  planning  sales  caa* 
paigns  or  are  interested  in  these 
territories  read 

“NEWSPAPER  NEWS.” 

PublUhed  Monthly 


lUDlOW  TfPOGRAPH  COMPANY 

2032  Clybourn  Avenue,  Chicago 


P 


Subscription  rate  $1.S0  per  yea 
post  free 

Warwick  Bids.,  Hamilton  S$ 

STONEY 


1 


P  R  O  M  O  T  I  O  N— 31 


f 


ion, 

its 

>gle 


:OR  JULY  20,  1940 


NEWSPAPER  PROMOTION 

review 

By  T.  S.  mVIN 
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A  Little  Too  Much? 

A  CORRESPONDENT,  promotion 
manager  of  a  newspaper  of  some 
150.000  circulation,  raises  a  pertinent 
cuestion. 

'  Comes  now  to  my  desk,”  he  writes, 
“a  promotion  campaign  instigated  by 
-jie  Audit  Bureau  of  Circulations  to 
stll  the  public  and  the  advertiser  on 
ihe  reliability  of  papers  using  ABC 
service.  It  started  me  figuring  the 
total  linage  of  like  campaigns  that 
came  across  this  desk  last  week.  I 
vender  if  this  movement  to  sell  vari- 
/ous  phases  of  newspaper  advertising 
■and  circulation  is  not  being  overdone 

)to  such  an  extent  that  the  whole  idea 
will  become  monotonous  and  there¬ 
fore  meaningless  to  readers?” 
i  Measuring  the  material  that  came 
to  his  desk  last  week— from  the 
Bureau  of  Advertising,  the  ABC,  the 
Carrier  Boys  organization,  the  Better 
Business  Bureau,  N.  W.  Ayer  &  Son 
and  a  few  other  sources — this  pro¬ 
motion  manager  finds  that  it  totals 
4200  lines. 
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Represents  Two  Pages 

"This  linage,”  he  notes,  “represents 
uan  aggregate  of  nearly  two  full  pages. 
SBased  upon  present  newsprint  prices 
yplus  our  circulation,  the  paper  cost 
[alone  of  this  space  is  about  $200. 

I  This  isn’t  a  beef — just  a  reaction. 
It  might  be  interesting  to  see  how 
‘Other  promotion  men  feel  about  this 
movement  which,  in  a  way,  is  pub- 
Icity  for  the  organizations  creating 
the  campaigns.  The  efforts  are  com¬ 
mendable.  My  suggestion  is  that  the 
space  be  kept  down  in  order  that  the 
makeup  man  can  fit  the  copy  into 
bare  spots  without  having  to  get  it  in 
on  a  BOM  from  the  boss.” 

At  a  time  when  newspapers  need 
all  the  promotional  support  dhey  can 
get.  both  with  the  public  and  with 
advertisers,  we  should  be  the  last  to 
want  to  call  a  halt  to  any  of  it.  Yet 
what  our  friend  writes  is  quite  true. 
Even  a  good  thing  can  be  overdone. 

Actually,  of  course,  no  paper  uses 
all  the  promotional  material  made 
available  to  it.  But  if  promotion  man¬ 
agers  are  going  to  be  weighted  down 
Under  a  multiplicity  of  these  promo¬ 


tional  campaigns,  their  natural  re¬ 
action  is  going  to  be  to  ditch  them 
all,  and  the  net  effect  of  the  efforts 
will  be  zero. 

We  don’t  know  what  the  answer  is, 
although  one  possible  solution  occurs 
to  us.  Maybe  all  these  agencies  could 
get  together  and  clear  their  material 
through  one  central  office  which  could 
do  two  things — determine  the  sizes 
most  likely  to  be  used  by  newspapers, 
and  regulate  the  flow  of  material  so 
as  to  get  a  maximum  number  of  in¬ 
sertions. 

Busy  Hawaii 

BANG!  went  another  of  our  illusions 

this  week.  “Hawaii,”  the  Katz 
Agency  tells  us,  “is  more  than  a  Pacific 
Paradise.  Hawaii  is  a  magnificent 
business  opportunity — a  major  Amer¬ 
ican  market  of  414,901  consumers  who 
in  1939  bought  more  than  $101,000,000 
worth  of  goods  from  mainland  manu¬ 
facturers.” 

To  prove  this,  they  send  along  a 
folder  issued  by  the  Honolulu  Adver¬ 
tiser,  “Commerce  of  Hawaii.”  It’s  a 
splendid  folder,  too,  full  of  facts  and 
figures  and  statistics  and  stuff  show¬ 
ing  what  a  swell  market  Hawaii  is  for 
advertisers.  It  certainly  ought  to  be 
studied  by  every  advertising  manager 
and  agency  man  looking  for  sales 
opportunities. 

Although  frankly,  Hawaii  merely  as 
a  Pacific  Paradise  would  have  been 
good  enough  for  us. 

Premium  Market 

ONE  result  of  the  interesting  ques¬ 
tionnaire  the  Boston  Evening  Tran¬ 
script  circulated  among  its  readers 
some  time  ago  has  just  come  in.  It 
is  a  little  folder  which  promises  to 
turn  into  a  series  of  “Advertisers’  Di¬ 
gests  of  Boston’s  Premium  Buying 
Market.”  This  first  one  compares  the 
incomes  of  Transcript  readers  with 
incomes  throughout  New  England, 
shows  how  much  of  the  Transcript 
market  is  on  the  profit  side  for  ad¬ 
vertised  goods,  how  much  is  a  basic 
market  for  luxury  goods.  It’s  a  good 
little  job.  We  have  only  one  quar¬ 
rel  with  it.  If  the  Transcript  is  going 
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tc  sell  itself  as  a  basic  medium  for 
luxury  goods,  its  promotion  ought 
to  have  just  a  little  more  class 
to  it. 

This  folder  looks  just  a  little  on  the 
shabby  side. 

The  Liberal  Side 

THE  Philadelphia  Record  sends  out 

what  appears  to  be  a  reprint  of  a 
full  page  advertisement  that  makes  a 
point  we  have  rarely  seen  made  in 
newspaper  promotion.  It  stresses 
the  fact  that  the  Record  is  a  Liberal 
newspaper  whereas  the  other  four 
daily  papers  in  Philadelphia  are,  ac¬ 
cording  to  this  ad.  Conservative.  Yet, 
according  to  a  Gallup  poll  quoted  in 
the  ad,  there  is  less  than  3%  differ¬ 
ence  between  Liberals  and  Conser¬ 
vatives  in  Pennsylvania  —  in  num¬ 
bers,  we  take  it.  The  ad  is  headed, 
“We  Have  Our  Side  of  the  Street  to 
Ourselves.”  It’s  an  interesting  point, 
although  we  don’t  know  how  valid  it 
is.  Nobody  has  yet  offered  us  a  sat¬ 
isfactory  definition  of  Liberal  or  Con¬ 
servative.  We  remember  when  to 
be  an  anti-prohibitionist  was  to  be  a 
Liberal — and  yet  the  Union  League 
Club  in  Philadelphia  undoubtedly 
boasts  a  well  stocked  cellar. 

Prizes  in  Los  Angeles 

CONGRATULATIONS  again  to  Bob 

Baxter,  research  director  of  the  Los 
Angeles  Times.  Direct  mail  cam¬ 
paigns  planned  and  executed  by  him 
made  a  clean  sweep  of  awards  in 
their  class  in  the  first  of  a  series  of 
annual  contests  sponsored  by  the  Los 
Angeles  Advertising  Club.  The 
Times’  campaigns  won  first  prizes 
for  copy,  art,  layout,  typography  and 
campaign — and  second  place  for  re¬ 
gional  direct  advertising  in  copy, 
typography  and  campaign. 


New  York  Post 
Names  Woman 
Publicity  Director 

Estelle  Hamburger 
Appointed  to 
Handle  Promotion 

Estelle  Hamburger  joined  the  New 
York  Post  as  publicity  director,  it  was 
announced  Thursday  by  David  Rosen- 
blum,  treasurer 
and  general 
manager  of  the 
paper. 

Miss  Hambur¬ 
ger’s  new  work 
will  co-ordinate 
the  following  re¬ 
sponsibilities:  to 
promote  the 
newspaper  to 
readers  and  to 
advertisers,  and 
to  direct  retail 
advertising. 

In  making 
known  the  news  of  this  appointment, 
Mr.  Rosenblum  stated,  “we  believe 
that  the  time  is  ripe  for  a  woman’s 
viewpoint  and  a  retail  viewpoint  to 
be  injected  into  this  position  on  a 
newspaper,  and  we  believe  that  Miss 
Hamburger,  through  her  long  associa¬ 
tion  with  New  York  retail  stores,  is 
singularly  equipped  to  be  the  woman 
to  blaze  this  trml.” 

Estelle  Hamburger  recently  re¬ 
signed  as  vice-president  of  Jay 
Thorpe.  She  has  been  promotion  di¬ 
rector  and  advertising  manager  of 
Jay  Thorpe,  Stern  Brothers  and  Bon- 
wit  Teller,  prior  to  which  she  came 
up  from  the  ranks  in  advertising 
departments  of  other  New  York 
stores. 
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¥N  reply  to  an  insistent  and  growing  demand.  Editor 
^  &  Publisher  is  now  prepared  to  supply  cloth  and 
leatherette  volumes  of  the  weekly  issues  at  the  end 
of  each  six  months  of  the  year,  accompanied  by  a 
thoroughly  topical  index. 
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Many  Newspapermen  Are 
Prominent  Philatelists 


By  GLEN  W.  NAVES 

Spartanburg  (S.  C.)  Herald  and  Journal;  Director  oi 
American  Airmail  Society,  and  Assistant  Editor  ol  the 
Airpost  Journal 


PHILATELY,  long  the  hobby  of  kings 
and  kiddies,  presidents  and  peasants 
and  tens  of  thousands  of  business  and 
professional  men  and  others,  has  lured 
into  its  fold  many  representatives  of 
the  Fourth  Estate. 

Numbered  among  enthusiasts  who 
chase  and  collect  postage  stamps. 


publisher,  Albion  (Pa.)  News,  is  in¬ 
ternationally  known  as  a  collector 
and  philatelic  writer  and  publisher. 
He  is  publisher  of  the  Airpost  Journal, 
organ  of  the  American  Air  Mail  Soci¬ 
ety  which  he  has  served  as  president 
and  in  other  official  capacities,  and 
also  was  editor-in-chief  and  publisher 


writing.  Mr.  Stuart  is  a  general  col¬ 
lector  with  a  special  interest  in  air 
mails,  is  a  member  and  vice-president 
of  the  American  Air  Mail  Society  and 
the  Washington  Air  Mail  Society,  Col¬ 
lectors  Club  Branch  No.  5  of  the 
Society  of  Philatelic  Americans,  Wash¬ 
ington,  the  Philatelic  Journalists  of 
America,  Capital  Precancel  Club, 
Cicero-Berwyn  Philatelic  Society  of 
Illinois,  Universal  Stamp  Association, 
Baltimore  Precancel  Club  and  the 
Precancel  Stamp  Society.  Honorary 
life  member  of  several  philatelic 
groups,  Mr.  Stuart  organized  his  first 
stamp  club  in  1890  in  Lawrence,  Mass., 
and  in  1891  organized  the  Postal  Card 
Society  of  America. 

An  art  director  and  artist  with  the 


stamps  editor  of  the  New  York  Timet.  '  « 
Bom  in  1886  in  Pittsfield,  N.  H.,  Mr.  A  C 
Stiles  began  collecting  at  the  ageof  **** 
10  years.  He  now  specializes  in  stampt  i  ^ 
of  the  World  War  period,  1914-1918,  “  Q 1 1 
From  1907  to  1912,  Mr.  Stiles  was  with '  J 
the  Brooklyn  Eagle,  New  York  World 
and  New  York  Evening  Sun.  From 
1912  to  1919,  he  was  with  the , 


Associated  Press  at  its  New  York 
Office. 

From  1919  until  1937,  he  edited  Dit- 
tribution  and  Warehousing,  a  trade 
publication,  and  in  1937  he  joined  the 
New  York  Times  as  stamp  editor. 
From  1915  to  date  he  has  edited  the 
stamp  section  of  the  American  Boy. 
and  since  1920  has  conducted  the  “Of 
Topical  Interest”  department  in  Scott' 


J.  Walter  Thompson  Advertising  Monthly  Journal.  He  is  the  author  d |expen( 


James  B.  Hatcher  Sydney  E.  Goldie  Carter  Glass,  Jr. 


Ernest  A.  Kehr 


those  colorful  and  fascinating  bits  of 
paper  which  interestingly  portray  the 
history,  geography,  flora  and  fauna 
of  nations  and  colonies  the  world 
over,  are  men  outstanding  in  jour¬ 
nalism  throughout  the  United  States. 
In  addition,  as  philately — better  known 
as  stamp  collecting — has  grown  by 
leaps  and  bounds  from  the  school¬ 
boys’  hobby  it  was  several  decades  ago 
to  a  top -bracket  business  in  many 
sections,  hundreds  of  newspapers  have 
added  stamp  sections  as  regular  fea¬ 
tures  and  advertisements  offering 
stamps  and  collector’s  supplies  for 
sale  are  common  in  many  of  the 
larger  dailies. 

Carter  Glass,  Jr.,  Prominent 

Outstanding  among  newspapermen- 
philatelists  in  the  United  States  is 
Carter  Glass,  Jr.,  publisher,  Lynch¬ 
burg  CVa.)  News  and  Daily  Advocate, 
and  twice  president  of  the  American 
Philatelic  Society.  He  began  collect¬ 
ing  in  1905,  temporarily  lost  interest 
during  college  days,  but  revived  it 
soon  after  the  World  War,  and  since 
1926  has  been  one  of  the  nation’s  most 
active  collectors.  His  chief  interests 
are  air  mail  envelopes  (covers)  flown 
by  Colonel  Charles  A.  Lindbergh,  of 
which  he  has  one  of  the  largest  and 
most  complete  collections  existing, 
sports  issues.  United  States  and  Brit¬ 
ish  colonials.  He  was  a  member  of 
the  American  Philatelic  Society’s 
board  of  vice-presidents,  1933-1935. 
president  of  the  Virginia  Philatelic 
Federation,  1935,  and  formerly  served 
the  latter  group  as  secretary.  He  also 
is  a  member  of  the  Lynchburg  Stamp 
Club,  the  Washington  (D.  C.)  Phila¬ 
telic  Society,  and  the  American  Air 
Mail  Society,  an  international  organ¬ 
ization  of  collectors  interested  in  air 
mail  covers,  stamps  and  related  mate¬ 
rial.  Mr.  Glass  has  contributed  arti¬ 
cles  on  air  mail  stamps,  chiefly  Lind¬ 
bergh  issues  and  covers,  to  the  Airpost 
Journal,  magazine  of  the  American 
Air  Mail  Society,  and  was  co-editor 
of  the  Lindberghiana  section  of  the 
Society’s  720-page  illustrated  1940 
catalogue  of  airpost  material. 

A  stamp  collector  since  the  tender 
age  of  eight  years  and  a  type-and- 
copy  enthusiast  since  his  parents  gave 
him  a  hand  press  for  Christmas  when 
he  was  14,  Walter  J.  Conrath,  editor¬ 


of  the  1940  American  Air  Mail  Cata¬ 
logue  and  other  widely  known  aero- 
philatelic  works. 

Herald  Tribune  Man 

A  youngster,  comparatively,  in  the 
newspapermen-philatelist  clan  but  a 
veteran  collector  and  world  traveler, 
Ernest  A.  Kehr,  stamp  editor.  New 
York  Herald  Tribune,  has  collected 
stamps  since  1917.  Born  Sept.  10, 
1911,  in  Davos,  Switzerland,  he  was 
educated  in  the  United  States  and  be¬ 
gan  collecting  at  the  age  of  six  years. 
In  1928  he  began  specializing  in  Egyp¬ 
tian  postal  issues  and  history  and  has 
written  several  widely  read  and  quoted 
articles  on  that  subject.  He  is  a 
member  of  the  board  of  governors  of 
the  Collectors  Club  of  New  York,  the 
Royal  Philatelic  Society  of  London, 
the  Philippine  Air  Mail  Society  of 
Manila,  the  American  Air  Mail  Society 
and  the  Club  Philatelique  d’Egypte  of 
Cairo.  Mr.  Kehr  also  is  a  member  of 
the  board  of  directors  and  secretary  of 
the  Association  for  Stamp  Exhibitions. 
Inc.,  and  was  editors’  chairman  of  the 
Zeppelin  stamps  and  cover  section  of 
the  American  Air  Mail  Catalogue, 
and  has  conducted  more  than  300 
stamp  programs  over  the  major  net¬ 
works  in  addition  to  numerous  local 
radio  programs  since  1930. 

He  was  on  the  publicity  committee 
for  TIPEX,  huge  international  phila¬ 
telic  exhibition  held  in  New  York  a  few 
years  ago,  and  also  was  chairman  of 
lecture  and  radio  activities  for  the  ex¬ 
hibition.  He  directed  the  National 
Stamp  Exhibition  of  1937  at  Radio 
City  and  designed  and  mounted  most 
of  the  stamp  exhibitions  at  foreign 
and  commercial  pavilions  at  the  New 
York  World’s  Fair  last  year.  Also, 
Mr.  Kehr  is  an  honorary  member  of 
the  Dresden  Philatelic  Society  of  1877, 
the  International  Stamp  Club  and  the 
Souvenir  Issue  Association.  A  resi¬ 
dent  of  Richmond  Hill.  New  York,  he 
formerly  was  stamp  editor  of  the  New 
York  World-Telegram. 

William  Stuart.  Dean 

Dean  of  America’s  Fourth  Estate 
philatelists  is  William  M.  Stuart,  stamp 
editor,  Washington  (D.  C.)  Post,  who 
recently  was  congratulated  by  Post¬ 
master  General  James  A.  Farley  upon 
the  completion  of  50  years  of  philatelic 


agency.  New  York,  Paul  F.  Berdanier, 
Jr.,  is  internationally  known  as  a 
specialist  in  the  postal  issues  of 
Mexico.  Co-editor  of  the  Mexico 
section  of  the  American  Air  Mail 
Catalogue,  he  executed  the  numerous 
drawings  for  the  section.  A  member 
of  the  Collectors  Club  of  New  York 
and  the  American  Air  Mail  Society, 
Mr.  Berdanier  began  collecting  in  19^. 
He  is  a  member  of  the  Asociacion  de 
Filatelistas  Mexicanos  and  the  Amer¬ 
ican  Air  Mail  Society. 

Hawaiian  Inspiration 
Recently  named  stamp  editor  of  the 
New  York  Journal  &  American,  James 
B.  Hatcher  began  his  newspaper  career 
as  a  reporter  on  the  Niles  (Ohio)  Daily 
Times  in  1928,  later  becoming  editor 
of  the  Struthers  (Ohio)  Journal,  a 
weekly,  going  from  there  to  the 
Youngstown  (Ohio)  Telegram  as  re¬ 
porter  and  feature  writer,  thence  to 
Honolulu  as  reporter  on  the  Star- 
Bulletin,  later  becoming  night  editor 
and  assistant  city  editor  and  subse¬ 
quently  editor  of  the  Star-Bulletin’s 
Hilo  Tribune-Herald,  daily,  later  join¬ 
ing  the  Japan  Times  and  Mail,  English- 
owned  Tokyo  daily,  as  news  editor. 
In  Hawaii,  to  quote  Mr.  Hatcher,  he 
“became  interested  in  the  old  mon¬ 
archy’s  history  and  the  stamps  of  the 
Kamehamehas,  Kalakaua  and  Liliuo- 
kalani  reigns.  In  Japan  my  interest 
turned  to  the  older  issues  of  Dai 
Nihon.”  From  Japan  he  returned  to 
the  States,  via  Asiatic  and  European 
ports,  joined  the  Associated  Press  fea¬ 
ture  service  in  New  York  and  editing 
the  AP  stamp  column  for  two  years. 
After  periods  with  the  Greenwich 
(Conn.)  Times  as  city  editor  and  the 
White  Plains  (N.  Y.)  Evening  Dis¬ 
patch,  he  joined  the  Journal-American 
staff  as  stamp  editor  this  spring. 

On  the  West  Coast  Sydney  F.  Goldie, 
stamp  editor,  San  Francisco  Examiner, 
is  a  widely  known  philatelist.  A  native 
of  Cincinnati.  Ohio,  he  began  collect¬ 
ing  at  the  age  of  10  and  now  special¬ 
izes  in  British  North  American  issues. 
A  newspaperman  for  20  years,  Mr. 
Goldie  began  with  the  Detroit  Journal 
in  1919,  going  from  there  to  the 
Detroit  Times  and  the  Chicago  Herald 
&  Examiner.  He  has  been  stamp  edi¬ 
tor  of  the  San  Francisco  Examiner  for 
four  years  and  is  a  member  of  the 
American  Air  Mail  and  American 
Philatelic  societies,  and  also  conducts 
a  Stamp  Quiz  program  over  KSFO, 
CBS  station  in  San  Francisco. 

Bruns  Honored 

Franklin  R.  Bruns,  Jr.,  stamp  editor. 
New  York  Sun,  recently  was  awarded 
the  American  Philatelic  Congress’  sil¬ 
ver  tray  for  a  paper  read  before  the 
Congress,  is  a  member  of  the  Amer¬ 
ican  Philatelic  Society’s  1940  conven¬ 
tion  exhibition  committee,  has  com¬ 
piled  seven  stamp  booklets  published 
by  the  Sun  and  also  wrote  the  text 
for  an  album  designed  for  the  Famous 
American  series  of  postage  stamps. 

Another  newspaperman  who  began 
collecting  in  early  youth  and  has  kept 
“everlastingly  at  it,”  is  Kent  B.  Stiles, 


Stamps — An  Outline  of  Philately,' 
(Harper’s)  and  “Geography  aiid 
Stamps,”  (McGraw-Hill).  Mrs.  Stiles 
formerly  Elizabeth  Forman,  is  an 
author  and  former  newspaperwotnaa 
whose  philatelic  writings  are  also 
widely  known. 


.\S  PI 

lease 
cates  ' 
bbelou 
Newsp 
IB  194 
burg, 
asking 
be  inc! 
fying 


tion  ol 
As  s 
that  a 
that  th 
submit 
Ifinal  j’ 


Brooks  Completed  Book 

A  veteran  in  the  philatelic  writing 
cj-aft  is  Edwin  C.  Brooks,  stamp  edi- 
tor,  Chicago  Herald-American.  Mr.  * 
Brooks  has  been  a  collector  for  10 
years  and,  in  addition  to  his  work  for 
the  Herald-American,  has 
philatelic  articles  for  publications 
England,  Canada,  Mexico,  Austria  and 
Syria.  He  recently  completed  a  book, 
on  stamp  collecting,  “Stamping  [ 
Around  the  World,”  which  is  expected! 
from  the  press  soon. 

Capably  representing  the  mechan¬ 
ical  side  of  newspaper  work  in  phil¬ 
ately  is  Frank  R.  Hayes,  make-up  man!  , 
on  the  Springfield  (Mass.)  Daily  Nevt,  ^  I 
afternoon  edition  of  the  Spring/ield 
Republican.  He  is  a  member  of  the  .J  ^ 
American  Air  Mail  Society  and  the 
Springfield  chapter  of  the  A.  A.  M.  S.  He 
and  specializes  in  air  mails.  ™rilj 

Widely-known  as  a  collector  ol  Iiuildi: 
trans-oceanic  air  mail  is  Amon  Ironi 
Carter,  Jr.,  son  of  the  Fort  Worti  On 
(Texas)  Star -Telegram’s  publisher,  libel  1 
■  ccunsi 

“  Tain't  Right"  Feature 
For  Pet  Peeves  “ 

Inauguration  of  an  idea  that  has  ceptal 
proved  a  page  one  feature  of  growin; 
importance  in  three  newspapers  is  jj,;, 
credited  to  Dallas  Wood,  executive  publij 
editor  of  Peninsula  Newspapers,  bj  mater 
Ray  Lovett,  manager  of  that  California  mater 
group.  syndii 

Taking  the  title  of  “  'Tain't  Right  make 
each  newspaper  prints  the  abbreviated  this  e 


“pet  peeves”  of  its  subscribers.  Pet" 


The 


sonalities  are  eliminated  from  copy 
and  only  those  are  used  whic 
suggest  matters  subject  to  improve- 
ment.  the  „ 

Examples  of  'Tain’t  Rights  are: 

“That  men  above  45  argue  so  loudly 
for  getting  into  a  war  they  wouldn: 
have  to  fight.”  than 

“For  strangers  to  ring  the  doorbell 
and  then  stare  into  your  windows 


“That  pedestrians  take  undue  ad- 


consi( 


vantage  of  their  right  of  way  at  inter- 
sections.” 


“That  banks  and  postoffices  provkk 


dicati 


such  horrible  pens 
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DAILY  AIDED  CITY 


ere  h 
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Twelve  days  after  the  Padvo*  p 
(Ky.)  Sun-Democrat  and  the  Create 
Paducah  Assn.,  launched  their  cam-  ^ 
paign  for  funds  to  furnish  a 
site  for  a  new  industry,  the  goal  » ^  I 
$50,000  was  passed.  The  new  concefl-i 
Curtis  Lighting,  Inc.,  plans  to 
a  new  building  in  the  city.  The  da^  ' 
on  July  1  with  the  opening 
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of 


drive  issued  a  four-page  section 


ing  the  aims  and  gains  of  the  asm 
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Ask  Insurance  Against 
Syndicate  Copy  Libel 


By  STEPHEN  J.  MONCHAK 


AS  PROTECTION  against  copy  re¬ 
leased  by  news  and  feature  syndi¬ 
cates  wliich  is  libelous  or  of  near- 
hbelous  nature,  the  Pennsylvania 
Newspaper  Publishers’  Association,  at 
its  1940  Press  Conference  at  Harris¬ 
burg,  recently,  went  on  record  as 
asking  consideration  for  a  clause  to 
be  included  in  all  contracts  indemni- 


papers  which  printed  their  columns 
Dec.  23,  1938,  has  made  his  ‘‘report  of 
progress”  to  the  House  of  Representa¬ 
tives. 

More  than  70  suits  have  been  filed 
to  date  and  more  are  ready  for  re¬ 
cording,  the  Congressman  reported. 
Continuing,  he  said;  ‘Tn  the  following 

_  jurisdictions  the  courts  have  already 

King  publishers  against  any  financial  decided  in  my  favor  that  the  article 
expendituies  resulting  from  publica-  was  libelous  and  that  I  have  a  cause 
tion  of  syndicated  matter.  of  action;  U.  S.  District  Court  for  the 

District  of  Arizona;  U.  S.  District 
Court  for  the  Eastern  District  of 
Illinois;  U.  S.  District  Court  for  the 
District  of  Kansas. 

‘‘In  the  action  against  the  Burling¬ 
ton  Daily  News,  Inc.,  (Vermont)  set¬ 
tlement  has  been  effected.” 


As  an  alternative,  it  was  suggested 
that  a  clause  be  included  in  contracts 
that  the  contract  be  voided  if  the  copy 
submitted  is  declared  by  a  court  of 
final  jurisdiction  to  be  libelous. 

ANPA  Counsel's  Stand 
Asked  for  an  opinion  last  month  be- 
luse  of  recent  suits  filed  against 
newspapers  as  a  result  of  their  pub- 
Ihcation  of  syndicated  matter,  Amer- 
(ican  Newspaper  Publishers  Associa- 
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1*^  liion  counsel  concluded  that  ‘‘the  prob¬ 
lem  is  not  one  of  warranty  but  of 
jediting,”  that  the  laws  of  libel  are  not 
^  “';uniform  in  the  48  states,  and  that  re- 
sponsibility  for  all  the  material  ap- 
.  Lpearing  in  the  news  and  editorial  col- 
''P‘^|umns  of  a  newpaper  primarily  is  that 
*^|ofthe  publisher  of  that  newspaper. 

The  PNPA’s  counsel  agrees  that 
responsibility  for  material  published 
in  a  newspaper  primarily  is  that  of 
Vein''*'®  publisher  of  that  newspaper. 

'  But.  he  points  out,  there  is  no  reason 
why  the  publisher  should  not  demand 
indemnification. 

He  argues;  the  publisher  is  pri¬ 
marily  responsible  for  the  care  of  his 
gr  of  building,  yet  that  does  not  deter  him 
Amos  from  carrying  fire  insurance,  etc. 

IVorth  On  the  matter  of  non-uniformity  of 
ler.  libel  laws  in  the  48  states,  the  PNPA 
counsel  contends  that  the  laws  vary 
tui6  slightly  it  would  not  be  a  difficult 
matter  for  syndicates  to  arrive  at  a 
basis  for  editing  which  would  be  ac- 
it  has  ceptable  everywhere. 

■owinf  PNPA  Counsel  Disagrees 
ers  6  This  is  not  to  say  that  the  individual 
«uti«  publisher  should  not  edit  syndicate 
rs.  bj  material  for  libel  just  as  he  edits  other 
ifonua  material,  he  points  out,  but  holding 
.  syndicates  responsible  for  copy  would 
Right  make  the  syndicate  more  careful  in 
jviatec  this  editing,  he  advises. 

The  PNPA  counsel  agrees  with  the 
^  ANPA  counsel  that  syndicate  war- 
*  ronty,  unless  guaranteed  by  a  surety 
prove  i)ond,  would  be  worth  no  more  than 
the  net  worth  of  the  syndicate  dis- 
T  udlv  the  matter  at  issue;  he 

.  **1®  Ihe  same  may  be  said  of  a  fire 
0“  '  insurance  policy — it  is  worth  no  more 
j,  than  the  net  worth  of  the  fire  insur- 

ue  a<i‘  ^.ttrging  that  PNPA  members  ask 
t  inter-  ®®''®ideration  of  a  clause  to  protect 
.them  against  such  controversial  syn¬ 
dicate  matter,  the  PNPA  counsel 


proviiii 

accoBi-  out  that  many  of  the  syndicates 
fire  highly  responsible  financially. 

The  PNPA  conference  adopted  a 
tK  -olution  that  other  newspaper  asso- 
3  /Jui-d  f.  °ii°r's  be  notified  of  the  interest  of 
““^i’''^PNPA  in  this  problem. 

Sweeney  Reports  Progress 

goal  d  f  ^RESENTA'n VE  Martin  L  . 
Sweeney,  Democrat,  of  Ohio,  who 
nnounced  more  than  a  year  ago  that 
Would  bring  libel  suits  against 
’^®^  Pearson  and  Robert  S.  Allen, 
uthors^  of  ‘‘Washington  Merry-Go- 
°und.”  for  United  Feature  Syndi- 
'rr.  and  approximately  300  news- 


Sweeney  claims  the  columnists 
libeled  him  by  imputing  anti-Semitic 
motives  to  his  opposition  to  appoint¬ 
ment  of  a  candidate  for  an  Ohio  Fed¬ 
eral  judgeship. 

Why  A1  Williams  Resigned 
MAJOR  Alford  J.  Williams,  Scripps- 
Howard  Newspaper  Alliance  avia¬ 
tion  columnist,  resigned  from  the 
U.  S.  Marine  Corps  Reserve  because 
the  Navy  Department,  of  which  the 
marines  are  a  branch,  threatened  to 
revoke  his  commission  for  criticizing 
the  Navy  in  print. 

This  was  revealed  July  15  in  cor¬ 
respondence  between  the  Navy  De¬ 
partment  and  Williams,  made  public 
for  the  first  time  that  day.  In  last 
week’s  issue,  page  40.  Editor  &  Pub¬ 
lisher  announced  Williams  had  re¬ 
signed  ‘‘with  regret.” 

Williams  released  the  correspond¬ 
ence — which  the  Navy  had  refused  to 
do — because,  he  said,  ‘‘the  Navy  vio¬ 
lated  my  proposal  for  gentlemanly 
silence.” 

The  correspondence  discloses  that 
Williams  was  served  a  virtual  ulti¬ 
matum  to  cease  ‘‘further  destructive 
criticism  by  you  of  the  administra¬ 
tion  of  the  Naval  service”  under  pen¬ 
alty  of  having  his  commission  re¬ 
voked. 

The  Scripps-Howard  aviation  writer 
this  week  dropped  the  “Major”  from 
his  by-line,  now  signing  his  column 
as  plain  “A1  Williams.”  Recently,  he 
sent  to  Coward-McCann,  publishers, 
the  final  revision  for  “Airpower,”  an 
analysis  of  the  development  of  avia¬ 
tion  as  an  instrument  of  war  based 
on  his  research  in  Europe  in  1936  and 
1938,  when  he  tested  planes  in  many 
European  countries.  Publication  is 
set  for  August  5. 

New  AP  Feature 

BASED  on  the  fad  for  silly,  involved 
sayings  to  prove  obvious  fact,  the 
“Silly-ism”  was  introduced  by  the 
AP  Feature  Service  this  week  as  a 
pictorial  feature,  M.  J.  Wing,  editor, 
announced.  It  was  suggested  that 
papers  wanting  to  offset  war  news 
with  a  dash  of  nonsense  could  perpet¬ 
uate  the  stunt  locally. 


to  Vallejo  Ranch,  N.  M.,  where  they 
will  spend  the  summer,  after  “Bugs” 
covered  the  Democratic  National  Con¬ 
vention  in  Chicago.  .  .  .  Walter  Thorn¬ 
ton,  head  of  his  own  New  York  model 
bureau,  is  writing  a  series  on  “The 
Merchant  of  Venus,”  for  the  Saturday 
Home  Magazine,  distributed  nationally 
to  all  Hearst  newspapers.  He  tells 
how  some  models  do  and  why  others 
don’t  reach  the  top  flight  in  the 
profession. 

■ 

Pegler's  Columns  Bring 
Inform<xtion  for  Series 

Under  the  by-line  of  Richard  Lamb, 
Pittsbrtrgh  Press  staff  writer,  who  has 
been  detached  from  that  Scripps- 
Howard  newspaper  to  work  on  the  as¬ 
signment,  a  series  of  six  articles  on 
the  power  of  the  criminal  element  in 
the  American  Federation  of  Labor, 
as  culled  from  letters,  phone  calls  and 
tips  to  Westbrook  Pegler,  New  York 
World-Telegram  columnist,  appeared 
this  week  in  that  paper  and  other 
Scripps-Howard  papers  from  coast  to 
coast. 

Lamb  has  been  assigned  to  go 
through  Pegler’s  correspondence,  and 
with  the  help  of  reporters  on  other 
Scripps-Howard  papers  run  down  the 
various  leads — a  flood  of  information 
beyond  the  possibilities  of  investiga¬ 
tion  by  a  single  individual. 

Editor  &  Publisher  was  told  that  the 
series  just  published  is  the  first  of 
three  on  the  general  question  of  union 
racketeering  to  be  written  by  Lamb. 
They  probably  will  be  interspersed  by 
a  couple  of  weeks.  The  number  of 
articles  to  comprise  subsequent  series 
has  not  been  determined. 

Pegler,  whose  “Fair  Enough”  col¬ 
umn  is  distributed  nationally  by 
United  Feature  Syndicate,  has  been 
conducting  a  one-man  crusade  to 
drive  the  criminal  elements  out  of 
official  piosition  in  the  AFL.  He  has 
been  deluged  with  information  as  a 
result. 

■ 

READERS  NAME  COLUMN 

Seeking  a  new  name  for  a  daily 
sports  page  column,  “The  Sportsman’s 
Scrapbook,”  devoted  to  hunting,  fish¬ 
ing,  trapshooting  and  other  outdoor 
pursuits,  the  Gary  (Ind.)  Post-Trib¬ 
une  recently  invited  readers  to  .send 
in  names  for  a  new  masthead.  More 
than  1,000  new  name  suggestions 
were  submitted  for  the  15  prizes 
awarded.  “The  Trading  Post”  is  the 
name  that  was  adopted.  The  column 
is  conducted  as  a  spare  time  project 
by  Erwin  Crewe  Rosenau,  one  of  the 
Post-Tribune’s  older  staff  members. 


Monte  Bourjaily 
Named  Bangor 
News  Editor 

Former  Syndicate  Executive 
Succeeds  L.  T.  Smyth  on 
Maine  Daily 

Monte  Bourjaily,  a  former  general 
manager  of  the  United  Feature  Syn¬ 
dicate,  has  joined  the  Bangor  (Me.) 
Evening  News  as  editor,  succeeding 
Lawrence  T.  Smyth,  who  held  that 
piosition  for  49  years  and  is  retiring 
because  of  ill  health,  Fred  D.  Jordan, 
'publisher  of  the  daily,  announced  this 
week. 

Mr.  Bourjaily  joined  the  United 
Press  as  a  business  representative  in 
1926.  In  1928  he  was  named  general 
manager  of  the  United  Feature  Syn¬ 
dicate.  Eight  years  later,  on  Sept.  15, 
1936,  he  resigned  to  become  editor  and 
publisher  of  Mid-Week  Pictorial, 
which  he  had  purchased  from  the 
New  York  Times.  In  the  same  year 
he  acquired  Judge  magazine. 

Mr.  Smyth,  who  is  one  of  the  out¬ 
standing  editors  in  New  England,  has 
been  a  newspaperman  for  more  than 
50  years  and  became  editor-in-chief 
of  the  Bangor  News  in  1930.  His  first 
regular  newspaper  employment  was 
with  the  Bangor  (Me.)  Commercial, 
which  he  joined  on  April  6,  1880. 
Leaving  that  newspaper,  he  worked 
on  New  York  and  Boston  newspapers 
until  he  joined  the  News  in  1891,  and 
since  that  time  had  been  with  that 
paper. 

■ 

New  Feature  Section 
Introduced  in  Boston 

The  Boston  Sunday  Post  has  just 
introduced  a  feature  magazine  section 
called  “Your  World,”  twelve  pages 
15  inches  wide.  It  contains  four  full 
pages  of  photographs  and  eight  full 
pages  of  feature  articles,  four  of 
which  are  illustrated  in  four  colors. 
Most  of  the  pages  contain  local  pic¬ 
tures  and  stories. 

The  columns  are  21  ems  wide,  set  in 
old  style  and  antique  type  that  ranges 
from  8-point  to  12-p)oint.  The  heads 
are  very  brief  and  are  streamlined. 
More  than  one  article  occupies  most 
of  the  pages. 

The  cover  varies  from  full  page 
illustrations  to  profusely  illustrated 
feature  articles.  The  section  does  not 
attempt  to  duplicate  any  other  maga¬ 
zine  section  now  used  by  Sunday 
newspapers. 
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_  ADVERTISING 

.\l»-.>l.\N.\<iKKS:  Si-ll  iiK-hi  s 

with  m.v  tl.iwliss  ‘TM  ZZLK  PAGE." 
4.  Norman  .MrKeiizir 
7.T  Loroy  St.  IJinKliamton,  X. 


FEATURES  (Cont'd) 


KKLKflOl  S.  ‘Our  Pr»*;i<  hor  Says.’*  a  75  word 
srrriioiMtte  with  a  punoh.  10  cts.  pop  day. 
Ik'sriii  any  time,  unit  any  lime.  An  attra<*tive 
mat  headimr.  International  Kelii;ioiiK  News 
Ser^lre,  18,'ll  Sheldon  Kd.,  E.  Cleveland,  Ohio. 


ART 


Personals 

GEORGE  E.  SOKOliSKY,  weekly 
columnist  for  the  New  York  Herald 
Tribune  Syndicate,  has  joined  the  staff 
of  the  New  York  Sun  where  he  will 
write  a  thrice-weekly  column  on  the 
American  political,  economic  and  in¬ 
dustrial  scene.  His  first  Sun  column 
appeared  July  15. . . .  Arthur  (“Bugs”) 
Baer,  King  Features  Syndicate  col¬ 
umnist,  and  his  family,  are  en  route 


Highlight  The  News 
With 

rkknslkk  eihtokial  c.xktooxs 

America’s  First 
romnlctely  Independent 
Daily  Cartoon  Service 
Write  or  Wire  Now  for  sample 
rele;i*es.  No  ohiitration. 
IIKFSSI.KR  EIHTttKIAI.  CARTOONS 
I7tM»  Times  Rids..  New  York 

FEATURES 


TIIK  RKI.IGItIN  <n  KSTI(»N  BOX  answers 
(lui'stion.s  abutit  all  faiths.  An  excellent  filler- 
featii'-e  for  yotir  church  patres,  ReliKioiis  News 
Service,  .TOO  Fourth  -Ave.,  N.  A'.  C. 


NEWS 


IIARRISIII  KG  (PA.  I  CORRESPONDENT 
offers  news  Herviet*  for  tr.ide  journals,  biisi- 
iics.s  papers  anil  newspapers.  Photo  servioe. 
Reports.  Keystone  News  Kiireau,  Box  788. 
Harrisburg,  I*a. 


MI  LK  SENSE,  daily  column  of  homely  hu¬ 
mor.  UriKht  spot  for  .vour  editorial  paire. 
Write  for  samples.  Soiitliwestern  Newspa|>er 
Syndicate,  Box  977,  Albuquerque,  New  .Mex- 

ico.  _ _ _ 

I'SYCHOI-OGV.  Dr.  Crane’s  ’’Case  Records." 
Daily,  illustrated.  “6-in-l’’  feature,  covering 
love  and  marriaec  problems,  children,  per- 
son.ality  improvement,  business  psycholotry, 
mental  hysriene.  every  week,  plus  mail  ser¬ 
vice.  Hopkins  Syndicate,  Inc.,  Chlcaao,  Beil 
S.vndicate,  Inc.,  New  York. 


PHOTOS 


PKEFEKKED  BY 

N.  Y.  .Newspapers,  and  many  others  for  our 
s|)ot  news  expf-rience  and  pictorial  excellence. 
H.avc  youl  illustrations  made  by 
RALPH  MORGAN 
NEWSPICTLRES 

Newark  Airport  New  Jersey 

.Mitchell  3-7001 

Complete  modern  syndicate  and  staff  of  press 
photoirraphers— two  airplanes  at  your  service. 
Ib-ints  in  any  size  or  quantity. 
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June  Linage  in  Leading  Cities 


AKRON,  OHIO 

1940  1939  Gain  or  Loss 

Beacon  Journal  . (e)  1,095,233  1,118,317  23,084  L 

Beacon  Journal  . (S)  218,367  176,131  42,236  G 


Total  Daily  .  1,095,233  1,118,317 

Total  Sunday  .  218,367  176,131 

Grand  Total  .  1,313,600  1,294,448 

ALBANY,  N.  Y. 

Knickerbocker  News,.(e)  613,059  746,957 

Times  Cnitin  . (m)  392,053  490,046 

•Times  Union  . (S)  255,4,6  181,653 


133,898  L 
97,993  L 
73,823  G 


Total  Daily  .  1,005,112  1,237,00.1 

Total  Sunday  .  255,476  181,653 

Grand  Total  .  1,260,588  1,418,656 


231,891  L 
73,823  G 
158,068  L 


Journal  . 

. (in) 

JS5,(>62 

. (e) 

422,301 

Journal  . 

. (S) 

90,938 

Total  Dailv 

807,963 

Total  Sunday 

90.9.38 

Grand  Total 

898,901 

ATLANTA,  GA. 


Con.stitution  . .  . . 

....  (in) 
...(e) 

600,605 

501.8.35 

443,453 

98,770  G 

Journal 

TConsiilution 

. (e) 

756.575 

7119.743 

46,8.32  G 

. (S) 

(S) 

318,905 

170,067 

146.030 

148,838  G 

•Journal  . 

. (S) 

291,433 

176,901 

114,532  G 

Total  Daily  .  1,357,180  1,655,031 

Total  Sunday  .  610,338  492,998 

Grand  Total  .  1,967,518  2,148,029 

ATLANTIC  CITY,  N.  J. 

Press  Union  , ,  (See  Note)  393,547  401,781 

Press  . (S)  106,007  60,978 


297,851  L 
117,.140  G 
180,511  L 


Total  Daily  .  .393,547  401, 

Total  Sunday  .  106,007  60, 

Grand  Total  .  499,554  462. 

NOTE;  Press  Union  sold  in  combination 
ning.  Linage  of  one  edition  given. 

BALTIMORE,  MD. 

News-Post  . (e)  758,800  884, 


781  8.234  L 

978  45,029  G 

759  36.795  G 

Morning  &  Eve- 


News-Post  .  — 

758,800 

Sun  . 

. (g) 

1,116,546 

568,394 

•American 

. (S) 

321,652 

tSun  . 

. (S) 

539,430 

,783  125,983  L 

,690  111,144  L 

,272  5,122  G 

.688  87,964  G 


,592  124,838  G 


Total  Daily  .  2.443,740  2,675,745 

Total  Sunday  .  861,082  648,280 


Grand  Total  .  3,304,822  3,324,025 

BIRMINGHAM,  ALA. 

Age  Herald  . (m)  414,459  448,049 

News  . (e)  595,764  650,703 

Post  . (e)  337,372  374,021 

tNews  &  Age  Herald. (S)  371,433  251,096 


232,005  L 
212,802  G 
19,203  L 


33,590  L 
54,939  L 
36,649  L 
120,337  G 


Total  Daily .  1,347,595  1,472,773 

Total  Sunday  .  371,433  251,096 

Grand  Total  .  1.719,028  1,723,869 


125,178  L 
120,337  G 
4,841  L 


BOSTON.  MASS. 


1  Record-.\merican 

. .  (me) 

336,883 

354,155 

17,272 

L 

.  .(me) 

517,395 

564,538 

47,143 

L 

Herald-Traveler 

..(me) 

747,056 

875,819 

128.763 

L 

. .  .(m) 

422,168 

430,137 

7,969 

L 

Transcript  . 

...(e) 

205,891 

219,954 

14,063 

L 

•-■Xdvertiser  . 

...(S) 

187.206 

160,771 

26.435 

G 

Globe  . 

...(S) 

.343,703 

290,942 

52,761 

G 

tHcraUi  . 

...(S) 

409,077 

305,78.3 

103.294 

G 

Post  . 

...(S) 

105,333 

77,728 

27,605 

G 

Total  Daily  .  2.229.393  2.444.603  215,210  L 

Total  Sunday  .  1.045.319  835.224  210.095  (i 

Grand  Total  .  3.274,712  3.279.827  5,115  L 

Globe  (m  &  e)  sold  in  daily  combination.  Herald  (morn¬ 
ing  or  Sunday)  sold  in  combination  with  Traveler  (evening). 
Record  (m)  is  sold  in  combination  with  the  .American  (c). 


Courier  Express  . . . .  (m) 

News  . (e) 

Times  . (e) 

••Courier  Express. ..  (S) 
Times  . (S) 


BUFFALO.  N.  Y. 

.  .(m)  511.837  516,921 
..(e)  1.081,677  1.063.744 


Total  Daily 
Total  Sunday 
Grand  Tot.al 


1.593.614  2.033,532  439,918  L 

.365,000  339,288  25,712  G 

1.958.614  2,372.820  414,206  L 


CAMDEN.  N.  J. 

Courier  . (e)  727.828  606.849  120,979  0 

Courier  (e)  and  Post  (m)  sold  in  combination.  Linage  of 
one  edition.  Courier  (e),  only  is  given. 


Total  Daily 
Tfital  Sunday 
Grand  Total 


CHARLOTTE.  N.  C. 


News  . 

...(e) 

415.016 

Observer  . 

_ (m) 

478,790 

News  . 

...(S) 

131.849 

Observer  . 

...(S) 

286,700 

Total  Dailv  ... 

89.3.806 

Total  Sunday  . . 

418.549 

Grand  Total  . .  . 

1.312.355 

CHATTANOOGA.  TENN. 


Times  . 

. (e) 

417,770 

401,11.3 

459,474 

16,657  G 

News  & 

Free 

Press. .  (e) 
. (e) 

552.786 

157.947 

469,043 

83,743  G 

Times 

. (S) 

129.816 

107.340 

22,476  G 

News  & 

Free 

Press. .  (S) 

221.671 

156,359 

65.312  G 

(Compiled  by  Media  Records.  Inc.) 
CHICAGO.  ILL. 

1940  1939  Gain  or  I>oss 

. (m)  1,037,321  1,099.972  62,651  1. 

iews  . (e)  1,022,362  1,101,146  78,784  L 

tnerican  _ (e)  620.375  605.735  14,640  G 

. (e)  551,371  599.463  48.092  L 


Tribune  . (m) 

tDaily  News  . (e) 

1  lerald-American  ....  (e) 

Times  . (e) 

Herald-Examiner  . . .  (m) 

Tribune  . (S) 

•llcr.ald-.\merican  _ (S) 

Times  . (S) 


CEDAR  RAPIDS.  IOWA 

Gazette . (e)  451.916  510,711  58.795  1. 

Gazette  . (S)  119.370  86.814  .32,556  G 


78,784  L 
14,640  G 
48.092  L 
165,351  L 
3.36  1. 
114,437  G 
45,608  G 


510.711  58,795  L 

86,814  32,556  G 

597.525  26.239  L 


Tot.il  Daily 
Tot.al  .Sunilay 
Grand  Total  . 


.3.231.429  3.571.667 
1,114.862  955.153 

4.346,291  4,526,820 


340,2.38  1. 
159.709  G 
180,529  1, 


CINCINNATI.  OHIO 

Enquirer  . (m)  360.2.36  370.835 

Post  . (e)  648.131  6.35.081 

TimesStar  . (e)  801,433  831,827 

TEnquirer  . (S)  510,045  401.842 


10.599  L 
13.050  G 
.30.394  T, 
108.203  G 


Tot.al  D.iilv  .  1.809.800  1.837.743 

Total  Sundav  .  510.045  401.842 

Gr.and  Tot.al  .  2.319,845  2,239,585 


27.943  L 
108.20.3  G 
80,260  G 


CLEVELAND.  OHIO 

Plain  Dc.ilcr . (m)  594.135  643.551 

News  . (e)  581. "ilO  576.304 

Press  . fe)  958.810  1.056.724 

••tPlain  Dtaalcr  _ (S)  575.161  453.027 


49.416  L 
4.962  U. 
97.914  L 
122.134  G 


Total  Dailv  .  2.134.211  2.276.579  142..368  L 

Total  Sunday  .  575.161  453.027  122.134  G 

Gr.and  Total  .  2.709,372  2,729,606  20,234  L 


COLUMBUS.  OHIO 


Dispatch  . (e) 

Citizen  . (e) 

Ohio  State  Journal.,  (m) 

Dispatch  . (S) 

Citizen  . (S) 

Oliio  St,ate  Journal..  (S) 
Star  . (S) 


Total  Daily  .  1.605.367  1.663.094  57.727  1. 

Total  Sunday  .  414.408  .365.220  49.188  G 

Grand  Total  .  2,019,775  2,028,314  8,539  L 


DALLAS.  TEXAS 

News  . (m)  664.263  68.3.860 

Times  Herald  . (e)  906..346  95.3,416  47.070  L 

Dispatch-Journal  . (e)  .322.9.37  535.640  212.703  L 

tNews . (S)  3231523  251.489  72.034  G 

Times-IIerald  . (S)  279.638  227,162  52,476  G 


Total  Daily  .  1,893.546  2.172.916 

Total  Sunday  .  603.161  478.651 

Grand  Tot.al  .  2.496,707  2.651.567 


279.370  L 
124.510  G 
154.860  L 


DAYTON.  OHIO 


Journal  . . 

. . . .  (m) 

321.120 

.345.509 

24.,389  L 

Jlerald  . 

. . . . (e) 

606.248 

670.373 

64.125  I. 

News  . 

. . . .  (e) 

802.499 

898.850 

96.351  L 

Tournal-IIerald  . . 

....(S) 

128.016 

105.531 

22.485  G 

News  . 

....(S) 

173.272 

137.125 

.36,147  G 

Total  Dailv  .  1,729,967  1.914.732 

Total  Sundav  .  .301.288  242.656 

Grand  Total  .  2.031.155  2.157..388 


184.865  L 
58.632  G 
126.2.33  L 


DENVER.  COLO. 

Rockv  Mt.  News _ (m)  27.3.544  279.789 

Post  . (e)  773.193  812.680 

Rockv  Mt.  New's _ (S)  45.689  34.069 

Post  . (S)  2.38.654  198.667 


Total  Dailv  .  1.046.737  1.092.469 

Total  Sunday  .  284..34.3  232.7.36 

Gr.and  Tot.a1  .  1.331.080  1.325.205 


DES  MOINES.  IOWA 

Register  . (m)  .362.624  .377.465 

Tribune  . (e)  498.136  551.515 

Register  . (S)  236,312  204.776 


Total  Daily  .  860.760  928.980 

Total  Sundav  .  236.312  204.776 

Grand  Total  .  1.097,072  1.133.756 


DETROIT.  MICH. 


Times  . 

. (e) 

641.086 

Free  Press  _ 

566.208 

News  . 

. (e) 

1.12.3.872 

*Times  . 

. (S) 

.368.515 

Free  Press  .... 

. (S) 

219.148 

■tNews  . 

. (S) 

590.251 

4  427  T. 
6.3.949  T, 
51  0J6  T, 
102.075  G 

49.134  G 
161.145  G 


Total  Daily  .  2.331.166  2.450.588 

Total  Sunday  .  1.177.914  865.560 

Grand  Total  .  .3.509.nsO  3.316.148 


119  422  T. 
312.354  G 
192.932  G 


DULUTH.  MINN. 


Herald  . 

,...(e) 

458.959 

467.4.38 

8.479  L 

News-Tribune  ... 

_ (m) 

.318.2.31 

.336..397 

18.166  T. 

.News-Tribune  .... 

...(S) 

161,576 

122.349 

39.227  G 

Total  Dailv  ... 

777.190 

80.3.833 

26  645  I, 

Tot.al  .Sundav  . . 

161.576 

122..349 

39  227  G 

Grand  Total  . . . 

938.766 

926.1,84 

12.582  G 

EL  PASO.  TEXAS 


Times  . 

. . .  (m) 

.394.498 

Herald-Pnst  . 

...(e) 

.368.175 

Times  . 

...(S) 

157.655 

Total  Dailv  ... 

762.673 

Total  Sunday 

157.655 

Grand  Tot.al  . . . 

ERIE 

920.328 

.  PA. 

Dispatch-Herald  . 

....(e) 

459.426 

Times  . 

. . . . (e) 

485.4.30 

Dispatch-Herald 

...(S) 

241.099 

ToUl  Daily  .  1.128,503  1.329,630  201.127  L 

Total  Sunday  .  351.487  26.3.699  87.788  G 

Grand  Total  .  1,479,990  1,593,329  113,339  L 


EVANSVILLE.  IND. 


1940 

1939  ( 

Courier  . 

. (m) 

540.716 

542,795 

2,0791 

Press  . 

. (e) 

643,673 

712,707 

69,0341 

Courier  &  Press. 

. (S) 

228,939 

226,973 

1,966  G 

Total  Daily  . 

1.184.389 

1,255.502 

71.1131 

Total  Sunday 

228,939 

226,973 

1,966 r 

Grand  Tot.al  . 

1.413.328 

1,482,475 

69,1471 

FALL  RIVER,  MASS. 

Herald-News  . . . 

. (e) 

415,609 

442,135 

26,5263 

FORT  WAYNE,  IND. 

Journal-Gazette 

. (m) 

296.269 

.317,797 

21.528; 

Ncws-hicntincl  . 

. (e) 

794.393 

816,655 

22.262; 

J.iurnal-Gazctte  . 

. (S) 

241,256 

169,703 

71,553( 

Tot.al  Daily  . 

1 ,090,662 

1.134.452 

43,79  ; 

Total  Suml.ay 

241.2,56 

169.703 

71.553* 

Grain!  Total 

1,331.918 

1.304.155 

27,763  ( 

FORT  WORTH.  TEXAS 

St.arTelcgr.atn  . (m)  244.857  256.609 

Star-Telegram  . (e)  521.864  599,737 

Press  . (e)  328,562  383.058 

.Star-Telegram  . (S)  169,617  136,073 


Tot.al  Daily  .  1,095.283  1,2.39.404 

Tot.al  Sunday  .  169.617  1.36.07.T 

Grand  Total  .  1.264,9o0  1,375,477 

FREEPORT-HEMPSTEAD.  N.  Y. 

Nassau  Review  &  St.ar.(c)  716.406  833,912 


FRESNO.  CALIF. 

...(c)  466,741  578,349 
...(S)  143,116  87,107 


609.857  665,456 


GLENS  FALLS.  N.  Y. 

Post-.Star  . (me)  424.222  420,886  3.33tC 

Post-Star  (m)  sold  in  combination  with  Times  (e).  U 
of  one  edition,  Post-Star  (m)  only,  is  given. 


HARRISBURG.  PA. 

Patriot  . (m)  518,936  538.818  IW. 

Telegraph  . (e)  457,112  437,401  19,711G 


Grand  Total  .  975,048  976,219 

Evening  News  carries  the  same  amount  of  advertUiii 
the  Patriot,  morning. 


HARTFORD.  CONN. 


Con  rant  . 

313,288 

337,038 

Times  . 

974,255 

1,036,862 

Courant  . 

. (S) 

390,545 

257,268 

Total  Daily  . 
Total  Sunday 
Grand  Total 

1.287,543 

1,373,900 

390,545 

257,268 

1,678,088 

1,631,168 

HOUSTON.  TEXAS 

Chronicle  . 

. (e) 

897,068 

916,971 

Post  . 

542.683 

561.093 

Press  . 

. (e) 

444,475 

482,613 

Chronicle  . 

. (S) 

335,213 

225,325 

••Post  . 

. (S) 

316,578 

234,723 

Total  Dailv 

1.884,226 

1,960,677 

Total  Sunday 

651.791 

460,048 

Grand  Total 

2,536,017 

2,420,725 

HUNTINGTON.  W. 

,  VA. 

Advertiser  . . . . 

. (e) 

439,381 

430,496 

Herald-Dispateh 

....  (m) 

429.441 

424,429 

Herald- Advertiser,  . .  (S) 

172.314 

144,353 

'I'otal  J)aily 

868,822 

854,925 

Total  Sunday 

172.314 

144,353 

Grand  Total 

1,041,136 

999,278 

13j.27T(,I  c,j. 

tTril 

19,903:  J 
18,41011  » 

38,13111 
109,888(1  e, 
8i.85;c|  Vr 


76,4SU|i 
191.743(1  ™ 
115.292(1 


8.88: t'l; 

5.012(11  ^ 


27,9611^ 

'■wd  t, 

2/.96I'  I  La 
41.853':  5  La 


INDIANAPOLIS.  IND. 


News  . 

865.090 

981.197 

116.10:.: 

Star  . 

641.948 

611.598 

30.J5<''1 

Times  . 

. (e) 

609.059 

640.562 

31.50r. 

tStar  . 

. (S) 

392.737 

303,110 

89.62:11 

Total  Dailv 

2.116.097 

2.233.357 

1 17.26* 

Total  Sunday 

.392.737 

303.110 

89.62:  ‘ 

Grand  Ti)t.al 

2,508.834 

2.536,467 

27.62:- 

JACKSONVILLE.  FLA. 

Times  Union  . . 

507.255 

552.574 

45..'I5- 

Journal  . 

. (e) 

499.766 

516.723 

16.95:. 

Times  Union  .. 

. (S) 

295.966 

203.921 

92.045 

Total  Dailv 

1.007.021 

1.069.297 

"  62X'' 

Total  Sunday 

295.966 

203.921 

92.04:1, 

Grand  Total 

1.302.987 

1,273.218 

29.76" 

JAMESTOWN.  N 

.  Y. 

J(jtirnal  . 

. (e) 

347.826 

353,934 

6.095. 

Post  . . 

360.541 

365.218 

4.6::. 

Grand  Total 

708.367 

719,142 

10.775; 

JOHNSTOWN.  PA. 

Tribune  . .(e)  602.457  603,220 

Tribune  (e)  sold  in  combination  with  Democrat  I' 
Linage  of  one  edition.  Tribune  (e)  only  is  given. 


KANSAS 

CITY.  1 

Tournal  , . . . 

. (e) 

308.564 

Star  . . 

653.439 

Times  .... 

656.920 

Tutirnal  . . . . 

. (S) 

87.648 

Star  . 

. (S) 

435.907 

Total  Daily  .  1.618.923  1,721.717  102.7^ 

Total  Sunday  .  523.555  422  230  101.32-', 

Gr.and  Total  .  2.142.478  2.143,947  1.9(‘ 


KNOXVILLE.  TENN. 

.lotirnal  . (m)  342.242  431.227 

New-.Sentinel  . (e)  495.970  510.211 

.Journal  . (S)  165.67.3  107,727 

News-Sentinel  . (S)  151.843  135,019 


Total  Dailv  .  944.856  9.38.938  5,918  G 

Total  Sunday  .  241.099  2.34.929  6.170  G 

Grand  Total  .  1.185.955  1,173.867  12.088  G 


Total  Daily  .  8.38.2  1  2  941.4  3  8  103.2dl 

Tot.a1  Sunday  .  3  1  7.5  1  6  2  4  2.74  6  74./6 

Grand  Total  .  1,155.728  1,184.184  28,45* 
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June  Linage  in  Leading  Cities 


LOS  ANGELES,  CALIF. 


s5’6 


i.60f;| 

6.009 


5,599 


3,336(1 

Liurl 


Examiner  . (ro) 

Times  . (<") 

Herald-Express  . (e) 

N'e»s  . 

‘Examiner  . (a) 

tTimes  . CS) 


Total  Daily 
Total  Snnilay 
Grand  Total 


1940 

627,114 

942,233 

731,336 

439,729 

545.721 

432,567 


1939  Gain  or  Loss 
745,182 
921,281 
849,918 
393,598 
400,669 
353,704 


2,740.412  2,909,979  169,567  L 

978.288  754,373  223,915  C 

3,718,700  3,664,352  54,348  G 


News  became  an  ALL  D.W  paper  .April  1st. 

LOUISVILLE,  KY. 


Courier-Journal  . . 

...(in) 

697,346 

.  .  (c) 

774,628 

Courier-Journal  . . 

...(S) 

402,633 

Total  Daily  ... 

1,471.974 

Tot.il  Sunday  . . 

402,633 

Grand  Total 

1,874,607 

747,671 

871.237 

333,941 

1,618,908 

333,941 


50.325  I. 
96,609  L 

68.692  G 

146.934  L 

68.692  G 
78,242  L 

MANCHESTER,  N.  H. 

Union.Le.Tlcr  . (me)  427,458  451,457  23.999  L 

Manchester  Union  (m)  and  Leader  (c)  sold  in  combina¬ 
tion  only.  Linage  of  one  edition.  Union  (m),  only  is  shown. 

MEMPHIS,  TENN. 

Cnmmerci.al  -Appeal  ..(m)  740,449  745,904 

Preis  Scimitar . (e)  4.S9.295  470.332 

tCommercial  Appeal..  (S)  365,133  274,913 


Total  Daily  .  1,229,744  1.216.236 

Total  Sumlay  .  365.133  274,913 

Grand  Total  .  1,594,877  1,491,149 

MIAMI,  FLA. 

Herald  . (m)  648,1.36  620,009 

News  . (e)  462,124  448.440 

Herald  . (S)  254.996  194.926 

-News  . (S)  118,275  93,534 

Total  Daily  .  1,110,260  1,068,449 

Total  Sunday  .  373,271  288,460 

Grand  Total  .  1,483,531  1,356,909 


MILWAUKEE,  WIS. 

Sentinel  . (m)  375,832  342.258 

Journal  . (e)  1,128,400  1,191,550 

Post  . (e)  151,602  188,568 

•Sentinel  . (S)  204.021  165,094 

♦Journal  . (S)  442,857  351,794 


5.455  L 
18.963  G 

90.220  G 

13.508  G 

90.220  G 
103,728  G 


28,127  G 
13,684  G 
60,070  G 
24,741  G 

41.811  G 

84.811  G 
126,622  G 


33,574  G 
63,150  L 
36,966  L 
38.927  G 
91,063  G 


Toul  Daily  .  1,655.834  1,722,376  66,542  L 

Toul  Sunday  .  646,878  516.888  129,990  G 

Grand  Total  .  2,302,712  2,239,264  63,448  G 


}6.3s:i; 
13.27:  (i 
»6,9.’0(t 


MINNEAPOLIS,  MINN. 


Journal 


.  (me) 

604,'447 

589,228 

15,219 

G 

..(e) 

665,422 

531,486 

133,936 

G 

..(e) 

640,319 

640,319 

L 

..(S) 

311,648 

261,238 

50.410 

G 

..(S) 

227,754 

140,880 

86.874 

G 

Total  D.iily  .  1,269,869  1,761.033  491.164  L 

Total  Sunday  .  539,402  402,118  137,284  G 

Grand  Total  . . 1,809,271  2,163,151  353,880  L 

The  Times-Tribune  is  sold  in  combination.  Tribune  (m) 
M<i  Times-Tribune  (e).  Linage  “of  Times-Tribune  is  shown. 
Minnepaolis  Journal  merged  with  the  Minneapolis  Star  Au- 
jnst  1.  1939.  Star  Journ.al,  Sunday,  1940,  compared  with 
Journal,  Sunday,  1939. 

„  MODESTO,  CALIF. 

««  . (e)  317,516  388,756 

MONTREAL,  CANADA 


71,240  L 


16.10:; 
30.350  ■ 
31.503;, 
89.62:  ii 


45.315- 

16.95:; 

92.045’ 

IzX''- 

92.0451 

29.76‘'' 

6.095; 

4.6::; 


:63 
rat  (- 


26J':. 

44.045.1 

32.545-, 

88.625'-! 

in2.:95 

101.32= 

1.465 


88.9?: 

14.24'. 

57.946 

16.825 

*103.226 

74.77’- 

28.45* 


^>5“'  (e) 

?4iftte  . (m) 

Presse  . (e) 

Canada  . (m) 

bf  I'evoir  . (e) 

LTllustration  . (m) 

Standard  Weekly  . .  .  (wT 
ba  Patrie  . (S) 


984,315 

367,626 

828,874 

116,530 

183,004 

108.981 

77,852 

44,391 

95.319 

118.658 


1,092,312 

421,542 

928.314 

127.315 
240,669 

84,625 

99,431 

53.302 

73.016 

102,931 


Total 

Total 

Total 

Grand 

Press 
Star  .. 
St'ir  . 


Daily  .  2,711,573  3,047,510 

Sunday  .  118.658  102.931 

Weekly  .  95,319  73,016 

Tot.al  .  2,925,550  3.223,457 

MUNCIE,  IND. 

. (e)  414,258  451,662 

. (m)  386.740  402.826 

. (S)  125,811  95,098 


Total 

Total 

Grand 


Daily 

Sunday 

Total 


banner  , . 

Jwnessean  . (m) 

ijmes  . . 

—Tennessean  S  ) 

. (S) 

Total  Dail 


.  800.998  854,488 

.  125.811  95,098 

.  926,809  949,586 

NASHVILLE,  TENN. 

(e)  501.576  542,866 

456.927 
129.527 
288.386 
48,237 


■h.  ibady  .  1.088.030 

*otal  Sunday  .  336.623 

Grand  Total  .  1.424,653 

,  NEWARK,  N.  J. 

. 

Call  . 

Star-Ledger 


1.041.239 

202.304 

1,243.543 


.(S) 
.  (S) 


.  1.704,730 

Sund.iy  . .  358.465 

Grand  Total  .  2.063.195 


NEW  BEDFORD,  MASS. 


Total  Daily 


. (e) 

442.945 

442.458 

43.431 

430.181 

12.764  G 

. (S) 

30,156 

13.275  G 

442.945 

430,181 

12.764  G 

43,431 

30.156 

13.275  G 

486.376 

460,337 

26.039  G 

included  in 

l>aily  Total  or  Grand 

Total. 

NEW  HAVEN,  CONN. 


Journal-Courier  _ _ (m) 

kegistcr  . (e) 

Kegister  . (S) 


Total  Daily  . 
Total  Sunday 
Grand  Total  . 


1940 

1939 

Gain  or  Ixiss 

259,866 

280,866 

21,000 

L 

695,211 

733,102 

37,891 

L 

190,654 

139,286 

51,368 

G 

955,077 

1,013,968 

58,891 

I. 

190,654 

139,286 

51,368 

G 

1,145,731 

1,153,254 

7,523 

L 

NEW  ORLEANS,  LA. 


37.404  L 
16,086  L 
.30,713  G 

53.490  I. 
.30.713  G 
22.777  L 


41.290  L 
41,446  L 


498,373 


202,304  86,082  G 


Times-Picayune  . . 

. . .  (m) 

818,815 

855.974 

37.159  I, 

Tribune  . 

. . .  (m) 

241.738 

238,196 

3,542  C. 

....(e) 

553.3114 

600.784 

47.480  I. 

States  . 

....(e) 

436,799 

444,695 

7,896  L 

Timus-Picayune  & 
States  . 

. . . (S) 

401.236 

314.266 

.86.970  G 

tllcin-Tribime 

..AS) 

301.353 

2.38,151 

63,202  G 

Total  Daily  ... 

2,050.656 

2,139,649 

88.993  L 

Total  Sun<lay 
Grand  Tot,al 


Times  . (m) 

Herald  Tribune  . (m) 

Xews  . fm) 

Mirror  . (m) 

Journal  American  ...(c) 

.Sun  . (e) 

World  Telegram  . (e) 

I’nst  . (e) 

'Jonrn.il  .American  . .  (.S) 

Times  . (S) 

Mirror  . (S) 

Xews  . (S) 

■fllcrald  Tribune . (S) 


NEW  YORK,  N. 


5.500.136  6.240.020 


Total  Daily  . 

Total  Sunday  .  2.6.34.753  2.219.610 

Gr.and  Total  .  8.134.889  8,459,630 

BROOKLYN,  N.  Y. 

(c)  460.829  523.260 

36.378 
2.488 
218,217 


Eagle  .... 

Home  Talk  . (e) 

Island  Xews  . (e) 

Eagle  . (S) 

Total  Daily  . 

Total  Sund.ay  . 

Clrand  Tot.al  . 


499,695 

218.217 

717.912 


38.200 

22.613 

196.176 

584.073 

196.176 
780.249 


NIAGARA  FALLS,  N.  Y. 

Gazette  . (e)  591.969  640,766 

OAKLAND,  CALIF. 


Post-Enquirer  . (e) 

Tribune  . (e) 

Tribune  . (S) 

Total  Daily  . 

Total  Sunday 


667.596 

705,601 

218,550 


659,675 

760.266 

153.670 


Grand  Total  .  1.591,747 

OKLAHOMA  CITY.  OKLA. 


150,172  G 
61,179  G 

125.683  1. 
121.858  1. 
156.927  1. 
31,294  L 
69.450  L 
126,432  L 
97,174  L 
11.066  L 
54.803  G 
107,931  G 
34,416  G 
126.-499  G 
91.494  G 

739.884  L 
415.143  G 
324.741  L 

62,431  L 
1.822  1. 
20,125  L 
22.041  G 

84,378  L 
22,041  G 
62.337  1. 

48,797  L 

7.921  G 
54.665  L 
64.880  G 

46.744  T, 
64.880  G 
18.136  G 


Oklahoman  . (m) 

Times  . (e) 

Oklahoman  . (S) 


395,330 

505.478 

260,567 


438.634 

572.082 

193.280 


Total  Daily  . 

Total  .Sunday  . 

Gr.and  Total  .  1,161.375  1.203.996 


900,908  1,010.716 
260.567  193.280 


Wor1d-Hrr.ald  . (e) 

tWorld-Herald  . (S) 

Total  Daily 
Total  Sunday 
Gratid  Total 


Tonrnal-T  ranscrijU  (daily) 


OMAHA,  NEB. 


625.695 

273,618 


650.212 

211,836 


24.517  1. 
61.782  G 


Stai 


.(e) 


Journal-Transcript  . . .  (S) 


Stai 


.(S) 


625.695 

650.212 

24.517  L 

273.618 

211.8.36 

61.782  C. 

899,313 

862,048 

.37.265  C, 

IIA.  ILL. 

670.823 

7IS..3n7 

47.484  1. 

566.985 

68.3.114 

116.129  L 

193.851 

1.34.587 

59.264  G 

1.37.441 

98.604 

.38.8.37  C. 

Total  Dailv 
Total  Sunday 
Grand  Tot.al 


1.237.808  1.401.421 
331.292  233.191 

1.569.100  1.634.612 


Evening  Hidlctin 

Inquirer  . (m) 

Xews  . (e) 

Evening  Public  Ledger  (e) 
Record  . (m) 


PHILADELPHIA,  PA. 

....(e) 


987.272  1.004.351 
798.497  713.479 


Inquirer 

tRecnrd  . 

Tot.al  Daily  .. 
Total  Sunday 
Grand  Total  . 


.fS« 

.(S) 


254.272 
732  641 
543.887 
.589.502 
377.834 


187.829 
855.989 
428.107 
479.51  1 
279.604 


46.791  G 
134.319  G 
181.110  G 


250.041  G 
75.808  1. 
43.170  G 
41.401  G 

174.233  G 
84.571  G 
258.804  G 


Republic  . (m) 

G.azette  . (e) 

Republic  . (S) 

Total  Daily  . 

Tot.al  Sunday  . 

Gr.and  Total  . 


3.316.569  3.189.755 
967.336  759.115 

4.283.905  3.948.870 

PHOENIX,  ARIZ. 

.394.854  397.994 

491.470  488.416 

166.111  123.725 


886.324 

166.111 


886.410 

123.725 


1.052.435  1.010.135 


17.079  1. 
85  018  G 
66.443  G 
123.348  L 
115.7,80  G 
109.991  G 
98.2.30  G 

126.814  G 
208.221  G 
335.035  G 


3.140  1, 
3.054  G 
42.386  G 

86  I, 
42.386  G 
42,300  G 


PITTSBURGH,  PA. 


Sun -Telegraph  ... 

.  . .  . (c) 

70.3.957 

69.3.428 

10.529  G 

Post-Gazette  . 

.  . .  (m) 

507,618 

515.612 

7,994  1. 

Press  . 

. .  . .  (e) 

988.641 

1.024.9.37 

.36.296  1, 

’  Sun-Tclt^ffraph 

...(S) 

.397..36.3 

281.712 

1  1  5  651  C. 

tPress  . 

..AS) 

421,22.1 

.329.891 

91.3.32  G 

Total  Dailv  .  . . . 

2.200.216 

2.2.3.3.977 

,1.3.761  1, 

Total  Sunday  . 

818  .586 

611.60.3 

206.98.3  C. 

Grand  Total  .  .  . 

.3.018.802 

2.845.580 

173.222  G 

PORTLAND,  ORE. 

Oregonian  . (m) 

Journal  . (e) 

Xews-Telegram  . (e) 

"Oregonian  . (S) 

tjournal  . (.S) 

Total  Daily  . . 

Total  Sunday 


.  (m) 

5.13.939 

495.451 

.(c) 

780,699 

802.197 

..(e) 

290.840 

.(S) 

.392.495 

27.3.036 

.(S) 

200,433 

154.209 

1.-314.6.18 

1.588.488 

592.928 

427.245 

1.907,566 

2.015.7.33 

PROVIDENCE,  R.  I 

1940 

Ilulletin  . (e) 

Journal  . (m) 

Journal  . (S) 


Gain  or  Loss 
91,263  L 
29,510  L 
242,075  213,975  28,100  G 


1,000,073  1,091,336 
326,020  355,530 


Tot.al  Daily  .  1,326,093  1,446,866  120,773  L 

T,.t,t  stooHov  24?  075  213.975  28.100  G 


Total  Sunday 
Grand  Total 


242.075  213,975 

1,568,168  1,660,841 


READING,  PA. 


§E.agIe  . (e) 

Eagle  . (S) 


589.702 

46,897 


646.992 

28.876 


Total  Daily  .  589.702  646.992 

Total  Sunday  .  4(),897  28,876 

Grand  Total  .  636,599  675.868 

5  Eagle  (e)  and  Times  (m)  sold  in  combination, 
one  edition,  ^.'igle  (c),  only  is  given. 

RICHMOND,  VA. 

Xews-Leadcr  . 

Times-I  lispatch  . (m) 

Times-Dispatch  . (S) 

Total  Dail.y  . 

Total  Sunday 
Gr.and  Total 


Times  . (m) 

World  Xews  . (e) 

Times  . (S) 

Total  Daily 
Tot.al  Sunday 
Grand  Total 


Times  Union  _ _ _ .(e) 

Democrat  &  Chronicle  (m) 
Democrat  &  Chronicle  (S) 

Total  Daily  .. 

Total  Sunday 


28.100  G 
92,673  L 


57,290  L 
18,021  G 

57,290  L 
18,021  G 
39,269  L 
Linage  of 


.(e) 

913.315 

1.007.915 

94,600 

L 

■  (m) 

522.189 

572.6.36 

50,447 

L 

.(S) 

311,331 

244.625 

66,706 

G 

1.435.504 

1.580.551 

145.047 

L 

,31 1.331 

244,625 

66,706 

G 

1,746,835 

1.825,176 

78,341 

L 

tOANOKE,  VA 

.  (m) 

242,535 

259.567 

17,032 

L 

,  .(e) 

416.989 

472.328 

55.3.39 

L 

.(S) 

202,094 

172,056 

00 

o 

G 

659.524 

731.895 

72.371 

L 

202.094 

172.056 

.30.0.38 

G 

861,618 

90.3,951 

42,333 

L 

>CHESTER,  N. 

Y. 

..(e) 

887.804 

920,551 

32.747 

I. 

(m) 

695,978 

747.234 

51.256 

L 

•  (S) 

390.903 

293.768 

97,135 

G 

1.583.782 

1,667.785 

84,003 

1. 

390,^03 

293.768 

97.135 

G 

1,974,685 

1,961,553 

13,132 

G 

ROCKFORD,  ILL. 


Register-Republic  ....  (e) 

. (m) 

. (S) 


Star 

Star 


537,230 

408.932 


591,037 

480.954 


155,896  102,624 


Total  Dail.y  . 

Total  Sunday  . 

Grand  Total  .  1,102,058  1,174,615 

SACRAMENTO.  CALIF. 

252.220  256..354 

715.212 
117,703 


Union  . (ra) 

Bee  . (e) 

Union  . (Sj 

Total  Daily  . 

T otal  Sunday 


946.162  1,071,991 
155.896  102,624 


776,488 

92.247 


967,432  1.032,842 


117,703 


Grand  Total  .  1,085,1.3^ 

ST.  LOUIS,  MO. 


92.247 

1,125,089 


53.807  L 
72.022  L 
53.272  G 

125.829  1. 
53.272  G 
72,557  L 


4.1.34  L 
61,276  L 

25.456  G 

65,410  L 

25.456  G 
39,954  L 


Globe-Democrat 

_ (m) 

503,748 

.544,543 

40.795  L 

Post-Dispatch  . . . . 

,...(e) 

766.437 

849.703 

83,266  L 

Star-Times  . 

...(e) 

599.060 

602.730 

3.670  L 

tGIohe-Democrat  . 

. . .  (.S) 

.325.121 

2.3.3.296 

91.825  G 

Post-I>ispatch  . . . . 

. . . (S) 

455,358 

356.383 

98,975  G 

Total  Dailv  . . . . 

1.869.245 

1.996.976 

127.7.31  L 

Total  Sunday  . . 

780.479 

589.679 

190.800  G 

Grand  Total  .  . . 

2,649.724 

2.586.655 

6.1,069  G 

ST.  PAUL.  MINN. 


Pioneer 

Press  , . . 

. . .  (m) 

580.443 

596.406 

15.963  I, 

Dispatch 

. . . . (e) 

6.34.7.15 

775.916 

141.181  1. 

Pioneer 

Press  .  . . . 

...(S) 

2.32.795 

2.32.156 

639  C. 

Total 

Daily  .  . . . 

1.215.178 

L, 372.522 

157,144  1. 

’Fotal 

Sunday  . . 

232.795 

2.32.156 

6,39  G 

t  irand 

Total  . . . 

1,447,97.3 

1.604,478 

156.505  L 

SAN  ANTONIO.  TEXAS 

Light  . 

Express  . (m) 

Xews  . 

•Light  . 

Express  . (St 


..(e) 

465,01.1 

514.948 

49,9.35 

I. 

.  (m) 

.32.3.580 

.312„360 

1 1 .220 

G 

.  .(e) 

609.3.36 

624.800 

15.464 

L 

.(S) 

.329.665 

2.32..151 

97.314 

C. 

.(S) 

265.247 

208,825 

56.422 

G 

Total  Daily  . 
Total  Sunday 
Grand  Total 


1.397.929  1.452.108 
594.912  441.176 

1.992.841  1.893.284 


SAN  DIEGO,  CALIF. 


Union  . (m) 


.Sun 
Tribune-Sun 

Ttnirm  . 

Sun  . 

Tot'd  Daily  . 
Tot.a1  Sunday 
Grand  Tot.al 


(e) 

.(e) 

.(S) 

.(S) 


798.203 


751.094 

.304.699 


441.829 

450.544 

726.40.3 

204.247 

69.898 


1.550.197  1.618.776 
304.699  274.145 

1.854.896  1.892.921 


Sun  discontinued  publication  Xoy.  25,  19.39. 

SAN  FRANCISCO.  CALIF. 


54.179  1. 
1  53.736  L 
99.  557  G 


356.374  G 
450.544  1. 
25  591  G 
100.452  G 
69.898  1. 

68.579  1. 
.30.554  G 
38.025  1. 


38.488  G 
21.498  1- 
290.840  1. 
119.439  G 
46.224  G 

273.850  I, 
165.68.3  G 
108.167  1. 

Xews-Telegram  discontinued  publication  .\ugust  21.  1939. 


Chronicle  . 

. (m^ 

415.291 

474.002 

58.711  L 

Kxatriner  . 

650.22.3 

674,9.32 

24.709  1. 

C  all-Bidletin 

. (e) 

548.924 

597.016 

48.092  1. 

News  . 

. (e) 

545,308 

587.376 

42.068  I. 

ft  'lironicle  .... 

. (Si 

259.584 

182.6.36 

76.948  C. 

*Kxaminer  ... 

. (S) 

Ta3.25n 

.38.1.98.1 

69.267  C. 

Total  Daily  . 

2.159.746 

2..3.3.3.,326 

17.3.580  L 

Total  Sunday 

712.8.34 

566.619 

146.215  C, 

Grand  Total 

2.872.580 

2.899.945 

27.365  L 

SCHENECTADY,  N 

.  Y. 

Gazette  . 

642.180 

714.456 

72,276  L 

I’nion  Star  .  .  . . 

. (e) 

559,753 

612,SI1 

52.758  L 

Grand  Total 

1.201.933 

1,326.967 

125,034  L 
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SCRANTON,  PA. 


TORONTO.  ONT.,  CANADA 


1940 

1939  G 

.  . .  (ml 

473.921 

506.909 

....(e) 

669.514 

806.353 

Scrant(iiti,in  . 

...(S) 

225.298 

192.646 

Total  i  lailv  .  . . 

1.143.435 

1.313,262 

Total  Sinitlav  . 

225.298 

192. (•4(» 

Grand  Total  . . 

1.368,733 

1,505.908 

SEATTLE,  WASH. 

Post-liitflliKCncer 

...(ni) 

432.282 

427.801 

....(e) 

2.58.248 

331,983 

tTimo  . 

....(e) 

735.826 

749.950 

•Post -Intelligencer 

..(S) 

348.537 

268.434 

T..::il  D.iilv  .  . . 

1,426.356 

1.509.7.34 

'I'otal  Snndav  . 

612.660 

479.503 

Grand  Total  . . 

2,039,016 

1,989.237 

SOUTH 

BEND,  IND. 

Tribune  . 

....(e) 

662.882 

670.310 

Tribune  . 

....(S) 

126,794 

92,405 

Grand  Total  . . 

789,676 

762,715 

SPOKANE.  WASH. 

Spokesman-Review 

. .  (m) 

298,903 

334,734 

Chronicle  . 

. (e) 

520,516 

596,613 

tSpokesman-Keview  ..GS) 

261,089 

187,486 

Total  Dailv 

819,419 

931,347 

Total  Sunday  . 

261,089 

187,486 

Grand  Total  . . 

1,080,508 

1,118,833 

(Iain  (ir  I.o'.s 
32,988  L 
136,839  L 
32,632  G 


169,827  L 
32,652  C 
137,175  L 


Gl<.l>e  &  Mail  . (m) 

Trlegram  . (e) 

Star  . (e) 

Star  . (weekly) 


1940 

463,644 

895,674 

1,032,356 

83,120 


19.19  Gain  (11  I... 
605,647  142,003  1. 


1,036.255 

1.152.993 

77.598 


140.581  1. 
120.637  1. 
5,522  G 


WINSTON-SALEM.  N.  C. 

Twin  City  .Sentinel  . . .  (e>  377,109  406,005 

Jiiiirnal  . (tn)  300,002  340,'ajT 

Jdurnal  6:  Sentinel  ..(.S)  143,808  112,602 


28.896  L 
40.519  L 
33,2060 


N 


Grand  Total 


4,481  G 
73,735  C 
14,124  L 
80,103  t. 


_  2,474,794  2,872,493 

TRENTON.  N.  J. 

Times  . (e)  700,834  727,180 

Tinies-.Vlvertiscr  _ (S)  101,984  72,054 


397,699  L 


Total  Daily  . 
Total  .Sunday 
lir.and  Total 


26,346  I 
29,930  G 


677,111  746,526 

145,808  112,602 

822,919  859,128 

WORCESTER,  MASS. 

Tek-Kram  . (m)  535.893  611,510 

G.azctte  \  Dost . (e)  613,tt75  676,696 

1  elegrain  . (S)  210,314  174,465 


69,4151 
33,206 G 
36,2091  j 


75.617  L 
63.621  L 
35,849 G 


Grand  Total 


3,584  G 


83.378  L 
133.157  G 
49,779  G 


_  802,818  799.234 

Times  (e)  atid  State  Gazette  (m)  are  s(jld  in  eombination. 

TROY.  N.  Y. 

Record  . (m)  552,241  612,274  60,033  1. 

Record  (m)  sold  in  comliin.ation  with  Times-Record  (e). 
Lin.age  of  one  edition.  Record  (ml,  only  is  given. 


Tot.al  Daily  .  1.148,968  1.288,206 

Tcjtal  Sunday  .  210,314  174,465 

Grand  Total  .  1,359,282  1.462,6/1 

YOUNGSTOWN,  OHIO 

\indicator-Telegram  ..(e)  762,312  787,833 

N'indicator-Telegram  .(S)  231,610  161,918 


139,2381  I 
35.849  G 
103,3891 


25,321  L 
69,692 G 


7.428  1. 
34,389  G 


26,961  G 


35,831  L 
76,097  L 
73,603  G 


111,928  L 
73,603  G 
38,325  I. 


HJournal  . (e) 

Herald  Journal  . (e) 

Post-Standard  . (ml 

5.\merican  . . (S) 

•Herald  American  . . .  (S) 
Post-Standard  . (S) 


SYRACUSE.  N.  Y. 


843,889 

438,521 


213,066 

133,734 


632,077 

689,759 

472,740 

135,399 

63,060 

66,161 


632,077  L 
154,130  G 
34,219  L 
135,399  L 
150,006  G 
67,573  G 


Total  Daily  , . . 

1,282,410 

1,794,576 

512,166  L 

Total  Sunday  . 

346,800 

264,620 

82,180  G 

Grand  Total  . . 

1.629,210 

2,059,196 

429,986  L 

§  Suspended  publication 

July  23,  1939. 

TACOMA.  WASH. 

News-Tribune 

. (e) 

431,574 

488,232 

56,658  L 

Times  . 

. (e) 

348,007 

363,179 

15,172  L 

News-Tribune  . . . 

. (S) 

150,924 

130,505 

20,419  G 

Total  Daily  . . 

779,581 

851,411 

71,830  L 

Total  Sunday 

150,924 

130,505 

20,419  G 

Grand  Total  . 

930,505 

981,^16 

51,411  L 

TOLEDO.  OHIO 

Times  . 

. . .  .(m) 

132,169 

150,119 

17,950  L 

Blade  . 

. (e) 

890,836 

932,166 

41.330  L 

Times  . 

. (S) 

276,716 

261,140 

15,576  G 

Total  Dailv  . . 

1,023,005 

1,082,285 

59,280  L 

Total  Sunday 

276,716 

261,140 

15.576  G 

Grand  Total  . 

1,299,721 

1,343,425 

43.704  L 

TULSA.  OKLA. 

Tribune  . 

...(e) 

433,043 

517,087 

84,044  L 

World  . 

. . .  (m) 

431,008 

525,293 

94,285  L 

Tribune  . 

...(S) 

137.208 

96,204 

41,004  G 

World  . 

...(S) 

200,666 

140,411 

60,255  G 

Tot.al  Dailv  . . . . 

864,051 

1,042,380 

178,329  L 

Total  .Sunday  . . 

337,874 

236,615 

101.259  G 

Grand  Total  . . . 

1,201,925 

1,278,995 

77,070  L 

WASHINGTON.  D 

.  c. 

Times-Herald  . . . . 

(daily) 

811.009 

853,309 

42,300  L 

Post  . 

. . .  (m) 

625,100 

653.895 

28,795  L 

News  . 

....(e) 

530,100 

560,589 

30,489  L 

Star  . 

...(e) 

1,415,457 

1,588,221 

142.764  L 

•Times-Herald  . . . 

...(S) 

433,684 

338,527 

95,157  G 

tStar  ....  . 

...(S) 

538.919 

430.394 

108,525  G 

Post  . 

...(S) 

377,843 

253,383 

124,460  G 

Total  Daily  . . . . 

3,381,666 

3,626.014 

244.348  L 

Total  JSundav  . . 

1,350.446 

1,022,304 

328.142  G 

Grand  Total  . . . 

4,732,112 

4,648,318 

83,794  G 

WESTCHESTER  COUNTY  MACY  GROUP 

Mamaroneck  Time- 

:  ..(e) 

191,306 

219.371 

28,065  L 

Mt.  Vernon  Argus 

. . . (e) 

485,065 

485,362 

297  L 

New  Rochelle  Standard 

Star  . 

- .  - . (e) 

485,488 

484,022 

1,466  G 

Ossining  Citizen 

Register  . 

....(e) 

216,993 

242.784 

25.791  L 

Port  Chester  Item 

...(e) 

338,655 

370,011 

31.356  L 

Tarrvtown  News  . 

....(e) 

201,550 

229,228 

27,678  L 

Yonkers  Herald  States* 

man  . 

. . . .  (e) 

418,891 

421.322 

2.431  L 

white  Plains  Dispatch  (e) 

548,937 

416,641 

132.296  G 

Peekskill  Star  . .  . 

. ...(e) 

260.132 

309,442 

49,310  L 

Group  Total  . . 

3.147,017 

3.178.183 

31,166  L 

WICHITA.  KAN. 

Beacon  . 

....(e) 

444,945 

489,760 

44,815  L 

Eagle  . 

. .  .(m) 

328.552 

306,020 

22,532  G 

Eagle  . 

....(e) 

426,885 

401,370 

25,515  G 

Beacon  . 

....(S) 

252,773 

183,405 

69.368 

Eagle  . 

....(S) 

192,947 

135,225 

57,722  G 

Total  Dailv  . . . 

1,200,382 

1,197,150 

3.232  G 

Total  Sunday  . 

445,720 

318.630 

127,090  G 

Grand  Total  . . 

1,646,102 

1,515,780 

130,322  G 

(irand  Total  .  . . . 

.  993,922 

949,751 

44.171  G 

Fiqures 

Supplied  by  1 

Publishers 

BRONX,  N.  Y. 

Hone  News  . 

..(c)  162.546 

207,563 

45,017 L 

Home  News  . 

.  .(S)  88,212 

75,906 

1 2,306 G 

Grand  Total  . .  . . 

.  250,758 

283,469 

33,7111 

KANSAS  CITY,  KANS. 

Kansan  . 

...(e)  249,984 

222,516 

27,468  G 

Kansas  . 

..(S)  109,816 

78,498 

31,4180 

Grand  Total 


359,800  301,014  58,886G 
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MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY.  COMIC  WEEKLY  AND  THIS  WEEX- 
JUNE.  1940 

•AMERIC.-VN  WEEKLY  Linage  70,593  lines  ani 
(20M1C  WEEKLY  Linage  19,621  lines  is  included  in  the 
Sunday  figures  of  the  following  papers:  .-Mhany  Times  Unioii, 
Atlanta  Journal,  Baltimore  .American,  Boston  Advertise:, 
Chicago  Herald-American,  Detroit  Times  Milwaukee  Smti- 
nel.  New  York  Journal -American,  Pittsburgh  Sun-Telegra[i, 
San  .Antonio  Light,  Syracuse  Herald-American,  Washingtsc 
Times!  lerald. 

•.-AMERICAN  WEEKLY  Linage  81,755  lines  in  the  Loi  ' 
Angeles  Examiner,  San  Francisco  Examiner  and  Seattle  Po«- 
Intelligencer. 

"A.MERICAN  WEEKLY  Linage  70,593  lines  in  Iht 
Buffalo  Conner  Express,  Cleveland  Plain  Dealer  and  Iloustor. 
Post.  68,689  lines  in  the  Minneapolis  Star-Journal  anI 
Nashville  Tennessean.  79,851  lines  in  the  Portland  Ore 
gonian. 

tTHlS  WEEK  Linage  39,234  lines  is  included  in  the 
Sunday  figures  of  the  following  papers:  Atlanta  Constita 
tion,  Baltimore  Sun,  Birmingham  News  &  .Age  Herald,  Boston 
Herald,  CimSnnati  Enquirer,  Cleveland  Plain  Dealer,  Dallu 
News,  Detroit  News,  Indianapolis  Star,  Memphis  Commeim 
Appeal,  Milwaukee  Journal,  Minneapolis  Tribune,  Kct 
Orleans  Item  Tribune.  New  York  Herald  Tribune.  Oittahj 
AV'orld-Herald,  Philadelphia  Record,  Pittsburgh  Press,  St 
Louis  Globe-Democrat,  Washington  Star.  41.243  lines  in  tht 
Los  Angeles  Times,  Portland  Journal,  San  Francisco  Chron¬ 
icle  and  Spokane  Spokesman  Review.  37,174  lines  in  tht 
Chicago  Daily  News  (ev.)  and  39,689  lines  in  the  Seattlt 
Times. 
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S.  F.  News  Changes 
Its  Makeup 

Makeup  changes  have  been  com- 
pleteel  by  the  San  Francisco  News  in 
a  move  to  improve  further  the  ap¬ 
pearance  of  the  paper,  increase  its  ele- 
partmentalization  and  to  add  to  the 
reader  interest  in  the  classified  adver¬ 
tisements. 

At  the  top  of  one  classified  adver¬ 
tising  page  the  News  now  places  its 
vital  statistics,  using  an  eight-column 
spread  with  the  heading:  “Every  Line 
Vital  News  to  Some  One.”  At  the  top 
of  a  second  page  the  News  runs  its 
serial  story,  also  under  an  eight-col¬ 
umn  line. 

The  changes,  it  was  pointed  out  by 
Frank  Clarvoe,  acting  editor,  provide 
definite  placing  daily  for  two  impor¬ 
tant  features;  bring  attention  to  the 
classified  advertising  pages  and  en¬ 
able  devotion  of  the  entire  first  page 
of  the  third  section  of  the  paper  to  the 
daily  columns  and  special  feature  se¬ 
ries  of  the  News.  Previously  two  of 
these  had  been  going  run  of  paper 
with  subsequent  shifting  of  position 
from  day  to  day. 

“This  makeup  is  an  improvement 
and,  we  believe,  brings  fresh  reader- 
ship  to  the  classified  pages  without 
disturbing  the  regular  group  of  the 
classified  themselves,”  Mr.  Clarvoe 
said. 

In  the  financial  section,  the  News 
has  revised  its  makeup  to  provide 
the  grouping  of  agate  copy  so  that 
this  type  of  quotations  appear  at  the 
bottom  half  of  the  page,  with  all  “top” 
page  copy  in  regular  type. 


SEEK  TO  VOID  VERDICT 

Milwaukee,  Wis.,  July  15 — The  mo¬ 
tion  of  the  Milwaukee  Journal  that 
the  $20,000  ju^  verdict  in  the  $100,- 
000  libel  action  of  former  Mayor 
Daniel  W.  Hoan  be  set  aside,  has  been 
taken  under  advisement  by  Circuit 
Judge  Otto  H.  Breidenbach.  After 
hearing  oral  arguments  the  court 
asked  that  briefs  be  filed  by  both  sides. 


the  University  of  Tennessee  which  is 
to  furnish  part  of  the  pay  and  use  this 
representative  as  a  part  time  teacher 
of  journalism. 


Two  Newspapermen 
Rescue  Canoists 


Tenn.  Group  Seeks 
Confidence  Bill 

F.  L.  Tardy,  of  Gainesboro,  was 
elected  president  of  Tennessee  Press 
Association  at  its  seventieth  annual 
convention  held  in  Chattanooga  July 
12  and  13.  Knoxville  was  chosen  as 
the  1941  convention  city. 

A  resolution  was  adopted  urging 
the  congress  to  pass  pending  legisla¬ 
tion  providing  that  all  Government 
printing  that  is  used  in  the  field  shall 
be  printed  by  concerns  located  in  ter¬ 
ritory  in  which  material  is  used. 

A  legislative  program  was  adopted 
containing  proposed  amendments  to 
state  statutes  to  protect  newspaper 
men  against  divulging  sources  of  in¬ 
formation;  to  require  publication  of 
notices  of  trustee’s  sales  of  real  estate; 
to  require  publication  of  bills  before 
introduction  in  state  legislature;  to 
define  a  newspaper  eligible  to  receive 
legal  advertising. 

Horace  V.  Wells,  Jr.,  publisher, 
Clinton  (Tenn.)  Courier,  was  elected 
vice-president;  Minor  Bragg,  pub¬ 
lisher,  Rutherford  Courier,  Murfrees¬ 
boro,  secretary-treasurer. 

The  association  voted  to  employ  a 
field  manager  in  cooperation  with 


Minneapolis,  July  15 — Two  Minne¬ 
sota  newspapermen  were  heroes  to¬ 
day,  after  they  had  interrupted  their 
duties  as  judges  of  a  Minnesota  canoe 
derby  to  dash  into  a  lake  ruaar  the 
headwaters  of  the  Mississippi  river 
and  rescue  four  participants  whose 
craft  had  overturned. 

The  newsmen  are  Walter  Marcum, 
president  of  the  Bemidji  Pioneer,  and 
Ed  Shave,  tourist  and  resort  editor  of 
the  Minneapolis  Star-Journal. 

When  the  judges  at  the  race,  who 
included  John  Connor,  outdoors  edi¬ 
tor  of  the  Minneapolis  Times-Tribune, 
noticed  two  canoes  failed  to  pass  the 
outlet  of  the  Mississippi  from  Lake 
Bemidji,  Shave  and  Marcum  attached 
a  motor  to  a  boat  and  speeded  into 
the  lake.  They  found  three  of  the 
racers  clinging  to  their  overturned 
craft  and  a  fourth  attempting  to  swim 
to  shore,  and  rescued  the  quartet. 


INCREASE  COLUMNS 

World’s  Press  News,  English  pres 
and  advertising  journal,  reports:  “Both 
the  London  News  Chronicle  and  the 
Star  are  to  go  over  to  eight-columr. 
make-up  as  from  July  1.  The  Dail;- 
Express  will  then  be  the  only  newspa¬ 
per — apart  from  the  Times — to  main¬ 
tain  its  pre-war  format.  The  Daih 
Mirror  and  Daily  Sketch  have  five 
columns  to  the  page  as  against  four 
while  the  Telegraph,  Mail,  HeraU- 
and  now  the  News  Chronicle — ^ha« 
eight  columns  instead  of  seven.” 


SWISS  BAN  TWO  PAPERS 

Two  of  the  three  Swiss  newspaper 
the  Avanguardia  and  Stampa  Libre 
both  in  Lugano,  which  had  previous!; 
been  attacked  by  the  Italian  press  fc: 
printing  only  the  British  version  oi 
the  British-Italian  naval  fighting  h 
the  Mediterranean,  have  been  sus¬ 
pended  by  the  Swiss  Federal  Counc: 
at  Berne  Switzerland,  pending  grave: 
sanctions. 


MODEL  PLANE  MEET 

With  a  contestant  list  of  1,400,  the 
1940  National  Model  Airplane  Cham¬ 
pionships,  sponsored  by  the  Chicago 
Times  and  the  Chicago  Park  District, 
was  concluded  recently.  National 


awards  were  presented  at  a  banquet 
attended  by  more  than  2,000  persons. 
Maurice  R^dy,  Times  aviation  editor, 
presented  the  national  trophy  to 
George  Sass,  Jr.,  of  Detroit. 


DOUBLE  CELEBRATION 

David  Lidman,  makeup  editor  of  * 
New  York  Herald  Tribune  was  m*'] 
ried  July  11  at  Alexandria. 

Miss  Karen  Broschowski  of  claps? 
department  of  the  Herald  Triba 


HONORS  SAFE  DRIVERS 

Fifty-six  drivers  of  the  Philadelph'^ 
Record  delivery  trucks  who  have  bet: 
distributing  newspapers  from  two  ^ 
five  years  without  an  accident  weR 
awarded  medals  by  the  managenifp- 
recently  in  recognition  of  their  safe'.' 
records.  ; 
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Artistry  and  Restraint 
Needed  in  R-O-P  Color  Ads 


896  L 
519L 
206  G 


By  GEORGE  A.  BRANDENBURG 


effective  use  of  color  in  run-of- 
206  G  paper  advertisements  calls  for  re- 
299  L  I  strain!  and  an  artistic  sense,  rather 
i  than  splashing  color  across  the  page 
{•  with  the  prime  purpose  of  gaining  at- 
'849  G  tention,  is  one  conclusion  reached 
—  after  reviewing  the  175  newspaper 
'849  G  color  ads  included  in  the  Branham 
,389  L  Company  study  of  r-o-p  color.  The 
study  being  made  by  the  research 
•521 L  department  embraces  58  national  ads 
and  117  local  ads. 

.171 G  Likewise,  it  appears  that  too  much 
color  repels  the  eye.  The  most  at¬ 
tractive  color  ads  not  only  were 
,017  L  marked  by  restraint,  but  scored  heav- 
•595  C  jiy  when  there  was  a  contrast  in  the 
1,711  L  layouts  that  permitted  darker  accents 
to  set  off  the  color  copy.  Just  as  in 
',468  c  black  and  white  ads,  there  must  be 
plenty  of  white  space  in  a  color  ad  in 
1.886 G  order  to  obtain  a  pleasing  appearance. 
ICAN  Avoid  Light  Coior  Halftones 
iEX—  Among  local  advertisers  there  is  a 
tendency  to  use  color  in  printing  half- 
in^  tone  illustrations.  In  this  connection. 

Union,  it  is  the  opinion  of  Carl  Sundberg. 

crtiin,  research  director  of  the  publishers’ 

:gupl.  representatives  organization,  that 

iinjtor.  ^  newspapers  will  do  well  to  avoid 
he  Lo!  ^  halftones  which  are  lighter  than 
e  Po*.  I  medium  value  gray — a  term  that  de- 
j  notes  the  shade  midway  between 

lomtor'i  white.  Best  results  are 

ai  and '  usually  obtained  by  printing  half- 

O""  tones  in  black. 

in  the  Mr.  Sundberg’s  study  of  newspaper 

includes  a  tabulation  on 
Dallas  many  colors  are  used,  what 

mercu;  coloTS  are  used,  what  colors  are  most 
Oi^  popular,  and  where  color  is  used  in 
ss,  St  the  advertisement.  The  generally  ac- 
Chrm  9epted  practice  seems  to  be  to  con- 
in  thn  fbe  use  of  color  to  one  extra 
Statti!  color  with  black.  Of  the  175  ads 

_  studied,  158  made  use  of  only  one 

color  with  black.  Among  the  58 
I  national  ads,  51,  or  88%  used  one 
press  black.  In  the  local  field, 

‘Boll  uffs,  107,  or  91%,  used  one 

nd  tie  black.  The  use  of  two  and 

:oluni7  colors  is  comparatively  negli- 

Doil;-  according  to  this  study. 

;wspa-  1^®'1  seems  to  be  the  most  popular 
main-  '*'*11'  Ihe  national  advertiser — 

Doiii  P*"  82%  of  the  one-color  users 
•e  five  ®P®cified  red  as  the  extra  color  with 
t  four  ®l®ck.  Red,  however,  is  not  quite 
?raU-  «  popular  with  local  advertisers, 
—haw  following  are  the  color  combinations 
,.  used  by  national  and  local  advertis¬ 
ers: 


?ERS 

papers 
Libre 
vious!; 
■ess  fo 
sion  o: 
ting  ir 
n  sus- 
Zounc- 
grave: 


58  National  ."Ids 
42  used  re<l  with  black  (82%) 

3  used  yellow  with  black 
1  used  orange  with  black 

1  used  blue  with  black 

2  used  green  with  black 

2  used  brown  with  black 

1  kiltie  only  (no  black) 

2  used  yellow  and  red  and  black 
1  used  green,  red  anrl  black 

1  used  blue  only  (no  black) 

2  u.setl  green  with  hlack 


ERS 

delplic 
re  be*' 
two  te 
it  wn 
geincr.- 
•  safe!; 


117  Local  Ads 

58  u,e(l  rc<l  with  black  (54%) 

4  used  yellow  with  black 

5  u.se.1  blue  with  black 
'2  used  green  with  black 

'  “sH  [link  with  black 
4  orange  with  hlack 
•’  used  brown  with  black 
4  u.sed  violet  with  black 
-  ui>ed  blue  and  yellow  with  hlack 
used  blue  and  rc.l  with  bback 
‘  used  pink  and  blue  with  black 
used  red,  yellow  and  blue  (no  black) 
used  red,  yellow,  blue  and  black 

Where  to  Use  It? 

®  question  of  where  to  use  col 
a  newspaper  ad  requires  a  mo 
answer,  it  would  seem.  T1 
onal  advertiser  is  about  evenly  d 


vided  between  the  use  of  color  for 
headlines,  subheads  and  other  color 
spots  and  the  use  of  color  for  trade¬ 
marks  or  logotypes.  The  local  ad¬ 
vertiser  uses  color  for  headlines,  sub¬ 
heads,  text  and  almost  as  much  for  il¬ 
lustrations.  There  are  some,  how¬ 
ever,  who  make  good  use  of  color  in  a 
decorative  way,  confining  illustrations 
and  headlines  to  conventional  black 
and  white.  It  may  be  considered  sig¬ 
nificant  that  only  five  national  adver¬ 
tisers  used  color  to  emphasize  price. 
Likewise,  only  21  local  advertisers 
used  color  to  stress  the  all-important 
“how  much?’’ 

Following  is  a  summary  of  how 
color  was  used  in  the  175  a^  studied: 

58  National  Ads 

49  usril  culor  fur  headlines,  subheads  and  else¬ 
where 

46  used  color  for  trademarks  and  logotypes 
36  used  color  for  illustrations 
25  useti  color  BenDay 
5  used  color  for  prices 

None  used  color  for  headlines  and  subheails 
only 

117  Local  Ads 

92  Used  color  in  headlines  or  subheads 
54  used  culor  for  trademarks  and  logotypes 
89  used  culor  for  illustrations 
21  iKsed  color  for  prices 
61  used  color  Benllay 

4  used  color  in  headlines  and  subheads  only 

Ut»  Positive  Colors 

Hoping  to  aid  newspapers  in  pre¬ 
paring  color  ads  for  retail  advertisers, 
the  Branham  research  department 
discussed  with  Editor  &  ^blisher 
some  of  the  important  points  to  keep 
in  mind  if  effective  use  of  color  is  to 
be  attained.  “Advertisers  should  use 
positive  colors  of  deeper  tone  to  get 
the  best  results,”  said  Mr.  Sundberg. 

He  displayed  one  local  ad,  for  in¬ 
stance,  featiu'ing  a  “keep  cool  this 
vacation”  theme,  which  lacked  vitality 
because  the  shade  of  green  used  con¬ 
tained  too  much  yellow  and,  there¬ 
fore  did  not  convey  the  coolness  in¬ 
tended.  In  contrast,  he  offered  a 
local  department  store  ad,  using  a 
“cool”  green  for  a  border  and  repro¬ 
ducing  a  bottle  of  hot  weather  cologne 
in  the  same  shade  of  green.  The  lat¬ 
ter  appeared  to  be  much  more  effec¬ 
tive  in  appearance. 

Another  department  store  adver¬ 
tiser  loaded  his  page  with  many  items 
of  merchandise,  but  used  color  inter¬ 
estingly  by  interspersing  it  effectively 
throughout  the  page  which  otherwise 
would  have  been  black  and  forbidding 
in  appearance. 

The  use  of  a  color  spot  to  attract  the 
reader’s  attention  to  a  leader  item  in 
a  doublespread  is  always  good.  It 
was  suggested  advertisers  avoid  put¬ 
ting  too  much  copy  in  color,  or  set¬ 
ting  small  type  in  reverse  in  the  col¬ 
ored  portions  of  the  ad.  Such  treat¬ 
ment  is  hard  on  the  eyes  and  to  quote 
Mr.  Sundberg  “wears  you  out.”  Sim¬ 
ilarly,  lavish  use  of  color  defeats  its 
purpose  and  repels  rather  than  at¬ 
tracts  the  eye. 

Use  Red  Sparingly 

“Red  is  a  vibrant  color  and  should 
be  used  sparingly  for  attention  value,” 
he  explained.  “The  use  of  a  green  or 
blue,  both  of  which  are  on  the  cool 
side,  will  not  be  as  tiring  to  the  eye 
if  used  extensively.” 

Proper  balance  of  contrasting  colors 
is  essential  to  a  good  color  layout. 
This  can  best  be  explained  by  stating 
that  attractive  color  pages  usually 
present  first  either  a  color  headline 
oi  one  in  black,  then  a  contrasting 
color.  If  the  ad  starts  with  red  at  the 
top,  the  next  block  of  copy  will  be 


Stone's  Daughter  Returns 
Decorations 

Mrs.  Elizabeth  Stone  Goodridge 
announced  July  14  according  to  an 
AP  dispatch  from  Woodstock,  Vt., 
she  had  returned  to  Italy,  through 
the  Italian  ambassador  in  Washing¬ 
ton,  the  decorations  given  her  late 
father,  Melville  E.  Stone,  by  King 
Victor  Emanuel.  "I  feel  thaf  this 
would  be  my  father's  wish  if  he 
were  alive,  inasmuch  as  he  returned 
his  German  decorations  during  the 
first  world  war,"  she  said.  Stone 
retired  in  1921  after  serving  more 
than  a  quarter  of  a  century  as 
general  manager  of  the  Associated 
Press.  He  died  in  1929. 


black  and  white,  followed  by  red,  with 
more  black  and  possibly  red  in  the 
logotype  at  the  bottom  of  the  page. 

Many  local  advertisers  are  prone  to 
run  descriptive  or  sales  copy  in  rela¬ 
tively  small  type  in  color.  Such  type 
is  difficult  to  read  unless  the  color 
used  is  a  dark  one. 

An  unusually  effective  color  page, 
advertising  watches,  was  included  in 
the  display.  The  reason  this  particu¬ 
lar  ad  was  attractive,  in  contrast  to 
another  jewelry  ad  which  also  en¬ 
deavored  to  display  its  wares  in  color, 
was  because  the  former  advertiser 
used  a  grayed  yellow  with  an  orange 
shade  that  suggested  gold.  The 
watches  in  yellow  orange  stood  out 
attractively  on  a  black  bendayed 
background.  ’The  other  jewelry  ad 
used  a  yellow,  that  when  placed  on  a 
black  background  made  the  watches 
appear  to  be  greenish  in  color. 

A  refrigerator  ad  lost  its  punch 
when  too  much  red  was  used  with 
copy  in  reverse  in  the  colored  por¬ 
tion.  Likewise,  too  many  units  of  the 
ad  were  in  red  and  each  seemed  to  de¬ 
tract  from  the  other.  Incidentally,  it 
would  seem  that  refrigerator  ads 
using  blue  as  the  second  color  are 
more  in  keeping  with  frigidity  than 
red. 

A  mattress  ad  in  green  was  appeal¬ 
ing  because  the  shade  of  green  sug¬ 
gested  repose.  Another  effective  use 
of  color  is  to  use  colored  arrows,  or 
tags  in  the  newspaper  ad  for  special 
selling  event  and  tie  into  the  ad  by 
having  the  same  colored  arrows  or 
tags  displayed  with  the  merchandise 
in  the  store. 

When  using  an  all-over  pattern  for 
background  in  color,  the  type  must 
not  be  too  small,  if  it’s  to  be  read,  or 
the  background  should  be  a  delicate 
tint.  Likewise,  often  a  good  color  is 
spoiled  by  printing  too  many  items 
in  the  same  color.  Black  accents 
bring  out  lighter  colors  more  effec¬ 
tively  and  with  greater  attention 
value  than  when  color  illustrations 
are  used  alone. 

The  study  revealed  that  many  re¬ 
tail  advertisers  have  been  able  to 
combine  color  with  perfumed  pages 
and  attain  both  eye  and  nose  appeal 
in  a  most  attractive  manner. 

STEREOTYPERS  MEET 

Detroit,  Mich.,  July  15 — With  more 
than  1,000  delegates  present,  the  39th 
annual  convention  of  the  International 
Stereotypers  and  Electrotypers  Union 
of  North  America  got  under  way  here 
today  for  a  week  of  daily  meetings. 
In  addition  to  business  sessions  a  pro¬ 
gram  of  special  events  is  being  held. 

MOVES  OrricES 

Newspaper  Appraisal  Corporation 
has  moved  its  offices  to  101  Park  Ave¬ 
nue,  New  York  City.  L.  Parker  Likely, 
president,  recently  purchased  the  Edi¬ 
tor  &  Publisher  stockholdings  in  the 
company. 


Hatch  Praises 
Scripps-Howard 
Aid  with  Bill 

Rep.  Dempsey  Also 
Applauds  Newspapers' 

Fight  ior  the  Hatch  Act 

Senator  Carl  A.  Hatch  and  Repre¬ 
sentative  John  J.  Dempsey,  New  Mex¬ 
ico  Democrats  and  sponsors  of  the 
Hatch  Act  of  last  year  and  the  new 
Hatch  bill  of  this  year,  July  12  issued 
statements  in  Washington  praising 
,  the  newspapers  of  the  country  in 
general,  and  particularly  the  Scripps- 
Howard  newspapers,  for  their  help  in 
having  the  bills  passed. 

Scripps-Howard  writers  Charles  T. 
Lucey,  Thomcis  L.  Stokes  and  Fred 
Perkins  were  mentioned  by  name. 

Voluntory  Aid 

Senator  Hatch’s  statement  follows: 

“A  question  was  raised  in  the  Senate 
yesterday  afternoon,  not  on  the  floor, 
in  which  an  inference  was  made  that 
the  Scripps-Howard  papers  were  the 
authority  back  of  the  bill  which 
passed  last  year  and  also  the  one 
which  has  just  been  agreed  to  by  both 
Houses  of  the  Congress.  Personally, 
I  resent  that  implication  because  as 
sponsor  of  the  legislation  I  never  had 
any  communication  with  the  Scripps- 
Howard  papers  or  any  official  thereof 
until  after  the  legislation  was  intro¬ 
duced  and  argued  by  me  on  the  floor. 

“The  Scripps-Howard  papers  volun¬ 
tarily  came  to  the  defense  of  and  the 
offense  for  this  legislation.  Without 
their  help  neither  the  bill  last  year 
nor  this  year  would  have  been  passed. 

“I  appreciate  the  splendid  support 
given  by  the  press  throughout  the 
country  generally  and  in  the  city  of 
Washington,  but  I  have  no  hesitation 
in  saying,  as  I  have  said,  that  without 
the  valiant  support  of  Scripps- 
Howard  papers,  including  their  edi¬ 
torial  writers  and  their  reportorial 
forces,  Charles  T.  Lucey,  Thomas  L. 
Stokes  and  Fred  Perkins,  the  biHs 
would  not  have  been  passed.” 

Cengrotulofos  Press 

Representative  Dempsey: 

“Today  has  brought  me  many  ex¬ 
pressions  of  appreciation  as  a  result 
of  my  efforts  in  the  House  for  the 
passage  of  the  Hatch  act,  which  has 
for  its  purpose  clean  politics  in  our 
nation.  I  cannot  permit  this  occasion 
to  pass  without  expressing  my  deep 
appreciation  to  the  press  of  the  nation, 
and  particularly  the  great  support 
given  by  the  Scripps-Howard  organ¬ 
ization. 

“Never  have  I  known  a  more  ac¬ 
curate  picture  of  a  situation  so  clearly 
expressed  and  so  literally  broadcast 
to  the  nation  than  was  drawn  in  this 
particular  instance. 

“I  cannot  commend  too  highly  the 
Scripps  -  Howard  organization  for 
awakening  the  people  to  the  need  for 
and  the  importance  of  this  legisla¬ 
tion,  which  awakening  brought  to  the 
members  of  the  Congress  of  the 
United  States  expression  of  approval 
by  the  constituency  of  those  members. 
1  congratulate  the  press  for  the  won¬ 
derful  service  it  has  rendered.” 

CAPPER  PARTY 

Senator  Arthur  Capper,  publisher 
of  the  Capper  Publications  at  Topeka, 
Kan.,  entertained  20,000  persons  at 
his  thirty-third  annual  picnic  and 
birthday  party  at  Ripley  Park  in 
Topeka,  on  Monday,  July  15.  The 
birthday  was  on  Sunday,  but  the 
party  was  given  Monday.  Senator 
Capper  made  a  special  trip  from 
Washington  to  be  present. 
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WilUs  S.  Kilmer 
Dies  At  71  in 
Binghamton,  N.  Y. 

Press  Publisher  Was  Noted 
Sportsman,  Manufacturer 
.  .  .  Owned  Race  Horses 

Willis  Sharpe  Kilmer,  71,  publisher 
of  Binghamton  (N.  Y.)  Press,  mil¬ 
lionaire  turfman  and  patent  medicine 
manufactiu’er,  died  July  12  at  his 
Sky  Lake  estate  near  Binghamton, 
N.  Y.  He  had  been  ill  since  Christmas, 
when  he  suffered  a  relapse  from  a 
seizure  just  after  his  Remlik,  Va., 
home  burned  in  February,  1938. 
Shock  and  exposure  of  the  Remlik 
fire  brought  on  an  extended  illness 
at  Richmond. 

Bom  in  Brooklyn,  N.  Y.,  he  later 
entered  Cornell  University,  resign¬ 
ing  after  a  short  period  to  join  his 
father  and  tmcle  in  the  manufacture 
of  “Swamproot”  a  proprietary  medi¬ 
cine  in  Binghamton.  He  had  his  own 
ideas  on  the  power  of  advertising  and 
inserted  small  ads  in  newspapers 
throughout  the  country  on  the  merits 
of  “Swamproot.”  His  actions  dis¬ 
mayed  the  elder  Kilmers  but  later 
results  sustained  his  convictions  and 
encouraged  by  the  reactions  expanded 
his  campaign  as  the  company  grew. 
Thus  was  laid  the  foundation  of  the 
Kilmer  fortune,  estimated  at  more 
than  $30,000,000. 

Press  Founded  in  1904 
The  patent  medicine  business  ex¬ 
panded  rapidly  which  led  to  a  series 
of  magazine  articles  attacking  the 
proprietary  medicine  business  in  gen¬ 
eral.  Drastic  legislation  resulted,  pro¬ 
hibiting  manufacturers  from  using 
the  word  “cure”  and  restricting  ad¬ 
vertising  methods.  In  the  meantime 
the  Binghamton  Evening  Herald  con¬ 
ducted  its  own  campaign  directing  its 
sharp  criticism  against  the  younger 
Kilmer.  Smarting  under  these  at¬ 
tacks,  Mr.  Kilmer  in  1904  founded 
the  Binghamton  Press  and  housed  it 
in  a  12-story  building.  He  imported 
newspaper  talent  from  larger  cities 
and  offered  the  city  a  metropolitan 
paper  which  no  local  paper  could 
compete  against.  The  Herald  soon 
suspended. 

On  the  death  of  his  father  he  be¬ 
came  president  of  Kilmer  &  Co.,  and 
also  of  the  Peoples  Trust  Company. 
He  gradually  withdrew  from  social 
contacts  in  Binghamton,  devoting  him¬ 
self  to  travel  and  the  breeding  of 
horses. 

Owned  Sun  Beau,  Exterminator 

In  his  long  association  with  the 
turf,  Mr.  Kilmer  bred  and  developed 
many  brilliant  stake  horses.  The 
greatest  of  all  these  was  Sun  Beau, 
the  get  of  Kilmer’s  own  splendid 
stallion,  Sim  Briar.  Until  Charles  S. 
Howard’s  Seabiscuit  surpassed  his 
total  earnings  by  winning  the  Santa 
Anita  Handicap  last  Winter,  Sun  Beau 
ranked  as  the  leading  money  winner 
of  the  turf,  earning  $376,744.  Exter¬ 
minator,  winner  of  the  Brooklyn  Han¬ 
dicap  in  1922,  was  another  great  Kil¬ 
mer  campaigner. 

Mr.  Kilmer  is  survived  by  his  wife. 

■ 

NEW  MILL  STARTS 

The  new  $3,500,000  plant  of  the 
Ctiampion  Paper  &  Fibre  Co.  at 
Houston,  Tex.,  which  will  manufac¬ 
ture  coated  stock  from  southern  pine, 
began  operations  recently.  The 
greater  part  of  its  output  will  be  sold 
to  Time,  Inc.,  New  York,  publisher  of 
Life.  In  1937  they  completed  a  pulp 
mill  at  Houston.  The  new  plant  will 
have  an  annual  payroll  of  $400,000. 


LEONARD  G.  SANDERS,  44,  pub¬ 
lisher,  Huntington  Park  (Cal.) 
Signal,  died  suddenly  July  11  of  a 
heart  attack  at  his  home.  He  had 
been  ill  for  several  weeks.  He 
joined  the  Signal,  owned  by  his 
brother  LeRoy  Sanders,  as  publisher 
three  years  ago,  and  previously  had 
been  associated  with  newspapers  in 
Washington  and  Florida.  Another 
brother,  G.  V.  Sanders,  is  editor  of 
the  Jacksonville  (Fla.)  Journal.  His 
wife,  a  daughter,  two  sisters  and  four 
brothers  survive. 

W.  G.  L.  Tucker,  71,  veteran  Los 
Angeles  newspaperman,  died  June  29 
at  the  home  of  a  daughter  in  Glen¬ 
dale,  Cal.  He  was  one  of  the  coun¬ 
try’s  first  auto  editors,  starting  the 
automobile  department  of  the  old  Los 
Angeles  Herald  in  1902. 

John  C.  Lebens,  75,  who  retired  in 
1938  as  automobile  editor  of  St.  Louis 
Globe-Democrat  died  July  9  at  his 
home  there,  of  a  kidney  ailment  after 
a  six-week  illness. 

James  W.  “Jimmy”  Powers,  75,  vet¬ 
eran  sports  writer  of  Halifax  (N.  S.) 
Herald  who  retired  two  years  ago, 
died  July  9  of  a  heart  attack.  He 
joined  the  Herald  in  1930  and  con¬ 
ducted  a  sports  and  a  theatrical  col¬ 
umn. 

Boris  Goldreyer,  50,  manager  of 
amusement,  hotel  and  restaurant  ad¬ 
vertising  of  the  New  York  Post,  died 
this  week,  in  the  New  York  Hospital, 
after  a  brief  illness.  A  former  theatri¬ 
cal  press  agent  he  later  joined  the 
New  York  Times  classified  staff  and 
soon  after  formed  his  own  advertis¬ 
ing  agency.  In  1920  he  became  amuse¬ 
ment  ad  manager  of  New  York  Herald 
Tribune.  Thirteen  years  later  he 
joined  the  Post. 

Mrs.  Elizabeth  Rea  Crocker,  29,  art 
editor,  Dallas  (Tex.)  Morning  News, 
died  July  15  after  several  months 
illness. 

Linda  Finch,  3-year-old  daughter 
of  Frank  Finch,  of  the  Los  Angeles 
Times  sports  staff,  died  July  7  from 
pneumonia. 

Cummins  Andrew  Starrett,  80,  who 
retired  as  cable  editor  of  Canadian 
Press  in  1927  but  continued  as  a  con¬ 
tributor  of  its  feature  service,  died 
July  15  in  Toronto  after  a  six-month 
illness. 

George  S.  Curtiss,  73,  feature  editor 
of  Binghamton  (N.  Y.)  Press  died 
July  15  in  the  General  Hospital,  Wav- 
erly,  N.  Y.,  eight  hours  after  he  suf¬ 
fered  cerebral  apoplexy  while  driving 
his  car  from  Athens,  Pa.  to  Bingham¬ 
ton.  He  had  been  with  the  paper  for 
22  years. 

John  Morton  Hazelton,  73,  co¬ 
founder  and  for  20  years  editor  of 
Kansas  City  (Mo.)  American  Hereford 
Journal,  died  July  15  of  a  heart  at¬ 
tack  in  Kansas  City.  He  was  city  edi¬ 
tor  of  Kansas  City  Times  during  the 
1900  convention  which  nominated  Wil¬ 
liam  Jennings  Bryan  for  presidency. 
He  was  also  an  authority  on  Hereford 
cattle  in  the  United  States. 

B.  M.  DeBrucque,  71.  father  of 
Arlo  DeBrucque,  general  manager 
and  secretary-treasurer  of  the  Fair¬ 
mont  (W.  Va.)  Times  and  West  Vir¬ 
ginian  and  James  DeBrucque,  head  of 
the  advertising  department  of  the 
same  company,  died  July  6  at  his 
home  in  Fairmont. 

MUSIC  FESTIVAL 

Fifteen  thousand  persons  attended 
the  13th  annual  Toledo  high  school 
music  festival,  featuring  American 
music  only,  sponsored  by  the  Blade, 
recently,  in  DeVilbiss  high  school 
stadium. 


CLASSIFIED 

RATES 

"SITUATIONS  WANTED" 

(Cadi  with  Order) 

I  Hma  —  JO  par  lliia 
4  dmai  —  .40  par  llaa 

-  "HELP  WANTED" 

(Cash  with  Order) 

1  tima  — >  .90  per  luia 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  tine 
4  times  —  .70  per  line 

OTHER  CLASSIFICIATIONS 

(Cesh  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Circvlation  Promotion 

Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO.. 
Occidental  Building,  Indianapolis. 

See  our  ad  on  page  183  in  the  Year  Book. 
Hudson  DePriest  &  Associates,  World’s 
Record  Circulation  Builders,  246  5th 
Ave.,  N.  Y.  C. 


Miscellaneous _ 

Planning  Your  Fall  Promotions?  Use 
Laurel’s  Improved  Process  for  reproduc¬ 
ing  attractive  illustrated  booklets,  fold¬ 
ers,  eatalogs — economically  I  Expensive 

engravings.  Typesetting  eliminated.  500 
(8*4x11')  copies  $2.63;  additional  lOO’s 
22c.  Request  free  descriptive  manual. 
In  Metropolitan  N.  Y.  ask  for  representa¬ 
tive.  WAlker  5-0.526.  Laurel  Process, 
480  Canal  St.,  N.  Y.  C. 


Newspapers  For  Sale 

California  Daily  —  important  agricultural 
community:  exclusive  field;  earnings  will 
justify  price  $50,000;  half  cash.  Arthur 
W.  Styjies,  Mills  Tower,  San  Francisco. 

Eastern  daily,  exclusive,  fine  town,  $25,000 
down;  New  York  weekly  and  printing 
plant,  $15,000  down.  L.  P.  Likely,  News¬ 
paper  Investments,  101  Park  Avenue, 
New  York. 


Newspaper  Brokers 

To  buy  or  sell 
A  Daily  Property 
MURRAY  E.  HILL  &  ASSOCIATES 
Nashville,  Tennessee 
Organization  builders  since  1921 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY,  Nashville,  Mich. 


Public  Notice 


AN  AUXILIARY  SERVICE! 

EDITOR  AJHI  PUBLISHER”  is  a  ser¬ 
vice  station  on  the  Journalistic  highways 
of  the  world.  On  our  permanent  library 
and  museum  files  will  he  found,  easily 
available,  important  basic  data  anent 
newspaper  markets,  ownership,  adminis¬ 
tration,  management,  personnel,  features, 
circulations,  advertising  rates,  linage  sta¬ 
tistics  and  mechanics  of  production,  as 
well  as  a  wealth  of  informative  material 
regarding  national  advertiser  and  agency 
service.  A  specialist  on  the  daily  news¬ 
paper,  “KDI’TOR  &  PUBLI.SHER,”  now 
in  its  fifty-fifth  year,  occupies  an  exclu¬ 
sive  field.  Subscribers,  without  financial 
obligation  of  any  sort,  are  earnestly  urged 
to  call  upon  us  for  any  service  they  feel 
we  may  be  able  to  render. 

Manager,  Reader  Service 


Help  Waeted 


Editorial  Writer  and  Executive  Assistant  tt 
Managing  Editor;  independent  Demoerstie  j 
evening  and  Sunday  newspaper;  city  of 
50,000;  permanent  for  capable  man  over 
forty  years  of  age;  prefer  man  now  em¬ 
ployed;  salary  above  $3,000.  Write 
full  details,  in  confidence,  to  Box  1270  , 

Editor  &  Publisher. _ '  ' 

Experienced  Advertisliig  Solicitor  wanted; 
well  recommended  character  and  ability! 
Send  picture  immediately.  Borger  Daily 
Herald.  Borger,  Texas. _ 


Mid-Jersey  Weekly  needs  a  young  nn 
trained  in  news,  advertising.  Handle 
entire  newspaper.  Salary — share  pre- 

fits.  Box  1272,  Editor  &  Publisher. 


National  Organixatlon  haa  opening  offeriaij 
unusual  opportunity  for  experienced  In- 1 
dustrial  Page  salesman.  Rieferencea  te 
quired.  Write  giving  details  ’Theodore  K. 
Briggs  Co.,  Mutual  Home  Bldg.,  Dayton, 
Ohio. 


Out-of-Town 

If  you  know  editors,  art  editors  or  womin 
l>age  editors  of  your  local  papers,  yon 
can  increase  your  income  considerably 
by  selling  as  a  part-time  job,  picture  seta 
of  New  York  picture  Syndicate.  Girt  ' 
reference.  Box  1280,  Editor  &  Publisher. 


WANTED— 

Caricaturist  capable  of  developing  own 
idea.s  for  caricatures  on  outstandini 
I>oIitical  —  sport  —  and  other  items  ol 
public  interest.  State  experience.  Boi 
1275,  Editor  &  Publisher. 


Situatient  Wanted 
Adminiatrative 


ACCOUNTANT-COMPTROLLER 
seeks  position  with  newspaper,  circulation 
of  50,000  or  less.  Twenty  years’  experi¬ 
ence  in  all  inside  departments  includint 
job  printing,  and  capable  in  every  one 
Good  executive  w'lio  would  prove  valnablt 
assistant  to  busy  publisher.  Box  1239. 

Editor  &  Publisher. _ 

Is  there  a  place  in  small  daily  field  for  ablt 
newspaper  man,  39,  experienced  in  man- 
agement,  editorial  writing,  commerciii  ^ 
printing!  Married;  children;  Protestant;! 
Mason.  Not  broke,  but  looking  for  per¬ 
manent  connection  after  knocking  aronnd 
for  10  years.  Box  1282,  Editor  &  Pnb- 
lisher. 


Publisher’s  Assistant, 

Business  Or  Promotion  Mlanager. 
Excellent  background  selling  and  advertii- 
ing.  Knows  how  to  get  business.  Fine 
personality.  Now  employed.  Box  1210, 
Editor  &  Publisher. 


Situations  Wanted 
Advertii  ing 


A-l  ClassUled  Man.  Proved  Metropolitan 
experience.  Some  managerial.  Any  place 
Box  1150,  Editor  &  Publisher. 


Age:  thirty-five.  EXPEHUENCE:  Newspaper 
sales,  agency  production  department 
CAPABILITIES:  Copy,  sales  lettera 
rough  layouts.  WAN'TED:  Opportunity  , 
to  use  acquired  knowledge  in  advertiiini  ' 
or  promotion  work,  in  any  connection 
other  than  selling.  Box  1167,  Editor  t 
Publisher. 


22  Years 

Newspaper  Experience 
National,  IiOcaL  Classdfied 


Age  40,  married.  Old  enough  to  take  ad¬ 
vantage  of  years  of  valuable  experience, 
young  and  flexible  enough  to  quickly  learn 
your  selling  methods. 


Know  how  to  create  confidence  and 
develop  advertising  accounts.  How  ti 
build  hard  classifications — how  to  develop 
selling  points  and  bow  to  pass  this  i>' 
formation  on  to  increase  lineage. 


Qualified  to  manage  retail,  nstioiiil-  Pe 

classified  departments  or  become  aaninl-  Boi  11 
ant  to  or  business  manager.  lanagii 

.  .  bu 

Box  1135  Editor  &  Publmber 

_ _  I  do  jo 

Classified  Manager  —  present  paper  »>*  I  Qncst 
years.  Will  increase  your  classified.  Bo*  ] 

1248,  Editor  &  Publisher. _ _  '  perie 

Classified  Supervisor-Manager.  Seven  ye»»'  _P«di 
experience  Metropolitan  and  small  dailic* 
Unbroken  record  of  gains  during  sevee 
years  in  classified;  have  trained  girl*  'write 
built  up  voluntary;  can  get  maxim®*  iwhen 
production  from  street  and  telephot'  -E^o 
staffs.  Know  everry  phase.  DefinitclJ 
revenue  and  expense  conscious — good  or 
ganizer.  Now  employed.  Box  1229,  Ed; 

tor  &  Publisher.  _ .  |with’ 

Experienced  Classified  or  Display  adveiii*  wimi 
ing  man.  Good  references.  Married.  V*  journ 
Jersey  preferred.  Box  1234,  Editor  •  1238. 

P“*>»'*»»er. _ _ _ _ _ 

Seven  years’  sound  experience  newspaiior*  i  ,  ** 
with  5,000  to  20,000  circulation,  Lient 

this  capable,  aggreqsive,  sales-miod'*  [reton 
advertising  man,  28,  ready  to  as»o^  Ivtorv 
AD  MANAGERSHIP  of  small  dailj  d]  / 
large  weekly. 

Competent  copy,  layout,  sales,  ■ 

tive  ability.  University  education.  ■ 

ried.  Employed.  Box  1276,  Editor 
Publisher.  ■ 
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^i.HAn  nr  District  Manager;  17  years’ 
unlimited  experience,  capable  producer, 
Konomical,  expert  on  boy  promotion- 
record  open  for  inspection.  Box  1273. 

Kditor  &  Publisher. _ _ _ 

fi^ieMnn  Manager — age  82.  married;  four- 
*  years'  experience  In  all  pha^  of  eir- 
enlation  management.  Economical  pro- 
dneer.  expert  organiser.  A-l 
from  prerious  employers.  Box  1166,  Edi¬ 
tor  A  Publisher. _ 

fmilation  Manager,  out  on  consolidation. 
P^V^teen  years  from  3,300  to  12,000. 
Held  steady  gain  over  opposition ;  handles 
boys  well.  Prefer  Western  states.  Box 

.  1205.  Editor  A  Publisher. _ 

Manager,  age  29,  five  years’  ex- 
^nerience  morning  field.  Familiar  with 
dealership  sales  and  promotion.  Em- 
nloved — seeks  change  with  opportunity  to 
idvsnce.  Box  1279,  Editor  &  Publisher. 
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Situations  Wantod 

Editorial 


tipsble  and  steady  young  man,  age  32, 
with  six  years’  varied  experience  on  a 
Sew  York  City  newspaper,  desires  change. 
His  had  particular  experience  in  Feature 
Department  and  all  branches  of  the  amuse¬ 
ment  field;  has  knowledge  of  the  syndi- 
'  cite  market  and  can  edit,  plan  layouts 
and  make  up.  Box  1193,  Editor  &  Pub¬ 
lisher^ _ _ _ 

^tor— Well-known  national  non-fiction  ma- 
(iiins  has  Managing  Editor  who  desires 
change.  Idea  man,  experienced  journal- 
iit,  iuthor  of  hooks  and  articles;  knows 
writers  and  photographers.  Box  1200, 

Editor  &  Publisher.  _ 

jdltor-Eeporter:  Two  years  SCRIPPS- 

HOWAKD  reporter;  two  years  city  editor 
small  daily.  Experienced  photographer — 
own  equipment.  Phi  Beta  Kappa.  Age 
26.  Box  12.51,  Editor  &  Publisher. 

EDITORIAL.  ASSISTANT,  Or  Any 
Journalistic  Work,  anywhere. 

5romin.  Good  newspaper  style,  direct  and 
concise;  fine  command  of  English;  rewrite 
and  editing  experience;  widely  traveled; 

I  well-educated;  cultural  background;  ex- 
I  cellent  references  in  journalistic  field. 

^ox  1128  Editor  &  Publisher. 

fcperisnced  Editor,  small  daily;  increased 
circulation  11%%.  Metropolitan  experi¬ 
ence,  excellent  writer;  27.  Box  1178,  Edi- 

tor  t  Publisher. _ _  _ 

Ixperienced  Newspaperman,  24,  wants 
epecialiied  publication,  managing  edi¬ 
torial  position.  A.B..  Washington.  Op¬ 
portunity  first  consideration.  Now  in 
Sew  York.  Box  1265,  Editor  &  Pub- 

li«her. _ 

lixpeiltneed  Weekly  Editor,  now  employed, 
wants  reportorial  job  with  daily  in 
Metropolitan — Long  Island  arefi.  College 
Journalism  graduate.  Age  24.  Box  1153, 

Editor  A  Publisher. _ 

feature  Writer,  Woman,  experienced;  just 
returned  from  abroad ;  capable  columnist 
on  foreign  affairs.  Go  anywhere.  Box 

1283,  Editor  &  Publisher. _ 

Svely Reporter— Smith  graduate;  two  years’ 
college  editor,  class  orator,  honors;  two 
years  mid-western  dailies;  available,  em¬ 
ployed.  Sparkle  in  writing.  Finest  recom¬ 
mendations.  News,  features,  editorials, 
pictures,  car.  Speed  Graphic.  Box  1224, 

Editor  A  Publisher. _ 

MR.  EDITOR  1 


Are  yon  prepared  for  this  war? 
ke  ail'  Arm  yourself  for  the  imminent  Naxi-Soviet 
rienee,  clash  by  regimenting  respective  corre- 
r  lesn  spoudents. 


tionil 

assiit- 


In  maneuvering,  post  me  in  any  part 
e  M«  of  the  Ukrainian  ethnographical  area, 
ow  ti  Ambition,  enhanced  by  a  knowledge  of 
evslop  Ukrainian,  its  history  motives  qualifies 
lis  ii-  me  as  a  capable  sentry  of  the  Fourth  Es¬ 
tate.  Kow  studying  German. 

Personal  history  on  request, 
yt  1195  Editor  A  PubUsher. 


•^iglng  or  City  Editor:  Most  enterprising 
jin  business  after  years  of  experience.  If 
your  paper  is  run  down,  needs  life,  can 
I"®  job.  Employed  now.  Record  on  re- 
Jnuest.  Box  1255,  Editor  A  Publisher. 
■tvs  Man,  28.  married,  three  years’  ex¬ 
perience  street,  desk,  rewrite.  Journalism 
_rraduate.  Box  1230,  Editor  A  Publisher. 
^  NEWSPAPERMAN— 

•eire  years’  experience  as  reporter,  re- 
'vrite,  some  desk;  wants  job.  Go  any- 
ijhere.  Salary  secondary.  Box  1220, 
-illtw  A  Publisher. 

Isewswriter  and  investigator 

27,  Medill  graduate,  six  years’  experi- 
iw'ts’  traveling  in  writing  capacity 
ith  national  philanthropic  organization, 
•nti  non-traveling  position  in  publicity, 
investigative  fields.  Box 
Editor  A  Publisher. _ 

Hoto^pher — experienced  three  years’  staff 
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T Photo, 

make  layouts  and  do  photo- 
also,  write  captions  and  get 
*'th  photos.  Single,  age  25,  col- 
Bov  1271,  Editor  A  Publisher. 
*“hhn8ii«tlc  Woman  Keporter, 
Mn..  V  ■  Experienced;  feature  writer. 
*  ^bUih**  1222.  Editor 


Shop  Of-  THE  EQUIPMENT  MART  — Aad  Sav 

New  Eqmpment  and  Supplies  —  Used  Maebinery  Bertmns 
For  the  Printing-Pablislung  Field 

Machanical  Eqalpmant  Wanted 


Situatieas  Wanted 

Editoriel  ((Wd) 


PHOTOGRAPHER 

Age,  26,  alert  for  human  interest,  seeks 
change  to  live  daily.  Four  years’  experi¬ 
ence  both  big  and  small-toxvn.  Single, 
college;  have  car  and  camera;  can  report. 
Go  anywhere.  Box  1196,  Editor  A  Pub- 
liiher. 

Sportawriter:  Seven  years  Metropolitan 
dailies.  Thorough  knowledge  all  sporti. 
College  graduate.  Age  23.  Married.  Good, 
capable  writer.  A-l  references.  Anywhere, 
Available.  Box  1159,  Editor  A  Publisher. 
University  Journalism  Graduate,  with  four 
years’  experience  on  Metropolitan  daily, 
seeks  position  as  telegraph,  city  or  sports 
editor,  reporter  or  editorial  writer  in 
city  of  50,000  or  less.  Box  1260,  Edi- 

tor  A  Publisher. _ 

Washington  Correspondent  of  12  years’  ex¬ 
perience,  employing  an  associate,  seeks 
additional  paper,  possibly  one  unable  to 
maintain  full-time  correspondent.  Box 

1232,  Editor  A  Publisher. _ 

Woman  Reporter,  22,  college  graduate.  High 
scholarship.  Familiar  with  editorial,  pub¬ 
licity,  court,  woman’s  page.  Experience. 
Good  references.  Box  1163,  Editor  A 

Publisher. _ 

Writer,  fast,  accurate  on  news,  features, 
sports,  business;  daily  end  magazine  ex- 
perience.  Box  1281,  Editor  A  publisher. 
Young  College  Man,  23,  unmarried.  I  -want 
editorial  work  on  small  daily  or  weekly, 
after  October  1st.  Box  1268,  Editor  A 
Publisher. 


Situations  Wanted 

Mechanical 

Composing  Boom  Foreman — 16  years  of  un¬ 
usual  experience  and  ability,  seeks  con¬ 
nection  with  organization  requiring  man 
who  does  things  THAT  CANNOT  BE 
DONE.  Knows  handling  of  help  and 
complete  knowledge  of  all  mechanical  de¬ 
partments.  Location  unrestricted.  Box 
1245,  Editor  A  Publisher. 

Tubular  Press  Combination  Pressman-Stereo¬ 
typer;  reliable,  married;  three  children; 
need  steady  position.  Held  forenianship 
position  until  pajier  suspended.  Ad- 
d res-i.  E.  A  P.  Personnel  Service. 

Situations  Wanted 

Promotion 

Turn  that  job  of  reconstruction  to  a  pro¬ 
motion  manager  1940-46.  Fourteen 
years  Florida  research.  Files  complete, 
political-business.  Box  1250,  Editor  A 
Publisher. 


Cowpotlnq  Room  Eqnipninnt  For  Sal# 

Buy  Unotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  8t.,  N.  Y. _ 

Ckiss  Mat  Bolling  Press ;  Rouse  Band  Saw ; 
8-page  Duplex.  Linotypes,  models  5-8-14. 
Many  other  items.  Northern  Machine 
Works,  Marshall  A  Jefferson,  Phila.,  Pa. 

Guaranteed  Betmllt  liinotypes  A  Intertypes 
See  HOOD  FALCO  CORP.  First 

225  Varick  Street _ New  York,  N.  Y. 

Model  eSM  42-Pica  Intertype,  serial  num¬ 
ber  over  10,000.  Also  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Presses,  Job  Presses,  Automatics. 
We  guarantee  new  machine  performance. 

PAYNE  A  WALSH  CORPORATION 
82  Beekman  Street  New  York,  N.  Y. 

Monomelt.  Printers!  Why  Melt  twice? 
Install  Monomelt,  put  your.self  ahead 
melting  only  once!  Delivers  hot  clean, 
preheated  metal  to  the  machines.  In¬ 
creases  production,  cuts  costs,  reduces 
down  time.  Provides  more  .slug.s  of  a 
higher  quality.  Get  the  facts!  Write: 
Monomelt  Co.,  Dept.  5,  Minneapolis, 
Minnesota. 


Mechanical  Equipment  For  Sale 

CONSOLIDATION  PLACES  ON  MARKET 
AT  SACRIFICE  SALE  IMMEDIATELY— 
16-Page  Duplex  tubular  newspaper  press, 
complete  w-ith  color  fountains,  tuble  plate 
router,  stereo  equipment,  2  model  14' s, 
2  model  8’s,  trucks,  chases,  type  cabinets, 
etc. 

Phil.  McMuUen, _ Blackwell,  Oklahoma 

Rebuilt  Stereotype  machinery.  Hoe  and 
Wood  Dry  Mat  Rollers,  Hoe  Plat  Router, 
Hoe  Saw  and  Trimmer,  Goss  Jig  Saw  and 
Drill,  Wesel  Plat  Saw,  Hoe  8-column 
Plat  Casting  Box,  Metal  Furnace  and 
Pump,  Casting  Boxes,  Tail  Saw  and  Shav¬ 
ers.  What  can  you  use?  John  Griffiths  Co., 

Inc.,  145  Nassau  St.,  N.  Y.  C. _ 

All  sizes  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  John  Thomp¬ 
son  presses.  Linotypes,  Intertypes,  com¬ 
plete  plants  bought  and  sold. 

GRAPHIC  MACHINERY  EXCHANGE,  Inc. 
30  West  24th  St.  New  York  City,  N.  Y. 


Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  A  Bacon,  To- 
wanda,  Penna. 


2  Double  Width  Units 
2  Folders,  AC  Drive 
Stereo  Equipment,  one  color  cylinder, 
22%'  cut-off  and  36,000  Speed. 

Address  Box  1274  Editor  A  Publisher. 


Fhota-Engraving  Equipmant  Far  Sola 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  PhotoPioducta  Company 
230  W.  41st  Street  New  York  City 


Fboto-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Pulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


Press  Raom  Equipment  Far  Sale 

Duplex  24-page  Tubular;  Duplex  20-page 
semi-cylindrical ;  Duplex  8-page  Ajigle- 
Bar;  Goss  16-page  straight-line  press; 
also,  a  wide  range  of  good  stereotype 
machinery  and  composing  room  equipment. 
What  can  you  use?  John  Griffiths  Com¬ 
pany,  Inc.,  145  Nassau  St.,  N.  Y.  C. 


Goss  Comet  Press,  complete  equipment.  Geo. 
O.  Heffelraan,  406  W.  Pico,  Los  Angeles, 
Cal. 


Make  us  an  offer,  F.O.B.  Olympia.  Goss 
Mat  Roller.  Bed  size,  37%x27}4.  weight 
approximately  3,000  pounds,  3  H.P.  motor 
A.O.,  220  V.,  two-way  control.  A-l  con¬ 
dition.  The  Daily  Olympian,  Olympia, 
Washington. 


Used  Hoe  4-unit  or  5-unlt  straight-pattern 
design  steel-cylinder  roller-bearing  presses, 
with  or  without  pancoast-design  2  color 
couples;  also  Z  -  pattern  super  -  speed 
presses;  available  for  immediate  ship¬ 
ment.  R.  HOE  A  CO.,  Inc.,  910  East 
138th  St.,  New  York.  N.  Y. 


Situations  Wanted 

Publicity 

Publicity  Expert,  long  experience;  former 
newspaperman;  has  placed  news  and 
feature  material  successfully  New  York 
City  and  38  states.  Live  ropy  quickly 
written,  all  kinds.  Box  1202,  Editor  A 

Publisher. _ 

Publicity  Man,  age  30.  Local  contacts. 
Newspaper  and  magazine  background. 
Write  good,  vivid  descriptive  copy;  can 
])lan  productive  campaigns.  Box  1201, 

Editor  A  Publisher. _ 

Publicity  Man — eight  years’  New  York  ex¬ 
perience  real  estate,  bank,  community, 
civic,  hotel  accounts,  seeks  permanent 
position  in  New  Y’ork  or  out-of-town. 
Write  details  and  salary  to  Box  1199, 
Editor  A  Publisher. 


1.  Draft  a  four-time  ad  setting  forth 
your  qualifications  and  send  it  to  us 
with  payment.  (Count  five  words  to 
the  line;  40c  per  line,  per  issue).  For 
four  consecutive  issues,  your  message 
will  reach  prospective  employers.  Many 
are  placed  directly  through  this 
source. 

2.  Fill  out  completely  the  registration 
blank  that  will  be  sent  you  upon  re¬ 
ceipt  of  copy.  Registration  is  good 
for  six  months,  and  this  procedure 
makes  your  record  available  to  the 
publishers  and  executives  calling  upon 
us  constantly  for  help  for  all  depart¬ 
ments  of  a  newspaper  and  its  allied 
Journalistic  fields.  Your  confidence ' 
respected,  of  course. 

3.  Deadline,  12.'()0  Thursday,  noon. 

E&PPERSONNEL  SERVICE 

1700  Ttmew  Bldg.  N.  Y.  C. 


of  New  Haven,  Conn. 

Roland  A.  Martone  «ith  the 

did  not  linget  long 

Personnel  Serv.ee  ^^^btidge  (Mass.) 

8--' r^E  ty  teek  newspapermen  ate 

placed  with  ai  magazines, 

outfits,  advertising  agenc.es.  ntag 

U,-  I..r  Personnel  Service 
A  Publisher  rers 
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EDITOR  <S  PUBLISH  E 


SHOP  TALK  AT  THIRTY 


"Independent" 
— ar  Just 
Spineless? 


WHEN  “independence”  in  the  conduct 
of  a  newspaper  means  unwillingness 
to  antagonize  anybody,  there’s  trouble 
ahead.  That  kind  of 
journalism  has  been 
practiced,  with  con¬ 
siderable  success,  in 
this  country  during 
the  past  thirty  years. 
Admirers  of  the  old  militant  journal¬ 
ism  held  their  noses,  while  the  prac¬ 
titioners  of  completely  independent 
journalism  counted  the  blue  chips, 
held  the  middle  of  the  road,  and  ab¬ 
sorbed  competitors  whose  enthusiasm 
outran  judgment. 

That  was  probably  good  business 
in  the  Twenties,  when  the  big  idea 
was  “get  the  money”  and  don’t  do 
anything  to  interfere  with  its  flow. 
The  majority  of  readers  weren’t  in¬ 
terested  in  political  or  economic  dis¬ 
cussions.  'They  were  indifferent  to 
the  Teapot  Dome  scandals.  They  were 
good-natured  toward  the  curious 
processes  by  which  some  public  utility 
leaders  hoped  to  put  a  halter  on  pub¬ 
lic  thinking.  Most  of  them  didn’t  have 
a  dime  in  the  stock  market,  but  they 
all  watched  the  ticker  and  the  Wall 
Street  editions  like  Roman  augurs  in¬ 
specting  a  hen’s  entrails  for  light  on 
the  future.  The  newspaper  most  dis¬ 
tinguished  among  American  journals 
for  its  militant  spirit  and  forceful 
expression  was  a  major  victim  of  the 
depression.  So,  the  people  who 
thought  of  newspapers  as  first  of  all 
a  business,  and  who  applied  the  busi¬ 
ness  principle  of  avoiding  customers’ 
corns,  seemed  to  have  something  on 
their  side. 

We’ve  never  agreed  with  that 
philosophy.  Editor  &  Publisher  has 
never  been  put  together  with  a  pair 
of  scissors  and  a  footrule,  with  care 
that  all  competitive  interests  in  a  situ¬ 
ation  receive  exactly  the  same  space 
and  emphasis.  Some  of  our  friends, 
with  a  purely  subjective  viewpoint 
toward  news  and  editorial  expression, 
have  suggested  that  we  ought  to  be 
guided  by  some  such  rule,  but  the 
arguments  against  it  always  seemed 
too  obvious  to  require  emphasis.  Bal¬ 
ance  of  facts  is  one  thing,  and  wholly 
desirable;  balance  in  opinion  must 
fall  inevitably  toward  the  side  which 
the  editor  believes  is  in  the  right — 
or  the  editor  is  not  worth  desk 
room. 

We  don’t  suggest  that  an  editor  go 
ramping  around  like  a  bull  in  a  pas¬ 
ture,  looking  for  fights  over  trivia, 
but  we  do  declare  that  on  a  question 
of  fundamental  principle,  a  newspaper 
editor  must  decide  what  part  of  the 
white-gray-black  spectrum  is  more 
white  than  black.  And  then  he  should 
act  accordingly. 

*  ♦  * 

WE  GOT  OFF  on  that  track  after 
reading  the  Saturday  Evening  Post 
piece  by  the  former  head  of  the  great 
German  publishing 
house  of  Ullstein,  in 
the  July  10  issue.  We 
had  heard  before 
from  German  news¬ 
papermen,  exiled  to 
this  country,  how  the  German  press 
had  been  blind  to  the  rise  of  Adolf 
Hitler  until  he  was  firmly  in  power. 
From  their  talks,  we  gathered  that 
the  jxjwerful  newspapers  of  Germany 
despised  this  insignificant  Bavarian, 
who  had  never  shown  talent  to  rise 
above  the  second  enlisted  rank  in  the 
1914-1918  war,  that  they  rated  him 
about  as  the  American  press  ranked 
the  assorted  wildmen  who  have  passed 


By  ARTHUR  ROBB 


across  our  stage  these  past  ten  years. 
If  that  had  been  the  explanation,  it 
could  have  been  put  down  to  com¬ 
placency,  insufficient  and  incompetent 
reporting.  But,  according  to  Herr 
Ullstein,  it  wasn’t  the  explanation. 

He  states  that  he  and  several  other 
German  publishers  recognized  the 
menace  of  Hitler,  long  before  April, 
1933.  Herr  Ullstein  was  associated 
with  his  four  brothers  in  the  conduct 
of  a  publishing  business,  built  by 
their  father  into  a  horizontal  scope 


what  happened  to  German  journal¬ 
ism.  Those  who  woke  up  too  late  to 
the  Hitler  danger  were  quickly 
silenced.  Editors  were  fired  sum¬ 
marily,  some  because  of  their  race, 
some  for  their  outspoken  utterances. 
Herr  Goebbels  took  no  nonsense  from 
“enemies  of  the  state.”  All  of  the 
Nazi  chieftains  now  have  their  own 
“newspapers,”  but  the  names  which 
stood  high  both  in  German  and  world 
journalism  prior  to  1933  are  now  at¬ 
tached  to  propaganda  media.  That’s 


far  exceeding  anything  ever  attained  think.  The  Germans  have 

in  this  country.  When  he  went  to  another  way  of  saying  it. 


German  Press 
Buckled 
Before  Hitler 


his  brothers  with  the  idea  of  throwing 
the  tremendous  force  of  the  Ullstein 
press  against  the  Nazis,  he  was  voted 
down.  The  brothers  reminded  him 
that  every  time  an  Ullstein  paper 
threw  its  weight  to  any  side  of  a  con¬ 
troversy,  the  immediate  result  was 
loss  in  circulation,  sometimes  of  con¬ 
siderable  magnitude. 

Next,  Herr  Ullstein  wrote,  he  sum¬ 
moned  a  conference  of  the  leading 
newspaper  proprietors  of  Germany  and 
laid  before  them  information  he  had 
gathered  on  Hitler’s  progress.  In  the 
midst  of  the  meeting,  evening  papers 
were  brought  in,  carrying  a  story 
that  documents  seized  in  a  South  Ger¬ 
man  town  purported  to  reveal  the 
plans  that  the  Hitler  movement  had 
evolved  for  the  reorganization  of  the 
state.  Right  there,  the  meeting  began 
to  dissolve.  One  publisher  became 
ill,  another  had  to  keep  an  engage¬ 
ment,  another  was  called  to  the  tele¬ 
phone  and  never  came  back — and  the 
meeting  adjourned  without  action.  An 
unconfirmed  news  story  had  thrown 
these  publishing  magnates  into  a 
sweat,  and  every  one  of  them  was  on 
his  way  to  be  first  to  a  seat  on  the 
bandwagon. 

Hitler,  then,  commanding  far  less 
than  a  majority  in  the  Reichstag, 
moved  into  supreme  power,  not  be¬ 
cause  the  free  press  of  the  German 
Republic  did  not  understand  his  aims, 
but  because  it  did.  Like  the  Republic, 
the  newspapers  of  the  Republic  were 
unable  to  come  to  any  decision  on 
how  to  deal  with  this  man  who  seemed 
to  know  exactly  at  every  moment 
what  he  was  going  to  do  next.  It  was 
a  press  which  put  its  commercial  well¬ 
being  before  its  primary  duty  to  its 
readers  as  individuals  and  as  citizens 
of  the  Republic — and  it  signed  its 
death  sentence  when  it  made  that 
choice. 

•  •  * 

THE  name  Ullstein  no  longer  appears 
on  the  marquee  of  the  great  Berlin 
publishing  house.  It  is  now  “Deutsch- 
er,”  and  according,  to 
Herr  Ullstein,  the 
practical  owner  is 
Herr  Hitler  himself. 
With  the  tacit  threat 
of  a  Jewish  concen¬ 
tration  camp  ever  present,  the  Nazis 
“negotiated”  with  the  Ullstein  broth¬ 
ers  for  the  “sale”  of  their  property 
for  12,000,000  marks.  Its  net  profit 
had  averaged  20,000,000  marks,  which 
would  make  its  value  according  to 
American  standards  not  less  than 
150,000,000  marks.  The  Ullsteins  them¬ 
selves  gave  it  a  “conservative”  valua¬ 
tion  of  60,000,000  marks — ^making  due 
allowance  for  the  attitude  of  the  gov¬ 
ernment  toward  themselves  and  to¬ 
ward  the  press  in  general.  But  they 
took  12,000,000. 

From  our  talks  with  German  and 
Austrian  refugee  editors  during  the 
past  few  years,  we  should  say  that 
the  Ullstein  case  was  fairly  typical  of 


The  Press 
an  Instrument 
of  the  State 


A  couple  of  weeks  ago,  short-wave 
stations  in  this  country  picked  up  a 
broadcast  from  DJL-Berlin,  in  which 
Dr.  Berner,  head  of  the  foreign  sec¬ 
tion  of  the  Reich  press  department, 
was  interviewed  about  the  press  in 
Germany  and  abroad.  Asked  by  the 
interviewer  for  his  opinion  on  the 
essential  difference  between  the  Amer¬ 
ican  and  the  German  press.  Dr.  Berner 
was  recorded  as  follows: 

“The  essential  difference  between 
the  two  is  a  political  one.  America  is 
a  wealthy  country,  and  as  such  can 
afford  the  luxury  of  an  independent 
press  which  is  not  controlled  by  the 
government.  This  freedom  which  the 
American  press  enjoys  has  its  limits, 
however,  when  the  press  is  detri¬ 
mental  to  national  interests.  But 
that  is  a  matter  for  Americans  to 
decide. 

“We  German  professional  journal¬ 
ists  admire  the  ethics  of  the  American 
journalist.  He  thinks  less  along  polit¬ 
ical  lines,  but  is  a  great  news-getter, 
and  is  willing  to  stake  everything  for 
speedy  news.  The  German  journal¬ 
ist  is  a  different  sort  of  person.  He 
is,  so  to  speak,  entrusted  with  a  na¬ 
tional  mission  which  grew  out  of  the 
course  of  events  following  the  world 
war.  The  German  people  did  not  find 
peace  at  Versailles.  When  the  new 
National  Socialist  government  pro¬ 
claimed  ‘down  with  Versailles,’,  the 
German  people  followed  Hitler’s  call. 
But  the  Fuehrer’s  struggle  for  power 
would  never  have  been  victorious 
had  the  German  press  been  run  along 
the  same  lines  as  the  American  press. 
Today,  we  cannot  afford  the  luxury  of 
allowing  every  politician,  or  every 
owner  of  a  newspaper,  to  propagate 
the  policy  of  his  own  independent 
newspaper.  In  Germany  the  press 
has  been  called  upon  to  be  the  edu¬ 
cator  of  the  nation.  However,  we  do 
not  resent  the  fact  that  the  American 
who  lives  in  a  happier  world  than  we 
do  does  not  consider  our  press  as  a 
good  ideal.  If  the  American  were 
German,  if  he  had  gone  through  the 
experiences  of  the  oast  two  decades, 
he  would  think  differently.” 

*  *  * 

THAT  last  “if”  is  a  big  one.  It  is  im¬ 
possible  for  most  Americans  to 
imagine  themselves  in  the  place  of  a 
nation  physically  but 
not  spiritually  beaten 
in  battle.  Two  gen¬ 
erations  ago  our  own 
South  underwent  a 
somewhat  similar  or¬ 
deal  for  the  better  part  of  ten  years — 
penniless,  misgoverned,  oppressed  by 
the  military  might  of  the  victor.  Even 
yet,  the  South  is  feeling  the  economic 
effects  of  that  conflict,  for  if  Grant’s 
armistice  with  Lee  set  a  model  of 
magnanimity,  the  practical  phases  of 
readjustment  probably  bore  as  heavily 
on  the  once  rebellious  states  as  the 
reparations  of  Versailles  ever  bore  on 
Germany.  But  the  South  pulled  out 


Huey  Long 
Tried  the  Same 
Tactics 


of  its  defeat.  Its  scars  have  all  ij 
disappeared  and  the  economic  disad 
vantages  are  yielding  before  tij 
The  South’s  press  did  not  wither 
die  in  the  land’s  adversity.  It  flom 
ished,  and  today,  Southern  newsp^jj 
afford  some  of  the  best  exampl*  " 
American  journalism. 

That’s  not  on  all  fours  with  Ge 
many,  of  course,  but  it  is  interesticl 
to  speculate  on  the  possibility  ofl 
“Fuehrer”  having  arisen  in  the  SouJ 
anytime  during  the  past  fifty 
There  was  the  opportunity  in  m 
poverty  and  ignorance  that  were 
common  in  several  states  a  few  ywi 
ago  than  they  are  today.  There  w 
enough  of  both  to  give  the  late  eQ 
Long  a  big  start  on  a  career 
might  have  parallelled  Hitler’s, 
the  Kingfish,  like  the  Fuehrer,  recof] 
nized  in  the  free  press  the 
obstacle  to  his  ambitions.  By  cm 
device  in  his  power,  Long  sou^ 
frustrate  the  newspapers,  to  b 
them  into  allegiance  to  his  c« 
wholly  without  success.  If  he  W 
lived,  the  versatile  Huey  might  kJ 
found  a  way  around  the  SupM 
Court  decision  which  knocked  J 
his  ingenious  attempt  to  gag  the  d 
press  by  taxing  its  advertising. 

There  was  no  parallel  betweea 
American  press  reaction  to  Long 
the  German  newspapers’  studied  _ 
difference  to  Hitler.  Our  newspapeS 
even  those  under  his  guns,  recogmij 
his  intentions  from  the  start,  and 
is  doubtful  that  Long  could  have  coi 
manded  any  great  following  o 
of  Louisiana. 

The  concept  held  by  both  Longi 
Hitler  of  a  press  as  an  instrumcBl 
the  state — which  is  to  say,  the  dk 
tor — will  not  be  swallowed  by  Ana^ 
cans.  We  can’t  accept  Dr.  Berae 
ingenious  reasoning  that  we  haw 
free  press  because  we  are  a  ridb 
tion  and  can  afford  it  as  a  k 
We  had  a  free  press  when  we 
not  a  rich  nation.  We  kept  a  I 
press  in  the  midst  of  a  terrible « 
war,  and  when  President  Lincdl 
Commander-in-Chief  suspendedi. 
New  York  and  a  Chicago  newsj 
for  a  false  bit  of  news  (Hitler  a 
have  shot  the  publishers  on  the ; 
the  protest  was  strong  and  imme 
and  effective. 

There  must  be  some  other  exp! — 
tion  of  the  difference  between  Gei 
man  and  American  press  philosopi 
than  German  poverty  and  Ameri 
wealth.  The  French,  by  GenH 
standards,  were  a  wealthy  nation, 
their  press  was  only  technically  i 
before  the  war  and  not  at  all  fret 
day  after  war  was  declared.  Even 
German  press,  controlled  as  it  is,  pi 
ably  gave  its  people  more  facts  t 
the  tightly  censored  French  newJ 
pers  throughout  last  winter. 
French  were  allowed  to  know  all 
nothing  either  of  their  own  affaBt 
of  the  world  beyond  the  borders- 
this  writer  believes  that  France  ^ 
yet  to  learn  the  full  consequence^ 
that  policy.  If  the  last  mondi 
pi  oven  that  an  army  can’t  rely  on 
fortifications  as  a  defense  against^' 
aggressive  attacker,  it  has  also  pr 
that  opinion  cannot  flourish  in  h 
beyond  a  sealed  Maginot  line  of  — 
sorship.  Neither  can  healthy  pii 
opinion,  or  government  in  the  int " 
of  the  governed,  flourish  under  a 
tern  which  makes  newspapers  a  rr 
of  “education”  (what  crimes 
been  committed  in  that  name, 
rather  than  of  free  information. 

The  German  press  was  the 
weapon  that  fell  to  the  Nazi  ( 
cellar’s  advance.  It  fell  becau, 
failed  in  its  God-given  mission 
telling  the  truth  as  it  saw  the 
Now  it  is  a  medium  of  “educati 
press  in  name  only — and  the  wc 
much  the  worse  off  for  its  derel 


